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Mohamed Ali Zainal Abdulla (MAZA) was established in 1930 as a food division company 
with an unwavering vision to become one of the leading food distribution companies in 
the Kingdom of Bahrain and the region.

Following the footsteps of our founder, the late Haj Mohamed Ali Zainal, who came 
back to Bahrain after spending many years in India trading and exporting goods 
to Bahrain and the other Gulf States. In 1930, he established his own company 
in Bahrain with the vision of specializing in food trading to fulfil an anticipated 
economic boom and rise in demand spurred by the discovery of oil. A deeply 
rooted family business has grown ever since driving the small operation based 
in the heart of Manama Old Souq to a modern 200+ employee organization.  

Today, MAZA is considered as one of the leading trading and distribution 
companies in Bahrain. A name synonymous with quality and integrity 
with the locals and residents of Bahrain. Extensive market coverage, 
widespread range of products, a unwavering dedication to quality 
and customer service, and most importantly integrity and trust are 
all values we intend to continue providing to our partners and 
customers.

About Us
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Joining the company in 1962 alongside my cousin Mohamed Sharif Zainal, who had joined a couple of years prior, we were the 
second generation of Zainal family involved in the family business founded by my late father, Haj Mohamed Ali Zainal, in 1930.  
Together we were entrusted to develop and grow this deep rooted family business.

Traditional food trade from the Old Suq in Bahrain was still prevailing at the time, and Bahrain was about to embark on a period 
of international trade with opening of the new deep water Mina Salman port in 1962, followed by the first container terminal 
in 1969. During those days, The Kingdom of Bahrain, due to its strategic central location in the Gulf, was the real hub of 
commerce and trade in the region. Trade vessels carrying a variety of products and commodities pass through Bahrain en route 
to neighboring countries in the region. MAZA was an early player in this regards, and saw its business flourish as it engaged 
in local trade of imported products as well as re-exporting of goods to the region. In 1979 we pioneered a new form of trade 
practice by being one of the first companies to trade mark their own brand “MAZA”, which was derived from the abbreviation 
of the founder’s name Mohamed Ali Zainal Abdulla. Apart from using it as marking on bulk commodities, this brand was used 
for the first time on individual retail packs intended to be sold in the growing supermarket 
and convenient stores bursting on to the scene at that time. One of our first experiences 
of this was of consignments of tinned Corn oil specially packed for us in Singapore. This 
trade mark was, subsequently, officially registered in Singapore and many other GCC 
countries.

Business has developed since those days with technology, specialized staff, 
advanced marketing methods, and logistics playing a big role in what is today 
called “modern trade.” Today we are proud that our name has become a household 
name known for its quality of products in several categories of food and non-
food items. Thanks to the confidence of consumers and their trade partners, 
MAZA has received full support and acceptance of the general public for our 
services in Bahrain.

I am proud to have today the third generation of our family involved in the 
company and leading the different aspects of our organization forward. 
Armed with higher education and valuable knowledge passed down 
through the generations, I am confident and positively look to the 
future at more prosperous years to come. The same values of 
business integrity, hard work, loyalty, friendly service, and safe 
guarding our community’s interest is to remain unchanged.

Chairman’s Message

Ebrahim Mohamed Ali Zainal 
Chairman
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Hiring, Growing, and Retaining
MAZA strives to hire, grow, and retain the most professional and specialized 
workforce. MAZA’s ability to deliver its goals depends on the hard work, 
passion, and diversity of its employees.

Delivering Brand Promise
Delivering brand promise to our shareholders, partners, and 
customers is specific to each brand MAZA manages and is what 
drives the company’s strategies and implementations.

Quality, Quality, Quality
Quality of our products, Quality of our service, and Quality of 
relationships we build.

Integrity, Honesty, Trust, and Respect
MAZA is defined by our integrity, honesty, trust, and 
respect. Work culture at MAZA is highly ethical which 
reflects in its work processes and its dealings with 
employees, customers, and market associates. 

“We strive to be one of the most efficient and reliable distributor of premium food products 
in the Kingdom of Bahrain and the region, while providing integrity and best value to our 
customers and partners.”

Mission

Values
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Our fully-owned warehouse, located in Sitra, is strategically positioned to serve the entire 
Kingdom. Our facilities is certified ISO 22000 – Food Safety Management System, an 
internationally recognized standard designed to systematically ensure food safety at 
every link of the supply chain.

Fully supported by a specialized man-power team, an integrated management 
system, and handling equipment, our facilities include:

MAZA Warehouses

Over 10,000 sqm of Dry and Chilled Storage

Over 600 sqm for Non-Food Storage

Over 1,500 sqm of Frozen Storage

Over 3,500 Pallet Storage Space

31 Direct Delivery Vehicle Fleet
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MAZA has a substantial fleet of vehicles and a professional sales force that covers all sectors of 
the domestic market.  MAZA supplies retail, wholesale, and food service sectors with a variety of 
products from all the different consumer brands it manages to fulfil a wide range of the customer 
needs.

MAZA sales and distribution covers the following channels:

MAZA Sales & Distribution

Home 
Delivery

GovernmentDown-market 
Van Sales

Hypermarkets 
& Supermarkets

Wholesale 
& Traditional 

Markets

Hotels, 
Restaurants, 
and Catering 

(HORECA)
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Our Clienteles

Bahrain Defence Force
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MAZA became one of the first companies in the region that registered a trademark of its 
own in 1979. The brand “MAZA” was derived from the initials of our founder, Mohamed Ali 
Zainal Abdulla, has a wide range of FMCG products in its portfolio. This brand name has 
become an established name in the Kingdom of Bahrain and well known to the locals 
and residents for its quality

MAZA Private Label Brand
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MAZA is committed to continually complement the reputation of the brands it markets and distributes to meet 
and exceed consumer expectations of premium brand products.  MAZA exclusively distributes these leading 
brands:

Managed Brands

Product of Turkey
Product of USA

Products of Turkey

Pepper Sauce

Artificial Sweetener
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Private Labeling Services

Business to Business (B2B) market is a growing area for the company. MAZA is serving 
several regional retailers in the GCC with private label packs under special supply 
contracts. MAZA offers different private labeling services to fulfil this rising demand. 
Services include: 

Logistics & Order 
Fulfillment

Sourcing Brand Design 
& Packaging

Procurement

Private Labeling Services
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P O Box 593
58 Almutanabi Avenue
Road 340, Block 304

Manama, Kingdom of Bahrain
Tel: (+973) 17 226616, Fax: (+973) 17 226636

Email: enquiry@maza.com
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