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A MESSAGE FROM THE EXECUTIVE TEAM

AL A COMPANY THAT FORMED CUT OF A COMMOMN PASSION TO MAKE POSITIVE IMPACT THROUGH BUSIMESS, URBAMNE &
GALLANT |5 PLEASED TO PLUBLISH THIS REFORT IN FULFILLMEMT OF OUR RESPONSIBILITIES AS A CALIFORMLA BEMEFIT
CORPORATION AMD A B CORF CERTIFIED COMBARNY.

A MESSAGE FROM THE BOARD OF DIRECTORS

URSUANT TO SECTIONS 14621 AND 14630 OF THE CALIFCRMIA CORPORATIONS CODE, THE BOARD OF
DIRECTORE HERERY AFFIRMS THAT, DURIMG THE YEAR 2014, THE CORPORATIOMN WaS ABLE TO FULFILL ITS GEMERAL
URPOSE, FUNCTIONS, AMD RESPOMSIBILITIES AS A CALIFORNIA BENEFIT CORPORATION, AMD THAT THE COMPAMY Wa5

ABLE TO FULFILL ITS SPECIFIC PURPOSE OF CULTIVATIMG LIFESTYLES OF AUTHENTIC MASCULINITY THROLWGH THE
CREATION OF ETHICAL FASHIOM,



URBANE & GALLANT'S MISSION

UREBAME & GALLANT'S (UEG) MISSION 1S TO CREATE ETHICAL FASHION THAT CULTIVATES LIFESTYLES OF AUTHEMTIC MASCLILINITY
AFONG MODERM DAY MEM, U&G ACCOMPLISHES THIS THROUGH PRODUCTS THAT MAKE IMPACT IM SPECIFIC 20CIAL ISSUES THAT
MEED DIRECT INWOLWEMENT FROM MEM.

THIS SOCIAL MEED FOR URBAME AND GALLANMT MEN EXISTS BECALUSE OF THE LACK OF POSITIVE MALE ROLE MCDELS WHO
EXEMPLIFY & MASCULIMITY THAT EMCOURAGES BOYS TO CULTIVATE POSITIVE CHANGE |M OUR CITIES, COMMUMITIES, AND
FAMILIES. BOYS GROW UP DREAMING ABDUT WORKING WITHIM 4 TEAM TOWARDS SOMETHING SO GRAMD THAT IT SAVES OR
CHAMGES THE WORLD, BUT THERE ARE FEW OPPORTUMITIES TODAY THAT GIVE QUR YOUMG MEM THIS CHANCE.

ITI5UEG"S GOAL TO BE THIS CPPORTUNITY AND EXAMPLE FOR MEM TO PURSLE A MISSION THAT GOES BEYOND THE SELF AMD TO
JOIM A& MOVEMEMT OF OTHER MEM SACRIFICING FOR THE SAME GOAL. WHILE OM MISZION WITH LS, ¥OUMNG MEM ARE TAKING THE
FIRST STEPS LIVING OUT URBAME AMND GALLANT LIVES. ALL CURREMT UEG PRODUCTS ARE SPECIFICALLY DESIGNED, PRODUCED,
AMND SOLD IM A WAY THAT ENCOURAGES MEN TO BE ON MISSION TO COMBAT GLOBAL HUMAN TRAFFICKING, WHICH IMCLUDES
LABOR TRAFFICKING AMD SEX TRAFFICKING,

&G SEEKS TO MAKE IMPACT IM THIS PARTICULAR AREA BECALUSE THIS ISSUE EXISTS A5 & RESULT OF MEN BELIEVING IT 15 CKAY
TO EXPLOIT OTHER HUMAM BEIMGS FOR PROFIT, WHETHER THROUGH SLAVE LABOR OR COMMERCIAL SEX, AM URBAMNE AND
GALLANT MAK WOULD DO THE OPPOSITE: SACRIFICING HIS STREMGTHS AND ABILITIES TO SEE CTHERS ARCUMD HIM PROFIT AND
THRIVE. IF IT IS THE MEN “WHO FEED AMD CONTRIBUTE TO THE DEMAND FOR MIGRANT OR DOMESTIC WORKERS AT EVER
DECREASING COSTS, THEM IT WILL BE THE MEM WHO EMD THAT DEMAMND. IF IT 15 THE MEM WHC FEED AMD CONTRIBUTE TS THE
DEMAMD FOR SEX WITH BOYS, GIRLS, AND \WOMEM AT EVER DECREASING COSTS, THEM IT WILL BE THE MEMW WHO EMD THAT
DEMAMD,

