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Thanks for reading :)

5

6

10

14

17

International Plantscape 

Awards @ T.P.I.E Jan. 2022

Great News on the Horizon

By: Carolyn Goodin

for Health & Wellbeing.

By Dr. Ronald A. Wood

Leaf Awards 2021 

Press release

Contents

From The Editor

Announcement

History Part 6

Corporate Greenery

Plants@work

On the cover: The Tampa Bay 

Convention center where the 

Tropical Plant International 

Expo(T.P.I.E) will be hosted in Jan 

2022.  For the first time ever the 

International Plantscape Awards 

and Plantscape Hall of Fame 

will be presented at T.P.I.E in 

partnership with FNGLA & NHF.

A huge thank you goes out to 

Linda Reindle & Joe Cialone 

for being part of making this 

happen!
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Contribution

Author of Smartee Plants:
A Professional’s Guide to Indoor

Plant Care. Earned a Master’s
Degree in Horticulture, with

emphasis on Acclimatization and
Adaptation of plants destined for

indoor use, her degree was
granted from the University of

Hawaii School of Tropical
Agriculture in 1979. 

Also a Certified
Landscape Professional, CLP,

attained this certification in 1987.
Till 2010, she owned

VSPS: A Very Specialized Plant
Service which was the first plant
rental company to specialize in
indoor landscaping in Hawaii.

Dr. Wood holds a PhD, BSc. and
is a Interior Landscape Special-
ist,Horticulturist, Plant Lighting

Specialist,and a CTBUH
Horticulture Expert.

Dr. Wood is also the Director at
Innovative Plant Technology

Pty Ltd since 1980. Innovative
Plant Technology provides

informed, commercially aware
and technically robust advice to
clients in the Built Environment
sector. We support architects,

landscape architects, interior fit
out specialists, lighting

designers and engineers, build-
ing owners, developers, and

other stakeholders.

Carolyn J.C. GoodinDr. Ronald A. Wood



Hello everyone, I am very happy to formally 
announce that the International Plants-
cape Awards and Plantscape Hall of Fame 
for the first time ever will be held in part-
nership with TPIE, FNGLA and NHF.  Thurs-
day January 20th 2022, will be the date for 
an in person event to present the Hall of 
Fame class of 2022 and the award winners 
their plaques.  Details regarding the event 
are being finalized however a formal din-
ner/networking event with some new fun 
twists will be on tap for 2022.  

Since I first started working with this 
awards program back in 2011, I always 
heard that the show should be at TPIE.  My 
hope with organizing this with the help 
from FNGLA & NHF that this event will 
give companies another reason to come to 
TPIE and celebrate their successes to-
gether once again!  

We pick up once again with Carolyn Goodin 
and the final instalment “history of the 
industry part 6”.  As well we catch up 
with Dr. Wood with some great insight on 
how plants impact health and wellbeing.             
(A must read!) 

Our friends from the U.K., Plants@Work  
share some of their Leaf award winners for 
2021.  And Congratulations to Ian Drum-
mond on receiving a “Special Award” for his 
outstanding contribution to the industry! 

Have a great October and enjoy this 
month’s issue!

Elliott Bennett
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Editor’s 
Letter



In 2022, I-Plants Magazine will be partnering with FNGLA and with the National Horticulture 

Foundation(NHF) to bring the International Plantscape Awards and Plantscape Hall of Fame to TPIE.  

We are looking forward to finding new ways to help support the future of the industry and bring people 

together for a positive experience.  The awards program and entries will be run by I-Plants Magazine and 

promoted in the January 2022 awards issue.  Entries will be opening very soon with an entry deadline 

of Nov 29th, 2021.  I know this time period is a busy time for many interiorscapers, however I hope you 

will be able to rise to the occasion and support this new initiative for the industry.  We are looking 

forward to many great years with the awards program at TPIE and we are excited to be able to give back 

through the NHF to help create a sustainable future for our industry.  A percentage of each entry and 

a percentage of the banquet fees will be going to the NHF to help give out scholarships and support 

industry related initiatives. Formal details will be announced in the October issue of I-Plants Magazine.  

Stay tuned to our Instagram, Facebook, and email marketing to find out when the award entries are             

starting  to be accepted!
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International Plantscape Awards 2022!

https://www.tpie.org/2022/public/mainhall.aspx
https://www.fngla.org/


Plantscape Hall of Fame 2022!

