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WHAT’S IN YOUR DNA? 01

Our mission is to provide consumers 
with the most advanced artificial 
intelligence for whole exome
testing that detects, protects, and 
optimizes personal health and 
enhanced vitality.

We believe DNA testing information used as 
part of  health and lifestyle management can 
save lives and allow people to live healthier and 
longer lives.

As an example, more than* 50% of Americans 
carry one or more gene variants that 
dramatically raise their risk for heart attacks 
and stroke.  Not only can genetic testing reveal 
these threats, it can also reveal the best 
strategies to treat them.
*All sources for statistics referenced in this presentation are contained in the Memorandum.



WHY INVEST? 02

Beyond Wellness entered the $14 billion a year global genetic testing 
market in 2020

More than 50% of Americans carry one or more gene variants that 
dramatically raise their risk for heart attacks and stroke

Beyond Wellness launches affordable cardiac testing and whole 
exome genetic tests¹

Only 28 million Americans, or 8% of the population, have taken 
genetic tests

As our DNA Database grows, there will be valuable opportunities to 
monetize the database

There are potential database partnerships with major pharmaceutical 
companies in development of new drugs

Blackstone Group paid $4.7 billion for a 75% interest in Ancestry.com²

In 2017, Ambry Genetics was acquired by Konica Minolta for $1 billion²

GlaxoSmithKline invested $300 million into 23andMe²

23andMe and GSK Head to Clinical Trials with Cancer Drug²

In Beyond Wellness, the opportunity exists at the 
ground floor into one of the hottest emerging 
markets.

¹Comparison between well-established companies and our start-up company should not be made.
²The results obtained by well-established companies are not indicative of what we may or may not 
be able to achieve.



WHAT’S IN YOUR DNA? 03

Knowing what’s in your 
DNA could help you live 
healthier and longer.

We want you to know what’s in your DNA.  We want 
everyone to know what’s in their DNA.  Why? Because 
the information contained in DNA can help you and in 
consultation with a medical professional:

• Predict what diseases you might get (including heart 
disease)
• Help doctors prescribe the best medicines to treat your 
illness
• Assess your susceptibility to viral infections
• Indicate how your body will respond to diet and 
exercise



WHAT’S IN YOUR DNA? 04

So why isn’t everyone getting a 
complete exome DNA test?

Historically, a full 
exome DNA test 

has been cost 
prohibitive.

DNA testing 
was limited in 

its scope.

Most consumers 
were not aware of 
the benefits of a 
full exome DNA 

test.

Most DNA testing 
companies have 

focused on 
ancestry testing.

Medical and 
healthcare 

practitioners were 
new to using DNA 

information in 
diagnosing and 

treating disease.



A new “Megatrend” is sweeping America.  The 
responsibility for monitoring health is moving 
from the doctor’s office to the home, and  we 
believe DNA testing is part of that change.

McKinsey (the famed consulting firm) says, “The trend is 
your friend.”  Their analysis shows that riding the right 
waves of change is the most important contributor to 
business results. They go on to say, "A company benefiting 
from such tailwinds is 4 to 8 times more likely to rise to 
the top of future performers*."

WHAT’S CHANGED? 05

*All sources for statistics referenced in this presentation are contained in the Memorandum.



Ways in which consumers are taking 
charge of their own health*.

The recent pandemic has led to widespread use of at-home 
testing and diagnostics.

WHAT’S CHANGED? 06

Consumers are embracing self-monitoring and investing in ways 
to personally track health, fitness, and well-being. 

28 million people wear a Fitbit personal health and wellness 
tracker.

More than 150 million people across the globe are actively using 
Samsung Health.

39% of people surveyed said they would be comfortable using 
at-home genetic tests to identify current or future health risks.

Early adopters of direct-to-consumer genetic testing services 
reported a sense of empowerment upon receiving their results. 

*All sources for statistics referenced in this presentation are contained in the Memorandum.



WHY DNA TESTING? 07

Computer technology and 
genomics have enabled 
scientists to understand 
which genetic variants 
correlate with specific 

diseases and then to predict 
a person’s likelihood of 

developing them. 

Each of us responds to 
medication in different 

ways, and new technology 
(called pharmacogenetics), 
allows for a better look at 

how these medications will 
affect a patient before 

being prescribed. 

Knowing which drug 
treatment works best for 
an individual could result 

in reduced sick time, 
improved treatment 

outcomes, and less cost. 

Knowing that a patient 
has a high probability for 
a certain disease could 

result in earlier lifesaving 
or life-extending 

treatment. 

Whether relative to the foods 
we choose to eat, the 

exercise regime we choose, 
which prescription or 
recreational drugs we 

consume, or just our lifestyle 
choices, our DNA is the 
blueprint for our future.



MARKET OPPORTUNITY* 08

The global genetic testing market size exceeded $14.8 
billion in 2020 and is expected to grow at 11.6% compound 
annual growth rate (CAGR) from 2021 to 2027. 

A subset of the global market, direct-to-consumer (D-T-C) 
genetic testing, is projected to reach $4.1 billion by 2027 at 
a CAGR of 15.7% during 2021 to 2027.

Currently, only 26 million Americans have taken DNA tests, 
accounting for a mere 8% of the total population (and 
many of those have only taken “ancestry” type DNA tests). 

*All sources for statistics referenced in this presentation are contained in the Memorandum.



We are entirely focused on DNA testing for health and 
wellness.

We have partnered with one of the premier DNA testing 
laboratories in the country.

Through negotiation with our lab partner, we can offer 
some of the lowest prices on the market.

We offer three specific health-related DNA tests, as well 
as entire DNA exome and genome sequencing.

We offer a “subscription based” DNA data analysis and 
ongoing access service.

THE “BEYOND WELLNESS” SOLUTION 09



OUR PRODUCT/MARKETING STRATEGY 10

To entice customers to sign up for our services, we offer 
three low-cost ($99) introductory DNA tests:

Then, our customers have the option to purchase the full 
exome testing report ($399).

Further, customers will pay an additional $39 per year to 
have ongoing access to their personal DNA dataset as 
well as updated information relating to their DNA based 
on medical research and new discoveries.

Nutrition and
Fitness Report

Viral Immunity
Report

Cardiac Report
(detecting the genetic markers 
for heart disease previously 
mentioned)



HOW IT WORKS 11

The customer 
obtains a DNA 

sample and mails 
the sample to the 

lab.

The lab analyzes the 
results and loads the 

customer’s DNA 
analysis to the secure 
access system, where 

the customer can 
access his or her 

information.

We send the 
customer a DNA 
sample test kit.

Customers then 
purchase one of 
our introductory 
tests or the full 

exome test.

Customers 
respond to our 

marketing 
campaigns by 

signing up on our 
website.



Our goal is to build a large recurring revenue 
customer base as quickly as possible.  Our 
marketing strategy includes:

1 - Traditional direct marketing
Marketing that evokes an on-the-spot response and encourages 
prospective customers to act by opting into the advertiser's offer.

2 - Comprehensive Internet marketing
Content, social media, effective website design, email marketing, 
blogging, pay-per-click advertising, online display ads, and 
effective web analytics.

3 - A “Call Center” approach
Following up on leads generated by website and 
Internet marketing activities allowing us to convert 
leads into sales.

RAPID CUSTOMER ACQUISITION 12



DNA Database Growth
As our DNA Database grows, there may be opportunities to 
monetize the database through licensing and/or other sharing 
arrangements with:

POTENTIAL OPPORTUNITIES 13

Researchers in 
development of disease 

prevention and treatment

Major pharmaceutical 
companies in development 

of new pharmaceuticals 

2

1



We believe that we can create significant value for our shareholders by 
building a DNA testing business that has recurring revenue (annual 
maintenance fees) from hundreds of thousands and even millions of 
subscribers.  However, we point to three industry occurrences as 
examples of possible future transactions, should we achieve our stated 
business objectives.

The private equity investment firm Blackstone Group paid $4.7 billion for 
a 75% interest in Ancestry.com.  One of the driving forces behind the deal 
was access to the DNA database of 18 million Ancestry.com members. 

The DNA testing company 23andMe entered into an exclusive license 
with GlaxoSmithKline which invested $300 million into the business.  
In exchange, 23andMe, has a financial interest in any drugs that 
GlaxoSmithKline develops from utilizing the 23andMe DNA database.

EXAMPLES OF SIGNIFICANT TRANSACTIONS IN THE INDUSTRY 14

1

2

In 2017, Ambry Genetics was acquired by Konica Minolta for $1 billion.
Konica Minolta views the addition of Ambry as the first step in creating an exciting new medical platform 
aimed at fulfilling the potential of precision medicine – an emerging approach to healthcare where genetic or 
molecular analysis is used to match patients with the most appropriate treatment for their specific disease.

3

Comparison between well-established companies and our start-up company should not be made. The results obtained by well-established companies are not indicative of what 
we may or may not be able to achieve.



Fast growth business

High margins

Recurring revenue model

Low overhead costs

Leading edge technology

Substantial enterprise value

INVESTMENT HIGHLIGHTS 15



MANAGEMENT TEAM 16

Karen Parmenter is a licensed marriage and family therapist.  She was 
the clinical director of a crisis residential center in Orange County, 
California, operated by Telecare, a major behavioral health company.   
After leaving Telecare, she developed a program to help high acuity 
clients maintain an at home lifestyle while still receiving near crisis level 
care.  Recently, she has incorporated DNA analysis of specific mental 
health markers, as well as drug responses, to determine which 
medications will work best for treating different behavioral disorders.  
Karen is an avid fitness enthusiast and has used DNA analysis in 
developing her fitness routines and diet.  She earned her bachelor’s in 
psychology from University of Arizona and her master’s in clinical 
psychology from Pepperdine University.  She is licensed as a marriage 
and family therapist in both Nevada and California.

Karen Parmenter
President & Director

Michael Manahan is a financial strategist, consultant, and lecturer at 
California State Dominguez Hills. He served as chief financial officer for 
three publicly traded companies, has started and owned seven small 
businesses, and as an advisor has worked with more than 100 
management teams.  He is a graduate of the British Columbia Institute 
of Technology in Financial Management. Michael earned his MBA from 
Pepperdine University and his CPA (non-active) in Canada.  He also 
completed all course work for a Doctorate in Organizational Change at 
Pepperdine University (ABD).  Michael’s accomplishments include 
building accounting teams, preparing companies for audits and sale, 
leading due diligence on acquisitions and investments, coaching CEOs 
and CFOs, creating projections and pitch decks, driving down costs, and 
improving efficiency. 

Michael Manahan
Chief Financial Officer & Director

Dutch Deol is an Optics Program Manager for the Data, Power, and 
Control Division at Legrand France.  Legrand France is a 
nine-billion-dollar publicly traded entity that sells everything from 
residential lighting controls to high-end data networking products.  
Controlling all aspects of the global sales channel, Dutch is responsible 
for an eight-million-dollar budget. Dutch rose to this position after two 
separate company acquisitions.  During these acquisitions, Dutch served 
as Chief of Staff for Approved Networks and Champion One.  As Chief of 
Staff, he gained valuable insight into the business unit as a whole.  This 
experience influenced his CapEx and OpEx decisions, leading to more 
effective business spending and a boost in Top Line Revenue and 
EBITDA.  Dutch is passionate about helping companies achieve their 
maximum potential through intelligent and effective management-level 
decisions.

