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ION*Biome is an evolution of 
more than just a product name 
and identity. It is the mark of a 
new era of      health awareness 
and recognition of the healing 
powers of the      Intelligence 
of Nature within it.
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This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition
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An introduction to our brand 
and the principles it’s built on.
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A great proposition inspires people to rally behind it,
communicate it, and create action from it. It is the 
essence of why ION*Biome exists.

Our proposition works in two ways. On one hand, 
it says we are restoring nature so that it can regain 
and unleash its healing power. 

On the other, it says that we as humans are healing 
machines, and that this ability is restored when we 
reconnect with nature.

0.1 Brand Proposition

[03]

Restore our 
healing nature

0. Brand Foundations
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ION*Biome is a range of products born out of Seraphic’s 
dedication to holistic thought and universal perspective. 
It promotes connectivity and communication at both a 
molecular level and a human level.

0.2 Brand Vision

Reawakening 
living connections

[04] 0. Brand Foundations
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We all hear about the damage that has been caused and 
the threats the planet and every living organism faces. 
ION*Biome shines with positivity in a negative time. 
Understanding, passion, and warmth emanate from our 
brand as we talk about solutions, the possibilities of 
change, and hope for the future. Seraphic, ION*Biome's 
parent brand, is something people can see themselves 
within because what they feel is motherly love.

0.3 Behaviours

[05] 0. Brand Foundations

We are love.
It’s our motivator.
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The health industry has attracted a lot of entrepreneurs 
motivated by profit and unqualified to make profound 
change through leadership. We are different; we see the 
bigger picture, and we use it to seek further truths and 
guide others. Deep scientific expertise qualifies us and 
progress inspires our next move. It’s our years of research 
and practice in the field that drives us. And we make it 
clearly accessible to all so that the word can be spread 
and the movement momentous.

0.3 Behaviours

[06] 0. Brand Foundations

We bring light. 
It’s our destiny.
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Focus has long been on specifics rather than the bigger 
picture of looking at planetary health as a whole. We take 
a holistic view. We connect micro to macro and seek 
the full truth of the planet’s life to create an integrated 
solution for the good of humans, animals, agriculture, 
and the atmosphere. We do what it takes to understand 
the causes and it brings that understanding to all.

0.3 Behaviours

[07] 0. Brand Foundations

We think universal. 
It’s our energy.
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We’ve lost touch with nature and lost sight of the world
beyond the one we know. ION*Biome is a connection
between human and animal life today and earth as it 
was 60 million years ago. ION*Biome does not take this 
connection for granted. It celebrates wonder, its mind is 
open, and it is not afraid to share its interest and beliefs 
in the alternative and the mysterious.

0.3 Behaviours

[08] 0. Brand Foundations

We express 
cosmic. It’s our 
spirituality.
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[9]

ION is an acronym for Intelligence of Nature – our source 
of both inspiration and healing ingredients. 

Biome is micro to macro, connection, and our field of
research and expertise.

Together, they form our brand name ION*Biome.

0.4 Brand Name

ION*Biome is

Intelligence
of Nature

the

0. Brand Foundations
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                         an evolution of 
more than just a product name 
and identity. It is       mark of a
new era of health awareness 
and recognition of the healing 
potential of the       
                 within it. Our new brand 
exists to spread health further. 

ION*Biome is

Intelligence
of Nature

All of our visual communication is based on revealing the 
Intelligence of Nature. With our typographic compositions 
we create a second layer of information that digs deeper 
 into the subject and gives additional information or a 
twist to the story with a conversational tone.  
 
This gives us an opportunity to create little moments of 
discovery and revelation that embodies our brand and 
forms a deeper connection to our consumers.

0.5 Visual Communication

the

0. Brand Foundations[10]



This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition
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Our language translates our 
values and behaviours into 
communication.
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ION*Biome's voice is never one of blame, scaremonger-
ing, frustration or anger.  A voice that offers understanding, 
reassurance and hope cuts through in a time of confusion 
and uncertainty. 

1.0 We speak with heart

1. Language

We don’t say: 
Time to clean up the mess 
you’ve made.

[12]
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ION*Biome's voice is never one of blame, scaremonger-
ing, frustration or anger.  A voice that offers understanding, 
reassurance and hope cuts through in a time of confusion 
and uncertainty. 

1.0 We speak with heart

[013] 1. Language

We don’t say: 
Time to clean up the mess 
you’ve made.

We say:

We can turn this around 
together. We have what 
it takes, and our future is 
bright.

