
Page 1 

  

Ashleigh Giles | Marketing Manager 

Location: xxxxxxxxxx 
Telephone: xxxxxxxxx 

Email: xxxxxxxxxx 

Personal Profile 

‘Entrepreneurial marketing expert with a proven track record in running multimillion pound marketing 
campaigns and increasing market share for leading companies’ 

 
With over 25 years experience devising and delivering complex marketing strategies for large national 
brands as well as my own privately owned business ventures; I have the knowledge and skills to grow 
customers bases rapidly and deliver significant growth results.  My expertise span all channels of marketing 
including online, print, social media and more which gives me a holistic approach and ensures I explore all 
avenues in the pursuit of attracting target market to any organisation. 

Core Skills 

• National B2C Marketing Strategies 
• SEO – On & Off Page  
• Social Media Campaigns  
• Campaign Management 

• Team Leadership 
• CIM Qualified 
• Budget Management 
• Print Campaigns  

Career summary 

May 2005 - Date  xxxxxxxxx    
Owner & Marketing Manager 

Outline 
Entrepreneurial role as part owner of UK based company providing products and services in the female 
market place under 5 distinct brands; including Simply Beauty and The Psychic Company; which provide 
upmarket cosmetics and telecoms based clairvoyance services respectively.  Both brands serve the same 
demographics and my role is to grow our market share via digital and print marketing campaigns to increase 
return on investment.   
 
Key Responsibilities 

• Full accountability for developing and implementing brand marketing strategies  
• Financial management including budget management, cost control and forecasting 
• Running print advertising campaigns in female press; negotiating with publishers 
• Building marketing strategy aimed at ABC1 C2’s and monitoring performance 
• Managing on and off page SEO campaigns  to secure top positions with major search engines 
• Developing PPC advertising strategy using analytics data 
• Driving email campaigns and building an extensive database of target customer addresses  
• Building social media campaigns via comments, blogs and back links on Twitter and Facebook 
• Sourcing and engaging SEO specialist agencies; negotiating on cost and service 
• PR management ensuring a constant brand presence in target market press 
• Developing strategic alliances with third party organisations for cross promotion opportunities 

 
Key Achievements  

• Increased cosmetics profits by 20% annually  
• Grown market share exponentially across beauty and telecoms brands 

 
Mar 2003 – Apr 2005 xxxxxxxxxxxxxxx 
   Marketing Services & Promotions Manager 
Outline 
Managing B2C branding, positioning and promotion of premium rate SMS products for global communication 
provider across multiple countries  
 
Key Responsibilities  

• Developing and implementing nationwide print campaigns in Europe, Africa, America and Australia 
• Tracking campaign via numerous channels and improving where necessary 
• Managing high-profile television campaigns across the UK, Ireland and Australia 
• Building digital marketing campaigns via SEO and paid advertising 
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• Management of unlimited budget based on performance and return 
• Working to challenging profit targets and strict deadlines in high pressure environment 
• Managing and motivating a dynamic team and overseeing recruitment  
• Providing internal and external communications for marketing team 
• Event management of promotional shows and related hospitality  

 
Key Achievements 

• Set up of new marketing team and brands from scratch 
• Achieved £100k profit for mobile marketing brand Telemob in month 1 

 
Apr 1996 – Feb 2003 xxxxxxxxxxx 
   Marketing Promotions Manager 
Outline 
Full responsibility for brand development and promotion of four magazine titles for Britain’s leading 
automobile trade publisher; Bike Trader, Top Marques, Truck Trader and Caravan Trader for both B2C and 
B2C arenas 
 
Key Responsibilities  

• Management of £2.2m marketing budget across 4 brands 
• Developing, implementing and tracking major campaigns 
• Formulation of strategic marketing plans in line with business growth goals 
• Carrying out large market research projects to prepare for new launches 
• Managing a marketing team of 6 and developing performance 
• Relationship management of external advertising and PR agencies 
• Event management of major shows  
• Developing strategic alliance with external organisations for cross promotion opportunities  

 
Key Achievements 

• Record achievement in copy sales growth for Bike Trader and Top Marques magazines 
• Project managed launch of Caravan Trader magazine 

 

Education & Qualifications 
 Advanced Certificate in Marketing   xxxxxxx 

 Diploma in Freelance Journalism    

 3 O Levels including English   xxxxxxxxx 

 3 GCSE’s     xxxxxxxxxxxx 

 Proficient in MS Office 

Personal Details 
Driving Licence:  Full 

Interests Include:  Fitness, creative writing (published in UK magazines) and voluntary website 
management of the Stratford Upon Avon Food Bank 

References available on request 
 
 

 

Fully editable Word 
version included in the   
Pro Job Hunter Pack 

 
 

           Land your perfect job quickly 

 

Get the Pro Pack 

https://standout-cv.com/products/pro-job-hunter-pack