Dutch Deol
Chief Operating Officer

Harry has served over 40 years as a licensed investment professional 
dealing with retail and institutional clients as a Broker and a Principal. 
His expertise spans all aspects of the securities markets, including IPOs, 
PIPES, Trading, Mergers and Acquisitions, and Investment Banking, with 
a primary focus on emerging markets. Since retiring in June 2018, Harry 
has acted as a consultant to several emerging companies and startups.

Harry Radie
VP of Investor Relations



SCIENCE AND TECHNOLOGY TEAM 17

Eric Mathur serves as Chief Science Officer of Diomics Corporation. His career spans 40 years in basic and applied biotechnology with a focus on translational science. 
His expertise encompasses molecular biology, genome sciences, environmental microbiology, molecular diagnostics, and high throughput drug discovery. A serial 
entrepreneur in the early San Diego biotech industry, Eric participated in formation of several start-ups including Stratagene Cloning Systems (acquired by Agilent), 
Diversa Corporation (acquired by BASF & British Petroleum), and Synthetic Genomics (spinout Agradis acquired by Monsanto) among others. He is an accomplished 
biotechnologist with 50+ peer reviewed publications and over 100 issued patents. Eric’s passion lies in leveraging genomics, biologics & polymer technologies to 
develop science-driven nutraceuticals, plant-based-medicines, and modern therapeutics. 

Eric Mathur

Jayson Uffens has 20 years in technology developing products and platforms for start-ups, rapid growth companies, and other enterprises. 
His engineering and leadership roles include Developer, Architect, VP, CTO, & CEO. He was the Founder/CEO of IrisMind comprised of 
former Seamless/Grubhub engineers created to partner, develop, and invest in vertical SaaS and AI startups. He developed an ML-based 
fintech consumer analysis platform and sold $5M in licenses in 2016-2017. In 2018 he helped launch a startup named Streamlined. Jayson 
became an equity partner of a development team to build an ML-driven platform for deal management, document analysis, and 
automated data rooms to accelerate the closing of VC and PE capital raises. The product is used by companies, law firms, and funds. He 
was the Lead Developer and Architect for PerfectPracticeMD (now AdvancedMD) driving product development. The company was 
acquired by ADP. He was VP of Engineering at Seamless leading the rebuild of team & platform that accelerated product development 
taking the company from $300M to $1B in revenue and VP of Engineering for a combined platform at Grubhub through merger, 
integration, and IPO for a combined $1.5B in platform transactions in 2014. 

Jayson Uffens



775-990-2345
harry@beyondwellness.io

Harry Radie
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DISCLAIMER

An investment in the Company involves a high degree of risk and should be undertaken only by 
persons whose financial resources are sufficient to enable them to assume such risk and to bear 
the total loss of their investment. Before purchasing any Preferred Shares, investors should 
consider the following risk factors very carefully, as well as other information contained in this 
Memorandum.  The following list is illustrative but is not an exhaustive list of the risks inherent 
in the purchase of the Preferred Shares. LIMITED OPERATING HISTORy-We have a limited 
operating history upon which you can evaluate our performance, and accordingly, our prospects 
must consider the risks that any new company encounters.  We were incorporated under the laws 
of Nevada on February 11, 2021. Accordingly, we have no history upon which an evaluation of 
our prospects and future performance can be made.  Our proposed operations are subject to all 
business risks associated with a new enterprise.  The likelihood of our creation of a viable 
business must consider the problems, expenses, difficulties, complications, and delays 
frequently encountered in connection with the inception of a business, operation in a 
competitive industry, and the continued development of advertising, promotions, and a 
corresponding client base.  We anticipate that our operating expenses will increase for the near 
future.  There can be no assurances that we will ever operate profitably. You should consider the 
Company's business, operations, and prospects in light of the risks, expenses, and challenges 
facing an early-stage company. DIFFICULTIES IN RAISING CAPITAL-We may face 
potential difficulties in obtaining capital.  We may have difficulty raising needed capital in the 
future because of, among other factors, our lack of revenues from sales, as well as the inherent 
business risks associated with our company and present and future market conditions. Our 
business currently generates limited sales and future sources of revenue may not be sufficient to 
meet our future capital requirements. We will require additional funds to execute our business 
strategy and conduct our operations. If adequate funds are unavailable, we may be required to 
delay, reduce the scope of or eliminate one or more of our research, development or 
commercialization programs, product launches or marketing efforts, any of which may 
materially harm our business, financial condition, and results of operations. 
MANAGEMENT’S LIMITED EXPERIENCE-Our management team has limited experience 
in the DNA testing business and has not managed a business with similar risks and challenges 
specific to our business.  Members of our management team may make decisions detrimental to 
our business and/or be unable to successfully manage our operations. The ineffective 
management of our business will have a negative effect on our results of operations. ISSUES 
RELATED TO THE ACQUISITION AND DEVELOPMENT OF HUMAN CAPITAL-For the 
Company to compete and grow, it must attract, recruit, retain, and develop necessary personnel 
who have the needed experience.  Recruiting and retaining highly qualified personnel is critical 
to our success. These demands may require us to hire additional personnel and will require our 
existing management personnel to develop additional expertise. We face intense competition for 
personnel. The failure to attract and retain personnel or to develop such expertise could delay or 
halt the development and commercialization of our product candidates. If we experience 
difficulties in hiring and retaining personnel in key positions, we could suffer from delays in 
product development and marketing activities, loss of customers and sales, and diversion of 
management resources, which could adversely affect operating results. Our consultants and 
advisors may be employed by third parties and may have commitments under consulting or 
advisory contracts with third parties that may limit their availability to us. RELIANCE ON 
SUPPLIERS FOR DNA TESTING-We rely on other companies to provide DNA testing for 
DNA samples collected from our customers.  We depend on these suppliers and subcontractors 
to meet our contractual obligations to our customers and conduct our operations. Our ability to 
meet our obligations to our customers may be adversely affected if suppliers or subcontractors 
do not provide the agreed-upon supplies or perform the agreed-upon services in compliance 
with customer requirements and in a timely and cost-effective manner. Likewise, the quality of 
our products may be adversely impacted if companies to whom we delegate manufacturing of 

major components or subsystems for our products, or from whom we acquire such items, do not 
provide DNA testing which meet required specifications and perform to our and our customers' 
expectations. Our suppliers may be less likely than us to be able to quickly recover from natural 
disasters and other events beyond their control and may be subject to additional risks such as 
financial problems that limit their ability to conduct their operations. The risk of these adverse 
effects may be greater in circumstances where we rely on only one or two subcontractors or 
suppliers for a particular DNA test. RELIANCE ON THIRD PARTY PROVIDERS-We depend 
on third-party service providers and outsource providers for a variety of services, and we 
outsource several of our non-core functions and operations.  In certain instances, we rely on 
single or limited-service providers and outsourcing vendors because the relationship is 
advantageous due to quality, price, or lack of alternative sources. If production or service was 
interrupted and we were not able to find alternate third-party providers, we could experience 
disruptions in operations including product shortages. If outsourcing services are interrupted, or 
not performed, or the performance is poor, this could impact our ability to process, record, and 
report transactions with our customers and other constituents. Such interruptions in the 
provision of supplies and/or services could result in our inability to meet customer demand, 
damage our reputation, damage customer relationships, and adversely affect our business. 
RELIANCE ON DEVELOPING AND MAINTAINING PRODUCTIVE RELATIONSHIPS 
WITH SUPPLIERS-As a reseller of DNA testing, our business depends on developing and 
maintaining close and productive relationships with our vendors.  We depend on our vendors to 
sell us quality products at favorable prices. Many factors outside our control, including, without 
limitation, raw material shortages, inadequate testing capacity, labor disputes, transportation 
disruptions, or weather conditions, could adversely affect our vendors' ability to deliver to us 
quality merchandise at favorable prices in a timely manner. Furthermore, financial or 
operational difficulties with a particular vendor could cause that vendor to increase the cost of 
the products or decrease the quality of the products we purchase from it. Vendor consolidation 
could also limit the number of suppliers from which we may purchase products and could 
materially affect the prices we pay for these products. We will suffer an adverse impact if our 
vendors limit or cancel the return privileges that currently protect us from inventory 
obsolescence. BUSINESS AFFECTED BY GENERAL ECONOMIC CONDITIONS-In 
general, demand for our products and services is highly correlated with general economic 
conditions. A substantial portion of our revenue is derived from discretionary spending by 
individuals, which typically falls during times of economic instability. Declines in economic 
conditions in the U.S. or in other countries in which we operate may adversely impact our 
consolidated financial results. Because such declines in demand are difficult to predict, we or 
the industry may have increased excess capacity as a result. An increase in excess capacity may 
result in declines in prices for our products and services. SECURITY BREACHES-Security 
breaches and other disruptions could compromise our information and expose us to liability, 
which would cause our business and reputation to suffer.  We collect and store sensitive data, 
including intellectual property, our proprietary business information, and that of our customers, 
and personally identifiable information of our customers, in our data centers and on our 
networks. The secure processing, maintenance, and transmission of this information is critical 
to our operations and business strategy. Despite our security measures, our information 
technology and infrastructure might be vulnerable to attacks by hackers or breached due to 
employee error, malfeasance, or other disruptions. Any such breach could compromise our 
networks and the information stored there could be accessed, publicly disclosed, lost or stolen. 
Any such access, disclosure or other loss of information could result in legal claims or 
proceedings, liability under laws that protect the privacy of personal information, and regulatory 
penalties, disrupt our operations and the services we provide to customers, damage our 
reputation, and cause a loss of confidence in our products and services, which could adversely 
affect our business/operating margins, revenues, and competitive position. The secure 