[13]
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ION*Biome's voice is one of leadership and authority on 
its subject. We are never arrogant or brash, but we do 
have a strong, authentic voice that builds trust and 
offers guidance. 

1.1 We speak with confidence

[014] 1. Language

We don’t say: 
We endeavor to understand 
root causes, and we aim to 
create sustainable solutions.

[14]
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ION*Biome's voice is one of leadership and authority on 
its subject. We are never arrogant or brash, but we do 
have a strong, authentic voice that builds trust and 
offers guidance. 

1.1 We speak with confidence

[015] 1. Language

We don’t say: 
We endeavor to understand 
root causes, and we aim to 
create sustainable solutions.

We say:

Through the creativity of 
advanced science, we 
have made the ultimate 
connection with nature.

[15]
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ION*Biome is a movement, so it must inspire people to 
get on board and spread the word. That's why our voice 
is full of dynamism, momentum, and invitation to interact 
with the brand.

1.3 We speak with energy

[016] 1. Language

We don’t say: 
Get in touch if you'd like 
more information.

[16]
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ION*Biome is a movement, so it must inspire people to 
get on board and spread the word. That's why our voice 
is full of dynamism, momentum, and invitation to interact 
with the brand.

1.3 We speak with energy

[017] 1. Language

We don’t say: 
Get in touch if you'd like 
more information.

We say:

Are you ready to come 
and explore the invisible 
with us?

[17]
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The truth of our product is amazing. And the truth of  
science is mesmerising. By capturing people’s 
imaginations, we engage them with science,
nature, and the brand at a deeper level.

1.4 Our voice is stimulating

[018] 1. Language

We don’t say: 
Hydration is essential.

[18]
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The truth of our product is amazing. And the truth of  
science is mesmerising. By capturing people’s 
imaginations, we engage them with science,
nature, and the brand at a deeper level.

1.4 Our voice is stimulating

[019] 1. Language

We don’t say: 
Hydration is essential.

We say:

You can't access spiritual 
guidance if you're 
dehydrated.

[19]
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Examples for the use of language in social posts in three 
different categories.

Science-related post Product-related post Social commentary

1.5 Examples of Social Posts

[020] 1. Language

FeedFeed Feed

[20]
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1.5 Examples of Communication

[021] 1. Language

Redox signalling is the language of health Science tells us 
what nature knows

Love of nature
Nature of love

Examples for the use of language.

Bacteria in the soil speak it 

Your cells speak it

The time for them to talk is now

[21]



This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition

[022]Identity Guidelines 
Version 1.2 
10-01-2019 2. Logo System

An identity is more than a logo,
but there is no single more 
important element to use 
consistently and respectfully.

[22]Identity Guidelines 
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We are ION*Biome – not ION* or ION*Gut Health – so 
if we communicate as a brand we always show our full 
brand logo. 

The Asterisk in our wordmark acts as a connection to our 
mother brand Seraphic.

[23]

2.1 Our Wordmark

2. Logo System
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[24] 2. Logo System

Clear space ensures that our logo has room to breathe.
always follow these boundarys and keep it clear of type 
and other graphic elements.

The minimum logo size is equal to 12pt type size of our 
typeface Everett Seraphic light [31].

Never:
– Seperate ION and Biome
– Stretch the logo
– Create your own product logos [28]
– Change the color of the logo [29],[40]
– Recreate the logo
– Use drop shadows

When supplying the logo to third parties always supply 
the master artwork files.

2.2 Do’s and Dont’s

The spacing between ION and Biome is 
defined by the width of two asterisks.

The clear space is defined by the x-height. 
Keep this area clear around all sides.
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2.3 Wordmark Colour

2. Logo System

In this case ION*Biome is part of a sentence and therefore monotone in the .

[25]

1

3

2

4

1 – Our primary logo is Black Onyx and Orange Calcite.
2 –  If the logo is applied on a dark backround it must be 

applied in white and Orange Calcite.
3 –  When the name ION*Biome is written in a full  

sentence the color of the copy is used, please follow 
the capitalisation style shown. 

4 –  In special occasions – when backround color doesn't  
go along with the Orange Calcite a secondary color 
can be used for the word Biome.

All color references can be found on page[40].
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2.4 Wordmark 

2. Logo System

The wordmark always sits in the top right corner of the 
page and should be aligned to the grid. If it is possible 
to align it with 'Intelligence of Nature' in the hero copy  
it should sit in the same horizontal position at the top 
of the page.

