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Editor
Breaking News!
It is with great pride that I have the 

opportunity to announce the Plantscape 
Hall of Fame will be carried on at 

I-Plants Magazine!

am very much looking forward to working 
with so many great industry experts to help
bring the Plantscape Hall of Fame to a new 

beginning while being able to preserve the history 
at the same time.  Over the coming months I will 
be reaching out to past Hall of Fame inductees to 
form an advisory board for guidance on how this 
program should move forward.  I have had designed 
a new brand logo and I will explain the meaning behind 
the three leaves in the next issue.  This is such a pres-
tigeuos program for the interior landscaping industry 
and I am honored to be able to work directly on it! 

I

“We know we have made the right decision to pass 
the prestigious Hall of Fame program into the capable 
hands of Elliott and are excited to see where he takes 
it. The Interiorscape industry is always evolving and 
growing as are the organizations that support it. 
We are grateful that organizations such as iPlants 
and others continue to work together to moving the 
industry forward.” 
- Meagan Nace, Program Development Specialist at
AmericanHort

In this April issue we cover some great tech tips from 
Kathy Fediw as well as looking at plant care from a 
psycological perspective with Dr. Vanessa Champion.  
We also dive back in to the history of the industry with 
Carolyn Goodin.  History part 2 brings to light how the 
landcape industry certified interior technician course 
came to be.  

I can say from a career stand point within this industry, 
obtaining my certified interior technician designation 
really helped me get a better understanding of the 
plant maintenance side of things.  This understanding 
has also helped me become a more informed and 
better sales persion and industry expert.  Investing in 
Landscape Industry certified program is a way to bring 
the best version of you to your clients!  

A big thank you to Seasonscapes for becoming 
a  new advertiser with I-Plants Magazine!



By: Dr. Vanessa Champion AMRSPH

Editor Journal of Biophilic Design/ The Space Doctors

LOVE
Looking at plant care from a psychological perspective.

o how many plants do you have on 
your desk? 

How many in your house? Are you 
back in the office yet? How many 
in there? 

I have about 50 plants in my house, all shapes and 
sizes and it’s a one-bedroom place! Fortunately, 
I’m one of those really annoying people who loves 
stroking the leaves, pinching out deadheads, 
trimming out dead bits and giving them regular 
TLC. I enjoy it, it makes me feel happy to touch and 
interact with my plant family. 

But I wasn’t always like this! For ages I couldn’t work 
out what I was doing wrong, overwatering, then 
leaving them too long without water, putting them 
too near the radiator, then too close to the window 
or in the dark. And don’t get me started on flower-
ing plants!

For many people I know, when you 
have just 1 or 2 and you might really 
enjoy watering them, dusting their 
leaves, hey, you might even play 
Mozart to them and take them to 
the sink for a wash. 

But sometimes this love slips. 
We abandon our little green 
friend, life gets in the way, and 
when we remember it, it’s too 
late and it’s a ball of turgid beige!
From an environmental psychology 

point of view, having sad and tired plants isn’t very 
good for your mindset. Feng Shui experts also 
aren’t keen on plants that haven’t been taken care 
of. Why is that? Well, let’s start simply.

 How do the plants you see make you feel?

Are you happy and uplifted, or are you guilty and 
sad? If you’ve left your plant friends for a period of 
time, or forgot about them, then looking at dried 
up leaves will not give you the joy in your heart 
they should! 

If your plants are constantly ending up the colour 
of the Sahara desert and beyond caring maybe 
you should stop a minute and have a think. There 
has been research on how we almost have a feel-
ing of “mourning” for a dead plant. 

We have an attachment to our plants, they are af-
ter all living entities. There have been studies on 

how, in an office, when you put a plant next 
to someone, when they move desks 

they will take the plant with them. 
We form bonds with living things. 

This is classic “biophilia” effect.

If you fail your plant, and it 
dies, there is a complex mix 
of self-reproach after experi-
encing some kind of emotion-

al attachment to it, we tried to 
nurture it but failed. 

S

Showing some plant

PLANT LOVE
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Here’s the positive

Caring for a plant is a form of simple 
caregiving and it can help people start on 
that journey to care for others, and you 
know what, 

it can also help start us on a better path 
to care for ourselves too. Something not 
all of us take the time to do.

Solution

If you run a workplace, or hotel, hospital-
ity venue, hospital or any other building 
and you have plants in your space, can I 
make a suggestion? 