processing, maintenance, and transmission of this information is critical to our operations and 
business strategy, and we devote significant resources to protecting our information through 
information technology security systems. The expenses associated with protecting our 
information could reduce our operating margins. RELIANCE OF DIRECTORS, OFFICERS 
AND KEY EMPLOYEES The Company's success depends on the experience and skill of the 
board of directors, its executive officers, and key employees. In particular, the Company is 
dependent on Michael Manahan, Karen Parmenter, and Dutch Deol who are Directors and/or 
officers of the Company.  The Company has or intends to enter into employment agreements 
with Michael Manahan, Karen Parmenter, and Dutch Deol although there can be no assurance 
that it will do so or that they will continue to be employed by the Company for a particular 
period.  The loss of Michael Manahan, Karen Parmenter, and Dutch Deol or any member of the 
board of directors or executive officer could harm the Company's business, financial condition, 
cash flow and results of operations. RELIANCE ON INTELLECTUAL PROPERTY-We rely 
on various intellectual property rights, including trademarks and licenses to operate our 
business. Such intellectual property rights, however, may not be sufficiently broad or otherwise 
may not provide us a significant competitive advantage. In addition, the steps that we have taken 
to maintain and protect our intellectual property may not prevent it from being challenged, 
invalidated, circumvented, or designed around, particularly in countries where intellectual 
property rights are not highly developed or protected. In some circumstances, enforcement may 
not be available to us because an infringer has a dominant intellectual property position, or for 
other business reasons, or countries may require compulsory licensing of our intellectual 
property. Our failure to obtain or maintain intellectual property rights that convey competitive 
advantage, adequately protect our intellectual property, or detect or prevent circumvention or 
unauthorized use of such property, could adversely impact our competitive position and results 
of operations. We also rely on nondisclosure and noncompetition agreements with employees, 
consultants, and other parties to protect, in part, trade secrets and other proprietary rights. There 
can be no assurance that these agreements will adequately protect our trade secrets and other 
proprietary rights and will not be breached, that we will have adequate remedies for any breach, 
that others will not independently develop substantially equivalent proprietary information or 
that third parties will not otherwise gain access to our trade secrets or other proprietary rights. 
As we expand our business, protecting our intellectual property will become increasingly 
important. The protective steps we have taken may be inadequate to deter our competitors from 
using our proprietary information. To protect or enforce our rights, we may be required to 
initiate litigation against third parties, such as infringement lawsuits. Also, these third parties 
may assert claims against us with or without provocation. These lawsuits could be expensive, 
take significant time and could divert management's attention from other business concerns. 
The law relating to the scope and validity of claims in the technology field in which we operate 
is still evolving and, consequently, intellectual property positions in our industry are generally 
uncertain. We cannot assure you that we will prevail in any of these potential suits or that the 
damages or other remedies awarded, if any, would be commercially valuable. CLAIM OF 
INFRINGEMENT ON OTHERS’ INTELLECTUAL PROPERTY RIGHTS From time to time, 
third parties may claim that one or more of our products or services infringe their intellectual 
property rights.  Any dispute or litigation regarding patents or other intellectual property could 
be costly and time-consuming due to [the complexity of our technology and] the uncertainty of 
intellectual property litigation and could divert our management and key personnel from our 
business operations. A claim of intellectual property infringement could force us to enter into a 
costly or restrictive license agreement, which might not be available under acceptable terms or 
at all, could require us to redesign our products, which would be costly and time-consuming, 
and/or could subject us to an injunction against development and sale of certain of our products 
or services. We may have to pay substantial damages, including damages for past infringement 
if it is ultimately determined that our products infringe on a third party's proprietary rights. Even 

if these claims are without merit, defending a lawsuit takes significant time, may be expensive 
and may divert management's attention from other business concerns. Any public 
announcements related to litigation or interference proceedings initiated or threatened against 
us could cause our business to be harmed. Our intellectual property portfolio may not be useful 
in asserting a counterclaim, or negotiating a license, in response to a claim of intellectual 
property infringement. In certain of our businesses, we rely on third party intellectual property 
licenses, and we cannot ensure that these licenses will be available to us in the future on 
favorable terms or at all.LACK OF INSURANCE ON KEY PERSONNEL-Although 
dependent on certain key personnel, the Company does not have any key man life insurance 
policies on any such people. The Company is dependent on Michael Manahan, Karen 
Parmenter, and Dutch Deol to conduct its operations and execute its business plan, however, the 
Company has not purchased any insurance policies with respect to those individuals in the event 
of their death or disability. Therefore, if any of Michael Manahan, Karen Parmenter, and Dutch 
Deol die or become disabled, the Company will not receive any compensation to assist with 
such person's absence. The loss of such person will negatively affect the Company and its 
operations.MISCALCULATION OF INCOME TAX AND OTHER GOVERNMENT 
FEES-We are subject to income taxes as well as non-income-based taxes, such as payroll, sales, 
use, value-added, net worth, property and goods and services taxes, in the U.S. Significant 
judgment is required in determining our provision for income taxes and other tax liabilities. In 
the ordinary course of our business, there are many transactions and calculations where the 
ultimate tax determination is uncertain. Although we believe that our tax estimates are 
reasonable: (i) there is no assurance that the final determination of tax audits or tax disputes will 
not be different from what is reflected in our income tax provisions, expense amounts for 
non-income-based taxes and accruals and (ii) any material differences could have an adverse 
effect on our financial position and results of operations in the period or periods for which 
determination is made. INADEQUATE FINANCIAL CONTROLS-We are not subject to 
Sarbanes-Oxley regulations and lack the financial controls and safeguards required of public 
companies.  We do not have the internal infrastructure necessary, and are not required, to 
complete an attestation about our financial controls that would be required under Section 404 of 
the Sarbanes-Oxley Act of 2002.  There can be no assurance that there are no significant 
deficiencies or material weaknesses in the quality of our financial controls.  We expect to incur 
additional expenses and diversion of management's time when it becomes necessary to perform 
the system and process evaluation, testing and remediation required to comply with the 
management certification and auditor attestation requirements. RELATED PARTY 
TRANSACTIONS-The Company has indicated that it has engaged in certain transactions with 
related persons.  Please see the section of this Memorandum entitled "Transactions with Related 
Persons and Conflicts of Interest" for further details. CHANGES IN EMPLOYMENT 
LAW-Changes in employment laws or regulation could harm our performance.  Various federal 
and state labor laws govern our relationship with our employees and affect operating costs. 
These laws include minimum wage requirements, overtime pay, healthcare reform and the 
implementation of the Patient Protection and Affordable Care Act, unemployment tax rates, 
workers' compensation rates, citizenship requirements, union membership and sales taxes. A 
number of factors could adversely affect our operating results, including additional 
government-imposed increases in minimum wages, overtime pay, paid leaves of absence and 
mandated health benefits, mandated training for employees, increased tax reporting and tax 
payment, changing regulations from the National Labor Relations Board and increased 
employee litigation including claims relating to the Fair Labor Standards Act. RISKS FROM 
PANDEMICS-We face risks related to health epidemics and other outbreaks, which could 
significantly disrupt the Company’s operations and could have a material adverse impact on us.  
The outbreak of pandemics and epidemics could materially and adversely affect the Company’s 
business, financial condition, and results of operations. If a pandemic occurs in areas in which 

we have material operations or sales, the Company’s business activities originating from 
affected areas, including sales, materials, and supply chain related activities, could be adversely 
affected. Disruptive activities could include the temporary closure of facilities used in the 
Company’s supply chain processes, restrictions on the export or shipment of products necessary 
to run the Company’s business, business closures in impacted areas, and restrictions on the 
Company’s employees’ or consultants’ ability to travel and to meet with customers, vendors or 
other business relationships. The extent to which a pandemic or other health outbreak impacts 
the Company’s results will depend on future developments, which are highly uncertain and 
cannot be predicted, including new information which may emerge concerning the severity of a 
virus and the actions to contain it or treat its impact, among others. Pandemics can also result in 
social, economic, and labor instability which may adversely impact the Company’s business. If 
the Company’s employees or employees of any of the Company’s vendors, suppliers, or 
customers become ill or are quarantined and in either or both events are therefore unable to 
work, the Company’s operations could be subject to disruption. The extent to which a pandemic 
affects the Company’s results will depend on future developments that are highly uncertain and 
cannot be predicted. GOVERNMENT HEALTHCARE REGULATIONS-Certain provisions of 
the Health Care Reform Law could affect us adversely. The Patient Protection and Affordable 
Care Act as amended by the Health Care and Education Reconciliation Act (the Healthcare 
Reform Law), each enacted in March 2010, generally known as the Health Care Reform Law, 
significantly expand health insurance coverage to uninsured Americans and changes the way 
health care is financed by both governmental and private payers. Additionally, further federal 
and state proposals for health care reform are likely. Such regulation could have a negative 
effect on our business, financial condition, and results of operations.  Political, economic, and 
regulatory influences are subjecting the healthcare industry to potential fundamental changes 
that could substantially affect our results of operations. Government and private sector 
initiatives to limit the growth of healthcare costs, including price regulation, competitive 
pricing, coverage and payment policies, comparative effectiveness of therapies, technology 
assessments and alternative payment models, are continuing in the U.S. These changes are 
causing the marketplace to put increased emphasis on the delivery of more cost-effective 
treatments. As a U.S. headquartered Company with significant sales in the U.S., this healthcare 
reform legislation could materially impact us. Certain provisions of the legislation will not be 
effective for several years, and it is unclear what the full impact of the legislation will be. 
Provisions of this legislation, including Medicare provisions aimed at improving quality and 
decreasing costs, comparative effectiveness research, an independent payment advisory board, 
and pilot programs to evaluate alternative payment methodologies, could meaningfully change 
the way healthcare is developed and delivered, and may adversely affect our business and 
results of operations. Further, we cannot predict what healthcare programs and regulations will 
be ultimately implemented at the federal or state level, or the effect of any future legislation or 
regulation in the U.S. or internationally. However, any changes that lower reimbursements for 
our products, reduce medical procedure volumes or increase cost containment pressures on us 
or other participants in the healthcare industry could adversely affect our business and results of 
operations. Privacy laws and regulations could restrict our ability or the ability of our customers 
to obtain, use or disseminate patient information, or could require us to incur significant 
additional costs to re-design our products. REGULATIONS OVER CONFIDENTIALITY OF 
SENSITIVE PERSONAL INFORMATION-State, federal and foreign laws, such as the federal 
Health Insurance Portability and Accountability Act of 1996 (HIPAA), regulate the 
confidentiality of sensitive personal information and the circumstances under which such 
information may be released. These and future laws could have an adverse impact on our results 
of operations. Other health information standards, such as regulations under HIPAA, establish 
standards regarding electronic health data transmissions and transaction code set rules for 
specified electronic transactions, for example transactions involving claims submissions to third 