If you have any questions or would like to discuss sponsorship 
or table reservations once that information becomes available, 
please email us at: Hello@iplantsmagazine.com . 
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Hall of Fame submissions being accepted soon!

https://www.nationalhorticulturefoundation.org/
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January 2022
Tampa is a city on Tampa Bay, 

along Florida’s Gulf Coast. A 

major business center, it’s also 

known for its museums and 

other cultural offerings. Busch 

Gardens is an African-themed 

amusement park with thrill 

rides and animal-viewing 

areas. The historic Ybor City 

neighborhood, developed 

by Cuban and Spanish cigar-

factory workers at the turn of 

the 20th century, is a dining 

and nightlife destination. ― 

Google

Elevation: 15 m

Weather: In most years, Tampa 

averages a daily maximum 

temperature for January that’s 

between 66 and 73 degrees 

Fahrenheit (19 to 23 degrees 

Celsius). The minimum 

temperature usually falls 

between 47 and 56 °F (9 to 13 

°C).WW

Population: 387,916 (2019)

Area code: Area code 813 (813 

& 656)

Metro population: 3,097,859

Tampa Bay, FL
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Article by Carolyn Goodin
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Part 6:  Great News on the 
Horizon

With all the bumps, turns and obstacles the I-P 

“industry” has faced over several decades, it is 

no wonder that our status as an industry has 

declined. Frustration, continuing good and 

bad economic and geo-political news, have 

left some with no alternative but to give up. 

For those of you who have survived however, 

there is very good news about to unfold. 

History has a way of repeating itself. Due to the 

horrific impact of the global pandemic, we are 

seeing, a resurgence of health consciousness 

in the world community. What does this mean 

in terms of our particular circumstances?  Well, 

recall when the NASA Study first came out, 

those who took the lead capitalized greatly 

by educating customers about the health 

benefits of plants.  For with this study came 

the scientific proof that Man coexisted among 

the green things since walking upright and to 

not do so places subliminal stresses on us that 

could not be diminished with drugs along.  

The events of that time, produced slogans 

such as “getting back to nature,” “bring the 

outdoors in,” “Healthy plants, healthy people,” 

and many others.  These later morphed into: 

“Plants clean unhealthy air,” “Plants provide 

renewable sources of oxygen,” “plants remove 

deadly VOC’s,” (Volatile Organic Compounds.) “ 

Plants reduce stress,” all a result of the scientific 

research by NASA and also casual research 

regarding stress and ways to reduce it. All of 

this led to a boom in the I-P Industry that lasted 

for almost 10 years! With the resurgence in health 

consciousness, numerous plant related web sites 

and Plant magazines, including this one, are 

reprinting the NASA research. In addition, these 

resources are expounding on the thera peutic 

values of plants. Sales of house plants, during the 

pandemic, increased dramatically. 

Being stuck inside for months on end, only 

allowed out to buy essentials, people purchased 

plants for the calming quality of “co-existing 

among the green things.”  The air revitalizing 

qualities, in terms of C02 reduction, added 

humidity, absorption of VOC’s, and attraction of 
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small particulate matter, cleaner air improved indoor air quality as well as connected humans to 

the outdoors.  We are “bringing the outdoors, in.”  Caring for plants is something to do with your 

time.  So many people claimed they were going stir crazy being stuck in the house.  Caring for their 

plants helped alleviate boredom. Watching their plants grow and thrive under their care, created 

feeling of accomplishment and lifted them from the doldrums.  “Healthy plants and happy people 

go together!”  Plant sales are still up and if we all take advantage of the second chance we see 

before us, we may be looking at another decade of robust growth for the I-P Industry. Don’t miss this 

great opportunity.  Prepare your sales staff.  Create handouts with the science clearly outlined. List 
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the VOC’s and name the plants which best absorb 

them.  Target your customers by promoting the 

HEALTH BENEFITS of plants.  Clearly indicate that 

good HEALTH is the main reason prospective 

customers NEED you. 

Be creative, think outside the box, research new 

markets for your product.  Get certified to beef 

up your credentials. If we are to succeed it is up to 

YOU and what you do with this information.  Use 

the science to convince people that plants are 

a necessity for a healthier indoor environment. 

