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When you begin a business, especially after years of preparation it is tempting to invest some of 
your start up funds into the "bells and whistles" that offer a little luxury. I remember when a friend told 
me, after I had convocated with my doctorate that it really didn't make sense for me to be driving a 
Chevy Sprint. She suggested that this just didn't seem very doctor-like. Because my car was thirteen 
years old, I was ready to replace it anyway so I purchased a new car. 

Sometimes people have an idea in their heads as to what their environment "should" look like and 
whether they can afford it or not, they decide to try to create that world around them. Unfortunately, 
dreams are usually expensive and, if wisdom is not used, it doesn't take long until the dream is 
tarnished by debt and rising interest, 

There is nothing at all wrong with working to purchase the dreams but, the best way to do that is to 
put the work first and then purchase everything with cash. That way, the stress will be reduced and 
the achievements more meaningful. 

A business is kind of like having a beautiful riding horse. If you feed the horse and take care of it, the 
animal will let you ride it to whether you want to go. On the other hand, if you do not take care of the 
horse, you will soon be walking. 

You need to feed the horse and take good care of it and it, too, will take you wherever you want to 
go. That means that you will need to ensure that the basics are paid for. You need to keep a sharp 
eye on the needs of the business and constantly think about how you can improve it. Computer 
technology, for example, can be a very valuable tool and might greatly streamline your 
administrative operations. It is not the price of the computer or the software, however, that is 
important. It is actually whether it does the job that you expect it to do. 

Think about your business. It is like your best client. What does it need in order to do well? You see, 
that's what it is all about. If you find out what it needs and take care of it, then it will help you to take 
care of other people who are your clients. Then it will all take care of you. What a beautiful circle of 
caring! 

 