party payors. These also continue to evolve and are often unclear and difficult to apply. In 
addition, under the federal Health Information Technology for Economic and Clinical Health 
Act (HITECH Act), which was passed in 2009, many businesses that were previously only 
indirectly subject to federal HIPAA privacy and security rules became directly subject to such 
rules because the businesses serve as “business associates” to our customers. On January 17, 
2013, the Office for Civil Rights of the Department of Health and Human Services released a 
final rule implementing the HITECH Act and making certain other changes to HIPAA privacy 
and security requirements. Compliance has increased the requirements applicable to some of 
our businesses. Failure to maintain the confidentiality of sensitive personal information in 
accordance with the applicable regulatory requirements, or to abide by electronic health data 
transmission standards, could expose us to breach of contract claims, fines and penalties, costs 
for remediation and harm to our reputation. FAILURE TO OBTAIN/MAINTAIN PERMITS, 
LICENSES, AND GOVERNMENT APPROVALS-Products that we manufacture, source, 
distribute or market are required to comply with regulatory requirements.  To lawfully operate 
our businesses, we are required to hold permits, licenses, and other regulatory approvals from, 
and to comply with operating and security standards of, governmental bodies. Failure to 
maintain or renew necessary permits, licenses or approvals, or noncompliance or concerns over 
noncompliance may result in suspension of our ability to distribute, import or manufacture 
products, product recalls or seizures, or criminal and civil sanctions and could have an adverse 
effect on our results of operations and financial condition. INCREASED ENFORCEMENT 
FROM REGULATORY AGENCIES-The sales, marketing, and pricing of products and 
relationships that pharmaceutical and medical device companies have with healthcare providers 
are under increased scrutiny by federal, state, and foreign government agencies.  Compliance 
with the Anti-Kickback Statute, False Claims Act, Food, Drug and Cosmetic Act (including as 
these laws relate to off-label promotion of products) and other healthcare related laws, as well 
as competition, data and patient privacy and export and import laws is under increased focus by 
the agencies charged with overseeing such activities, including FDA, Office of Inspector 
General (OIG), Department of Justice (DOJ) and the Federal Trade Commission. The DOJ and 
the Securities and Exchange Commission have also increased their focus on the enforcement of 
the U.S. Foreign Corrupt Practices Act (FCPA), particularly as it relates to the conduct of 
pharmaceutical companies. FEDERAL AND STATE LAWS PERTAINING TO 
HEALTHCARE FRAUD AND ABUSE COULD ADVERSELY AFFECT OUR BUSINESS. 
We are subject to various federal and state laws targeting fraud and abuse in the healthcare 
industry, including anti-kickback laws, false claims laws, laws constraining the sales, marketing 
and other promotional activities of manufacturers of medical devices by limiting the kinds of 
financial arrangements we may enter into with physicians, hospitals, laboratories and other 
potential purchasers of medical devices, laws requiring the reporting of certain transactions 
between us and healthcare professionals and HIPAA, as amended by HITECH, which governs 
the conduct of certain electronic healthcare transactions and protects security and privacy of 
protected health information. Violations of these laws are punishable by criminal or civil 
sanctions, including substantial fines, imprisonment, and exclusion from participation in 
government healthcare programs such as Medicare and Medicaid. Many of the existing 
requirements are new and have not been definitively interpreted by state authorities or courts, 
and available guidance is limited. Unless and until we are in full compliance with these laws, we 
could face enforcement action and fines and other penalties, and could receive adverse 
publicity, all of which could materially harm our business. In addition, changes in or evolving 
interpretations of these laws, regulations, or administrative or judicial interpretations, may 
require us to change our business practices or subject our business practices to legal challenges, 
which could have a material adverse effect on our business, financial condition and results of 
operations. PRODUCT LIABILITY AND TORT CLAIMS-The design, manufacture, and 

marketing of the DNA tests we sell entail an inherent risk of product liability claims. 
Manufacturing and marketing of our commercial products, and clinical testing of our products 
under development, may expose us to product liability and other tort claims. Although we have, 
and intend to maintain, liability insurance, the coverage limits of our insurance policies may not 
be adequate and one or more successful claims brought against us may have a material adverse 
effect on our business and results of operations. There are several factors that could result in an 
unsafe condition or injury to, or death of, a patient with respect to these or other products which 
we manufacture or sell, including component failures, manufacturing flaws, design defects or 
inadequate disclosure of product-related risks or product-related information. Product liability 
claims may be brought by individuals or by groups seeking to represent a class. The outcome of 
litigation, particularly class action lawsuits, is difficult to assess or quantify. Plaintiffs in these 
types of lawsuits often seek recovery of very large or indeterminate amounts, and the magnitude 
of the potential loss relating to such lawsuits may remain unknown for substantial periods of 
time. Any costs (the material components of which are settlements, judgments, legal fees, and 
other related defense costs) not covered under our previously issued product liability insurance 
policies and existing reserves could have a material adverse effect on our revenues, financial 
position, and cash flows. Additionally, product liability claims could negatively affect our 
reputation, continued product sales, and our ability to obtain and maintain regulatory approval 
for our products. We face significant competition from other DNA testing companies. The 
development and commercialization of our products is highly competitive.  We face 
competition with respect to any products that we may seek to develop or commercialize in the 
future. Our competitors include major companies worldwide. We are aware of several 
companies that are working to develop DNA tests that would compete against our tests. Many 
of our existing or potential competitors have substantially greater financial, technical, and 
human resources than we do and significantly greater experience in DNA testing and thus may 
be better equipped than us to develop and commercialize products/services. Smaller or 
early-stage companies may also prove to be significant competitors, particularly through 
collaborative arrangements with large and established companies.  Our current and potential 
future competitors may also have significantly more experience commercializing DNA tests. 
Mergers and acquisitions in the DNA testing industry could result in even more resources being 
concentrated among a small number of our competitors. Competition may increase further 
because of advances in the commercial applicability of technologies and greater availability of 
capital for investment in these industries. Our competitors may succeed in developing, 
acquiring, or licensing, on an exclusive basis, testing capabilities that are more effective or less 
costly than our testing capabilities. Our competitors may commercialize products more rapidly 
or effectively than we are able to, which would adversely affect our competitive position, the 
likelihood that our products/services will achieve initial market acceptance, and our ability to 
generate meaningful additional revenues from our products. The availability of our competitors' 
products could limit the demand, and the price we are able to charge, for any DNA test we sell. 
The inability to compete with existing or subsequently introduced DNA tests would have a 
material adverse impact on our business, financial condition, and prospects. We could 
experience difficulties and delays in the manufacturing, distribution, and sale of our products. 
These competitors also compete with us in recruiting and retaining qualified personnel and 
acquiring technologies. DELAYS IN MANUFACTURING, DISTRIBUTION AND SALE OF 
PRODUCTS-We could experience difficulties and delays in the manufacturing, distribution, 
and sale of our products. Our product supply and related patient access could be negatively 
impacted by, among other things: (i) product seizures or recalls or forced closings of 
manufacturing plants; (ii) disruption in supply chain continuity including from natural or 
man-made disasters at one of our facilities or at a critical supplier, as well as our failure or the 
failure of any of our suppliers to comply with Current Good Manufacturing Practices and other 

applicable regulations or quality assurance guidelines that could lead to manufacturing 
shutdowns, product shortages, or delays in product manufacturing; (iii) manufacturing, quality 
assurance/quality control, supply problems, or governmental approval delays; (iv) the failure of 
a sole source or single source supplier to provide us with the necessary raw materials, supplies, 
or finished goods within a reasonable timeframe; (v) the failure of a third-party manufacturer to 
supply us with bulk active or finished product on time; (vi) construction or regulatory approval 
delays for new facilities or the expansion of existing facilities, including those intended to 
support future demand for our biologics products; (vii) the failure to meet new and emerging 
regulations requiring products to be tracked throughout the distribution channels using unique 
identifiers to verify their authenticity in the supply chain; and (viii) other manufacturing or 
distribution issues, including limits to manufacturing capacity due to regulatory requirements, 
and changes in the types of products produced, such as biologics, physical limitations or other 
business interruptions, any of which could have a negative effect on our business and results of 
operations. REGULATORY REQUIRED CHANGES TO PRODUCT LABELLING-Product 
labeling changes for our marketed products could result in a negative impact on revenues. We 
or regulatory authorities may need to change the labeling for any product, including after a 
product has been marketed for several years. These changes are often the result of additional 
data from post-marketing studies, head-to-head trials, adverse events reports, studies that 
identify biomarkers (objective characteristics that can indicate a particular response to a product 
or therapy) or other studies or post-marketing experience that produce important additional 
information about a product. New information added to a product's label can affect its 
risk-benefit profile, leading to potential recalls, withdrawals, or declining revenue, as well as 
product liability claims. Sometimes additional information from these studies identifies a 
portion of the patient population that may be non-responsive to a medicine or would be at 
higher risk of adverse reactions and labeling changes based on such studies may limit the 
patient population. The studies providing such additional information may be sponsored by us, 
but they could also be sponsored by competitors, insurance companies, government institutions, 
managed care organizations, scientists, investigators, or other interested parties. While 
additional safety and efficacy information from such studies assist us and healthcare providers 
in identifying the best patient population for each product, it can also negatively impact our 
revenues due to inventory returns and a more limited patient population going forward. 
Additionally, certain study results, especially from head-to-head trials, could affect a product's 
formulary listing, which could also adversely affect our revenues. RELIANCE ON 
THIRD-PARTY RELATIONSHIPS- Reliance on third-party relationships and outsourcing 
arrangements could adversely affect our business. We utilize third parties, including suppliers, 
alliances with testing laboratories, and third-party service providers, for selected aspects of 
product development, the manufacture and commercialization of certain products, support for 
information technology systems, marketing and certain financial transactional processes. For 
example, we outsource the day-to-day marketing of our products, and we outsource all DNA 
testing. Outsourcing these functions involves the risk that the third parties may not perform to 
our standards or legal requirements, may not produce reliable results, may not perform in a 
timely manner, may not maintain the confidentiality of our proprietary information, or may fail 
to perform at all. Failure of these third parties to meet their contractual, regulatory, 
confidentiality, or other obligations to us could have a material adverse effect on our business.  
Limited reimbursement or insurance coverage of our approved products, if any, by third party 
payors may render our products less attractive to customers and healthcare providers. BEST 
EFFORTS OFFERING; NO MINIMUM REQUIRED TO BE SOLD; NO ESCROW-We have 
not retained a placement agent in connection with this Offering and may never do so. This is a 
“best efforts” offering, whereby our management and placement agents (if any) will use their 
reasonable best efforts to solicit offers to purchase Preferred Shares in this Offering, but there 

will be no obligation to buy Preferred Shares from us or to arrange for the purchase or sale of 
any specific number of shares or dollar amount of Preferred Shares. There is no required 
minimum number of shares that must be sold as a condition to completion of this Offering. 
Because there is no minimum offering amount required as a condition to the closing of this 
Offering, the actual Offering amount, placement agent fees (if any), and proceeds to us are not 
presently determinable and may be substantially less than the Maximum Offering. We may sell 
fewer than all of the Preferred Shares offered hereby, which may significantly reduce the 
amount of proceeds received by us, and investors in this Offering will not receive a refund in 
the event that we do not sell an amount of shares sufficient to pursue the business goals outlined 
in this Memorandum. Thus, we may not raise the amount of capital we believe is required for 
our business and may need to raise additional funds, which may not be available or available on 
terms acceptable to us. Despite this, any proceeds from the sale of shares offered by us will be 
available for our immediate use, and because there is no escrow account and no minimum 
offering amount in this Offering, investors could be in a position where they have invested in 
us, but we are unable to fulfill our objectives due to a lack of interest in this Offering. LESS 
THAN FULL SUBSCRIPTION-The Company’s projected growth, financial condition, and 
results of operations may be adversely affected, and potentially materially affected, if fewer 
than all of the Preferred Shares offered in this Offering are subscribed for by investors. 
FUTURE FUNDRAISING; POTENTIAL DILUTION-The capital we propose to raise from 
this Offering is expected to be sufficient to fund the Company’s planned operations and 
expansion for at least the next 12 months. One of the key factors to the Company’s liquidity will 
be our ability to successfully execute on our plans to increase sales levels and gross margins.  
Our cash requirements will also depend on numerous other variable factors, including the 
effectiveness of our marketing, and the timing and quantities of products ordered and purchased 
by customers.  If actual cash flows deviate significantly from projected amounts, additional 
financing may be required. We cannot offer assurance that additional financing will be available 
on acceptable terms or at all.  If it becomes necessary to issue additional debt or equity 
securities to raise funds, the ownership percentage of existing shareholders and Preferred 
Shareholder may be reduced.  New investors may demand rights, preferences, or privileges 
senior to those of existing holders of Preferred Shares. If needed funds cannot be raised, we may 
need to substantially reduce our operating expenses, which could adversely affect our ability to 
implement our business plan and ultimately affect the viability of our operations. NO 
ASSURANCE OF PROFITABILITY-The Company’s profitability depends upon our ability to 
generate revenue through the sale of our products at appropriate prices.  We cannot provide 
assurance that the Company will be able to develop into a successful or profitable business. 
BROAD DISCRETION IN USE OF PROCEEDS-We intend to use the net proceeds of this 
Offering as set forth in this Memorandum.  However, we have discretion to adjust the 
application and allocation of the net proceeds of this Offering in order to address different 
circumstances and opportunities.  As a result, our success will depend upon our discretion and 
judgment with respect to the application and allocation of the net proceeds of this Offering.  
Investors in the Preferred Shares will have no right to participate in the management of the 
Company. THE SECURITIES WILL NOT BE TRADED IN ANY PUBLIC OR SECONDARY 
MARKET-The Preferred Shares we are offering are not liquid and must be held as long-term 
investments.  None of the securities offered have been or will be registered under the Securities 
Act, and there will not be any public market for the sale or resale of these securities.  Such a 
public market is not expected to develop in the foreseeable future.  Furthermore, even if an 
investor is able to negotiate a sale of securities to a buyer pursuant to an exemption from 
applicable securities laws, the lack of a public market will probably significantly impact the 
price received for the securities.