Full instructions for grid usage can be found on page[49].
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2.5 Seraphic Positioning

2. Logo System

If possible we always show the connection to our 
mother Seraphic. The logo sits on the bottom left 
or right corner of the page.

The height of the Asterisk in the Seraphic logotype 
should be the same as the Asterisk in the  
ION*Biome logotype.

The Seraphic asterisk should match 
the size of the ION*Biome asterisk.
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2.6 Product Logo System

2. Logo System

x-height 

Category logo + consumer group
Primary use

Category logo + consumer group
Primary use for small sizes

Category logo

Category logo in product color

Category logo in product color

x-height 

Please apply the same rules for the ION*Biome logotype 
to our entire family of logotypes.

Each product category logotype has its own unique 
product color. Full breakdowns of these colors can be 
found on page[40].

You can download the logo family here.

https://www.dropbox.com/sh/ixwelwxr18b4k36/AAB2qDwR1BP3hQsvLa7KZTkGa?dl=0
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[29] 2. Logo System

2.7 Product Logos Primary use On interim packagingSecondary use
Please always make sure to use the correct logo in 
the outlined version. You can download the full logo 
set from dropbox.

A full breakdown of the colors can be found on 
page[40].

You can download the logo family here.

Identity Guidelines 
Version 1.2 
10-01-2019

https://www.dropbox.com/sh/ixwelwxr18b4k36/AAB2qDwR1BP3hQsvLa7KZTkGa?dl=0
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[30] 2. Logo System

2.7 Product Logos Primary use On future packagingSecondary use
With the building of the brand and the development of 
a new packaging we can take a next step in unifying 
the established system.

Identity Guidelines 
Version 1.2 
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This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition

[31]Identity Guidelines 
Version 1.2 
10-01-2019 3. Typeface

Our two typefaces are vital 
elements of our identity. 
Consistent and correct use 
of them will ensure we are 
communicating with clarity.

[31]Identity Guidelines 
Version 1.2 
10-01-2019
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ABCDEFGHIJKLMNOPQRSTUVWXYZ    
abcdefghijklmnopqrstuvwxyz
0123456789          !?.,()[]&@–*  

3.1 Everett Light – For Body Copy

Our typeface is Everett. Like ION*Biome, it is open, 
modern, and clear.  We use three different versions 
of Everett – Light, Seraphic Light and Mono – each 
with it's own specific purpose. Please always use the 
appropriate font for each application. 

Everett Light should be used for all printed and digital 
communication body copy.

Preferred size: 9pt
Leading: 117%
Tracking: -15 to 0 
Kerning: Metrics
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ABCDEFGHIJKLMNOPQRSTUVWXYZ    
abcdefghijklmnopqrstuvwxyz
0123456789           !?.,( )[ ]&@–*

This font is for headline use, only use
it if punctuation is clearly visable!

3.2 Everett Seraphic Light - For Headlines
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ABCDEFGHIJKLMNOPQRSTUVWXYZ    
abcdefghijklmnopqrstuvwxyz
0123456789   !?.,()&@–*             

3.3 Everett Mono - For Additional Information

3. Typeface

It is mostly used 
in combination 
with the icons.

Everett Mono is the typeface we 
use for additional information 
offering deeper insight.

Tracking: 0 
Kerning: Metrics
Leading: 113%



This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition

[35]Identity Guidelines 
Version 1.2 
10-01-2019 4. Graphic Language

Our icons help us share additional
information in a unique way.

[35]Identity Guidelines 
Version 1.2 
10-01-2019
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4.1 Icons

4. Graphic Language

Our icons are used to reinforce the benefits of our 
product and its suitability for universal use. When
used in combination with text they should be sized 
to match the cap-height. They have been designed 
to match the line weight of the punctuation in Everett 
Seraphic Light. Never add a outline or stroke to 
the icons.

        Intelligence of Nature,     Healing, 
     Brain-boosting,      Gluten alleviating, 
      Gut-strengthening,     Gluten free,          
      Vegan,       BPA Free,     TSA friendly.
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4.2 Kids and Pets Illustration

4. Graphic Language[37]

1

3

2

54

Playful, abstract graphic illustrations are used to add 
diferentiation to our pet and kids ranges.

The paw can be used on all pets-related applications 
while the bacteria can be used on all kids-related 
communication. 

