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Editor
As summer starts to wind down and we 
enter in the the Labour Day long weekend 
here in North America, this issue reminds 
us of some recent past challenges as a 
society prior to “covid”.  This upcoming 
September 11th is the 20 year anniversary 
of 9/11. Dr. Joe Cialone shares a great story 
dating back to 1972 when the World Trade 
Centers tower in New York required plants!

Take some time the Labour Day weekend 
to enjoy time with your family and friends if 
you can :) 

Remeber there is a reason why you work so 
hard, it is to be able to partake from time to 
time in some fun things!

Have a great long weekend!

Regards,

Elliott Bennett

https://iplantsmagazine.com/


ByVanessa Champion

A

MOVABLE FEAST

ell maybe not quite, and also I 
don’t try to eat the soaps from 
the bathroom thinking they are 
chocolate (just in case anyone is 
thinking of asking me to tea), but I 
do enjoy good food!

     One delight this year for me was growing my own 
potatoes and onions. I hasten to add this wasn’t my 
choice. I ran to their rescue before they were about 
to be thrown into the compost by a friend. So armed 
with four large potato pots and five buckets for 
the onions I reignited my love of growing my own. 
In terms of psychology, nurturing something is an 
incredibly positive experience for our grey matter. It 
alleviates symptoms of dementia, reduces aggres-
sion, depression and anxiety. 

Not only that I had the best potato salad which 
I mixed with fresh chives and spring onions. All 
homegrown in pots just outside my door. I can’t 
begin to explain the joy that gave me. I’m sure there 
was a dopamine rush somewhere!

Make an Edible Takeaway

Most readers here will be aware of the issue of 
Food Security. It’s the focus of one of the 
United Nations Sustainable Goals 
which focuses on Zero Hunger. 
Food Security means that 
everyone, all over the world, has 
access to enough food to keep 
them healthy, and that the 
food they eat does not put a 
strain on our planet. In other 
words, creating a secure food 
source. 

Here in the UK there is a great 
project which is “Incredible Edible 
Todmorden”, where they grow vegeta-

bles, fruit and herbs around the town of Tod-
morden in the north of England that are free for 
everyone to share. Volunteers and the community 
itself look after the gardens and share the bounty 
once they all come into season. It’s a great idea. 

I have a challenge for you to make an Edible Take-
away this month. Pots are ideal for this. You can 
move them around and create different views too, 
which from an environmental psychology point 
of view is also great. Having a row of pots which 
create a little zoned haven in your garden, maybe 
rows of beans on sticks to create a “shield” for you 
to sit beside. Even better if they are peas, you can 
sit there with a beer and pick fresh peas without 
getting up from your chair! How about dwarf fruit 
trees which can also create a bit of shade. In Bio-
philic Design we talk about “prospect and refuge”, 
creating spaces where you feel sheltered by but 
also have a view out, so sitting nestled under 
some trees with a view onto a water feature would 
be super good in terms of peace and mental 
refreshment.

Travelling without Moving

This past year and a half have been challenging on 
many fronts, not least by not being able to 

travel freely, and even if we can there’s 
always the shadow of the carbon 

footprint we leave every time 
we step onto a plane. So how 

about if we could have a time 
machine or a TARDIS to whizz 
us to different places whenev-
er we wanted without leaving 
our home. We might dream of 

bringing Italy to our kitchen, or 
France into our sitting room? 

How about stepping into India 
every time we come home and walk 

through the front door? 

 

W

Food. I love food. I remember watching the film ‘Flamingo Kid’ (if 
anyone remembers that far back) and there’s a scene in there where 

Matt Dillon “hmmms” (or maybe we’d say “noms” now) his way 
through a meal as he’s eating. That’s me.
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You’re probably seeing where I’m coming from 
with all this. Rather than pine, bring the sensual 
joy of another country to you.

Biophilic Design embraces multi-sensory ex-
perience in a space. Scents are one of the most 
evocative reminders of a place and it’s that I’ll 
focus on now. 

Put basil in a pot next to your cooker, when 
you’re feeling a bit down in the non-travelling 
dumps, touch the leaves to release the scent of 
Italy onto your fingers, tear off some leaves and 
chuck them onto some pasta (with homegrown 
tomatoes, why not?!). 

Grow lavender in a pot by the windows in your 
sitting room to evoke relaxed heady days in 
Provence in France. The heat through the glass 
will warm the scent even more. Lavender is 
good for relaxation and easing depression. 

