ANEI

ASOANEI

Country: Colombia

Region: Sierra Nevada
Process: Washed

Altitude: 1300-2100m

Cup Profile: balanced, sweet,

medium body and acidity, citrus,

red fruits, chocolate
Varietals: Typica, Caturra,
Bourbon, Castillo, Colombia
Harvest: October-February
Certifications: SPP, Organic

www.SPP.coop

Just Us! Coffee Co-operative
www.justuscoffee.com

Producer Profile

Asociacion de Productores Agroecoldgicos Indigenas y Campesinos
de la Sierra Nevada de Santa Marta y la Serrania del Perijd. Anei
means delicious in the Arhuaco indigenous language.

ANEl was founded in 1995 by Aurora lzquierdo, the first Arhuaca
native woman from the community of Yewrwa to study in Bogotd,
Colombia’s capital, with the objective of organizing the economy of
native and farmer communities. She’s a leader who used coffee as a
weapon to promote the cultural presence of the communities of
Sierra Nevada de Santa Marta and Serrania del Perija. Aurora guided
the implementation of eco-sustainable programs which reclaim social,
economic and cultural rights from the members and promote the
food security of the communities. The production and
commercialization of ANElI's Organic Coffee is within a context of
harmony and respect for mother earth.

Women are a pillar in the coffee sector. By connecting all the female
headed households’ women from the regions associated with
ASOANEI, these programs aim to support and to emphasize the
importance of gender equality.

One of their many remarkable projects is the production of their own
organic fertilizers, with the objective of improving the quality of our
soils and their productivity at a low cost, which will be beneficial to
our producers. These fertilizers will be created based on strict soil
studies done in laboratories, aiming towards providing the best
nutrients that are required for our product.



ASOANEI, Colombia

N2

Social Programs Vision 2025

Education
Food security
Gender equity

Youth
Local infrastructure
Environment

To be a sustainable alternative that
generates development and well-
being in the communities and other
related actors.

Mission

Sow peace, weave the future in community and in harmony with nature.

Potentialize the resources of the different actors to generate well-being in
the ASSOCIATE and its family nucleus.
Link the CONSUMER with an alternative life, facilitating their connection with
the origin and guaranteeing quality and a fair price.
Inspire our COLLABORATORS to be actors of continuous improvement.
Be an ally of the GOVERNMENT to generate well-being.
Offer the COMMUNITY an alternative of sustainable life.