Find a company to come in and nurture 
them for you. Some of these companies 
even rent plants to you, and if they go 
manky for some reason, they will replace 
them. However, plant failure is rare in the 
hands of these experts,      because, well, 
they are just that, experts. 

These technicians of plants love what 
they do, they know just how to tend living 
walls, water that 10-foot fig tree in recep-
tion and spruce up the pot plants around 
the office floor, keeping your staff happy 
and the air pollution down and clear too.

So, the next time you get a plant, why 
not invest some time and energy into 
learning how to care for it. 

There are loads of tips on the internet, 
look up the name of your plant and 
search for tips on care. But can I sug-
gest something else? 

Why not start by giving it a name, and 
see how you go? I’ve got Mr Pineapple 
on the windowsill, what will you call 
yours?

8 Making The New Normal Better!
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Pro Tip!

In the photo description area of the 5 to 8 pictures you can upload, use this space to 
describe the story behind the picture from a biophilic design point of view hitting on the 
topics listed in the judges criteria. This will help make your entry very clear to the judges 
on how to score your project.

Link to judges form!
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PRO TIP
Pro Tip!In the photo description area of the 5 to 8 pictures you 
can upload, use this space to describe the story behind the              
picture from a biophilic design point of view hitting on the topics 
listed in the judges criteria. This will help make your entry very 
clear to the judges on how to score your project.

Clink ink here to view the judges form!

   SPONSORSHIP 
   OPPORTUNITIES

GOLD: $1500 USD (Exclusive Level)
• 2 full page inside cover ads in I-Plants Magazine (Biophilic Design Edition and Post Edition) Ad Value - $800

•Business company name & logo recognition on all Biophilic Design Awards Gold level plaques as the exclusive GOLD SPONSOR

•Business logo recognition in I-Plants Magazine and on iPlantsmagazine.com website as the exclusive GOLD SPONSOR (June) $200

•I-Plants Magazine Facebook & Instagram recognition with your business logo as the exclusive GOLD SPONSOR (June & July) Value $100

•First right of refusal for the exclusive GOLD SPONSORSHIP level with next year’s Biophilic Design Awards Program

•Custom sponsor award ad banner for use on their website as the Biophilic Design Awards Gold sponsor – Value $500

SILVER: $750 USD (3 opportunities available at this level)
•2 half page ads in I-Plants Magazine (Biophilic Design Edition and Post Edition) Ad Value - $400

•Business company name & logo recognition on 1 out of every 3 Biophilic Design Awards silver level plaques as a SILVER SPONSOR

•Business logo recognition in I-Plants Magazine and on iPlantsmagazine.com website as a SILVER SPONSOR (June & July). Value - $200

•I-Plants Facebook & Instagram recognition with your business logo as a SILVER SPONSOR(June) Value - $100

BRONZE: $250 USD (3 opportunities available at this level)
•1 quarter page ad in I-Plants Magazine (Biophilic Design Edition) Ad value - $129.99

•Business company name & logo recognition on 1 out of every 3 Biophilic Design Awards Bronze level plaques as a BRONZE SPONSOR

•Business logo recognition in I-Plants Magazine and on iPlantsmagazine.com website as a BRONZE SPONSOR.(June & July) Value - $200

•I-Plants Facebook & Instagram recognition with your business logo as a BRONZE SPONSOR.(June) Value - $100

Contact us if you are interested in this sponsorship opportunity to help
support your industry. Email: Hello@iplantsmagazine.com

https://cdn.shopify.com/s/files/1/0444/6253/8915/files/Judging_criteria_-_Biophilic_Design_Awards_2021.pdf?v=1616721855
https://www.iplantsmagazine.com/pages/biophilic-design-awards
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Biophilic Design
-2021 Judges-