You can dry some flowers and put them in your 
wardrobe to prevent moths too. The essential 
oil from lavender also seems to have antibac-
terial and antimicrobial properties, so maybe 
book yourself on an online or local course and 
learn how to extract oils from the pot plants in 
your home.

Finally, we come to India in the hallway. I have 
been lucky enough to have worked quite a bit in 

that gloriously sensually rich country. Create India in 
your home with bright orange Marigolds in pots and a 
rampant heady jasmine in a lovely bright yellow stone 
pot in your hallway. 

Jasmine is also supposed to be good for concen-
tration, it also alleviates stress and some say it’s an 
aphrodisiac, so maybe be careful when you open the 
door to the mailman!

So the upshot of all this, after the best potato salad 
this side of the great pond, I’m now looking to have 
chickens again so I can have fresh eggs to make 
homemade mayonnaise and oh hang on, that means I 
need a cow or goat too for the milk… or move some-
where warmer so I can grow almonds and make al-
mond milk instead. Anyone got a bit of land to spare?!

Dr Vanessa Champion 
Editor Journal of Biophilic Design / 
The Space Doctors
www.journalofbiophilicdesign.com    
www.thespacedoctors.com
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By Dr. Joe Cialone

eptember 11th of this year, 2021, will be 
the 20th anniversary of the attack on 
the World Trade Centers in Manhattan. 
On that morning my heart was in my 
throat as I watched the planes crash 

into those buildings, knowing that the only way out, 
was down the stairs or in the elevators in the center 
of that building. Knowing also that anyone above 
the floors that were hit had little or no chance to get 
out. This personal story about the first plants going 
into the North tower pales by comparison to the 
loss of life and the loss of those buildings on that 
fateful morning 20 years ago. 
The anniversary brought back memories that I 
thought might be of interest to some of the younger 
interiorscapers in our industry as well as some old 
timers, and so I decided to share this story.
It is 1972, and our little companies, Tropic Green-
houses in New Jersey and Tropical Ornamentals in 
Florida are in their infancy. We started in June of 
1971, three brothers, one who just came back from 
Vietnam (Paul), one who was working for a nursery 
in Delray Beach, Florida (Phil), and one an ex-profes-
sor from the Agriculture School of Rutgers Universi-
ty in New Jersey (Joe).
The New Jersey operation was a wholesale plant 
distributor to the florist, garden center and interi-
orscape industry. Plant shops and interiorscapers 
were the fastest growing parts of our business. 
During this period, new interiorscape companies 
were popping up on a week-by-week basis. Many of 
the major current interiorscape companies in the 
New York/New Jersey area were start-ups during 
this period and were among our first interiorscape 
customers.

I was a weed scientist at Rutgers and although I 
had spent my life working with plants, including 
having been raised on a vegetable farm, I had little 
knowledge of foliage plants and even less about in-
teriorscaping. When you are in a new business and 
you realize that you do not know much, you either 
go broke or you become a fast learner.
At this time, the World Trade Center towers were 
under construction. In fact, by 1972, the buildings 
were mostly complete as structures, although 
the interiors of most floors were unfinished. The 
buildings were owned by the Port of Authority of 
New York and New Jersey and their administrative 
offices were slated to be in the North Tower. My 
recollection is that they were to occupy a couple of 
floors close to the 30th floor. They put out a bid for 
the plant material that was to be installed in their 
offices and the bid procedure was to award the job 
to the company with the lowest of the sealed bids 
submitted.
The company that helped write the bid was both 
a plant nursery and an interiorscaper. The bid 
included a caveat that all the plants for the build-
ing needed to be staged in New Jersey 6 weeks 
prior to installation for acclimatization. I believe 
they thought that they were the only company big 
enough to be able to meet these criteria and were 
almost sure to get the job. 
One of our interiorscape customers, who had start-
ed their company in 1971, decided to bid on the job. 
The company was Mastick Associates which later 
became Foliage Plant Systems. The owners were 
Don and Irene Mastick. Irene had a background in 
the Florist industry and Don had a PhD in Chemis-
try from University of California Berkeley. Don had 
worked at Los Alamos on the Atomic Bomb project 
during WWII.