TO DO THIZ, UEG PARTMERS aAMD WORKS WITH SUPPLIERS AMD MNOM-PROFIT ORGAMIZATIONS (NPOS) WHO OPERATE
SPECIFICALLY 1M RESCUE OPERATIOMS, REHABILITATION SERVICES, AMD [N THE PROVISION OF TRAIMIMG, EDUCATICN, AND
EMPLOYMENT FOR SURVIVORS BEMEFIZIAL IMPACT 15 PASSED FROM THE CUSTOMER TO THESE SURVIVORS WHEM EACH
CUSTOMER PURCHASES A U&G PRODOUCT THAT IS MANUFACTURED BY & SURVIVOR, PROVIDIMNG HER WITH AM INCOME, SHELTER,
A SEMSE OF COMMUMNITY, AND AN EDUCATION. 1M PARTICIPATIMNG IN THIS, EVERY MAM IS5 SACRIFICING WHAT IS HIS TO SEE
SOMECME ELSE THRIVE AND PROFIT AS URBAME AMD GALLAMT MEN DO,

A5 MORE MEM PRACTICE DOING THIS, WE WILL SEE A GRADUAL BUT SURE CHAMGE IM OUR CULTURAL UMDERSTAMDING OF WHAT
ITHMEANS TO BE & MAMN—AMN URBAME & GALLANT M.



WHAT IS A BENEFIT CORPORATION?

A BENEFIT CORPORATION IS5 A NEW CLASS DF BUSINESS, A LEGAL ENTITY THAT IS
REQUIRED BY LAW TO CREATE & GEMERAL BENEFIT FOR S04 A% WELL AS FOR
SHAREHOLDERS, SITIVE IMPACT
OM Z0CIETY. AND COMSIDER HOW THEIR DECISKOMS AFFECT THEIR EMPLOYEES,
COMMUNITY, AND THE ENVIRONMENT,

“FIDUCIARY DUTY" FOR BEMEFIT CORPORATIONS MUST INCLUDE MOMN-FINAMCIAL
INTERE >
EMYIROMMEMTAL IMPACT. ALL BEMEFIT CORPORATIONS MLUST PUBLICLY REPORT O
THEIR SCGCIAL  AMND  ENVIROWMEWTAL PERFORMANCES LSING  ESTABLISHED
THIRD-PARTY STANDARDS

A GROWING MOVEMENT

TODeY, THERE 15 & GROWING COMMUNITY OF MORE THARN 1,200 CERTIFIED B CORPS FROM 32
COUNTRIES AND 121 INDUSTRIES WORKING TOGETHER TOWARD ONE UNIFYIMG GOAL; TO REDEFIME
SUCCESS IN BUSINESS TO CREATE PROSPEROLUSE CORPORATIONS THAT ACT WITH CONSCIENCE, AS
QOF QCTOBER 2014, TWENTY-EIGHT OF THE FIFTY STATES HAVE INTRODUCED BEMEFIT CORPORATION
LEGISLATIOMN INTO STATE LAW IM THE SPIRIT OF SCCIAL INMOWATION, CALIFORMIA WAS AMONG THE
FIRST TO INCORPORATE LEGISLATION, JOIMING THE GROWIMNG MOVEMENT TO DEVELOP LEGAL
FRAMEWOQRKS THAT ACCOMMODATE THE MEEDS OF 20CIAL EMTREPREMELIRS AND ESTABLISHED
ORGAMIZAT IOMS,

TRANSPARENCY

BEMEFIT CORPORATION LEGISLATHIN OFFERS COMPANIES LEGAL INDEPEMDENCE FROM THE PROFIT
DRIVEM MCDEL. THE B CORP STATUS SEMDS A POWERFUL MESSAGE TO STAKEHOLDERS,
EMPLOYEES, BUSINESS PARTHMERS AND COMSUMERS ABOUT THEIR COMPAMY AND HOW THEY
CONDUCT BUSIMESS. HOW A COMPANY TREATS THEIR EMPLOYEES, WHO THEY PURCHASE Raw
MATERIALS FROM, AMD HOW THEY RUMW THEIR OPERATION ARE BECOMING IMPORTAMT
DIFFEREMTIATORS IN BOTH BUSIMESS-TO-BUSINESS AND BUSIMESS-TC-CONSUMER RELATHINSHIPS,
THE KEY TO A MOVEMENT'S SUCCESS |5 TO CREATE & GROWIMG CONSUMER DEMAND FOR
RESPOMSIBLE COMMERCE, WHICH IN TURMN BENEFITS SOCIETY.