Sonja Bochart, a design leader in 
health and wellness for over twen-

ty-five years, has an extensive background 
in supporting teams and projects to sup-
port both human and ecological well-being. 
She works nationally as a senior designer 
and biophilia consultant – focusing on 
human-nature connection in design. Her 
portfolio and project references include 
projects in all building sectors and manu-
facturers, including workplace, healthcare, 
educational, community, behavioral health, 
residential, cultural centers, and product 
design and marketing. Sonja serves as 
a recognized leader and educator in the 
industry and currently teaches at Arizona 
State University’s Herberger School of 
Design. She contributes to such groups as 
Interior Design’s Healthcare and Well-
ness Council, the advisory council for 
the International Living Future Institutes 
Biophilic Design Initiative and serves as a 
board member for Green Plants for Green 
Buildings. As an advocate for cultivating 
connections between people and natural 
systems, Sonja is one of the foremost 
facilitators for project and team biophilic 
design workshops, including consulting 
for recent clients including Hans Rosling 
Center for Population Health at the Univer-
sity of Washington, De Montfort University 
Leicester, The Academy of Medical Scienc-
es, HMTX Corporation, The Port of Seattle, 
and Phipps Conservatory and Botanical 
Gardens.

Sonja Bochart
 IIDA, LEED AP BD&C, WELL AP, LFA
Regenerative Design, Sustainability and 
Biophilia Consulting

1 Richard Piacentini is the 
President and CEO of Phipps 

Conservatory and Botanical Gardens. 
Since 1994 he has guided the Pittsburgh 
organization from public to private man-
agement and is responsible for its green 
transformation including the opening of 
the Center for Sustainable Landscapes, 
a zero energy and water building and the 
only building to meet the Living Building 
Challenge®, LEED® Platinum, SITES™ 
Platinum, WELL® Platinum and BREEAM 
6 Star certifications. The sustainability 
efforts Piacentini initiated at Phipps are 
based on recognizing the vital connec-
tions between people, plants, health, and 
the planet. Piacentini serves on the Ad-
visory Board of the International Living 
Future Institute (ILFI) and Board of Green 
Plants for Green Buildings. He is a mem-
ber of the Mission and Community Needs 
Committee for Magee-Womens Hospital, 
the Pennsylvania One Health Task Force, 
Biophilic Design Initiative Advisory 
Board, and the Advisory Committee for 
the Biophilic Cities Network. He is a Past 
President and Treasurer of ILFI and the 
American Public Gardens Association 
(APGA), and has received lLFl, US Green 
Building Council, and APGA leadership 
awards. Piacentini holds a MS in Botany, 
an MBA, and a BS in Pharmacy. He is a 
Registered Pharmacist and a WELL® 
Accredited Professional.

Richard V. Piacentini
President and CEO
Phipps Conservatory & Botanical Gardens

2 Jan has been in the interior  
plantscape industry for over 

thity eight years. She is in her twety 
ninth year as owner and operator of 
Cityscapes Boston, one of the largest 
interiorscape companies in the United 
States. She has a degree in landscape 
design and horticultural technology from 
the University of NH. She is a registered 
provider for AIA CEU credits. Jan is also 
often a speaker at national landscape 
conferences, such as TPIE, BOMA and 
Cultivate. She is a highly active mem-
ber in her local BOMA chapter. Jan has 
served on BOMA’s Charity Benefit Com-
mittee since 2006. Jan and Cityscapes 
received BOMA Boston’s Prestigious 
“Affiliate Company and Member of the 
Year Awards” in 2008 and 2010. For the 
last 15 years, Jan has been on the Board 
of Directors for “Green Plants for Green 
Buildings,” supporting the initiative to 
Communicate  the Aesthetic, Wellbeing 
and Economic Benefits of Nature in the 
Built environment. She also was inducted 
into Cultivates Interiorscape Hall of Fame 
in 2016. In 2019 she started a charitable 
offshoot of Cityscapes called Trans-
planted.  A roaming greenhouse that is a 
pop up plant shop on wheels! All profits 
go to local, national and international 
charities.  Truly living Cityscapes mission 
of “Transforming People’s Lives through 
the Power of Plants”. 

Janice Goodman
President
Cityscapes, Inc.

3

Deadline to Apply:  Friday, April 30th at 11:59PM

https://app.mykaleidoscope.com/scholarship/BiophilicDesign2021
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Solid Tips of 
the Trade

If you take care of 
indoor plants for a 

living, these few tips will   
help become successful, 
whatever your definition   
may be.

PLANT TECH

By Kathy Fediw, LEED AP ID+C, Happily retired!

Success means different things to different people. To some it means 
making a good living.  To others it means loving what you do, getting 

a promotion, or feeling like you’re making a difference. 

ake responsibility for your 
own success. Realize that 
this is your life and your 
career. Your employer will 
provide you with the tools 

you need to get started. But you must also 
take responsibility and seek out oppor-
tunities to develop your knowledge and 
skills.   Your success is ultimately in your 
own hands and is your responsibility. That 
may mean packing your lunch in order to 
purchase a book or go to a class. I promise 
it’s the best investment you’ll ever make!