We are receiving free advertising.  Home Guides 

and Interior Decorating magazines are already 

featuring plants as integral parts of home 

planning.  It is true that the housing market is 

now booming.  The delays in home constructions 

due to Covid-19 and the resulting shortage and 

back log of building materials, are increasing 

home prices dramatically. 

Coupled with demand from delayed projects 

and shortage of new home starts, a perfect 

environment for upward spiraling home prices 

was created. The new scarcity of rental units, 

and lack of home developments, exploded 

demand for housing.  Many landlords had their 

rentals foreclosed because of the “No Eviction” 



13

regulations in the USA . In the end, 

possible evictees were rendered homeless 

anyway because of these foreclosures.  Is 

this happening in your area? The point 

I am making is that housing is a central 

subject in today’s market. As a result, 

home builders, planners and designers 

are advertising more frequently than 

in the last couple of years.  Check out 

those ads and see what these people 

are featuring.  Less furniture and MORE 

plants!  That’s right more plants.  

People are very short on cash so they 

are buying less furniture.  Designers 

are filling in spaces where, for example 

an end table would have gone, with 

a beautiful tree.  Corners in rooms feature plants.  In lieu of 

expensive decorative pieces, a beautiful table plant has found 

a home.  This is opening another opportunity to expand 

your market.  Home staging, as I mentioned before, is very 

lucrative.  Model homes, homes on the market, incorporation 

of water elements in both interior and landscapes, will add 

dollars to your bottom line.

Whatever you do, Do NOT let this tremendous opportunity slip 

by.  Last go around the industry allowed the NASA research to 

slide into the file draw. Big mistake! Utilize this second chance 

to market the science and profit from it.  There’s been plenty 

of exposure on this topic. This time it should be even easier.  

Do it for your business and do it for our Industry.  Until next 

time, stay well and stay Professional!

Suggested Resources:  The following online sources and retail 

magazines are mentioning the health benefits of plants. 

These and also home design magazines feature plants in 

their designs often replacing potential furniture locations 

with specimen plants and trees.  Check these out and find 

others which will provide you with information which you 

may incorporate into your sales and marketing programs.

ONLINE SOURCES:

Home Guide Plan, House Life Today, Green and Ripe.  All 

mention “Best plants for ‘Health Benefits’.”

MAGAZINES:

Better Homes and Gardens, House and Garden, any plant 

related periodical.

DESIGNER MAGAZINES:

Décor, Country Living, Interior Design
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Corporate greenery for health and 
wellbeing      Article By: Ronald A. Wood PhD, BSc.

Corporate greenery brings 

wellness benefits

“Charter Hall managing director 

David Harrison said that in the 

wake of COVID-19 pandemic 

more buildings would cater for 

tenant demands for the best in 

technology, health and wellness, 

with governments and corporations 

seeking to consolidate their offices.” 

(The Australian, Tuesday April 6th 

2021, p17).

Highly successful workspaces 

designed to enhance collaboration, 

innovation and productivity, 

embrace building features that 

impact on health and wellbeing.

Incorporating creative interior 

landscapes that reconnect 

people with green plants and our 

evolutionary past is an integral 

component of Biophilia, the 

catch-all phrase to describe our 

undeniable need for nature in our 

daily lives.

The value of atrium gardens, sky-

gardens, vertical gardens and 

indoor trees, extends beyond 

aesthetics. Interior landscapes 

make buildings attractive and 

pleasant for people, while 

contributing to the economic 

viability, financial success and 

higher market values of high-

rise buildings, Evolving beyond 

achieving sustainability in building 

fit-outs, the differentiator now is 

how all the aspects work together 

to create a great experience 

for everyone using commercial 

buildings. 

Here are some compelling reasons 

for the CEO and CFO to endorse the 

pitch for greenery. 

10 top reasons to “go green with 

plants.” 

1. Healthier work environment

2. Higher tenant retention

3. Improved reputation/profile.

4. Contribution to points for

Green Star rating

5. Company brand

6. Enhanced value

7. Improved marketability.

8. Commitment to ESD

9. Property brand differentiation

10. Reduced liability/ris

1. Healthier work

environment: It can keep your

team healthy, with improved

performance/energy

The presence of plants in the work

environment can help people

improve their performance by

giving them an increased feeling of

vitality and increased energy levels.

Corporate interior landscapes offer

employees a more natural and

soothing setting in the midst of an

otherwise typical workplace.

