
 

 

The brands:  

Childs Farm & Farmologie: Kind to Skin, Kind to People, Kind to Planet! 

Childs Farm Ltd uses kind, natural and effective ingredients to create a range of products suitable for the 
dry, sensitive and even eczema-prone skin of our users. From newborn babies to adults, there is something 
in the newly extended range to suit everyone.  

We are one of very few skin care ranges where all the products undergo clinical safety tests and controlled 
user trials. These certify that our products are dermatologically tested and approved, and paediatrician 
approved as suitable for newborns and suitable for those with dry, sensitive and even eczema-prone skin. 
And, unusually for sensitive skin care, we embrace fragrance to make the whole washing, bathing and 
moisturising experience for every age group memorable – and irritation free. 

In the market: 

Childs Farm launched nationwide in 2014 into Boots and Waitrose and since then has experienced 
incredible growth due to the amazing brand love that the products and the brand engender. Childs Farm 
became the category leader in 2019, ahead of global giant Johnson & Johnson, and our range of products is 
now available in over 7,500 distribution points in the UK. We also have a growing international business via 
a distributor model with direct involvement in Australia and Ireland.  

Childs Farm has won multiple consumer awards – including Mother & Baby Gold Award for best baby skin 
care range for 4 years in a row – and has been recognised by The Grocer Magazine as SME of the Year 2019, 
IGD Small Business of the Year 2019 and as the 9th fastest growing private business in the UK by Virgin 
Atlantic Sunday Times Fast Track 100 2018.  

In July 2020 Childs Farm moved into two exciting new categories; hand care with the extension of the 
family hand care ranges, and into adult skin through the launch of the Farmologie by Childs Farm adult 
sensitive skin care range into Boots and D2C. 2021 saw Farmologie launch in to Superdrug.   

The expansion growth plans for the next 3 years are extensive, exciting and positively mad, with plans to 
double if not triple the business and blow our brand awareness into the stratosphere through two 
additional categories and a step change in our D2C platform. 

Our mission: for a life of happy skin without fear of irritation, dryness or sensitivity 

At Childs Farm, we believe everyone has a right to be happy in their skin® irrespective of age, race, gender 
or skin sensitivity. 

And feeling happy isn’t just about the physical condition of your skin; it’s also about how it makes you feel. 
It’s about many things: how fresh you feel, how delicious you smell, how soft and moisturised your skin is 
and how confident you feel to seize the day. But ultimately, it’s about you just being you.  

We don’t think you need detoxifying, frizzing, oiling or clay fresh-ing. All you need to be you is just simple, 
high quality, natural, kind to skin products that leave you looking and feeling fabulous.  

#Be happy in your skin® 

 



 

 

Job Description 

Position Title: Commercial Assistant – Commercial 
team 

Team Role: Professional Level 1 

Reporting Manager: Senior National Account 
Manager  

Direct Reports: No 

Key Contacts (External): Retailers where necessary Budget Responsibility: No 

Key Contacts (Internal): Sales team, Category 
Manager, Commercial Finance Manager, Marketing 
team, Supply team, Logistics Manager, Procurement 
Manager  

Location: Sherborne St John, Hampshire or our new 
London hub due to open mid 2021 (currently based 
from home until lockdown has eased sufficiently) 

 
Childs Farm are committed to building a culturally, socially and ethnically diverse workforce, and to representing 
the beautiful diversity of our consumers. We therefore actively seek candidates from diverse backgrounds and 
communities. 
 
Position Overview / Purpose: 

The Commercial Assistant is an integral new addition to the commercial team – reporting into a Senior 
National Account Manager and providing account administrative support across all of our commercial team. 
This is not your average business and it is not your average role! We are looking for the cream of the crop – 
an organised, intelligent and curious self-starter looking to learn the Sales ropes in a challenger brand 
environment. For the right person, this role could be a route into National Account Management. 
 
We are looking for someone who will be able to offer account support across forecasting, sales analysis and 
market/competitor analysis. You will be confident enough to work cross-functionally and be happy joining 
the dots yourself and asking the right questions, rather than having your hand held at every turn. As a 
commercial team, we want to deliver explosive top and bottom-line growth and this role will be a key 
contributor to that.   
 
You must be a fantastic communicator. You will get a kick from being challenged because you care about 
improving yourself. Our team is very hands on, creative, forward thinking and adept. You must want to be 
part of a team where ‘no’ and ‘can’t’ simply don’t exist. Your glass will always be half-full; a positivity and 
hunger to achieve the impossible.  
 

Responsibilities: 

• Admin support. New line forms across all accounts, promotional nominations, technical 
analysis, pack shots, marketing copy, and product set-up and maintenance for ecomm, as well 
as taking care of all purchase orders and invoicing, working with our accounts team. The admin 



 

 

support is a crucial function of this support role and attention to detail is of highest 
importance!  

• Analysis and always question why. Look for trends and spot anomalies – across sales 
forecasts, data or promotions / performance. ROI analysis. Support the Account Managers in 
bringing our brands to life by building compelling stories through data. 

• Reporting. Contribute to sales reporting, including EPOS (electronic point of sale) tracking and 
customer / competitor analysis. Present findings in a concise and professional way. 

• Cross-functional working. Support the marketeers in translating our brand strategy into 
winning promotions, feature and merchandising through POS (point of sale) and activation 
plans. Work closely with Creative, Design, NPD and technical teams to ensure copy and pack 
shots are always up to date and accurate. Support the supply process were appropriate. 

• Be an ambassador for the business. Always represent the business and the brand to the 
highest standard, whether this is with assistant buyers or any other external third party you 
have contact with. 

• Get stuck in.  Flex day-to-day focus to support the needs of the commercial team and wider 
business as we grow – sleeves rolled up will be the norm! Lean in on projects as and when 
required, and see every opportunity as a learning opportunity. 

 
These are the main requirements of the role and is not an exhaustive list of duties. It is intended to 
reflect the nature, range, and context of the work, which will change over time. 
 
Person Specification 

• Graduate calibre 

• Experience working in a similar sales support role or working with data 

• Track record of nailing the basics and going above and beyond expectations 

• Able to build relationships quickly. The confidence to go and ask people questions 

• Ability to work off your own initiative 

• Professional pride  

• Detailed and numerate 

• Interest in sales and a will to win. Customer focussed approach with an understanding of the 
importance of best in class service delivery 

• Confident user of Excel and Powerpoint – and a systems mindset 

• Expert time management skills and the ability to prioritise through your own judgment 

• Exceptionally organised and someone who just gets stuff done!  

• Proven ability to pick things up quickly – be is systems, processes, or concepts 

• You’ll have a growth mindset. Someone who knows their strengths as well as their 
development areas 

• High standards of integrity, honesty, personal curiosity and external competitiveness 

• Resilient and persistent in the face of ambiguity and dynamic work conditions  

• Ability to adapt quickly and juggle conflicting demands calmly when under pressure 

• You’ll know ‘how’ you do something is as important as ‘what’ you do 



 

 

• A sense of humour! 

 


