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Most of the time we think that marketing involves spend advertising dollars. There are many things, 
however, that you can do that will not cost you money as follows: 

1. Provide excellent service - Word of mouth is an extremely strong way to bring new clients into 
your business. Every week I have people tell me that a friend or family member has recommended 
that they see me to help them with a problem. If clients are happy with your work they will tell others 
about it and, even if the others do not need you at the time, they are helping to build your reputation 
for you. 

2. Ask your current clients who might need your services. Many times a simple question can get their 
minds stimulated to the idea that you are open for new business. You will need to be careful about 
not being aggressive or inappropriate but planting a tiny seed can result in a good return. 

3. Talk with other business people about your services. Many times the other people in your circle of 
contacts do not know exactly what services you have or the fact that they can refer their 
acquaintances, friends, family or clients to you. 

4. Set up a blog or write articles for the internet. There isn't any financial investment but you will 
need to invest your time into developing web presence. The results, will, however, likely provide very 
positive results that will reward you tenfold. Think, for example, about the client who does an internet 
search and finds your information through that activity. If you charge $200 per hour and the person 
attends six sessions, you have now made $1200.00! 

And if one person finds you through that avenue, there are likely others who will do the same. If you 
don't have the skills or time to set this up you might want to ask a teenager to do it for you. You see 
we live in an age where adolescents have grown up with technology as a very important part of their 
lives. It would be a very simple task to put a blog together for you. If the teen is your child, you might 
be able to trade this service for privileges! 

Besides having a Business Plan you need to have a Marketing Plan for your business. Remember 
that this does not require a huge budget if you are creative! It will, however, take a time investment - 
but will be worth every minute! 

 


