
COLLABORATION & MERCHANDISING

THTC Clothing is the UK’s leading ethical streetwear label, having been ranked the UK’s most ethical 
menswear label by Ethical Consumer Magazine, since 2013. THTC produces ecologically sustainable 
clothing from hemp, organic cotton and other eco-materials such as reclaimed plastic, modal and salvage 
fibres.

Our garment workers and those of our production partners are paid a living wage, enabling social mobility 
and a dignified standard of living.

In our history spanning almost two decades, we have worked with an amazing network of international 
graphic artists to create some of the world’s most exciting and socially-aspirational artwork. We have 
produced ethical ranges for over a hundred organisations and artists including Beardyman, Newton 
Faulkner, Sinitta, Maharishi Clothing, Asian Dub Foundation, the UK Beatbox Championship, Foreign 
Beggars, Boomtown Festival, C.A.L.M., Renegade Hardware and Hypnotic Brass Ensemble.

Most conventional merchandising producers place little-to-no emphasis on either ethics or sustainability. 
1KG of conventional cotton lint requires between 9-10,000 litres of water to produce, with cotton irrigation 
diverting water away from food and subsistence crops in developing countries. Its production accounts 
for over 16% of global pesticide usage. Conventional producers such as Gildan, Fruit of the Loom and 
Hane have been identified by various labour organisations including the WRC, ILO and War on Want, as 
perpetuating sweatshop labour conditions and violating worker rights in their overseas factories. 

THTC believes that merchandising should be an opportunity for brands to showcase how they make the 
world a better place - and not in themselves be a product of human suffering.
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Free Burma Campaign UK,  2008-2010
Pictured: Danny Dyer

Trojan Sound System, 2007-Current
Pictured: Supa Four

Helen Bamber Foundation / The Journey, 
2012  Pictured: Sue Perkins

River Cottage, 2005
Pictured: Hugh Fearnley-Whittingstall

Hyper D Foundation, 2017-Current
Pictured: Orafice Vulgatron

Free the Angola 3, 2011
Pictured: Livia Firth

•	 Screen print production on ethically 
produced fabrics

•	 Design services and consultancy
•	 Credit terms available on request*
•	 Digital media sales support (web and social)

PREVIOUS COLLABORATIONS

SERVICES PROVIDED
•	 Product photography and artist endorsements
•	 Warehousing & Fulfilment*
•	 Customer Service (Returns & Exchanges)*

*dependant on volume



DESIGNERS

ROO LOW CLASS MAU MAU GIBLA74
An Illustrator, Muralist, Graphic 
Designer and Teacher. a distinct 
style and an open mind. ROO has 
an array of unique and original 
characters. Roo is known for her 
thick, clean strokes and inviting 
colours. 

“Deep Forest” - Modeled by Beatfox

From the heart of Revelstoke, 
BC, Cananda Northern Lifestyle 
Graphic Designer and Illustration 
Print Production specialist, Low 
Class entertains us with skate and 
snowboard culture inspirations.

“Back to the Real” - Modeled by 
BGirl Zana

The notorious international graffiti 
artist and muralist, has a number 
of designs exclsuive to thtc. mau 
mau’s most famous designs include 
‘Get RIch...’ and ‘free burma’ for 
the free burma campaign.

“Chant Down Babylon” - Modeled 
by Standaloft MC (Too Many Ts)

Brighton based grahic designer 
and long-time THTC collaborator.  
His works are heavily influenced 
by music and sub-cultures which 
compliment THTC’s vision to inject 
cultural history into print.

“Tree of Life” - Modeled by BGirl 
Zana

FYBE:ONE DEVOLUTION LOTTIE GOODMAN THE TRIBES
A south-london based multi-
talented designer, audio producer 
and dj. his intricate work inspired 
by lucid dreams can be seen across 
many album covers in the world of 
D’n’B. 

“Fybe:Skull” - Modeled by Leon 
Rhymes (Too Many Ts)

Rich Lock - aka Devolution Designs 
- is a one-man army of creativity, 
with many years of experience 
working with music branding and 
graphic design.

“Save the Jungle Remixed” - 
Modeled by Beatfox

A London-based graphic designer, 
having produced for a variety 
of high street brands, brings her 
amazing talent to the underground 
world of THTC and hemp culture.

“Love your Roots” - Modeled by DJ 
Sarah Love

Hailing from the north of england, 
The Tribes, creates vast murals 
and canvases dedicated to 
soundsystems. his most recent 
comission with thtc was for the 
2017 uk beatbox champions.

“Tribes Sound System” Modeled by 
Leon Rhymes (Too Many Ts)



TESTIMONIALS

“We can’t recommend THTC enough. The team at 
THTC were able to provide us with a merchandising 
solution that increased the quality of our products, 
ensured an ethically sound supply chain, reduced our 
operating costs, and improved the user experience for 
our customers and members. 

By working with THTC we have been able to provide 
our members with a premium e-commerce experience 
and develop a new income stream all without the need 
to take any staff time away from our core goals. The 
team at THTC have consistently demonstrated a desire 
to be more than just a supplier and we now view them 
as one of our strongest partner organisations.”

MOHAMMED AFRIDI 
FINANCE AND BUSINESS DEVELOPMENT  
MOMENTUM

“THTC are great for World Land Trust because they 
believe in creating a partnership and this is incredibly 
important to us as an organisation. World Land Trust 
is built on relationships, whether this is with our 
overseas conservation partners or our donors and 
this is something that THTC understood and were 
happy to be part of.

They have supported our work in many different 
ways, whether this is through the sale of their own 
designs, creating a bespoke design to support our 
fundraising campaigns or supporting us at events. This 
relationship has allowed World Land Trust to engage 
with our supporters in a different manner as T-shirts 
weren’t something that we had previously offered 
our supporters.”

DAN BRADBURY
DIRECTOR OF COMMUNICATIONS & 
DEVELOPMENT | WORLD LAND TRUST

“THTC have been pioneers 
of ethical Streetwear for 18 
years, helping to inspire (and 
clothe) a new generation of 
eco activists, from rappers to 
poets, actors to beatboxers, 
showing us that it can be cool 
to care.”

Lucy Siegle - Journalist, 
founder of The Observer 
Ethical Awards

“The THTC brand represents 
the most important 
commodity of all- the people. 
The garms are hard, yet the 
philosophy is thoughtful and 
inclusive- As a product of 
alternative street culture I’ll 
always rock THTC, myself, 
with pride.”

Doc Brown - Actor, Writer, 
Performing Artist 

“Thank heavens for THTC – 
no longer does caring about 
the environment mean you 
have to go around dressed 
like a reject from a hair-shirt 
wearing commune.”

Jeremy Smith - Author, 
Former Editor of The 
Ecologist Magazine

“THTC combines ethical, 
organic and funky beautifully. 
It is a rare example of a 
brand the whole family is 
not only happy, but proud to 
wear.”

Livia Firth,  Founder, Creative 
Director of Eco Age, Oxfam 
Global Ambassador 