DISCLAIMER

if these claims are without merit, defending a lawsuit takes significant time, may be expensive 
and may divert management's attention from other business concerns. Any public 
announcements related to litigation or interference proceedings initiated or threatened against 
us could cause our business to be harmed. Our intellectual property portfolio may not be useful 
in asserting a counterclaim, or negotiating a license, in response to a claim of intellectual 
property infringement. In certain of our businesses, we rely on third party intellectual property 
licenses, and we cannot ensure that these licenses will be available to us in the future on 
favorable terms or at all.LACK OF INSURANCE ON KEY PERSONNEL-Although 
dependent on certain key personnel, the Company does not have any key man life insurance 
policies on any such people. The Company is dependent on Michael Manahan, Karen 
Parmenter, and Dutch Deol to conduct its operations and execute its business plan, however, the 
Company has not purchased any insurance policies with respect to those individuals in the event 
of their death or disability. Therefore, if any of Michael Manahan, Karen Parmenter, and Dutch 
Deol die or become disabled, the Company will not receive any compensation to assist with 
such person's absence. The loss of such person will negatively affect the Company and its 
operations.MISCALCULATION OF INCOME TAX AND OTHER GOVERNMENT 
FEES-We are subject to income taxes as well as non-income-based taxes, such as payroll, sales, 
use, value-added, net worth, property and goods and services taxes, in the U.S. Significant 
judgment is required in determining our provision for income taxes and other tax liabilities. In 
the ordinary course of our business, there are many transactions and calculations where the 
ultimate tax determination is uncertain. Although we believe that our tax estimates are 
reasonable: (i) there is no assurance that the final determination of tax audits or tax disputes will 
not be different from what is reflected in our income tax provisions, expense amounts for 
non-income-based taxes and accruals and (ii) any material differences could have an adverse 
effect on our financial position and results of operations in the period or periods for which 
determination is made. INADEQUATE FINANCIAL CONTROLS-We are not subject to 
Sarbanes-Oxley regulations and lack the financial controls and safeguards required of public 
companies.  We do not have the internal infrastructure necessary, and are not required, to 
complete an attestation about our financial controls that would be required under Section 404 of 
the Sarbanes-Oxley Act of 2002.  There can be no assurance that there are no significant 
deficiencies or material weaknesses in the quality of our financial controls.  We expect to incur 
additional expenses and diversion of management's time when it becomes necessary to perform 
the system and process evaluation, testing and remediation required to comply with the 
management certification and auditor attestation requirements. RELATED PARTY 
TRANSACTIONS-The Company has indicated that it has engaged in certain transactions with 
related persons.  Please see the section of this Memorandum entitled "Transactions with Related 
Persons and Conflicts of Interest" for further details. CHANGES IN EMPLOYMENT 
LAW-Changes in employment laws or regulation could harm our performance.  Various federal 
and state labor laws govern our relationship with our employees and affect operating costs. 
These laws include minimum wage requirements, overtime pay, healthcare reform and the 
implementation of the Patient Protection and Affordable Care Act, unemployment tax rates, 
workers' compensation rates, citizenship requirements, union membership and sales taxes. A 
number of factors could adversely affect our operating results, including additional 
government-imposed increases in minimum wages, overtime pay, paid leaves of absence and 
mandated health benefits, mandated training for employees, increased tax reporting and tax 
payment, changing regulations from the National Labor Relations Board and increased 
employee litigation including claims relating to the Fair Labor Standards Act. RISKS FROM 
PANDEMICS-We face risks related to health epidemics and other outbreaks, which could 
significantly disrupt the Company’s operations and could have a material adverse impact on us.  
The outbreak of pandemics and epidemics could materially and adversely affect the Company’s 
business, financial condition, and results of operations. If a pandemic occurs in areas in which 

we have material operations or sales, the Company’s business activities originating from 
affected areas, including sales, materials, and supply chain related activities, could be adversely 
affected. Disruptive activities could include the temporary closure of facilities used in the 
Company’s supply chain processes, restrictions on the export or shipment of products necessary 
to run the Company’s business, business closures in impacted areas, and restrictions on the 
Company’s employees’ or consultants’ ability to travel and to meet with customers, vendors or 
other business relationships. The extent to which a pandemic or other health outbreak impacts 
the Company’s results will depend on future developments, which are highly uncertain and 
cannot be predicted, including new information which may emerge concerning the severity of a 
virus and the actions to contain it or treat its impact, among others. Pandemics can also result in 
social, economic, and labor instability which may adversely impact the Company’s business. If 
the Company’s employees or employees of any of the Company’s vendors, suppliers, or 
customers become ill or are quarantined and in either or both events are therefore unable to 
work, the Company’s operations could be subject to disruption. The extent to which a pandemic 
affects the Company’s results will depend on future developments that are highly uncertain and 
cannot be predicted. GOVERNMENT HEALTHCARE REGULATIONS-Certain provisions of 
the Health Care Reform Law could affect us adversely. The Patient Protection and Affordable 
Care Act as amended by the Health Care and Education Reconciliation Act (the Healthcare 
Reform Law), each enacted in March 2010, generally known as the Health Care Reform Law, 
significantly expand health insurance coverage to uninsured Americans and changes the way 
health care is financed by both governmental and private payers. Additionally, further federal 
and state proposals for health care reform are likely. Such regulation could have a negative 
effect on our business, financial condition, and results of operations.  Political, economic, and 
regulatory influences are subjecting the healthcare industry to potential fundamental changes 
that could substantially affect our results of operations. Government and private sector 
initiatives to limit the growth of healthcare costs, including price regulation, competitive 
pricing, coverage and payment policies, comparative effectiveness of therapies, technology 
assessments and alternative payment models, are continuing in the U.S. These changes are 
causing the marketplace to put increased emphasis on the delivery of more cost-effective 
treatments. As a U.S. headquartered Company with significant sales in the U.S., this healthcare 
reform legislation could materially impact us. Certain provisions of the legislation will not be 
effective for several years, and it is unclear what the full impact of the legislation will be. 
Provisions of this legislation, including Medicare provisions aimed at improving quality and 
decreasing costs, comparative effectiveness research, an independent payment advisory board, 
and pilot programs to evaluate alternative payment methodologies, could meaningfully change 
the way healthcare is developed and delivered, and may adversely affect our business and 
results of operations. Further, we cannot predict what healthcare programs and regulations will 
be ultimately implemented at the federal or state level, or the effect of any future legislation or 
regulation in the U.S. or internationally. However, any changes that lower reimbursements for 
our products, reduce medical procedure volumes or increase cost containment pressures on us 
or other participants in the healthcare industry could adversely affect our business and results of 
operations. Privacy laws and regulations could restrict our ability or the ability of our customers 
to obtain, use or disseminate patient information, or could require us to incur significant 
additional costs to re-design our products. REGULATIONS OVER CONFIDENTIALITY OF 
SENSITIVE PERSONAL INFORMATION-State, federal and foreign laws, such as the federal 
Health Insurance Portability and Accountability Act of 1996 (HIPAA), regulate the 
confidentiality of sensitive personal information and the circumstances under which such 
information may be released. These and future laws could have an adverse impact on our results 
of operations. Other health information standards, such as regulations under HIPAA, establish 
standards regarding electronic health data transmissions and transaction code set rules for 
specified electronic transactions, for example transactions involving claims submissions to third 

party payors. These also continue to evolve and are often unclear and difficult to apply. In 
addition, under the federal Health Information Technology for Economic and Clinical Health 
Act (HITECH Act), which was passed in 2009, many businesses that were previously only 
indirectly subject to federal HIPAA privacy and security rules became directly subject to such 
rules because the businesses serve as “business associates” to our customers. On January 17, 
2013, the Office for Civil Rights of the Department of Health and Human Services released a 
final rule implementing the HITECH Act and making certain other changes to HIPAA privacy 
and security requirements. Compliance has increased the requirements applicable to some of 
our businesses. Failure to maintain the confidentiality of sensitive personal information in 
accordance with the applicable regulatory requirements, or to abide by electronic health data 
transmission standards, could expose us to breach of contract claims, fines and penalties, costs 
for remediation and harm to our reputation. FAILURE TO OBTAIN/MAINTAIN PERMITS, 
LICENSES, AND GOVERNMENT APPROVALS-Products that we manufacture, source, 
distribute or market are required to comply with regulatory requirements.  To lawfully operate 
our businesses, we are required to hold permits, licenses, and other regulatory approvals from, 
and to comply with operating and security standards of, governmental bodies. Failure to 
maintain or renew necessary permits, licenses or approvals, or noncompliance or concerns over 
noncompliance may result in suspension of our ability to distribute, import or manufacture 
products, product recalls or seizures, or criminal and civil sanctions and could have an adverse 
effect on our results of operations and financial condition. INCREASED ENFORCEMENT 
FROM REGULATORY AGENCIES-The sales, marketing, and pricing of products and 
relationships that pharmaceutical and medical device companies have with healthcare providers 
are under increased scrutiny by federal, state, and foreign government agencies.  Compliance 
with the Anti-Kickback Statute, False Claims Act, Food, Drug and Cosmetic Act (including as 
these laws relate to off-label promotion of products) and other healthcare related laws, as well 
as competition, data and patient privacy and export and import laws is under increased focus by 
the agencies charged with overseeing such activities, including FDA, Office of Inspector 
General (OIG), Department of Justice (DOJ) and the Federal Trade Commission. The DOJ and 
the Securities and Exchange Commission have also increased their focus on the enforcement of 
the U.S. Foreign Corrupt Practices Act (FCPA), particularly as it relates to the conduct of 
pharmaceutical companies. FEDERAL AND STATE LAWS PERTAINING TO 
HEALTHCARE FRAUD AND ABUSE COULD ADVERSELY AFFECT OUR BUSINESS. 
We are subject to various federal and state laws targeting fraud and abuse in the healthcare 
industry, including anti-kickback laws, false claims laws, laws constraining the sales, marketing 
and other promotional activities of manufacturers of medical devices by limiting the kinds of 
financial arrangements we may enter into with physicians, hospitals, laboratories and other 
potential purchasers of medical devices, laws requiring the reporting of certain transactions 
between us and healthcare professionals and HIPAA, as amended by HITECH, which governs 
the conduct of certain electronic healthcare transactions and protects security and privacy of 
protected health information. Violations of these laws are punishable by criminal or civil 
sanctions, including substantial fines, imprisonment, and exclusion from participation in 
government healthcare programs such as Medicare and Medicaid. Many of the existing 
requirements are new and have not been definitively interpreted by state authorities or courts, 
and available guidance is limited. Unless and until we are in full compliance with these laws, we 
could face enforcement action and fines and other penalties, and could receive adverse 
publicity, all of which could materially harm our business. In addition, changes in or evolving 
interpretations of these laws, regulations, or administrative or judicial interpretations, may 
require us to change our business practices or subject our business practices to legal challenges, 
which could have a material adverse effect on our business, financial condition and results of 
operations. PRODUCT LIABILITY AND TORT CLAIMS-The design, manufacture, and 