1. Read everything you can get your hands 
on about this industry. Subscribe to this 
magazine if you’re not currently getting it in 
your own email inbox. (It’s free, just go to 
www.I-PlantsMagazine.com.) Sign up for 

and read the newsletters from trade asso-
ciations.  Search the internet for what’s new 
both here and overseas.

2. Present yourself in a professional way. 
If you respect yourself, your clients will re-
spect you. Speak clearly and politely to your 
clients using “business English.” Wear your 
uniform with pride and keep your vehicle 
and tools in good working condition.

3. Offer to help out when your manager 
needs an extra hand. This includes doing 
things that are not part of your regular job. 
You’ll learn new skills that will make you a 
more valuable employee and could lead to 
a promotion down the road. And your man-
ager will remember your willingness to help 
and be a team player.

T

The Successful
technician
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4. Meet your boss for lunch and ask her 
what she thinks you should be doing to 
improve your skills. Listen carefully and 
keep an open mind. Ask her how she 
got to where she is today. 

5. Have a mentor, whether that person 
is someone in your company or some-
one you meet outside the company who 
you consider to be successful. Keep 
in touch. Watch what she does and 
listen to what she says. Follow her lead. 

Respectfully ask her for her opinion 
and guidance when you need it and be 
mindful that her time is valuable. 

6. Be selective about who you work for. 
Don’t leave a good company just be-
cause someone else offers you another 
25 cents per hour. If you want to make 
this a career, it is imperative that you 
work for a company and a boss who will 
support you in your development. 

7. Get certified. Even if you have to save 
up and pay all the expenses yourself, 
take NALP’s Landscape Industry Cer-
tified Technician-Interiorscape exam. 
This is a internationally-recognized 
achievement that will mean a lot to 
your career.  This certification is now 
available online! 
https://www.landscapeprofessionals.
org/LP/Certification/LP/Certification/
interior-technician.aspx

 8. Find something you absolutely love 
about your job every day. After you’ve 
been doing the same job for 5, 10, or 30 
years it can start to feel old and stale, 
but that doesn’t have to happen. You 
may find joy in seeing your favorite cli-
ents, watching your plants grow strong 
and healthy, making people smile or 
learning something new every day. 
Actively look for something each day 
that makes you happy.
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Get nature
inside

9. Above all, maintain a positive attitude. 
Remember that what you do brings hap-
piness to other people and improves their 
health and well-being. People notice and 
appreciate what you do. When you do what 
you love, it shows. 

PLANT TECH
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By Kathy Fediw, LEED AP ID+C, Happily retired!

FOR TECHS
For years some technicians have had a hard time being 

respected and treated as professionals.  

n fact, it’s the topic of the 
very first trade journal 
article I wrote nearly 30 
years ago.  I started my 
career as a tech and was 
mistaken for the janitor 

more than once (nothing wrong with being 
a janitor, just not my job.)  Some of us have 
learned the hard way that if you want to be 
perceived as a professional, you have to 
look and act the part.

It doesn’t take a lot of money or effort but 
it does take attention to the details.  You 
may need to put aside your own sense of 
fashion, style and comfort in order to be 
viewed as a professional.  You can 
wear what you want, and talk 
and walk however you want, 
when you’re off duty.  But 
if you want to be treated 
as a professional then 
you have to follow the 
unspoken rules of 
business etiquette and 
dress.

Look like a pro 
If you want to be treated as the professional 
you are, you need to look the part.  You may 
not have much to say about the style or 
color of your uniform, but you have a choice 
as to how you will wear it.  

Make sure your clothes are clean and 
pressed.  Tuck in your shirt and wear a belt 
so you don’t look like a slob.  Have clean, 
decent, comfortable shoes.  Keep jewelry to 
a minimum.

Gentlemen should shave or keep their beard 
or mustache trimmed.  Keep your hair 

trimmed and clean.  Ladies should wear a 
touch of makeup, keep their nails 

trimmed, and hair clean and 
trimmed.  If you color your 

hair, keep up with the 
color so you don’t have 
3 inches of dark roots 
showing. Start the day 
fresh and clean even if 
you don’t wind up fresh 

as a daisy by the end of 
the day.  Wear a watch and 

be on time.  Slacks or shorts 

I

Presenting a professional image 

PLANT TECH
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should be a work-appropriate length, 
clean, pressed and in good condition—
no obvious stains, fading or frays.