Please ensure a consistent use of color throughout all 
communication: for the product range of Gut Health 
the color of the paw is Howlite on an Orange Calcite 
background and the color of the bacteria is Orange 
Calcite on a Howlite background.

Never:
– Place the illustration above type
– Place the illustration above icons
– Change the circles of the paw
– Add illustrations to the bacteria
– Stretch the illustrations

1 – Paw illustration
2 – Bacteria illustration
3 – Packaging Pets
4 – Packaging Pets
5 – Website Kids
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4.3 Connecting Element
Human

Health
Life

Self Cells

Systems Unknown

Known

Self

60 million years ago

Brain

Gut
Nature

Bio-Terrain

4. Graphic Language

Today

Today

Mitochondria

2x

x

This element reflects one of our most important values,
building connections. It allows us to put emphasis on 
important messages and gives us the opportunity to 
create moments of discovery.

The dots sits before or after the words, they 
should match the x-height and be centered 
vertically within the line of text.



This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition

[39]Identity Guidelines 
Version 1.2 
10-01-2019 5. Color Palette

Our palette of colors helps us 
differentiate within our range 
of products.

[39]Identity Guidelines 
Version 1.2 
10-01-2019



[40]Identity Guidelines 
Version 1.2 
10-01-2019

5.1 Brand Colors

Howlite

Print 
04-05-17-00
P 9060 U

Digital
#fff5de

Black Onyx

Print 
00-00-00-100
P Black U

Digital
#000000

Rhodinite

Print 
00-64-64-00
P 170 U

Digital
#ef7b59

Amazonite

Print 
40-00-20-00
P 636 U

Digital
#a5d7d5

Malachite

Print 
85-50-55-50
P 3165 U

Digital
#1f4547

Orange Calcite

Print 
00-36-82-00
P 141 U

Digital
#f9b13c

5. Color Palette

Color is a powerful means of visual recognition. It helps 
to establish a consistent and recognisable brand identity.

Our colors are inspired and named after ancient healing 
stones, this is the theme that holds them together and 
gives us a reference for our ever expanding range of colors 
for our products.

The core colors of ION*Biome are; Orange Calcite, Black 
Onyx and Howlite. A range of supporting colors help to 
bring our brand to life and create a strong sense of 
continuity across all of our communications.
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5.2 Product Colors Gut Health Sinus Future product colors

Turquoise

Print 
75-30-50-15
P 320 U

Digital
#3f7f79

New Jade

Print 
45-05-50-00
P 344 U

Digital
#a0c798

Quartz

Print 
05-15-10-00
P 9320 U

Digital
#f3e0df

5. Color Palette

All of our product categories have a unique color 
specifically used for the communication related to  
each range.

Orange Calcite

Print 
00-36-82-00
P 141 U

Digital
#f9b13c



This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition

[42]Identity Guidelines 
Version 1.2 
10-01-2019 6. Imagery

Images bring a brand to life. 
Our bank of photographic images 
is designed to engage with 
a diverse global audience and 
express what we are about.

[42]Identity Guidelines 
Version 1.2 
10-01-2019
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6.1 Overview
Our images are all about connecting humans to nature and 
micro to macro. Every photograph depicts honesty, purity 
and warmth. Used together, they form a layered system that 
alludes to connectivity yet to be discovered.

When choosing new imagery consider the core values of 
ION*Biome and make sure the brand colors are referenced 
in the pictures.

Love 
People should be smiling and photographed in a natural, 
unstaged situation. People should be looking at nature and 
not at the camera.

Light 
Our photography should be filled with natural, bright light.

Universal 
Our brand is for everyone so we need to make we bring 
diversity to our photography when it comes to ethnicity  
and age.

Cosmic 
 Our mission is to unveil the Intelligence of Nature and all of 
its wonders, our photography should reveal a mysterious, 
unseen glance at nature.

6. Imagery



Identity Guidelines 
Version 1.2 
10-01-2019

[44]

6.2 Human
Our editorial shots are always on the same eye level.
They are unstaged, real and from the heart. The art 
direction stems from our our behavior, “We are love”.

6. ImageryIdentity Guidelines 
Version 1.2 
10-01-2019
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6.3 Pets and Kids
The same rules apply for the use of photography for the 
pets and kids product ranges. We always show kids or 
pets in the relevant communication.