marketing of the DNA tests we sell entail an inherent risk of product liability claims. 
Manufacturing and marketing of our commercial products, and clinical testing of our products 
under development, may expose us to product liability and other tort claims. Although we have, 
and intend to maintain, liability insurance, the coverage limits of our insurance policies may not 
be adequate and one or more successful claims brought against us may have a material adverse 
effect on our business and results of operations. There are several factors that could result in an 
unsafe condition or injury to, or death of, a patient with respect to these or other products which 
we manufacture or sell, including component failures, manufacturing flaws, design defects or 
inadequate disclosure of product-related risks or product-related information. Product liability 
claims may be brought by individuals or by groups seeking to represent a class. The outcome of 
litigation, particularly class action lawsuits, is difficult to assess or quantify. Plaintiffs in these 
types of lawsuits often seek recovery of very large or indeterminate amounts, and the magnitude 
of the potential loss relating to such lawsuits may remain unknown for substantial periods of 
time. Any costs (the material components of which are settlements, judgments, legal fees, and 
other related defense costs) not covered under our previously issued product liability insurance 
policies and existing reserves could have a material adverse effect on our revenues, financial 
position, and cash flows. Additionally, product liability claims could negatively affect our 
reputation, continued product sales, and our ability to obtain and maintain regulatory approval 
for our products. We face significant competition from other DNA testing companies. The 
development and commercialization of our products is highly competitive.  We face 
competition with respect to any products that we may seek to develop or commercialize in the 
future. Our competitors include major companies worldwide. We are aware of several 
companies that are working to develop DNA tests that would compete against our tests. Many 
of our existing or potential competitors have substantially greater financial, technical, and 
human resources than we do and significantly greater experience in DNA testing and thus may 
be better equipped than us to develop and commercialize products/services. Smaller or 
early-stage companies may also prove to be significant competitors, particularly through 
collaborative arrangements with large and established companies.  Our current and potential 
future competitors may also have significantly more experience commercializing DNA tests. 
Mergers and acquisitions in the DNA testing industry could result in even more resources being 
concentrated among a small number of our competitors. Competition may increase further 
because of advances in the commercial applicability of technologies and greater availability of 
capital for investment in these industries. Our competitors may succeed in developing, 
acquiring, or licensing, on an exclusive basis, testing capabilities that are more effective or less 
costly than our testing capabilities. Our competitors may commercialize products more rapidly 
or effectively than we are able to, which would adversely affect our competitive position, the 
likelihood that our products/services will achieve initial market acceptance, and our ability to 
generate meaningful additional revenues from our products. The availability of our competitors' 
products could limit the demand, and the price we are able to charge, for any DNA test we sell. 
The inability to compete with existing or subsequently introduced DNA tests would have a 
material adverse impact on our business, financial condition, and prospects. We could 
experience difficulties and delays in the manufacturing, distribution, and sale of our products. 
These competitors also compete with us in recruiting and retaining qualified personnel and 
acquiring technologies. DELAYS IN MANUFACTURING, DISTRIBUTION AND SALE OF 
PRODUCTS-We could experience difficulties and delays in the manufacturing, distribution, 
and sale of our products. Our product supply and related patient access could be negatively 
impacted by, among other things: (i) product seizures or recalls or forced closings of 
manufacturing plants; (ii) disruption in supply chain continuity including from natural or 
man-made disasters at one of our facilities or at a critical supplier, as well as our failure or the 
failure of any of our suppliers to comply with Current Good Manufacturing Practices and other 

applicable regulations or quality assurance guidelines that could lead to manufacturing 
shutdowns, product shortages, or delays in product manufacturing; (iii) manufacturing, quality 
assurance/quality control, supply problems, or governmental approval delays; (iv) the failure of 
a sole source or single source supplier to provide us with the necessary raw materials, supplies, 
or finished goods within a reasonable timeframe; (v) the failure of a third-party manufacturer to 
supply us with bulk active or finished product on time; (vi) construction or regulatory approval 
delays for new facilities or the expansion of existing facilities, including those intended to 
support future demand for our biologics products; (vii) the failure to meet new and emerging 
regulations requiring products to be tracked throughout the distribution channels using unique 
identifiers to verify their authenticity in the supply chain; and (viii) other manufacturing or 
distribution issues, including limits to manufacturing capacity due to regulatory requirements, 
and changes in the types of products produced, such as biologics, physical limitations or other 
business interruptions, any of which could have a negative effect on our business and results of 
operations. REGULATORY REQUIRED CHANGES TO PRODUCT LABELLING-Product 
labeling changes for our marketed products could result in a negative impact on revenues. We 
or regulatory authorities may need to change the labeling for any product, including after a 
product has been marketed for several years. These changes are often the result of additional 
data from post-marketing studies, head-to-head trials, adverse events reports, studies that 
identify biomarkers (objective characteristics that can indicate a particular response to a product 
or therapy) or other studies or post-marketing experience that produce important additional 
information about a product. New information added to a product's label can affect its 
risk-benefit profile, leading to potential recalls, withdrawals, or declining revenue, as well as 
product liability claims. Sometimes additional information from these studies identifies a 
portion of the patient population that may be non-responsive to a medicine or would be at 
higher risk of adverse reactions and labeling changes based on such studies may limit the 
patient population. The studies providing such additional information may be sponsored by us, 
but they could also be sponsored by competitors, insurance companies, government institutions, 
managed care organizations, scientists, investigators, or other interested parties. While 
additional safety and efficacy information from such studies assist us and healthcare providers 
in identifying the best patient population for each product, it can also negatively impact our 
revenues due to inventory returns and a more limited patient population going forward. 
Additionally, certain study results, especially from head-to-head trials, could affect a product's 
formulary listing, which could also adversely affect our revenues. RELIANCE ON 
THIRD-PARTY RELATIONSHIPS- Reliance on third-party relationships and outsourcing 
arrangements could adversely affect our business. We utilize third parties, including suppliers, 
alliances with testing laboratories, and third-party service providers, for selected aspects of 
product development, the manufacture and commercialization of certain products, support for 
information technology systems, marketing and certain financial transactional processes. For 
example, we outsource the day-to-day marketing of our products, and we outsource all DNA 
testing. Outsourcing these functions involves the risk that the third parties may not perform to 
our standards or legal requirements, may not produce reliable results, may not perform in a 
timely manner, may not maintain the confidentiality of our proprietary information, or may fail 
to perform at all. Failure of these third parties to meet their contractual, regulatory, 
confidentiality, or other obligations to us could have a material adverse effect on our business.  
Limited reimbursement or insurance coverage of our approved products, if any, by third party 
payors may render our products less attractive to customers and healthcare providers. BEST 
EFFORTS OFFERING; NO MINIMUM REQUIRED TO BE SOLD; NO ESCROW-We have 
not retained a placement agent in connection with this Offering and may never do so. This is a 
“best efforts” offering, whereby our management and placement agents (if any) will use their 
reasonable best efforts to solicit offers to purchase Preferred Shares in this Offering, but there 

will be no obligation to buy Preferred Shares from us or to arrange for the purchase or sale of 
any specific number of shares or dollar amount of Preferred Shares. There is no required 
minimum number of shares that must be sold as a condition to completion of this Offering. 
Because there is no minimum offering amount required as a condition to the closing of this 
Offering, the actual Offering amount, placement agent fees (if any), and proceeds to us are not 
presently determinable and may be substantially less than the Maximum Offering. We may sell 
fewer than all of the Preferred Shares offered hereby, which may significantly reduce the 
amount of proceeds received by us, and investors in this Offering will not receive a refund in 
the event that we do not sell an amount of shares sufficient to pursue the business goals outlined 
in this Memorandum. Thus, we may not raise the amount of capital we believe is required for 
our business and may need to raise additional funds, which may not be available or available on 
terms acceptable to us. Despite this, any proceeds from the sale of shares offered by us will be 
available for our immediate use, and because there is no escrow account and no minimum 
offering amount in this Offering, investors could be in a position where they have invested in 
us, but we are unable to fulfill our objectives due to a lack of interest in this Offering. LESS 
THAN FULL SUBSCRIPTION-The Company’s projected growth, financial condition, and 
results of operations may be adversely affected, and potentially materially affected, if fewer 
than all of the Preferred Shares offered in this Offering are subscribed for by investors. 
FUTURE FUNDRAISING; POTENTIAL DILUTION-The capital we propose to raise from 
this Offering is expected to be sufficient to fund the Company’s planned operations and 
expansion for at least the next 12 months. One of the key factors to the Company’s liquidity will 
be our ability to successfully execute on our plans to increase sales levels and gross margins.  
Our cash requirements will also depend on numerous other variable factors, including the 
effectiveness of our marketing, and the timing and quantities of products ordered and purchased 
by customers.  If actual cash flows deviate significantly from projected amounts, additional 
financing may be required. We cannot offer assurance that additional financing will be available 
on acceptable terms or at all.  If it becomes necessary to issue additional debt or equity 
securities to raise funds, the ownership percentage of existing shareholders and Preferred 
Shareholder may be reduced.  New investors may demand rights, preferences, or privileges 
senior to those of existing holders of Preferred Shares. If needed funds cannot be raised, we may 
need to substantially reduce our operating expenses, which could adversely affect our ability to 
implement our business plan and ultimately affect the viability of our operations. NO 
ASSURANCE OF PROFITABILITY-The Company’s profitability depends upon our ability to 
generate revenue through the sale of our products at appropriate prices.  We cannot provide 
assurance that the Company will be able to develop into a successful or profitable business. 
BROAD DISCRETION IN USE OF PROCEEDS-We intend to use the net proceeds of this 
Offering as set forth in this Memorandum.  However, we have discretion to adjust the 
application and allocation of the net proceeds of this Offering in order to address different 
circumstances and opportunities.  As a result, our success will depend upon our discretion and 
judgment with respect to the application and allocation of the net proceeds of this Offering.  
Investors in the Preferred Shares will have no right to participate in the management of the 
Company. THE SECURITIES WILL NOT BE TRADED IN ANY PUBLIC OR SECONDARY 
MARKET-The Preferred Shares we are offering are not liquid and must be held as long-term 
investments.  None of the securities offered have been or will be registered under the Securities 
Act, and there will not be any public market for the sale or resale of these securities.  Such a 
public market is not expected to develop in the foreseeable future.  Furthermore, even if an 
investor is able to negotiate a sale of securities to a buyer pursuant to an exemption from 
applicable securities laws, the lack of a public market will probably significantly impact the 
price received for the securities.



