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With 5 beds & 4 baths, there is plenty of space for the whole family in this stunning custom home built in 1965. 2195 Yuma Lane

O!ered at $890,000

Lisa Harrison 
REALTOR®

(775) 530-0214
lharrison@dicksonrealty.com      

NV Lic# S.177676
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BUSINESS&OPINION

In some ways, feeling “rich” is less about how many
zeros you have in your bank account and more about
knowing how to use them to get what you want out of
life. 

For author and certi!ed !nancial planner Tom Cor-
ley, feeling rich comes from having an Irish pub-style
structure in his backyard in New Jersey that allows
him to invite friends over for outdoor drinks. For Liz
Gendreau, founder of the website Chief Mom O"cer,
that feeling comes from taking advantage of free, fun
activities like visiting local state parks in her home
state of Connecticut. And !nancial counselor Andi
Wrenn in Raleigh, North Carolina, !nds that feeling
when she climbs into her RV and goes for a road trip. 

“Richness comes from having small, tangible !nan-
cial goals that you’re working toward,” says Megan Mc-
Coy, assistant professor of personal !nancial planning
at Kansas State University. Those goals could be pay-
ing o# student loan debt, buying a house, or something
unique, like Corley’s backyard structure.

We asked !nancial experts to share their tips for
how to feel richer today, given the current levels of !-
nancial uncertainty and stress. Here are their top sug-
gestions: 

Reflect on what you value

Gendreau knows that cars aren’t important to her
but family time is. So instead of spending money on a
new car, she puts her money into family activities.
She stretches her budget on those, too, by taking ad-
vantage of free museum passes, local libraries and
free state parks.

“It’s all about !nding fun things to do that don’t
really cost much money but bring a lot of joy and hap-
piness,” she says. Indulging in those kinds of adven-
tures gives her that feeling of being rich, even though
they aren’t costly.

Corley, author of the book “Rich Habits,” calls that
strategy “value-based spending.” He encourages
people to think about what’s really important to
them, such as travel or spending time with friends
and family, and to focus on directing money toward
those areas, instead of material goods that might not
provide as much joy. 

Pick healthy role models

That joy-focused approach can also help with feel-
ings of !nancial envy. “If you don’t have value-based 

Tips can help you feel richer today

See RICHER, Page 2D

At a sprawling warehouse in northwest Reno, a new
company is trying to plot the future of survival food. 

Nutrient Survival is vying for a slice of the fast-
growing survival food industry, which has exploded in
recent years in part due to the COVID-19 pandemic and
other disasters. The company specializes in nutrient-
dense survival food that is engineered to pack more
protein, vitamins and other nutrients than would nat-
urally occur.

The company was founded two years ago by busi-
nessman Peter Castleman, who made his fortune on
Wall Street and, among other ventures, served as
chairman at the nutrition company Herbalife before
retiring to the West. The day-to-day operations are led
by CEO Eric Christianson, a West Point graduate and
Army ranger who served in executive roles at big food
brands such as Perdue Farms and the Campbell Soup
Company.

“It was the heart of the pandemic. People were in
need of food,” Christianson said of the company’s be-

ginnings. “Back then, it was just wear a mask and
avoid people. So what can you do for yourself? Take
action, eat great food, naturally keep yourself strong
and naturally give yourself the ability to perform at
your optimal rate.”

The company is headquartered inside a 100,000
square-foot warehouse near Mayberry Park in north-
western Reno. The food is prepped and cooked by
hand before undergoing an industrial scale freeze-

Majestic Views in Somerse!!
Panoramic views of the Sierra Nevada Mountains and 
Valley. Move-in ready, completed in 2021 and never 
lived in. Turnkey home located behind the gates of The 
Cliffs offering views from all west facing rooms. Enjoy 
living the Somersett lifestyle with two golf courses, 
beautiful clubhouse, extensive amenities and recreation 
trails within minutes of this impressive home.

2241 Cold Creek Trail, Reno, NV 89523 
5 bed | 5.5 bath | 4,167 sq "

Lori Welsh, REALTOR®
775-771-6574
lwelsh@dicksonrealty.com
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Offered at $1,999,990

Views from a tower in Portugal, gondolas in Italy,
beaches in the Bahamas – as you scroll through your
social media feeds, it seems like everyone you’ve ever
met is on a picturesque vacation this summer. Com-
pared to the past two years, 2022 is seeing a steep
increase in travel, especially international, and it may
feel impossible to keep up.

The number of outbound international U.S. $ights
increased about 97% year-over-year from April 2021
to April 2022, according to U.S. International Air
Travel Statistics. Airbnb data from May 2022 also
showed an all-time high in long-term stay bookings,
with U.S. travelers gravitating toward Italy, Mexico,
Costa Rica and the Bahamas, as well as domestic
beach destinations. If you’re not planning to travel
this year, hearing about other peoples’ vacations
might give you a twinge of FOMO: fear of missing out.
But don’t let comparisons pressure you into panic-
booking a trip that could upend your !nances. Even
with time and budget constraints, it’s possible to have
a fun-!lled summer.

How are people affording this?

