Herbal Vineyards’ Wholesale Questionnaire
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1. Satisfaction and Product Performance:
¢  How satisfied are you with the quality and range of products we offer? \2@’\#"’} gk.hi-w T
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*  Which products are your bestsellers and why do you think they perform wel? ?W—P\Q Seo. oo~ Locnbd MUuLio
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¢  Have you received any custcmer feedback about our products that you can ﬁg—e?
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2. Ordering and Fulfillment Process:

* How would you rate your experience with our ordering and fulfillment process?@
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*  Arethere any areas in our ardering or delivery process you think we could improve? N,\

3. Marketing and Promotional Support:

*  Arethe marketing materials and support we provide helpful for your sales effarts? Grest L,..s-ai_) L 15{
*  Isthere any additional marketing support or materials that you think would help boost sales?h\,)
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4. Product Range and Innovation:

*  Arethere any additional products or variations you would like us to consider adding to our range? RDo - shdl ""\"w\' {55\ fe
» Howimportant is product innovation to you, and how can we better meet your needs in this area? %“\3

5. Pricing and Value:

-

* Do you feel our pricing structure is competitive and offers good value to you as a wholesaler? .D""’-U‘-‘“"" ‘f"f LA ™
*  Have you encountered any challenges with our pricing in terms of positioning our products in your store?
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6. Competitive Landscape:

¢ How do our products compare with competing brands you carry in terms of quality, price, and customer preference? yhui’:» Sy }J et
*  Feedback on Qutreach and Acquisition Strategies:

*  What attracted you to our brand initially, and what made you decide to carry aur products? NEA ™Y INZIR TN oS G‘Ke_\
* Do you have any suggestions for how we could effectively reach out to and attract other stores like yours?

7. Partnership and Communication:

*  How eifective is our communication with you, and how can we improve it? ~Ne 'm}d-.& )?'T: et i)w’ oy e .
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*  What can we do to strengthen our partnership and suppert your business better? A <lore &LUN-, O = .

8. Feedback on Qutreach and Acquisition Strategies:

®  What attracted you to our brand initially, and what made you decide to carry our products?
. Do you have any suggestions for how we could effectively reach out to and attract ather stores like yours?