DISCLAIMER

if these claims are without merit, defending a lawsuit takes significant time, may be expensive 
and may divert management's attention from other business concerns. Any public 
announcements related to litigation or interference proceedings initiated or threatened against 
us could cause our business to be harmed. Our intellectual property portfolio may not be useful 
in asserting a counterclaim, or negotiating a license, in response to a claim of intellectual 
property infringement. In certain of our businesses, we rely on third party intellectual property 
licenses, and we cannot ensure that these licenses will be available to us in the future on 
favorable terms or at all.LACK OF INSURANCE ON KEY PERSONNEL-Although 
dependent on certain key personnel, the Company does not have any key man life insurance 
policies on any such people. The Company is dependent on Michael Manahan, Karen 
Parmenter, and Dutch Deol to conduct its operations and execute its business plan, however, the 
Company has not purchased any insurance policies with respect to those individuals in the event 
of their death or disability. Therefore, if any of Michael Manahan, Karen Parmenter, and Dutch 
Deol die or become disabled, the Company will not receive any compensation to assist with 
such person's absence. The loss of such person will negatively affect the Company and its 
operations.MISCALCULATION OF INCOME TAX AND OTHER GOVERNMENT 
FEES-We are subject to income taxes as well as non-income-based taxes, such as payroll, sales, 
use, value-added, net worth, property and goods and services taxes, in the U.S. Significant 
judgment is required in determining our provision for income taxes and other tax liabilities. In 
the ordinary course of our business, there are many transactions and calculations where the 
ultimate tax determination is uncertain. Although we believe that our tax estimates are 
reasonable: (i) there is no assurance that the final determination of tax audits or tax disputes will 
not be different from what is reflected in our income tax provisions, expense amounts for 
non-income-based taxes and accruals and (ii) any material differences could have an adverse 
effect on our financial position and results of operations in the period or periods for which 
determination is made. INADEQUATE FINANCIAL CONTROLS-We are not subject to 
Sarbanes-Oxley regulations and lack the financial controls and safeguards required of public 
companies.  We do not have the internal infrastructure necessary, and are not required, to 
complete an attestation about our financial controls that would be required under Section 404 of 
the Sarbanes-Oxley Act of 2002.  There can be no assurance that there are no significant 
deficiencies or material weaknesses in the quality of our financial controls.  We expect to incur 
additional expenses and diversion of management's time when it becomes necessary to perform 
the system and process evaluation, testing and remediation required to comply with the 
management certification and auditor attestation requirements. RELATED PARTY 
TRANSACTIONS-The Company has indicated that it has engaged in certain transactions with 
related persons.  Please see the section of this Memorandum entitled "Transactions with Related 
Persons and Conflicts of Interest" for further details. CHANGES IN EMPLOYMENT 
LAW-Changes in employment laws or regulation could harm our performance.  Various federal 
and state labor laws govern our relationship with our employees and affect operating costs. 
These laws include minimum wage requirements, overtime pay, healthcare reform and the 
implementation of the Patient Protection and Affordable Care Act, unemployment tax rates, 
workers' compensation rates, citizenship requirements, union membership and sales taxes. A 
number of factors could adversely affect our operating results, including additional 
government-imposed increases in minimum wages, overtime pay, paid leaves of absence and 
mandated health benefits, mandated training for employees, increased tax reporting and tax 
payment, changing regulations from the National Labor Relations Board and increased 
employee litigation including claims relating to the Fair Labor Standards Act. RISKS FROM 
PANDEMICS-We face risks related to health epidemics and other outbreaks, which could 
significantly disrupt the Company’s operations and could have a material adverse impact on us.  
The outbreak of pandemics and epidemics could materially and adversely affect the Company’s 
business, financial condition, and results of operations. If a pandemic occurs in areas in which 

we have material operations or sales, the Company’s business activities originating from 
affected areas, including sales, materials, and supply chain related activities, could be adversely 
affected. Disruptive activities could include the temporary closure of facilities used in the 
Company’s supply chain processes, restrictions on the export or shipment of products necessary 
to run the Company’s business, business closures in impacted areas, and restrictions on the 
Company’s employees’ or consultants’ ability to travel and to meet with customers, vendors or 
other business relationships. The extent to which a pandemic or other health outbreak impacts 
the Company’s results will depend on future developments, which are highly uncertain and 
cannot be predicted, including new information which may emerge concerning the severity of a 
virus and the actions to contain it or treat its impact, among others. Pandemics can also result in 
social, economic, and labor instability which may adversely impact the Company’s business. If 
the Company’s employees or employees of any of the Company’s vendors, suppliers, or 
customers become ill or are quarantined and in either or both events are therefore unable to 
work, the Company’s operations could be subject to disruption. The extent to which a pandemic 
affects the Company’s results will depend on future developments that are highly uncertain and 
cannot be predicted. GOVERNMENT HEALTHCARE REGULATIONS-Certain provisions of 
the Health Care Reform Law could affect us adversely. The Patient Protection and Affordable 
Care Act as amended by the Health Care and Education Reconciliation Act (the Healthcare 
Reform Law), each enacted in March 2010, generally known as the Health Care Reform Law, 
significantly expand health insurance coverage to uninsured Americans and changes the way 
health care is financed by both governmental and private payers. Additionally, further federal 
and state proposals for health care reform are likely. Such regulation could have a negative 
effect on our business, financial condition, and results of operations.  Political, economic, and 
regulatory influences are subjecting the healthcare industry to potential fundamental changes 
that could substantially affect our results of operations. Government and private sector 
initiatives to limit the growth of healthcare costs, including price regulation, competitive 
pricing, coverage and payment policies, comparative effectiveness of therapies, technology 
assessments and alternative payment models, are continuing in the U.S. These changes are 
causing the marketplace to put increased emphasis on the delivery of more cost-effective 
treatments. As a U.S. headquartered Company with significant sales in the U.S., this healthcare 
reform legislation could materially impact us. Certain provisions of the legislation will not be 
effective for several years, and it is unclear what the full impact of the legislation will be. 
Provisions of this legislation, including Medicare provisions aimed at improving quality and 
decreasing costs, comparative effectiveness research, an independent payment advisory board, 
and pilot programs to evaluate alternative payment methodologies, could meaningfully change 
the way healthcare is developed and delivered, and may adversely affect our business and 
results of operations. Further, we cannot predict what healthcare programs and regulations will 
be ultimately implemented at the federal or state level, or the effect of any future legislation or 
regulation in the U.S. or internationally. However, any changes that lower reimbursements for 
our products, reduce medical procedure volumes or increase cost containment pressures on us 
or other participants in the healthcare industry could adversely affect our business and results of 
operations. Privacy laws and regulations could restrict our ability or the ability of our customers 
to obtain, use or disseminate patient information, or could require us to incur significant 
additional costs to re-design our products. REGULATIONS OVER CONFIDENTIALITY OF 
SENSITIVE PERSONAL INFORMATION-State, federal and foreign laws, such as the federal 
Health Insurance Portability and Accountability Act of 1996 (HIPAA), regulate the 
confidentiality of sensitive personal information and the circumstances under which such 
information may be released. These and future laws could have an adverse impact on our results 
of operations. Other health information standards, such as regulations under HIPAA, establish 
standards regarding electronic health data transmissions and transaction code set rules for 
specified electronic transactions, for example transactions involving claims submissions to third 

party payors. These also continue to evolve and are often unclear and difficult to apply. In 
addition, under the federal Health Information Technology for Economic and Clinical Health 
Act (HITECH Act), which was passed in 2009, many businesses that were previously only 
indirectly subject to federal HIPAA privacy and security rules became directly subject to such 
rules because the businesses serve as “business associates” to our customers. On January 17, 
2013, the Office for Civil Rights of the Department of Health and Human Services released a 
final rule implementing the HITECH Act and making certain other changes to HIPAA privacy 
and security requirements. Compliance has increased the requirements applicable to some of 
our businesses. Failure to maintain the confidentiality of sensitive personal information in 
accordance with the applicable regulatory requirements, or to abide by electronic health data 
transmission standards, could expose us to breach of contract claims, fines and penalties, costs 
for remediation and harm to our reputation. FAILURE TO OBTAIN/MAINTAIN PERMITS, 
LICENSES, AND GOVERNMENT APPROVALS-Products that we manufacture, source, 
distribute or market are required to comply with regulatory requirements.  To lawfully operate 
our businesses, we are required to hold permits, licenses, and other regulatory approvals from, 
and to comply with operating and security standards of, governmental bodies. Failure to 
maintain or renew necessary permits, licenses or approvals, or noncompliance or concerns over 
noncompliance may result in suspension of our ability to distribute, import or manufacture 
products, product recalls or seizures, or criminal and civil sanctions and could have an adverse 
effect on our results of operations and financial condition. INCREASED ENFORCEMENT 
FROM REGULATORY AGENCIES-The sales, marketing, and pricing of products and 
relationships that pharmaceutical and medical device companies have with healthcare providers 
are under increased scrutiny by federal, state, and foreign government agencies.  Compliance 
with the Anti-Kickback Statute, False Claims Act, Food, Drug and Cosmetic Act (including as 
these laws relate to off-label promotion of products) and other healthcare related laws, as well 
as competition, data and patient privacy and export and import laws is under increased focus by 
the agencies charged with overseeing such activities, including FDA, Office of Inspector 
General (OIG), Department of Justice (DOJ) and the Federal Trade Commission. The DOJ and 
the Securities and Exchange Commission have also increased their focus on the enforcement of 
the U.S. Foreign Corrupt Practices Act (FCPA), particularly as it relates to the conduct of 
pharmaceutical companies. FEDERAL AND STATE LAWS PERTAINING TO 
HEALTHCARE FRAUD AND ABUSE COULD ADVERSELY AFFECT OUR BUSINESS. 
We are subject to various federal and state laws targeting fraud and abuse in the healthcare 
industry, including anti-kickback laws, false claims laws, laws constraining the sales, marketing 
and other promotional activities of manufacturers of medical devices by limiting the kinds of 
financial arrangements we may enter into with physicians, hospitals, laboratories and other 
potential purchasers of medical devices, laws requiring the reporting of certain transactions 
between us and healthcare professionals and HIPAA, as amended by HITECH, which governs 
the conduct of certain electronic healthcare transactions and protects security and privacy of 
protected health information. Violations of these laws are punishable by criminal or civil 
sanctions, including substantial fines, imprisonment, and exclusion from participation in 
government healthcare programs such as Medicare and Medicaid. Many of the existing 
requirements are new and have not been definitively interpreted by state authorities or courts, 
and available guidance is limited. Unless and until we are in full compliance with these laws, we 
could face enforcement action and fines and other penalties, and could receive adverse 
publicity, all of which could materially harm our business. In addition, changes in or evolving 
interpretations of these laws, regulations, or administrative or judicial interpretations, may 
require us to change our business practices or subject our business practices to legal challenges, 
which could have a material adverse effect on our business, financial condition and results of 
operations. PRODUCT LIABILITY AND TORT CLAIMS-The design, manufacture, and 