For many travelers, this summer is an opportunity
to travel for the !rst time in two years, and the antici-
pation makes it worth the cost. Some are likely even
willing to overextend their budgets or go into debt to
be able to take their dream vacation.

“It’s pent-up demand,” says George Hobica, foun-
der of Airfarewatchdog.com. “People saved up a lot of
money over the past two years and can a#ord the
price increases.”

For many, the shift to remote work has also made
travel more accessible. Yaslynn Rivera, a Los Angeles-
based executive assistant at a video-streaming com-
pany, makes the most of working remotely by taking
opportunities she would have otherwise been unable
to before COVID-19.

“I have friends from childhood and college who live
all over the country now,” she said. “If I’m going some-
where, it’s because I know someone there,” she add-
ed, explaining her near-constant location changes.
She stays with friends instead of booking hotel rooms
and Airbnbs. And when she does book a room, she
sticks to a tight budget.

“I don’t mind being inconvenienced to have the ex-
perience,” she says, citing motel rooms, red-eye
$ights and working from the road.

Though some travelers are in a position this sum-
mer to a#ord luxurious trips, travelers like Rivera
make the most of the opportunities and connections
they have, even if it means sacri!cing convenience. If 

Nutrient Survival CEO Eric Christianson shows an essential instrument to processing the freeze-dried food.
PHOTOS BY EVAN HADDAD FOR RGJ

‘Feed your freedom’

This year’s
summer travel
FOMO is real
Dalia Ramirez
NERDWALLET

Kimberly Palmer
NerdWallet

See TRAVEL, Page 2D
See FOOD, Page 2D

The food is cooked before being freeze dried.

Reno-based survival food
company !nding success
in fast-growing industry
Evan Haddad Reno Gazette Journal | USA TODAY NETWORK
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SERVICING GREATER RENO, NV AREA

GARAGE DOOR SERVICE SPECIALS

ANY NEW
GARAGE
DOOR

$200
OFF*From showroom to installation, 

A1 was courteous and fulfilled 
all of their promises. The garage 
door installation was quick with 
no additional effort on my part. 
The new door is well built, and 
extremely quiet. Great job A1!

 – Arlene - Reno, NV

12 MONTHS
NO INTEREST*

FINANCING THROUGH * Subject to 
credit approval, 
restrictions apply 
call for details.

5 REASONS TO REPLACE:
1. Energy efficient doors save you $$$
2. Tighter door security keeps you safe
3. Weather & critter protection
4. Upgraded curb appeal
5. Increase home value

Same Day Service • Evenings & Weekends – No Extra Charge • 24/7 
Service • Military, AAA, Senior, AARP Discounts • Residential • Doing 
Business Since 1998 • Family Owned & Operated • Lifetime Warranty 
- Call for Details

775-437-1420

* With purchase and install of new garage door. Call for details. 
Must present this ad to redeem offer. Cannot be combined with 
any other offers or past purchases. Expires 

RJ-GCI0918707-01

08/31/2022

SPRING
REPLACEMENT

$75 OFFGARAGE DOOR TUNE 
UP SPECIAL 

$99
CALL TODAY FOR DETAILS!

ESTIMATES
FREE

With this coupon. Not valid with other 
offers or prior purchases.

With this coupon. Not valid with other 
offers or prior purchases.

With this coupon. Not valid with other 
offers or prior purchases.

With this coupon. Not valid with other 
offers or prior purchases.

REPLACE AN
EXISTING OPENER

$100 OFF

Expires                   .08/31/2022Expires                   .08/31/2022Expires                   .08/31/2022Expires                   .08/31/2022

A1 FROM DAY 1

BEST PRICES    BEST PARTS    BEST WARRANTY

SCAN TO 
SCHEDULE 
SERVICE

you work remotely and have a !exible
schedule, trying Rivera’s approach could
be a good way to add more travel to your
summer.

The social media influence

Despite the realities, social media can
still make travel look like a Pinterest-
worthy paradise.

“There’s de"nitely a fear of missing
out,” says Giacomo Moriondo, a Chi-
cago-based client services manager at
an aviation services company, referring

to seeing friends post from scenic desti-
nations. “I’m jealous; I would love to
have the freedom to visit my family in It-
aly and Argentina, but it’s not "nancially
possible for me this summer.”

Moriondo has felt the pressure to
travel this summer, but with an in-o#ce
job, limited time o$ and out-of-budget
airfares, his options are restricted.

“When you see some people posting
lavish vacations, you can’t compare
yourself,” Rivera notes. “They might be
from a wealthy family, or taking a spon-
sored trip; they’re not on the same play-
ing "eld.”

Consider limiting your social media
intake if such posts are bumming you
out. Or if you’re curious, ask consistent
travelers how they make their trips hap-

pen. People can be refreshingly honest
about their circumstances, and the an-
swers might surprise you.

The perks of staying home

U.S. travelers are !ocking to vacation
destinations in record numbers, but this
summer may not be the best time to take
the trip you’ve been waiting for.

“I personally think this is a bad year to
travel,” Hobica says. With rising airfares,
strikes in the travel sector and price in-
creases in every category, an interna-
tional trip – especially with kids – may
be more trouble than it’s worth.