6. Imagery
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6.4 Nature

6. Imagery

ION*Biome takes the overarching view as well as paying 
attention to the details. Nature is always shown in an 
abstract way to blur the lines between micro and macro.
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[47]

6.5 Layered Composition

A) Opacity: 100% Effect: Normal
B) Opacity: 100% Effect: Normal
C) Opacity: 100% Effect: Normal
D) Opacity: 70%  Effect: Normal

Level from bottom up: C–B–A–D

A) Opacity: 100% Effect: Normal
B) Opacity: 100% Effect: Multiply

Level from bottom up: A–B

6. Imagery

AA
B

B D C

Our imagery can be used separately or arranged 
in a layered composition combining two or three images 
that interact and overlay each other to emphasize the 
connections of micro and macro.

There are two different methods for creating the overlay 
effect of the composition, both are detailed here.

To consider:
–  There is only one overlay, even if there is an interaction 

with more than two images 
–  We try to find visual connections in the pictures, for 

example the shoulder to the rock in Composition 1 or 
the river to the orange trace in Composition 2

–  Always leave the main focus of an image uncovered
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The layered composition can be used as part of a bigger 
layout or as main visual. It can sit in the grid or bleed of 
the edges.

In special cases and when used with purpose text can 
be placed over the images. Make sure to use a neutral 
background so type always is ledgible.

1 –  Type over image is used to visualise the change from 
Restore to ION*Biome.

2 –  The type helps to further communicate the content 
of the images. This can be helpful for fast platforms 
like instagram.

6.6 Layered Composition in Layout

6. Imagery

Our search for healing 
unearthed              .
now we’re uncovering
the      Intelligence of Nature.

Human

Nature

1 2



This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition

[49]Identity Guidelines 
Version 1.2 
10-01-2019

Even though we are all about 
exploring and finding new 
paths, a strict grid helps us 
form a strong and consistent
visual language.

[49] 7. LayoutIdentity Guidelines 
Version 1.2 
10-01-2019
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7.1 Hero Copy

7. Layout

Closing the door on
toxins and opening it
for nutrients enhances
your mental clarity.

The line strength of the icon matches the 
punctuation of Everett Seraphic Light and
also the stem width of Everett Mono 

Space between
text and icon
is 3xbrackets

One of our most prominent graphic features is the use of 
hero copy. A lot of our elements come together to create 
these visuals so it is important to work carefully and 
adhere to the grid when creating them.

The icons are the same height as the headline typeface 
(Everett Seraphic Light). Four lines of detail copy set in
Everett Mono give addtitional information related to the 
main copy (in smaller sizes it can be set in three lines).
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7.2 Layout – Print

What is ION*Biome? The gut-brain relationship

It’s a mineral supplement.

Bigger – it’s a way to reconnect 
with nature. Bigger still – it’s  
the ice-breaker your cells and 
bacteria need to talk to each  
other like they’ve never talked 
before. Which means they can 
collaborate like they’ve never 
collaborated before. Ultimately, 
 it’s the human and pet piece in 
today’s health puzzle.

ION*Biome is naturally rich in a 
variety of humate substances, trace 
minerals, and amino acids.  
Its active ingredient, Terrahydrite®, 
isn’t bacteria; it’s a family of 
molecules made by bacteria.  
ION*Biome is not a probiotic or  
a prebiotic; it’s an awakener of 
connections. It’s a catalyst of redox 
signaling which maintains tight 
junction integrity in the epithelial 
layer of the gut lining.

Thanks to Pavlov and his dog,  
we know that the gut and brain are 
connected. 

The communication network  
that supports that connection  
is called the gut-brain axis. This 
axis includes some of our major 
systems, including the nervous 
system, hormonal and immune 
systems, and the gut microbiota.

The gut microbiota is where the 
majority of flora (bacteria, fungi, 
and yeast) live. It’s our microbial 
garden. And this garden is  
always in contact with the brain. 

The healthier our garden, the better 
the conversation with  
the brain. And the better the 
conversation with the brain,  
the more balanced the body.

How does ION*Biome support 
balance? It strengthens the gut 
lining to create, what we think of  
as, the most nutritious soil for  
the microbial garden to grow in,  
then feeds it three times a day.

1.  Cell culture  
of human gut 
membrane. 

2.  Tight junction 
supported  
with ION*Biome.

3.  Membrane 
integrity 
compromised 
addition of 
glyphosate

4.  ION*Biome  
added to slide 
membrane 
structure 
supported.

7. Layout

G CM

M = Margin is 5% of total side width
G = Gutter is 2.5% of total side width
C = Column is 16% of total side width

Magnis dolorum 
la desed estis 
debit explam 
dolest modis 
estia.