S

New York
1972

A story about a plant installation in 1972
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Up until the time of the Port of Authority job, 
their company only had a few accounts, but 
they were growing rapidly. I helped Don try 
to figure out what it would take to supply the 
plants and maintain them, for what I recall 
was a 2-year maintenance contract. 
The plant list for this job was weird by today’s 
standards. It included, jade plants, pittospo-
rum, ficus nitida standards, schefflera arbo-
ricola and several other species that I can’t 
recall, all in 8”, 10” or 14” containers. There 
were over 2000 plants in the order, which 
for that time was an enormous amount. The 
situation then is much as it is now, plant de-
mand was high, and supply was limited, both 
in numbers and in variety. 
When the bids were opened, they ranged 
from about $95,000 to over $350,000, with 
the second highest bid in the mid $200,000’s. 
There was one bid from a Florida grower that 
was even higher than the $350,000, but that 
bidder could not meet the spec of staging 
the plants in New Jersey for the proscribed 
time. These kinds of wild estimates in bid-
ding were common at the time, since there 
were not many experienced Interiorscapers 
around who could even do a job this big. 
Mastick Associates got the bid and of course 
realized that they had left a lot of money on 
the table. I guess it is called live and learn, 
but the story has other twists. Our company 
got the plant order, and we began shipping 
the plants to our New Jersey operation. We 
had to build temporary shade houses to hold 
the plants as we did not have enough green-
house space to run the rest of our business 
and hold the Port of Authority order.
Delivery time was supposed to be the be-
ginning of September of 1972. About a week 
before delivery Don Mastick called me and 
told me that the electricians were on strike 
and were not allowing any vendor to deliver 
anything to the building. In New Jersey, any 
time after about the 10th or so of September 
can result in a frost, obviously not good for 
Florida grown foliage plants. Of course, no 
one knew when the strike would be over, so 
we talked about sending the plants back to 
Florida and what it was going to cost.
A few days later, Don called and told me he 
had worked a miracle. He somehow got to 

the electricians’ union and found that the shop 
steward on the job loved plants. Don told him 
of our dilemma and how the plants might die if 
we could not get them into the building. They 
reached an agreement that if we took care of 
the shop steward with plants for his house, he 
would see to it that we could deliver the plants 
to the north tower.
I drove the first truck load into the ramp leading 
to the basement of the north tower and was 
met head on with the electricians’ picket line. I 
located the shop steward, and he had his guys 
clear the way and down we went into the base-
ment. Since no one else was working in the 
building we had access to all the elevators. 
When we got to the first of the floors to get 
plants, I was surprised to see concrete floors, 
and no finishes of any kind. The towers were 
supported by the outside steel structure and 
the central core of elevator banks and stair-
ways. Each floor was about 208x208 feet or just 
over an acre of space and the core area was 
about 87x 135.The ceilings on each floor tied 
the central core to the outer steel frame. The 
rest was open area available for open office 
design. 

The upshot of all this is that for months no 
construction was done on any of the floors be-
cause of the strike. So, Mastick’s crew staged 
the plants along the windows of each floor in 
saucers and were able to water them with a 
garden hose. Of course, over time, each floor 
was finished, and the Port of Authority people 
moved into the open office space with dividers 
and began their work and the plants were 
placed in their designated spots. Amazingly, 
Don renegotiated the contract after about 6 
months, and it ended up being a profitable 
project and a major steppingstone for their be-
coming a major interiorscaper doing business 
in seven states. It also was a landmark for our 
companies and helped launch our 34 years as a 
national supplier to the interiorscape industry.
 I still clearly, see in my mind, what that building 
looked like inside when there were no desks, 
dividers or any other objects. Just total open 
space, except for the center core and wonder-
ful views out of the windows on all sides and 
our beautiful plants lined up next to the win-
dows. Not knowing then, that evil people would 
eventually make it all come crashing down.
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A Tumultuous 20 
years.
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                           Article By: Carolyn Goodin, CLP 