Another benefit can be through

increases in employee productivity,

and several studies have shown a

correlation between a building’s

internal environments (e.g. its air

quality) and employee health and

productivity.

A green workplace can help reduce

absenteeism in your office. Plenty

of fresh air and natural light are

good starting points.
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4. Impact on building rating:

Provision is made in the Green

Star/LEED rating system for the

installation of plants to contribute

easily achieved points to the IEQ

rating, at relatively low cost.

5. Company brand: the

perception of corporate image

Well-designed and maintained

interior/exterior landscape is a

cost-effective way of changing and

enhancing the corporate perception.

The corporate atrium may instil

a company’s philosophy into the

interior design through the various

landscape elements that can

distinguish the corporate interior. A

well-maintained interior landscape

reflects the quality of the corporate

image.

In the premier spaces in their

building interior, landscape,

including vertical green walls, can be

the central focus of the offices, atria,

and the reception areas.

2. Higher tenant retention:

By enhancing the tenant’s amenity,

higher rents and reduced churn is

likely.

It therefore becomes more

economically feasible to invest

money in landscaping because the

return in the number of tenants

and amount of rent money far

exceeds the cost of installing

permanent living plants. Owners of

buildings should seriously consider

landscaping as a means to attract

new tenants.

3. Improved reputation/profile:

More than two in five people (41%)

erroneously believe marketing

claims such as “green” or

“environmentally friendly” mean a

product has a beneficial impact on

the environment.

Only about one in three (29%)

understand that these terms more

accurately describe products

with reduced environmental

impact compared with competing

products.

Those companies recognizing

the value of landscape to their

properties, are generally perceived

by their clients and tenants to have

greater awareness of environmental

issues and social amenity, leading

to a higher industry reputation and

profile.

6. Enhanced value: Perceived

Quality of Life.

People associate eye-appealing

landscaped areas with a higher

quality of life. This is important

in attracting businesses and

sustaining growth and property

values.

7. Improved marketability:

Boost Occupancy Rates. Landscape

amenities represent

an effective way to boost the

occupancy rate of apartments and

other commercial buildings. People

enjoy attractive, pleasing areas and

are much more likely to choose to

live, work and shop in buildings with

attractive landscapes, so there is a

high correlation between attractive

landscaping and high occupancy

rates of buildings.

Photo credit:
Greenery Office Interiors, 
Calgary, Alberta, Canada
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8. Commitment to ESD:

It’s easy being green; businesses

have a real opportunity to be

cleaner, greener, healthier –

and more profitable with well-

designed landscapes

So, if your team sees your company

doing good work, you’re more

likely to have a happy, well-

motivated and loyal workforce.

9. Property brand

differentiation: Improve your

brand and competitiveness

Consumers and companies

are increasingly showing their

environmental awareness by

choosing to deal with responsible

companies. So taking a green

stance can give you credibility

– and the edge over the

competition.

Interior and exterior landscapes are

visible evidence of commitment to

a green environment.

10. Reduced liability/risk: Green

air is not clean air

Indoor air along with the supply of

electricity and water has the same

duty of care when supplied to a

building

We take for granted that the “fresh

air” supplied to a building is free of

contaminants and safe to breathe.

Meeting the rating requirements

for indoor environmental quality

doesn’t automatically lead to clean

breathable air for building occupants.

Ventilation and air exchange systems

are designed to effectively flush the

internal air of a building and limit the

build up of pollutants and irritants.

Outdoor air supply is “fresh air” only

in regard to replacing the building’s

“stale air.”

Indoor air filtered through a living

plant system (Botanical Air Filtration)

purifies the air, demonstrating

the company’s commitment to its

workforce.

Living plants must 
receive sufficient 
light of the right 
quality and quantity 
to photosynthesise 
and deliver their many 
benefits.
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Living plants must 
receive sufficient 
light of the right 
quality and quantity 
to photosynthesise 
and deliver their many 
benefits.

After our annual Leaf Awards 

ceremony on 9 September, 

it is good to have so much to 

celebrate. As our Chair Kenneth 

Freeman explained, “Not only 

is plants@work celebrating our 

20th year but we are also able 

to celebrate a total of 52 Leaf 

Awards, a real bumper year of 

excellence for our members’ 

submitted work.”

