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Tastes of South America Tantalise at Barista Championship 
  
Surrey Artisan Start Up Brand Collaborates With Global Coffee Brand  
 
Just Because Treats (now Margot & Montañez) is proud to announce that they have been chosen to 

work with global coffee giant, Lavazza, to co-develop a range of coffee-based Alfajores that will be 

paired with coffees at the Lavazza UK Barista Championship 2019. 

 

The Lavazza UK Barista Championship takes place next Monday – 25 November 2019 - at the 

prestigious Ham Yard Hotel in Soho, part of the Firmdale Group of boutique hotels.   

 



Working with Lavazza, Margot & Montañez owner, Jen Munson-Montanez, has created two 

signature Alfajores, using Lavazza Tierra! premium blend, 100% arabica roasted beans interpreting 

Colombian flavours, characterised by their floral aroma with citrus and honey notes.  

 

The signature Alfajores, that will be enjoyed on the day, are the Vanilla Latte Alfajores and the 

Tiramisu Alfajores, along with other carefully paired flavours from the current Alfajores range. 

Along with these tantalising treats and hotel food, baristas and attendees will be able to match 

flavours to enhance the coffee experience throughout the day. 

 

Alfajores are sandwich cookies, made from two shortbread-like cookies and filled with flavoured 

cremes. Alfajores have their origins in the Middle East and, when the Spanish acquired a taste for 

Alfajores from the Moors, they brought it with them to South America. Alfajores are now an integral 

part of South American cuisine. 

 

 

Jen Munson-Montanez said, “This is such an honour – in so many ways. These Venezuelan 

delicacies capture the essence of my childhood, so I was thrilled when they were so well received in 

the UK. Just Because Treats is still just in its infancy yet we have been chosen by a global coffee 

brand, Lavazza, to partner with and indulge the attendees of the Lavazza UK Barista Championship 

in London and we really couldn’t be happier. There is much to be proud of with regards to this 

event but what really delights us is the fact that Alfajores will be brought to a new and well-

deserved audience, demonstrating the appetite for these treats in prestige settings. We are very 

much looking forward to the event and wish the finalists the best of luck.” 

___________________________________________________________________________ 

Notes to editor: 
If you would like to know more about Margot & Montañez, contact Jen on 07875 414 293, email 
hola@margotandmontanez.com. Visit the website, https://margotandmontanez.com 
 
About Margot & Montanez (former Just Because Treats) 
Margot & Montañez is a Surrey-based brand brought to life by Jen Munson-Montanez. Growing up 
in Caracas, Venezuela’s capital city, Jen enjoyed a variety of delicious treats cooked with her mother 
and paternal grandmother. Realising that these treats, Alfajores in particular, were not only well-
received by her friends and work colleagues in her adopted home of Surrey, but also that they were 
utterly unique. Jen decided to bring the delicious, indulgent South American flavours of her 
childhood to the UK. 



Jen’s flavours reflect her travels but her original recipes come with her. Alfajores (Al-fa-ho-res) have 
a light, crumbly texture but can be flavoured in many different ways. 

Margot & Montañez, launched in 2020, started by supplying artisan Alfajores and other South 
American treats to local independent cafes and can now be found at farmers' markets and food 
festivals around the county. 

They featured on BBC Radio 4’s ‘The Kitchen Cabinet’ and earned rave reviews from Andi Oliver and 
Jay Rayner 

Follow Just Because Treats on social media: 
Twitter @_margotmontanez | Instagram & Facebook: @margotandmontanez 
 
 
About Lavazza 
Founded in Turin in 1895 by Luigi Lavazza, Lavazza S.p.A. was initially run from a small grocery store 
at Via San Tommaso 10. The business of Lavazza S.p.A. is currently administered by the third and 
fourth generations of the Lavazza family. Lavazza imports coffee from around the world, including 
Brazil, Colombia, Guatemala, Costa Rica, Honduras, Uganda, Indonesia, United States and Mexico. 
Sustainable production concerns have led the company to develop the ¡Tierra! project, a 
sustainable agriculture program in Honduras, Colombia and Peru, that seeks to improve the quality 
of coffee as well as the environmental and working conditions of those communities.  
(https://www.lavazza.com/en/business/bar/coffee/tierra/tierra-colombia-100-arabica-espresso.html) 
 
Branded as "Italy's Favourite Coffee," the company claims that 16 million out of the 20 million 
coffee purchasing families in Italy choose Lavazza. Products include Il Perfetto Espresso, Caffè 
Crema, Gran Aroma Bar and Lavazza Blue. 
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