
There Must Be Something In The Water In Texas!

And, Bonus Feature Commercial Sales Tip!!!

This month’s sales tip comes from Eric Robinson, Manager of 
HEST Fitness in San Antonio, TX.  You may remember that the 
August tip came from Joe Ponz who works at the same store 
and is a TOP 3 Helix producer for North America.



This one has a lot to love, featuring BOTH using your 
Helix Radar AND great sales professionalism.

Eric had a customer who was new to the area.  Eric was able 
to sniff out that he and his wife already owned a Smith 
Machine and a Functional Trainer. 

As we all know, repeat customers are a good thing 
because they’ve already exhibited the ability to 

understand the importance of investing in quality 
fitness equipment.

The customer indicated that he and his wife were looking for a 
cardio product.  They wanted something that would
allow them to:

• Get an intense workout 
• Get an effective workout
• Get a BRIEF workout  

(Apparently they were not enamored by the thought of 30 to 45 minute cardio 

sessions!)



BEEP!  BEEP!  BEEP!

HELIX RADAR ALERT!!!

Brief, intense, and effective describe Helix pretty well.

Before Eric could introduce Helix to the conversation, the 
customer said they were interested in a rowing machine.

This is where Eric's sales professionalism kicked in.  At this 
point many salespeople would have started showing rowing 
machines to the customer.  Eric certainly let the customer 
know that he carries a wide range of great rowing machines.

From their initial 
conversation, Eric also 
remembered the customer 
had told him he recently 
returned from a hunting trip 
to New Zealand.  The 
customer had specifically 
mentioned the amount of 
hiking in mountainous 
terrain he had done.



Eric did the, “Yes, we’ve got all these great rowers but, based 
on what you’ve told me, I think we have another product that 
will be an even more perfect fit for what you’re trying to 
achieve.” and introduced him to Helix.  Eric connected the dots 
for the customer: 

Helix training will be better for helping you deal with 
balance and uneven surfaces while hiking, better for 

preparing you for vertical gain while hiking, gives 
you the most bang per minutes invested than any 

other cardio product, and even works the core, glutes, 
and inner/outer thigh.

Eric demo’d the product for the customer and then got him on 
it.  As soon as he felt the motion he exclaimed, “I think my wife 
would really like this!”

The customer then called his wife via Face Time so the wife 
could see Eric and her husband Helixing in real time.  Pretty 
cool!  And, even better is that the wife was immediately on 
board with the motion and let her hubby know she wanted a 
Helix.

Eric gladly obliged and 
managed to sell the customer 
and his wife a HLT3500 
Touch.  Not only did he earn 
a nice commission but he 
also earned a $200 spiff!



Eric has a very amiable, low key, and thoughtful approach to 
sales which really puts his customers at ease.  He also knows 
the importance of taking the time to learn what makes his 
customers tick and what activities they enjoy doing.  In this 
case, it allowed him to move what might have been a $1,000 to 
$1,500 rower sale up to a $4,500 Helix sale. 

Like we've heard so many 
times before, the customer 
THANKED him for 
introducing him to such a 
cool machine!

HELIX BONUS FEATURE COMMERCIAL SALES TIP

Since many of our brick and mortar dealers also do 
commercial sales, we thought it would be helpful to include 
tips from commercial folks around the country. 

Our very first commercial “mini-feature” comes from Greg 
Upton at Total Fitness Equipment (CT, MA, and VT). 



Total is one of the most respected specialty fitness dealers in 
the country. They are very active in the Buy Local Movement 
and they are very involved in their community.  They were 
also one of the very first Helix specialty dealers in the country 
and have stayed with us through our growing pains.  Now 
they are hitting on all cylinders and literally CRUSHING IT 
with Helix!!!

Here are Greg’s thoughts on Helix:

Since we don’t have a dedicated commercial showroom, one of 
the ways I’ve been able to open the eyes of our commercial 
clients to Helix is by doing physical DEMOS. 

Once the unit is installed into a facility, it rarely 
comes back.  



This exposes the movement and effectiveness of Helix in a way 
that can’t be appreciated without being on the machine.  Since 
lateral training is still a relatively new cardio category, many 
users have never experienced the smooth motion and feeling of 
working those lateral leg muscles.   

I include the Helix in any standard cardio machine 
line-up that I propose.

Support from Helix is excellent and the spiff program is 
greatly appreciated and efficient!



HELIX gets a little bit of love on INSTAGRAM from
Brian Johnson at Westchester Gym in Elmsford, NY. 

Click above to see the post!

We hear from dealers all over North America that Helix demos 
generate more “OOHS”, “AAHS”, and “WOWS” than any 
other product in their showrooms. 

So, why wouldn’t you go out of your way to introduce 

people to a product that is scientifically proven to be 

a superior and different way to train???

Don't forget about Helix spiffs!  Click 

the image, right, for details about the 

December "Break The Ice" Spiff 

Progam. 



Several of our recent Real World Sales Tips came from folks who saw their 

Helix sales take off after they:

• started personally using the product
• started utilizing some of the sales tips and training 

information we’ve provided them

Will you be the next great Helix success story? Let myself or Laura know if 

you’ve got a great Helix sales story!

Happy Selling!

Scott Logan

Vice President, Sales and Marketing

Helix Company

www.helixco.com

cell: 425-501-9966

office: 888-435-4926 ext 3

email: scott@helixco.com

Access Online Spiff Submission Instructions
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