The NASA study coupled with the improvement in the 
economy gave the world approximately 5 years of inno-
vation, expansion, and prosperity. The I-P Industry grew 
and thrived during this period.  By 1990, however in the 
George HW Bush administration, the world saw a vamp-
ing up of terrorist activity. Iraq’s invasion of Kuwait, 
birthed “Desert Storm.” The aggressor, Saddam Hussain, 
was defeated and Kuwait’s sovereignty was restored. 
Among other issues, for example the bursting of the “Dot 
Com Bubble” and a plummeting economy, led to GHW 
Bush’s defeat to Bill Clinton in 1992. 
Once again, the I-P Industry took a hit.  A pattern devel-
oped. Our industry is directly connected to the health 
of the economy, for as budgets constrain, the first cuts 
made are plants. Cutting plants is not the best move for 
the health and wellbeing of the populous. This is the fact 
of life that Interiorscapers must overcome. As the politi-
cal climate worsened our quandary was amplified.
Desert Storm angered the Muslim world. Terrorist orga-
nizations attacked various western nations with whom 
they religiously opposed.  However, the world economy 
began to recover and life went on. The Interior Plants-
cape Industry enjoyed a brief reprieve of growth and 
prosperity.
By the end of the decade another Bush was elected and 
during that first year, terrorists working with Osama 
Bin Laden and Al-Qaeda, plotted a horrific attack on 
the USA.  On September 11, 2001, the world watched 
in horror as planes struck the World Trade Towers. 
A major symbol of western finances collapsed in NY, 
the US Pentagon, a symbol of US National Security, in 
Washington DC was blown in and a third target, possibly 
the Congress or the White House was foiled by brave 
passengers who forced Flight 93 down in Pennsylvania.  
The words “Let’s Roll” were echoed around the world! 
This represented the worst attack on US soil since Pearl 
Harbor! From that day forward the world was never 
the same.  Operation Desert Shield defeated Saddam 
permanently. The world economy took a nose dive and 

History part 5
permanently. The world economy took a nose dive 
and with so many security measures enacted, con-
ducting business as usual was just not to be. 
It is quite obvious that the I-P Industry is very vulner-
able to the political and economic climates on the 
world stage.  As a business woman, I had to figure out 
a way to save my company from disaster.  Evidently, 
the NASA research got buried due to world events.  
Safety and security trumped any benefits this study 
provided. How do we overcome this volatility?
I reasoned that I must expand my market. While the 
commercial sector is lucrative, it is too much subject 
to political/economic influences.  I researched the 
Residential Sector. This included both private homes 
and high end, real estate. With targeted advertis-
ing and meetings with the major players in the real 
estate market, I sold my wares very successfully.  
Staging marketed homes with plants brought in 
new sources of revenue. The drawback was these 
accounts were temporary, perhaps 2-6 months, but 
once a good relationship is made with a hot shot 
realtor, you’ll move from project to project. Realize, 
a premium must be charged for the short, term 
rental and also for the meticulous care it requires. 
Lucrative? Oh my gosh yes! Some of the home buyers 
retained the plants and became long, term contracts. 
Within 2 years, the residential market brought in 
35% more business. On the negative side however, I 
saw a substantial decline in availability of supplies.  
The cost of peat moss went through the roof and 
because of the Indian Ocean Tsunami, in late 2004, 
my source of coconut husk disappeared. A discon-
certing trend was adding costs to my bottom line. I 
cannot speak to what happened to other companies 
in other parts of the world during this time period, 
but by 2009 I had doubled my business, mostly add-
ing residential accounts, and sold it for a tidy sum by 
beginning of 2010.The morale here is, when times get 
tough one must “think outside of the box.”
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Speaking of thinking outside the box, I noticed 
towards the end of my career, that a new trend 
was happening, the installation of Green Walls. By 
combining small potted plants of varying colors 
and textures, designs were limitless. Companies 
had their logos in plants. Others chose this as 
artwork in lieu of expensive paintings. The Whole 
Foods Corporation, made Green Walls its signature 
statement for all of its stores. Hotel and building 
lobbies, corporate offices, State and County build-
ings, etc. proudly displayed the newest, creative 
means of employing plants.  People marveled at 
the beauty created by Green Walls as if they were 
attending an art gallery. Brilliant!!
In my retirement I continued to watch the trends 
of the I-P Industry. Over the following decade we 
experienced a major contraction for various rea-
sons. Hawaii had a series of bad weather events 
which had either blown down several nurseries 
or flooded them into bankruptcy. The state of 
Florida, a major supplier of plants, had a series of 
bad hurricanes which amounted to the same re-
sult. Many of the old timers in the supply industry 
decided to retire, rather than rebuild. A shortage 
of plants and supplies ensued. Surviving suppliers 
increased prices. The result was a cut in profits 
which, for some companies, spelled disaster. Also, 
many of the original plantscapers, like myself, 
retired or sold out. The same thing happened with 
nursery supply companies.  The “pioneers” were 
leaving the industry.
Big Box stores began selling plants and supplies, 
making it difficult for Plantscapers to obtain 
stock. In many cases the added costs of having to 
buy at close to retail, further messed with bottom 
lines. The contraction of our industry was severe 
and finally we lost our “Industry Status.”
In early 2020 the world was hit with the Covid-19 
pandemic! The shutdown of millions of business-
es worldwide, in the name of virus containment, 
caused record bankruptcies, soaring unemploy-
ment, rampant mental health problems, school 
closures increased teen suicide rates, restaurants 
and movie theaters, physical fitness centers and 
virtually everything one does for amusement went 
away, including I-P accounts. Forced to mostly 
stay indoors, people began buying indoor plants, 
and lots of them! People are turning to plants in 
lieu of enjoying the great outdoors. There IS a 
silverlining, in all this. Until next time stay safe and 
stay Professional!