WOW THIS MOVEMENT CAMMOT GROW UMLESS IT |15 ADOPTED AND SUPPORTED BY THE LEADERS
AMD CWHMHERS OF EACH BUSINESS. FOR U&G, ITS OWNERS—VINA LEE AMD ANDREW M. PARK—ALL
TREMEMDOUSLY SUPPORT CULTIVATIMNG THIS COMPANY TO CREATE A GEMERAL PUBLIC BEMEFIT TO
SOCIETY A5 WELL AS FOR SHAREHOLDERS THEIR HEARTS, VALLES, AND MISSICN ALIGH WITH THE
BEMEFIT CORPORATION LEGISLATHIN AND B CORP CERTIFICATION MOWEMENT,

|



Impact
Assessment

112.4 POINTS

MEASURING PROCESS

B LAB I3 & HIGHLY REGARDED MOUN-PROFIT ORGANLZATION, WITH YEARS OF EXPERIENCE [N EVALLIATIRG AND
MEASURING THE 30CIAL AND ENYIRCINMENTAL IMPACT OF BEMEFIT CORPORATIOMNS. USG CHOSE B LABIN 2015, TO
BEGIN EVALUATING TS IMPACT AMND HOW TS PRACTICES COMPARE TO FELLOW 30CIAL ENTERPRISES. B LAB
PLBLISHES THEIR FINDIMGS AND EVALUATION IN THE FORM OF AN IMPACT REPORT, WHICH AS5ES5ES BLISINESS
FRACTICE AGAINST MEASLIRES OF S0DCIAL, EMVIRONMENTAL PERFORMAMCE, ACCOLUNTABILITY, AMD TRANSZFARENCY,
&G RECEIVED A SCORE OF 107, ABOVE THE REGUIRED SCORE OF &0 TOBE A CERTIFIEL B CORF

&G IS PARTICULARLY SPECIAL BECAUSE IT HAS THE OPPORTUMITY TO START AS A BENEFIT CORPORATION,
MATCHING ITS PRACTICES WITH ITS MISSION AND VALUES. WHEN U&G WAS IN ITS EARLIEST STAGES, THE
MAMAGEMENT TEAM KNEW UAG HAD TO BE A PART OF THE B CORP COMMUNITY IN LOS ANGELES. B LAB WAS
LEGITIMIZING AND CERTIFYING THE IMPACT AND GOOD WORK U&G WAS SET UP TO DO FROM THE VERY BEGINNING,
SO T WAS A NATURAL NEXT STEP TO BECOME CERTIFIED BY B LAB WITH (TS THIRD PARTY STANDARD WHEN THE
TIME IS RIGHT, WE ARE 50 EXCITED AND PROUD THAT, AS BUSINESS OPERATIONS CONTINUE TO BE BUILT AND
ESTABLISHED. U&G ALREADY HAS IN PLACE A S5YSTEM OF ACCOUNTABILITY AND GLIDELINES THAT OBLIGATE THE Transparency
CORPORATION TO MAKE BUSINESS DECISIONS THAT CREATE GENERAL PUBLIC BENEFIT WHILE ALSO BUILDING 4.9 points
SHAREHOLDER VALUE.

Governance
20.9 points

Corporate
Accountability

THERE 15 MO ORGAMILZATIONAL CONNECTION BETWEEN Ui AMD THE B LAB.
16 points

Community
63.9 points

= Community

Dwversity

10.9 points

Local Invelve ment
2.5 points

Chvic Engagement:

8.7 points

Suppliers &
Destributors
11.9 points

Environment
27.6 points

Environmental
Practices
CutpUts

7.0 points

Land, Office, Plant
£.1 points

Inputs
0.7 points

Suppliers &
Transporation
0

Consumers
0 points

Consurmer Products
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Senving those

I nesd

products or
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0
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IMPACT

IN 2014, U&G WAS ABLE TO MAKE BIG IMPACT WITH SMALL OPERATIDNS, PRECISELY WHAT
WE WANT TO SEE IN A SOCIAL ENTERPRISE STARTUR GROWING THE BUSINESS THEN MEANS
BIGGER IMPACT.

IMPACT BY THE NUMBERS

NUMBER OF SEX TRAFFICKING SURVIVORS
EMPLOYED

PROVIDED IN WAGES (DOUBLE THE CAMBO-
DIAN MINIMUM WAGE)

TOTAL HOURS OF PERSONAL EDUCATION
PROVIDED

41

YARDS OF CERTIFIED ORGANIC COTTON
FABRIC TURNED INTO POCKET SQUARES

10
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