
 
 
BRAND MARKETING MANAGER 
  
Reporting to: CEO 
Salary: Competitive Salary, Share Options, Pension, Performance Bonus 
Based: Remote / London / Hampshire  
 
Who we are 
 
Our mission at DR.VEGAN® is to become the global go-to ethical consumer wellness brand. We 
provide award-winning and uniquely efficacious plant-based formulas to meet consumers’ needs 
in the biggest consumer health categories, from women’s health and gut health to stress and 
sleep. All our supplements are delivered in plastic-free compostable pouches alongside our 
pioneering refillable pill tin, with free advice from expert nutritionists.  
 
We have enjoyed exceptional growth since launch in 2020 through DTC (www.drvegan.com), 
Amazon UK and online B2B retail including Holland & Barrett. Over 90% of our customers are not 
vegan – they choose us because our unique formulas work, they’re healthier for them and the 
planet, and they rate us ‘Excellent’ on Trustpilot with >3k reviews. We’re disrupting a category 
that has been desperate for innovation, bringing higher quality, better choice and greater 
convenience - creating a better you and a better planet. We are now building omni-channel 
distribution across the UK through health food stores, pharmacy and grocery, alongside launches 
in select international markets including Hong Kong, South Africa, Germany and the USA in 2023.  
 
We are a small, passionate team and now looking for an exceptional talent to join our ranks to 
build and lead our brand marketing (you don’t need to be vegan!).  
 
What we believe in 
 
We believe in making a real difference to people’s lives, and our products do just that, from 
transforming their quality of life during menopause, PMS or natural symptoms of ageing, 
overcoming IBS, stress and fatigue to improving their brain, energy and eye health.  
 
We’re a young business where everyone leads and nothing is too small for anyone to do. We’re 
open, transparent, and dedicated to bringing about change. This requires people who share a 
passion, a curiosity and thirst for knowledge, who want to achieve, have creative vision, 
attention to detail, get things done and make things happen. We’re building a business where 
everyone can shape how we work and share in the success of the company.  
 
The role 
 
We are looking for an exceptional Brand Marketing Manager to own and build the brand profile 
and customer experience across DTC, UK B2B and international.  
 
The role is part of our leadership team and covers strategy and management, including: 

- The guardian of the brand, quality, profile and customer experience. Develop the 
DR.VEGAN® brand narrative, brand voice, imagery and messaging across channels to align 
our brand and performance strategy, delivering best-in-class brand and customer 
experience to support business objectives. 

- Ongoing brand campaign management, conceptualising ideas and creative, developing 
and assisting execution when needed with a small team, for UK DTC, Retail and 
International markets. This includes a consistent pipeline of creative management across 



 
 

multiple channels including our website, packaging, organic and paid social (Facebook, 
Instagram, TikTok, Pinterest, LinkedIn), print, Amazon, display, and retail. 

- Manage social media community management. 
- Content marketing with strong written skills, with a meticulous eye for detail and 

grammar, SEO, understanding of practitioner and media voice vs customer voice.  
- Promoting the brand with partners, at events, in presentations, with media. 
- Manage PR agency and influencers and delivery of user generated content.       
- Develop new product messaging and promotional strategies, support commercial and 

international relationships, understand industry trends, competitor analysis and 
positioning, support development of NPD pipeline.       
 

Preferred technical skills 
- Design, use of Indesign, Photoshop, Illustrator and content creation tools (e.g. adobe 

express, inshot, da vinci). Ability to execute design is a bonus, but the strategy, idea 
creation and attention to detail is essential. This role will work with our Design & 
Creative Manager. 

- Basic backend website knowledge (ideally Shopify) and basic html. 
- Basic photography and editing skills (e.g. lightroom). 
- Understanding SEO, content marketing, syntax and use of google trends.  
- Use of automated CRM software (e.g. Klaviyo, HubSpot, Zoho). 

 
Essential skills and requirements 

- Creative mindset, customer focus, attention to detail.      
- Ability to make daily decisions with logical risk/reward and efficiency in a small business. 
- Hands-on success in managing and delivering brand strategy, creative, with a high degree 

of commercial awareness. Excellent written and editorial skills.      
- Intellectual curiosity, especially in understanding nutrition. 
- Strong analytical and influencing skills, interpreting data and insights.      
- A genuine team player, who thrives in an autonomous culture and possesses the hunger 

to build a leading global brand. 
 
The role is remote working with the ability to meet in London / Hampshire, offers excellent 
career development and a path to the role of Head of Brand Marketing. The role provides very 
competitive remuneration based on experience, attractive share options, and is working with an 
ambitious, skilled, dynamic team.  
 
How to apply? 
 
Please respond to this job posting by emailing your CV and covering letter to alex@drvegan.com 
with the subject line ‘BRAND MARKETING MANAGER’, explaining what you like about DR.VEGAN 
& why you think you have what it takes for this role.  
 
We look forward to hearing from you! 


