
Shareholder Update
March 2021



∙
∙
∙
∙
∙

∙
∙
∙
∙
∙
∙
∙
∙
∙

∙
∙

∙
∙
∙
∙
∙

∙

∙

∙
∙
∙

Metrics Breaking through

• The FSSC team with Faction and FW brands performed extremely well through the C-19 

period of FY19|20 and FY20|21 and will emerge more competitive than pre-pandemic

• Faction is set to be a dominant force in skiing in the 2020s while FW sets a new tone of 

performance and newschool outdoor culture

• This will not only excite the fans of what we create – products and media that we love –

but also sets the stage for a modern company in touch with fans and individual investors; 

To feel a glimmer of that energy, Instagram scroll #factionskis @fw_gear & @factionskis
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Digital presence and fresh, premium product has kept the order gradient strong

•

•



DTC sales break €1.3m; comfortably ahead of PY full-year total
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21|22 retailer orders are off to a strong start; a 42% growth year is forecast
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After an historic display at the X Games, Faction athletes delivered once again at the World Cup & FWT

Eileen Gu dominated slopestyle and half-pipe, first to take gold in two disciplines at a world cup
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