If you have a security badge or name 
tag be sure to wear it.  This will help 
to identify you to your clients so they 
know you have a legitimate reason to 
be there.  Many clients now require that 
you wear a security badge.  If you have 
business cards be sure to carry a few 
with you so you’re prepared if a client 
asks for one.

Act like a pro
You must act in in a business-like 
manner if you want to be treated as 
a professional.  Walk with a purpose.  
Don’t chew gum or smoke while you’re 
working.  Don’t let your clients see you 
smoking--ever.  Just watch how people 

react to the smokers standing outside 
the building entrances.  Don’t use your 
cell phone inside your client’s place 
of business.  Walk outside if you must 
place a call.  

Carry your paperwork on a clipboard.  I 
found out during my very first job that 
people pay attention and respect you 
if you use a clipboard.  You seem more 
official and businesslike.  And they’re 
curious about what you might be writ-
ing down!

Talk like a pro 
Watch your language.  Cussing is out 
and so are any vulgar jokes, especially 
those dealing with sex, ethnic and 
religious groups.  

Watch your grammar and use “busi-
ness” English.  Cut out the slang and 
“street talk.”  Language such as “when 
you  gonna…, my brother he said…., I 
ain’t gonna do nothing” all mark you as 
someone without an education and 
therefore not a professional.  
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Do say “please, thank you and pardon 
me” all the time.  Call everyone “ma’am” 
and “sir.”   It’s the polite, professional 
thing to do.

Your vehicle and equipment
You may be surprised at how many of 
your clients watch to see when you ar-
rive.  Keep your equipment and vehicle 
in top working order, clean and neat at 

all times.  Make sure your vehicle, 
whether it is a company van or your 
own car, gets cleaned inside and 
out at least once a week.  Keep 
your watering machine, pruners, 
scissors, sprayers, duffel bag and 
everything else clean and neat.  

Be organized-know where every-
thing is.  There is nothing worse 
than having to watch someone dig 
through a purse, backpack or duffel 
bag for 10 minutes to find a pen or 
piece of paper.

Take pride in your work, your  ap-
pearance and yourself.  Remember 
that people will treat you the way 
you expect to be treated.  If you 
want to be respected, you must 
first respect yourself.

PLANT TECH

Take pride

Take pride in your work, 
your  appearance and 

yourself.  Remember that 
people will treat you the way 
you expect to be treated.  If 
you want to be respected, you 
must first respect yourself.



How Biophilic Office 
Design Impacts 
Profitability
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The Cost of Poor Design

In 2018, Mercer (1) found that 49% of employees wanted to 
work for an organisation that protected their health and 
well-being. Calling them the “cornerstones of an energised 
workforce”.

Yet 58% (2) of offices had no plants and 47% no natural 
light.

Still the benefits for greening your workplace go beyond 
employee preference and beautiful design. In addition to 
improved air quality, a plant-filled workspace can increase 
staff productivity by 8% and decrease sick leave taken by 
10% (1). 

Currently, sick leave alone costs Australian businesses “in 
excess of $44 billion per annum” or “$578 per employee per 
day of absence” (4).  

By simply “providing employees access to plants, natu-
ral views, daylight, and other Biophilic design elements” 
employers are poised to save over $2,600 per employee per 
year in absenteeism, and over $1,100 in presenteeism (3).  

Are you struggling to justify the expense of a Biophilic office 
design? Do you see an office strewn with indoor plants and 
natural light as a “nice to have” but not essential?  

We buy software that make our teams more efficient 
because the business case is clear. More efficient em-
ployees equal a more streamlined business equals’ higher 
profitability.  

And yet, People and Culture initiatives such as green work-
spaces, staff gardens or nature-based break rooms often 
fall on the back-burner. WhyW? Because business owners 
struggle to see a direct correlation between spend and 
profitability.

But first, Biophilia 

Biophilia, a concept popularised by Edward Wilson in 1984, 
simply refers to our innate love of nature. Biophilic design 
then is a philosophy that incorporates nature-based el-
ements such as light, air, water, plants and natural land-
scapes into interior design.  