marketing of the DNA tests we sell entail an inherent risk of product liability claims. 
Manufacturing and marketing of our commercial products, and clinical testing of our products 
under development, may expose us to product liability and other tort claims. Although we have, 
and intend to maintain, liability insurance, the coverage limits of our insurance policies may not 
be adequate and one or more successful claims brought against us may have a material adverse 
effect on our business and results of operations. There are several factors that could result in an 
unsafe condition or injury to, or death of, a patient with respect to these or other products which 
we manufacture or sell, including component failures, manufacturing flaws, design defects or 
inadequate disclosure of product-related risks or product-related information. Product liability 
claims may be brought by individuals or by groups seeking to represent a class. The outcome of 
litigation, particularly class action lawsuits, is difficult to assess or quantify. Plaintiffs in these 
types of lawsuits often seek recovery of very large or indeterminate amounts, and the magnitude 
of the potential loss relating to such lawsuits may remain unknown for substantial periods of 
time. Any costs (the material components of which are settlements, judgments, legal fees, and 
other related defense costs) not covered under our previously issued product liability insurance 
policies and existing reserves could have a material adverse effect on our revenues, financial 
position, and cash flows. Additionally, product liability claims could negatively affect our 
reputation, continued product sales, and our ability to obtain and maintain regulatory approval 
for our products. We face significant competition from other DNA testing companies. The 
development and commercialization of our products is highly competitive.  We face 
competition with respect to any products that we may seek to develop or commercialize in the 
future. Our competitors include major companies worldwide. We are aware of several 
companies that are working to develop DNA tests that would compete against our tests. Many 
of our existing or potential competitors have substantially greater financial, technical, and 
human resources than we do and significantly greater experience in DNA testing and thus may 
be better equipped than us to develop and commercialize products/services. Smaller or 
early-stage companies may also prove to be significant competitors, particularly through 
collaborative arrangements with large and established companies.  Our current and potential 
future competitors may also have significantly more experience commercializing DNA tests. 
Mergers and acquisitions in the DNA testing industry could result in even more resources being 
concentrated among a small number of our competitors. Competition may increase further 
because of advances in the commercial applicability of technologies and greater availability of 
capital for investment in these industries. Our competitors may succeed in developing, 
acquiring, or licensing, on an exclusive basis, testing capabilities that are more effective or less 
costly than our testing capabilities. Our competitors may commercialize products more rapidly 
or effectively than we are able to, which would adversely affect our competitive position, the 
likelihood that our products/services will achieve initial market acceptance, and our ability to 
generate meaningful additional revenues from our products. The availability of our competitors' 
products could limit the demand, and the price we are able to charge, for any DNA test we sell. 
The inability to compete with existing or subsequently introduced DNA tests would have a 
material adverse impact on our business, financial condition, and prospects. We could 
experience difficulties and delays in the manufacturing, distribution, and sale of our products. 
These competitors also compete with us in recruiting and retaining qualified personnel and 
acquiring technologies. DELAYS IN MANUFACTURING, DISTRIBUTION AND SALE OF 
PRODUCTS-We could experience difficulties and delays in the manufacturing, distribution, 
and sale of our products. Our product supply and related patient access could be negatively 
impacted by, among other things: (i) product seizures or recalls or forced closings of 
manufacturing plants; (ii) disruption in supply chain continuity including from natural or 
man-made disasters at one of our facilities or at a critical supplier, as well as our failure or the 
failure of any of our suppliers to comply with Current Good Manufacturing Practices and other 

applicable regulations or quality assurance guidelines that could lead to manufacturing 
shutdowns, product shortages, or delays in product manufacturing; (iii) manufacturing, quality 
assurance/quality control, supply problems, or governmental approval delays; (iv) the failure of 
a sole source or single source supplier to provide us with the necessary raw materials, supplies, 
or finished goods within a reasonable timeframe; (v) the failure of a third-party manufacturer to 
supply us with bulk active or finished product on time; (vi) construction or regulatory approval 
delays for new facilities or the expansion of existing facilities, including those intended to 
support future demand for our biologics products; (vii) the failure to meet new and emerging 
regulations requiring products to be tracked throughout the distribution channels using unique 
identifiers to verify their authenticity in the supply chain; and (viii) other manufacturing or 
distribution issues, including limits to manufacturing capacity due to regulatory requirements, 
and changes in the types of products produced, such as biologics, physical limitations or other 
business interruptions, any of which could have a negative effect on our business and results of 
operations. REGULATORY REQUIRED CHANGES TO PRODUCT LABELLING-Product 
labeling changes for our marketed products could result in a negative impact on revenues. We 
or regulatory authorities may need to change the labeling for any product, including after a 
product has been marketed for several years. These changes are often the result of additional 
data from post-marketing studies, head-to-head trials, adverse events reports, studies that 
identify biomarkers (objective characteristics that can indicate a particular response to a product 
or therapy) or other studies or post-marketing experience that produce important additional 
information about a product. New information added to a product's label can affect its 
risk-benefit profile, leading to potential recalls, withdrawals, or declining revenue, as well as 
product liability claims. Sometimes additional information from these studies identifies a 
portion of the patient population that may be non-responsive to a medicine or would be at 
higher risk of adverse reactions and labeling changes based on such studies may limit the 
patient population. The studies providing such additional information may be sponsored by us, 
but they could also be sponsored by competitors, insurance companies, government institutions, 
managed care organizations, scientists, investigators, or other interested parties. While 
additional safety and efficacy information from such studies assist us and healthcare providers 
in identifying the best patient population for each product, it can also negatively impact our 
revenues due to inventory returns and a more limited patient population going forward. 
Additionally, certain study results, especially from head-to-head trials, could affect a product's 
formulary listing, which could also adversely affect our revenues. RELIANCE ON 
THIRD-PARTY RELATIONSHIPS- Reliance on third-party relationships and outsourcing 
arrangements could adversely affect our business. We utilize third parties, including suppliers, 
alliances with testing laboratories, and third-party service providers, for selected aspects of 
product development, the manufacture and commercialization of certain products, support for 
information technology systems, marketing and certain financial transactional processes. For 
example, we outsource the day-to-day marketing of our products, and we outsource all DNA 
testing. Outsourcing these functions involves the risk that the third parties may not perform to 
our standards or legal requirements, may not produce reliable results, may not perform in a 
timely manner, may not maintain the confidentiality of our proprietary information, or may fail 
to perform at all. Failure of these third parties to meet their contractual, regulatory, 
confidentiality, or other obligations to us could have a material adverse effect on our business.  
Limited reimbursement or insurance coverage of our approved products, if any, by third party 
payors may render our products less attractive to customers and healthcare providers. BEST 
EFFORTS OFFERING; NO MINIMUM REQUIRED TO BE SOLD; NO ESCROW-We have 
not retained a placement agent in connection with this Offering and may never do so. This is a 
“best efforts” offering, whereby our management and placement agents (if any) will use their 
reasonable best efforts to solicit offers to purchase Preferred Shares in this Offering, but there 

will be no obligation to buy Preferred Shares from us or to arrange for the purchase or sale of 
any specific number of shares or dollar amount of Preferred Shares. There is no required 
minimum number of shares that must be sold as a condition to completion of this Offering. 
Because there is no minimum offering amount required as a condition to the closing of this 
Offering, the actual Offering amount, placement agent fees (if any), and proceeds to us are not 
presently determinable and may be substantially less than the Maximum Offering. We may sell 
fewer than all of the Preferred Shares offered hereby, which may significantly reduce the 
amount of proceeds received by us, and investors in this Offering will not receive a refund in 
the event that we do not sell an amount of shares sufficient to pursue the business goals outlined 
in this Memorandum. Thus, we may not raise the amount of capital we believe is required for 
our business and may need to raise additional funds, which may not be available or available on 
terms acceptable to us. Despite this, any proceeds from the sale of shares offered by us will be 
available for our immediate use, and because there is no escrow account and no minimum 
offering amount in this Offering, investors could be in a position where they have invested in 
us, but we are unable to fulfill our objectives due to a lack of interest in this Offering. LESS 
THAN FULL SUBSCRIPTION-The Company’s projected growth, financial condition, and 
results of operations may be adversely affected, and potentially materially affected, if fewer 
than all of the Preferred Shares offered in this Offering are subscribed for by investors. 
FUTURE FUNDRAISING; POTENTIAL DILUTION-The capital we propose to raise from 
this Offering is expected to be sufficient to fund the Company’s planned operations and 
expansion for at least the next 12 months. One of the key factors to the Company’s liquidity will 
be our ability to successfully execute on our plans to increase sales levels and gross margins.  
Our cash requirements will also depend on numerous other variable factors, including the 
effectiveness of our marketing, and the timing and quantities of products ordered and purchased 
by customers.  If actual cash flows deviate significantly from projected amounts, additional 
financing may be required. We cannot offer assurance that additional financing will be available 
on acceptable terms or at all.  If it becomes necessary to issue additional debt or equity 
securities to raise funds, the ownership percentage of existing shareholders and Preferred 
Shareholder may be reduced.  New investors may demand rights, preferences, or privileges 
senior to those of existing holders of Preferred Shares. If needed funds cannot be raised, we may 
need to substantially reduce our operating expenses, which could adversely affect our ability to 
implement our business plan and ultimately affect the viability of our operations. NO 
ASSURANCE OF PROFITABILITY-The Company’s profitability depends upon our ability to 
generate revenue through the sale of our products at appropriate prices.  We cannot provide 
assurance that the Company will be able to develop into a successful or profitable business. 
BROAD DISCRETION IN USE OF PROCEEDS-We intend to use the net proceeds of this 
Offering as set forth in this Memorandum.  However, we have discretion to adjust the 
application and allocation of the net proceeds of this Offering in order to address different 
circumstances and opportunities.  As a result, our success will depend upon our discretion and 
judgment with respect to the application and allocation of the net proceeds of this Offering.  
Investors in the Preferred Shares will have no right to participate in the management of the 
Company. THE SECURITIES WILL NOT BE TRADED IN ANY PUBLIC OR SECONDARY 
MARKET-The Preferred Shares we are offering are not liquid and must be held as long-term 
investments.  None of the securities offered have been or will be registered under the Securities 
Act, and there will not be any public market for the sale or resale of these securities.  Such a 
public market is not expected to develop in the foreseeable future.  Furthermore, even if an 
investor is able to negotiate a sale of securities to a buyer pursuant to an exemption from 
applicable securities laws, the lack of a public market will probably significantly impact the 
price received for the securities.


