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When I grew up in small-town Saskatchewan, there was a set routine that everyone followed. In 
those days (no it wasn't 100 years ago), it was illegal to even write a cheque on Sundays as 
business was not to be done on the Sabbath. On Mondays all the stores and businesses were 
closed. Everyone opened at the same hour and closed at the exact same time. Things are different 
now. 

Today due to technology, we have businesses that operate in a number of time zones. Business 
practices have changed to accommodate customers and clients so that there is no standard for open 
hours. People work shiftwork and there isn't a day of the week when you can't purchase basics of 
life. 

The result of this, is that you have clients who want products and services at different times of the 
day and week. 

As a solo professional, you therefore have the ability to set up your business so that it best suits you 
and the client. 

I used to think that I needed to be at the office for the tradition office hours even if I didn't have any 
clients. I would arrive about 8:30 am and then, if there were clients booked in the evening, would 
arrive home totally exhausted and without any breaks. 

Now I have learned to operate my business based on the needs of myself and my clients. I book my 
own personal appointments and commitments into the calendar first. Massages, hair and nail and 
medical appointments as well as family commitments have priority. The calendar then becomes a 
creative canvas for my assistant who schedules clients in blocks. 

For example, if one client asks for a morning appointment, the assistant works at filling that morning 
with other clients who subsequently call. If someone asks for an evening appointment, that day is 
focussed on late afternoon and evening appointments. This method saves trips to the office and 
allows me to work a shift that gives me time off during the day as a block of time rather than just 
having a number of little breaks in a very long office day. 

You see, as a solo professional you need to make sure that the needs or your clients and your own 
needs are both met. This method facilitates that goal. 

Maybe you need to examine your own mindset and set up a new way of ensuring that you and your 
clients both win! 

 