While there are a number of studies that connect health 
with Biophilic design, most businesses see this as a luxury 
reserved for the offices of tech giants like Twitter and 
Amazon.

But the truth is if you want to increase profitability in a 
COVID world, a holistic approach to employee health and 
well-being is essential.

BIOPHILIA
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Good for Health, Good for Business

Beyond the office, patients with 
views to nature recover faster (3). 
While consumers indicated that 
they would expect to pay up to 
25% more than average for general 
goods in a greener retail setting (5) 
and 23% more for a hotel room with 
a view to Biophilic elements (3).

Perhaps you’re already convinced 
plants will indeed improve your 
business’ bottom line, but to what 
end? What kind of money and time 
is required to add Biophilic design 
elements into your office?

Indoor Plant Hire

If you’re familiar with the hor-
ticulture industry, you won’t be 
surprised to know that good quality 
plants and pots can cost thousands 
of dollars outright. Then you need 
to actually keep them alive and 
looking beautiful in order to enjoy 

The most efficient and cost-effec-
tive option is to hire the services 
of Interior Plantscapers who will 
design a bespoke solution for your 
space, source and install high 
quality plants, and provide ongoing 
maintenance. So, you can set and 
forget your money-saving Biophilic 
office design.

The road to be a healthier, greener 
workplace has moved from luxury 
to essential in a COVID world; but 
most importantly, it makes financial 
sense.  

Written By: 

Member of Interior Plantscape As-
sociation Australia, Advance Plants 
– Brisbane and Gold Coast Qld

 AUSTRALIA advanceplants.com.au 

interiorplantscape.asn.au

Sources 

(1) Mercer, Global Talent Trends 2018 

(2) Green Plants for Green Buildings, 
Global Impact of Biophilic Design in 
the Workplace, 2015 

(3) Terrapin Bright Green, Economics 
of Biophilia, 2012 

(4) Australian Industry Group, Absen-
teeism and Presenteeism Survey, 
2015 

(5) Elsevier Science Ltd, Urban For-
estry & Urban Greening “The effects 
of urban retail greenery on consumer 
experience,” 2010 

(6) Journal of Real Estate Finance 
and Economics, “Pricing Residential 
Amenities: The Value of a View,” 1998

BIOPHILIA
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HISTORY  PART 2

A Growing Interest for Indoor Plants
The interest of the use of plants began in the early ‘60’s.  By the early ‘70’s employers were 
allowing plants in the office to help keep workers happy. They encouraged people to bring their 
favorite potted darlings to their work spaces.  However, there was no continuity.  Designers 
realizing the demand was growing for greenery, started specifying plants in their designs. 

Another quandary developed. 

he interest of the use of plants 
began in the early ‘60’s.  By 
the early ‘70’s employers were 
allowing plants in the office to 

help keep workers happy. They encour-
aged people to bring their favorite potted 
darlings to their work spaces.  However, 
there was no continuity.  Designers realiz-
ing the demand was growing for greenery, 
started specifying plants in their designs. 
Another quandary developed.  

First, designers had no idea which plants 
to use and often picked plants, based 
on art criteria, i.e., line, form, stature, 
and texture. Secondly, who was going 
to take care of said plantings became a 
debate. A busy office schedule did not 
permit the time nor the commitment for 
caring for plants and office workers, sans 
“Green Thumbs” failed.  Plant purchases, 
thus became somewhat of costly, if not 
a waste of money. Astute and forward, 
thinking nurseries took the opportunity 
to offer maintenance services.  This was 
the beginning of Purchase/Maintenance 
programs. but there were flaws. 

Designers wanted certain plants, but paid 
no attention to what the plants needed. 
Placing plants indoors was a new thing 
and nurseries sent people out who had 
no clue as to how to maintain them. After 
many failures, plants were removed be-
cause of too much bother. Sales dropped. 
However due to the energy crisis, in 1973, 
the overall design of new buildings was to 
change.

Architects were encouraged to design 
energy efficient buildings. This meant 
enclosed ventilation H-VAC, systems, 
which recycled air through filters, rather 
than getting fresh air from outdoors, with 
windows which did not open. Humidity 
levels were impacted causing a slew of 
undiagnosable health issues. The econo-
my was teetering. Budget constraints, led 
to a myriad of synthetic materials in lieu of 
more costly natural products.  Employers 
discovered that the absentee rate was 
rising with no logical explanation. Enter 
the scientists once again.  A study of in-

door air quality (IAQ), was made and the 
discovery of “Sick Building Syndrome” 
shed light on the problem. Indoor air 
quality was, in fact, very poor.