“Although for the second year 

running, we were only able 

to celebrate virtually it was 

worthwhile with so many excellent 

entries.

“We are grateful for continued 

sponsorship by Koberg BV, one of 

the industry’s main plant suppliers 

and the support of Lechuza who 

loaned their premises as the base 

for the ceremony. Thank you to 

both companies.”

PRESS RELEASE

Celebrations for a Bumper Year
52 Leaf Awards awarded excellence

The entries were all considered by

our team of judges – Nicola Bristow,

Greg Redwood, Bill Peebles and Rob 

Stirling - who visited all on-going 

installations and used photo evidence 

for time-limited entries i.e. Christmas, 

Special Events and the new Goodwill 

Leaf Awards.

From their visits, the judges 

nominated the two Best Design 

& Installation Projects, already 

Green Wall at The Royal 
College of Physicians by 
Urban Planters 
Franchise Ltd

Best Project–

https://plantsatwork.org.uk/index.php/p-w-awards/2021-awards-winners
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nominated for Gold Leaf 

Awards. These were the 

Royal College of Physicians 

in Liverpool with its ‘superb 

living walls in reception 

where the plant selection 

is fabulous and looking 

healthy … plus replica plants 

above the café for practical 

and functional reasons’ 

according to the judges.

The second winner(left) of a 

Best Design was Bermonds 

Locke Aparthotel by Indoor 

Garden Design which 

they described as ‘a very 

interesting and unusual 

theme with a mix of real and 

replica cacti and succulents 

giving a realistic and 

convincing effect. A wall of 

courtyard herb pots worked 

really well too.’

A new category

This year as a result of the 

pandemic, plants@work had 

introduced a new category, 

the Goodwill Leaf Awards. 

The idea was that these 

Awards would recognise 

projects, products or work 

undertaken for charity 

that created an impactful 

response to a problem or set 

of circumstances brought 

about by the pandemic, 

whilst also recognising 

special provision of an 

installation and product/

creative innovation in 

interior landscaping.

Leaf Awards 2021

https://plantsatwork.org.uk/index.php/p-w-awards/2021-awards-winners
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There were six entries for this award 

that each received a Gold Leaf 

Award. Congratulations went to 

Biotecture for their work at the NHS 

Nightingale Hospital Staff Wellbeing 

Garden; to phs Greenleaf for their 

Christmas Rainbow Tree which 

started as an in-house competition 

and was picked up by Nationwide 

Building Society as a charity money 

raiser; Green Team Interiors donation 

of replica plants to a newly set-up 

mental health crisis prevention 

centre in Crawley. The final three 

Gold Leaf Awards in this category 

went to Indoor Garden Design 

for their involvement with Project 

Wingman (supplying free plants 

for ‘first class lounges’ in London 

hospitals), planter screens for in or 

outside in the community and their 

In-Tray Plants service supplying 

plants to individuals in London and 

later UK wide – especially useful for 

those working from home.

Special Award for Ian Drummond

Last but by no means least, there 

was a special award for one of our 

most active Ambassadors, Ian 

Drummond (@plantman_about_

town) of Indoor Garden Design 

for his outstanding services to 

the industry. Ian Drummond was 

moved to be recognised:

“I am also so proud of #TEAMIGD 

with all their success at the awards, 

winning in all categories again.

‘’Congratulations to plants@work 

on another successful awards 

and an amazing 20 years so far! I 

am really excited to start the next 

phase of my career wherever it 

might take me.”

Let’s hope next year this award 

ceremony can return to a live event 

with as many enthusiastic and well 

executed entries.

For more information 

please contact Coll Smith, 

Marketing Manager at 

plants@work via

email:  

marketiing@plantatwork.

org.uk

mob:07758 215661

website: 

www.plantsatwork.org.uk

https://www.plantsatwork.org.uk/
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https://seasonscapes.com/
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https://greenplantsforgreenbuildings.org/
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https://www.nosweatliners.com/
http://www.thewaterboy.net/
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http://www.cdplants.com/
https://www.americangranby.com/AQUAmatics
https://www.amazon.com/Smartee-Plants-Professionals-Guide-Indoor-ebook/dp/B07BBTBDWB
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https://www.mossbarn.com/Default.asp
https://www.instagram.com/iplantsmagazine/
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https://www.iplantsmagazine.com/collections/advertise