Green wall photo courtesy of :

Good Eath Plant & Flower Co.  

San Diego, USA
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NIN Press Release   
August 17, 2021   

 
National Interiorscape Network (NIN) Adds Associate, Al Martin 

 
The National Interiorscape Network (NIN) has hired Al Martin, green industry veteran, as Vice President 
focusing on sales and operations management, people development, strategic planning, and Partners’ profit 
improvements. 
 
NIN continues to focus on creating a strong and sustainable resource base to serve all of the NIN Partners, and 
the addition of Al Martin provides the network with excellent “Bench Strength”.  “He is a great addition to our 
already strong team of Art Campbell, Matt Nelson, Bill Fensterer, James Greene and Sherry Richardson,” said 
NIN Director, Dick Ott.  He added, “Al’s diverse interiorscape and urbanscape experience and knowledge 
makes him a terrific strategic hire, and he brings a complimentary background to NIN and all of our Partners.” 
 
Al has been in the green industry for over 27 years.  He began his interior career in operations and installations 
and was soon promoted to service management.  Since 2005 he used his strong leadership skills to successfully 
grow and manage businesses from about $1 million in annual revenue to over $6 million in St. Louis, 
Knoxville, Nashville and Los Angeles.  In addition to achieving recognition for high performing businesses, he 
led teams that won national awards for interiorscape installations, service and holiday decorating.   
  
Al Martin’s email address is: amartin@interiorscapenetwork.com  
 
 
The National Interiorscape Network (NIN) is an international alliance of elite companies who have united to set 
the standard for ethics, integrity and premier service in the interior landscaping industry.  NIN’s mission is to 
help the Network Partners grow their revenues, increase their profits, improve the value of their businesses, and 
reenergize business owners and their teams.   
 
To learn more, please visit our website www.interiorscapenetwork.com  
 
Contact: 
Art Campbell, President 
acampbell@interiorscapenetwork.com 
(770) 837-9255    

 

https://interiorscapenetwork.com/
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Save the Date! AmericanHort Mastery Series for Interior Plantscapers to launch this fall.  
 

Biophilic Design Mastery Series with Sonja Bochart 
 
Biophilic Design fosters human-nature connection in the built environment, which is essential to support 
human physical and emotional health, creativity, healing and learning rates, productivity, and overall 
happiness. This engaging and informative new 3-part session, from an internationally recognized biophilic 
designer, will provide a comprehensive overview of: 
 

 the history and value of biophilia for social and environmental health 
 the 6-primary elements and over 70-patterns of biophilic design 
 the science behind biophilic design – why it matters 
 case study examples for all-building typologies (office, home, healthcare, schools, community) 
 best practice for designing for human-nature connection 
 proven methods to overcoming barriers to achieving optimal biophilic design integration.  

 
September 1st at 2pm ET  
Session 1: Connect: Biophilia and Biophilic Design Theory 
 
September 14th at 2pm ET 
Session 2: Learn: Biophilic Design: Science & Economics  
 
September 28th at 2pm ET 
Session 3: Practice: Biophilic Design Integration  
 
 
 
 
 
 
 

 
 
 
 
 
 
 

https://www.americanhort.org/education/mastery-series/#biophilic
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https://online.flipbuilder.com/wudw/lztf/
https://greenplantsforgreenbuildings.org/
www.airstrength.com
https://greentheorydesign.com/
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http://www.thewaterboy.net/
https://www.nosweatliners.com/
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https://seasonscapes.com/
https://www.landscapeprofessionals.org/LP/Certification/LP/Certification/interior-technician.aspx
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http://www.cdplants.com/
https://www.americangranby.com/AQUAmatics
https://www.amazon.com/Smartee-Plants-Professionals-Guide-Indoor-ebook/dp/B07BBTBDWB
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