It was noted that H-VAC systems, de-
signed to recycle air, were doing more 
harm than good.  Dust, particulate mat-
ter, molds and mildews were recycling 
through the ventilation. Humidity levels 
being kept at uncomfortable levels 
compounded the problem. Itchy eyes, 
itchy skin, rashes, cold like, symptoms, 
sneezing and runny noses were among 
the complaints. 

Incandescent lighting was energy 
inefficient and buildings converted to 
fluorescent lighting. The selection of 
Fluorescent lighting created another 
problem. Complaints of headaches, 
eyestrain, fatigue and anxiety added to 

absenteeism.  What do we do now? 

Fluorescent tubes work by moving 
gases around the tubes creating 
undetectable vibrations which caused 
subliminal stress on the body. It was 
like a hidden strobe but not so obvious.  
Sick Building Syndrome was real and 
proving to be very costly. Years later, 
“Daylite” fluorescent tubes. entered 
the market. These were full spectrum 
lights which didn’t vibrate as much. 
They tried to duplicate natural light, 
which was more friendly to the eyes.

All these factors caused an overall loss 
of productivity. In worst case scenari-
os, outbreaks of legionnaire’s disease 
started killing people! With all the new 
synthetics going into buildings, further 
studies revealed that volatile organic 
compounds (VOC’s)were also in the air. 

T
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These compounds were identified as 
Benzene, Ethylene, Trichloro ethylene and 
formaldehyde, among others, which were 
“off-gassed” by synthetic materials in the 
work environment. Additional issues came 
to the fore, such as nausea, headaches, 
dry throat, dry eyes, fatigue, and others, 
led to more absenteeism and loss of 
productivity. Adding plants back to office 
spaces helped significantly. They became 
a source of fresh Oxygen and helped add 
back some humidity. Plants sales got 
another short lived, boost. 

In 1974 the Health and Safety Work Act 
was passed, requiring employers to facili-
tate measures which would improve work 
environs. Were plants, now considered a 
necessity? Great for the plant people, as 
this would boost sales higher, not so great 
for office budgets with interest rates, 
reaching double digits. None the less, 
plant leasing programs were established 
and Interior Plantscaping became a new 
and thriving industry. 

This is especially relevant with the as-
tounding achievement of Everett Conklin, 
who in 1975 designed and installed a fabu-
lous indoor garden in the Ford Foundation 
Building in NYC. This was a major accom-
plishment and considered the way of the 
future for new office building design.

Enter Ronald Regan.  The economy 
began to turn around. Budgets were 
increased and Plantscaping got a 
beautiful shot in the arm. The indus-
try boomed throughout the ‘80’s de-
cade. Specimen plants for the VIP’s 
of companies were a status symbol. 
Designers specified, nurseries grew 
the material and a new crop of pro-
fessionals the CIH’s (Certified Interior 
Horticulturists) pushed designers to 
PLAN their designs for plants, based 
on the principles of Horticulture.  

The necessity for Certified Horti-
cultural professions became clear.  
Designers needed professional help, 
not only on the selection of materi-
al, but also from professionals who 
were trained to maintain the plants.  
The CIH became the CLP-I and these 
professionals were to become an in-
tegral part of the design and planning 
of buildings and office spaces.  

Plants were given lavish budgets 
and maintenance of said plants now 
became the debate of the day.  Why 
spend so much money on plants 
when they ultimately look terrible 
after a few months?  Costs of re-
placements ate the profits of the   I-P 
Industry. 

Costs of replacements ate the profits 
of the   I-P Industry.  Next time we’ll 
go into the competition that caused 
a down turn, and some of the new 
research from NASA that handed 
the I-P industry a major gift to its 
marketing programs.  Until then stay 
well and stay Professional!

Everette 
Conkiln
1974 
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Photo to the right: Jack Bennett, 1979. Jack Bennett is 
the grand father of I-Plants Magazines Editor in Chief 
Elliott Bennett! This photo is from one of Air Strength 
Canada’s first ever  installations. 