Resisting the temptation to join the
travel rush this summer can help you
take advantage of milder weather and

crowds in the fall or even next year.
“I would wait until things settle

down,” Hobica says. “Too many people
are traveling, and there aren’t enough
workers to support them; it’s not reliable
right now to get where you want to go.”

Meanwhile, if you don’t have a trip
planned this summer, plan adventures
closer to home.

“I turn myself into a tourist in my own
city,” says Moriondo. “It doesn’t feel like
you’re missing out when you’re doing
something yourself.”

Exploring your own city or state, vis-
iting family and friends domestically
and seeking low-cost outdoor experi-
ences can enrich your summer and sat-
isfy your travel cravings without overex-
tending your budget.

spending, then you can fall victim to
comparing yourself to others and life-
style creep,” which is when spending
grows along with income, Corley warns.

McCoy says that when we constantly
compare ourselves with richer neigh-
bors or in!uencers on Instagram, it’s
easy to be dissatis"ed. “We need
healthy comparisons. Is there someone
else you could compare yourself to, such
as your past self, or your aunt who
worked so hard and got the retirement
of her dreams?”

Gendreau suggests hiding posts on

social media from people who inspire
feelings of jealousy or putting your own
spin on them. “If I see something that
looks like a lot of fun at a fancy place
that’s outside my budget, I might think,
‘Can I do something similar at a lower
price point? Do I need to go to a fancy
beach place or can I go to a closer place?’
I don’t need to go to the Caribbean to
have fun on the beach.”

Cultivate resilience with savings

“You are going to make mistakes,”
says Heath Carelock, a "nancial coun-
selor and coach based out of Prince
George’s County, Maryland. To move
past them, he says, it’s important to for-
give yourself and to build up a "nancial

cushion. When he was starting out in
the working world, he gave himself
what he called the “1-2-3-4-5” chal-
lenge: He saved $123.45 out of every
paycheck. 

“Watching your money accumulate is
a major way to double down on resil-
ience,” he says. Then, if you face a sud-
den unexpected expense, you have a "-
nancial cushion to protect yourself,
which evokes a feeling of “richness” or
comfort.

“People are a lot more relaxed if they
have emergency savings so they know
they can pay o$ whatever bills they
need to every month,” Wrenn says. She
says that even having one or two
months’ worth of expenses can provide
that elusive feeling of "nancial well-be-

ing.

Create a budget and pay off debt

“If you don’t track where your money
is going, you will feel "nancially inse-
cure because you’re worried all the time
about, ‘Where is my money going?’ ”
Gendreau says. She suggests using a
budget to track your spending, especial-
ly given current in!ation levels. Debt
can prevent people from pursuing their
dreams, Carelock says, because instead
of putting money toward starting a new
business or taking a vacation, you have
to put it toward debt payments. 

This column was provided to The As-
sociated Press by the personal !nance
website NerdWallet.

drying process inside an apparatus that
looks like a small submarine. The proc-
ess, which removes virtually all of the
water from the food while locking in the
nutrients, allows the "nished product to
last two decades or more on the shelf.

Modern survival food has evolved far
beyond the freeze-dried stu$ of early
astronauts. Some of Nutrient Survival’s
meals include mac n’ cheese, scrambled
eggs, lasagna, shakes and vitamin in-
stant co$ee. Most of the meals and bev-

erages need only a bit of water, although
they can be modi"ed or embellished as
desired. The company’s products are
regulated by the Food and Drug Admini-
stration rather than the United States
Department of Agriculture because the
protein comes from plants, not animals. 

Nutrient Survival is a direct-to-con-
sumer business, selling its food exclu-
sively through the company website.
Depending on the season, Nutrient Sur-
vival generates between $500,000 and
$1 million in sales with an average order
size of $250, Christianson said.

According to a 2019 report by Allied
Market Research, the global emergency
food market is projected to reach $6 bil-

lion by 2025, though Christianson ac-
knowledges the di#culty in pinning
down precise growth projections for
such a broad, emerging industry. 

Since 2013, the Federal Emergency
Management Agency has conducted an
annual survey to assess how well pre-
pared Americans are for disasters. Ac-
cording to the 2021 report, the peak of
“self-assessed preparedness” occurred
in 2019 with roughly 60% of Americans
describing themselves as ready for a di-
saster. 

Many survival food brands market
their goods in the conservative media
sphere, running advertisements during
commercial breaks of news organiza-

tions such as Fox News and Newsmax. A
“prepper” describes a person who pre-
pares for a likely future disaster, and the
word has in recent years become associ-
ated with fear mongering, fringe life-
styles or conspiracy theories. 

Christianson thinks this is an unde-
served stigma, one he hopes the brand
will conquer by appealing to campers,
"tness enthusiasts and other active life-
styles. One of the company slogans is
“feed your freedom.”

“For us, it’s not about fear. It’s about
being smart,” he said. 

Follow @HaddadEvan for timely, rel-
evant and compelling reporting on food,
drinks and city life in Reno. 
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