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CUPUP® SINGLE SERVE COFFEES FROM BARNIE’S COFFEEKITCHEN® COMING TO 
PUBLIX® AND WINN-DIXIE® GROCERY STORES 

Barnie’s CoffeeKitchen Reinforces Presence In The Grocery Channel With New 
Products At Prominent Supermarket Chains 

 

FOR IMMEDIATE RELEASE     Contact: 
Addison Ames 
Director, Marketing Communications  
407-854-6637/AAmes@BarniesCoffee.com  
 

January 6, 2015 – Orlando, Fla. – Barnie’s CoffeeKitchen, a 34-year leader in specialty coffee, today 

announced that Publix and Winn-Dixie grocery stores will carry the Company’s new CupUp single serve 

coffees beginning in January. This new premium line of Keurig-compatible* single serve coffees was 

introduced Q3 of 2014 and has been met with strong positive response by consumers and retailers 

alike. Hannaford and Food Lion supermarkets, part of the Delhaize America Group, were the first retail 

launch partners bringing CupUp into more than 1200 points of distribution.  

Now, CupUp coffees are available to shoppers at four major grocers throughout the eastern 
United States. Several more retailers are expected to carry the line starting in Q1 2015. 

Publix and Winn-Dixie will offer multiple CupUp SKUs that include Barnie’s Blend® and proprietary 

flavored coffees such as Café Au Chocolat, Cool Café Blues® and the year-round best-selling Santa’s 

White Christmas®. Barnie’s CoffeeKitchen has had existing partnerships with both of these grocers and 

the addition of CupUp single serve coffees signifies a strengthened relationship.  

CupUp capsules brew a café-quality cup of coffee with 30% more coffee than other leading 

brands and a patent-pending channel design. The new channel design of the capsule increases 

water circulation, producing a finer extraction of aroma and flavor. This new technology, combined with 

the additional amount of coffee, yields a cup of coffee that exceeds the gold cup standard – an 

internationally recognized quality measure. Barnie’s CoffeeKitchen leads the way in the single serve 

coffee category, offering the best quality cup of coffee available.  
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“Publix and Winn-Dixie are significant customers and we are pleased that they see the value in offering 

a premium selection of single serve coffees,” said Jonathan Smiga, CEO of Barnie’s CoffeeKitchen. 

“Barnie’s CoffeeKitchen has created an outstanding and innovative product with CupUp coffees, 

exceeding the quality standards as defined by coffee experts worldwide.” 

Smiga added, “Coffee drinkers are tired of settling for an ‘okay’ cup of coffee at the cost of convenience 

and personal choice. Now CupUp provides a solution, brewing the highest-quality cup of coffee on the 

market in the single serve format.” 

About Barnie’s CoffeeKitchen® 
Barnie’s CoffeeKitchen was founded in 1980 as Barnie’s Coffee & Tea and renamed Barnie’s 
CoffeeKitchen in 2011, bringing its rich coffee heritage to the market in a fresh, innovative way by 
treating coffee as food.  The company offers more than 40 hand-selected coffees, many of which are 
single origin, organic, Fair Trade Certified™ or Rainforest Alliance Certified™. Under the leadership of 
CEO Jonathan Smiga, Barnie’s CoffeeKitchen now operates in three functional areas: retail cafés, its 
website and consumer products division. The company’s cafés create an elegant, yet accessible, 
experience, inviting guests to elevate their expectations surrounding coffee and cuisine. The website 
and consumer products business offers individuals and wholesale customers a category-wide 
assortment of products, including packaged coffee, single-serve brew cups and a host of other items. 
For more information or to shop, visit www.barniescoffeekitchen.com. Follow the company on Twitter 
@BarniesCoffee. 
 
*Compatible with Keurig® original K-Cup® coffeemakers. Keurig® and K-Cup® are registered trademarks of 
Keurig. Barnie’s CoffeeKitchen is not affiliated in any way with Keurig, Inc. 
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