Video Credit: Everette Conklin – youtube link: https://www.youtube.com/watch?v=4c00aqiw6xE

Video Credit: AD Classics: The Ford Foundation / Kevin Roche John Dinkeloo and Associates, copyright KRJDA
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New this year! Moss Wall Workshop at Cultivate ‘21!

With the steady increase in consumer interest and desire to reconnect with nature it is no wonder why the moss wall would be the 
number one go-to when designing space. With its ease of care and installation, down to the versatility in design, there is no easier 
way to accomplish the feeling of nature in our environment.
Join the ByNature and Planthropy teams for a hands-on workshop that will take you on the journey of the moss wall creation. A 
team of innovative experts and design rock stars will dive into every element from the concept, proposal, and completion stages 
of delivering that biophilic connection that your customers love. You will leave with the confidence and guidance for incorporat-
ing the moss wall into your business plan as well as creating your very own piece to take with you.
Already a moss extraordinaire? This hands-on workshop will open your creative pathways while designing your own work of moss 
art in a peer creation format. You will be able to tap into your peers for design inspiration, tips, and much more.

You can find the full Interiorscape Program at Cultivate’21 here:  https://cultivate21.mapyourshow.com/8_0/explore/ses-
sion-tracks.cfm/#/show/cat-sessiontracks|Interior%20Plantscape 

Newest Webinar for Interiorscapers is now On Demand! 

Trends & Availability for Tropical and Foliage Plants
2021 promises to be a challenging year for sourcing tropical and foliage plants. With heightened consumer demand being drawn 
through both the retail and the interior plantscaping sectors of the green industry, it is important to know where the market is 
going and how to prepare for the future. 
In this panel discussion, we talked with seasoned growers and brokers/wholesalers of tropical and foliage material. The panel 
talked about the struggles of keeping up with demand and what interiorscapers and retailers should be prepared for in terms of 
sourcing, planning, and availability.
Panelists include: 
• Kingston White, Morning Dew Tropical Plants 
• Denise Godfrey, Olive Hill Greenhouses Inc.
• Maxwell Mercer, Mercer Botanicals 
• Bryan Johnston, Tri-State Foliage
• Moderated by Holly Scoggins, PhD, AmericanHort 
This program is FREE for AmericanHort members and can be found in the AmericanHort Knowledge Center at https://www.hort-
knowledgecenter.org/content/garden-retail/trends-availability-tropical-foliage-plants/ . 
Non-member registration is $49. Please email amandah@americanhort.org for access.
Not a member? To view this webinar for free, you must be an active member in good status with AmericanHort and hold a position 
at an Interior Plantscaping member company. How do I join? For a limited time, we are offering a 4-month trial membership! This 
will gain you access to member benefits including free on demand education and discounts for Cultivate’21.

PRESS 
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Want to help move the Interior Plantscape Industry Forward? 

Join the AmericanHort Community Connector Group! Community connec-
tors are the passionate representatives from the key industry segments 
that make up the green industry. They donate time, talent, and ideas to 
AmericanHort to help inform and guide everything we do so that we can 
best serve your evolving needs.

Community Connector groups meet monthly or quarterly to discuss key 
projects through in person meetings, conference calls, emails and other 
modes of communication this group provides insight and inspiration into 
addressing the needs of members. They are a sounding board for new 
ideas, help ensure relevancy in our offerings, serve as evangelists for our 
initiatives, and are valuable assets in connecting members and the associ-
ation.

Interior Plantscape Community Connectors:

• Genevieve Reiner-Mills, Oakland Green Interiors

• Barbara Arnold, Franklin Park Conservatory

• Denise Godfrey, Olive Hill Greenhouses

• Peter Herrera, No Sweat! Waterproof Liners

• Bryan & Anna Johnston, Tri-State Foliage Inc

• Eric McKie, Green Oak Garden Center, LLC

• Jessica Pinette, Plantasia Interiors Inc.

• Nicolas Rousseau, ByNature

• Jodi Stumpf, Growing Green Inc.

• Allison Zeeb, Ball Seed Company

• Susie Raker-Zimmerman, Raker-Roberta’s Young Plants, 

Board Liaison

• Meagan Nace, AmericanHort, Staff Liaison

• Amanda Holton, AmericanHort, Staff Liaison

If you are interested in becoming involved or have ideas for upcoming 
educational programming, please reach out to Meagan Nace at meagann@
americanhort.org. 
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