An underlying grid helps us to create a consistent 
look and elegant proportions across all of our print 
applications.

You can create your own grid by using the 
measurements shown on this page.
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Mineral
Supplement

Intelligence 
of Nature

We look to the      Intelligence of 
Nature for answers.
                      This gut-strengthening  
brain boosting, soil-derived liquid  
is her gift to you, your kids, and  
your pets,                   and to all our 
microbiomes.    

This family of molecules made by 
bacteria collaborates with your  
cells to fortify your immune system.

Closing the door on toxins 
and opening it for nutrients 
enhances your mental clarity.

Gluten sensitivity is 
alleviated when your 
gut is unstressed.

Your digestion is better when  
the gut biome is empowered to do  
its job. Your metabolism is too.

ION  Biome

Seraphic

Our search for healing 
unearthed              .
now we’re uncovering
the      Intelligence of Nature.

ionbiome.com
@ionbiome

Intelligence 
of Nature

7.3 Layout – Large Scale G CM

The same principles apply for large or unusually sized 
applications, however if a grid based on a multiple of 
5 doesn't work on the application then the number of 
columns can be changed as long as the percentages of 
the grid stay the same.

M = Margin is 5% of total side width
G = Gutter is 2.5% of total side width
C = Column is 16% of total side width
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7.4 Layout – Digital
Type and logo treatment for different layouts. Make sure 
to prepare the uploads using the ION*Biome instead of 
using the provided fonts by Instagram.

Don't use a logo on you social media posts.

1 – Instagram post
2 – Instagram post
3 – Instagram post
4 – Instagram story
5 – Instagram story - film
6 – Online banner horizontal
7 – Big banner horizontal

[53]

1

6

7

2 3

4 5

Only additional 
information is set 
in Everett Mono.

Centered text for product 
images and sliders.

Centered text videos and 
animations.

Text over 
colored 
background 
is left 
aligned.

Everett Mono
is always 
left aligned.
Positioning
can be varied
according to
picture.

Text is left aligned for 
banners and has the
same type size as the
logotype.

Text is left aligned 
for stories. Horizontal 
positioning can be 
varied.

Text is left aligned for banners and has the 
same type size as the logotype. The logo can 
be aligned to the     Intelligence of Nature.

7. Layout



This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition
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As a first step on our journey as 
ION*Biome, we have relabeled our 
existing packaging. 

[54] 8. Product PackagingIdentity Guidelines 
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8.1 Overview

8. Product PackagingIdentity Guidelines 
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8.2 Gut Health – 16 fl oz

[56] 8. Product Packaging

The ION*Gut Health label uses colored headline type 
with additional information in black.
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8.3 Gut Health For Pets – 16 fl oz

8. Product Packaging

The ION*Gut Health For Pets label features the paws 
graphic as a background behind the typography.

The paws graphic is positioned in order to highlight the 
words 'Gut Health' and 'Pets'.

This is an interim design and will be updated.

Identity Guidelines 
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[58]

8.4 Gut Health For Pets – 8 fl oz

8. Product Packaging

On the small packaging applications, the hero copy 
is removed and just the icons are used.

This is an interim design and will be updated.

Identity Guidelines 
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[59]

8.5 Gut Health For Kids – 8 fl oz

The ION*Gut Health For Kids label has an additional
abstract illustration of bacteria and uses a kid-friendly 
description of the product.

The bacteria fill in the space between the icons.

8. Product PackagingIdentity Guidelines 
Version 1.2 
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[60]

8.6 Sinus Label – 1 fl oz
Due to it's size the ION*Sinus label is a reduced version 
of the box [42]. 
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[61]

8.7 Sinus Box – 1 fl oz
The ION*Sinus box with hero type.
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[62]

8.8 Hidden Messages
Products are a great possibility to engage with the  
consumer and provide them with more than just a 
product and packaging. We create little moments of 
discovery and will push these interactions in the future.

8. Product PackagingIdentity Guidelines 
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This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition
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Applications are an opportunity
to bring the brand to life in 
interesting ways.

[63] 9. ApplicationsIdentity Guidelines 
Version 1.2 
10-01-2019
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9.1 Business Cards

ION*BiomeJustin Micklish
Position

+ 1 844 432 5488
justin@ionbiome.com 
�  .ionbiome.com

PO Box 4574
Charlo� esville, VA 22905

Carbon, the fulcrum, the resting 
place, the pivot, the center.

ION*BiomeJustin Micklish
Position

+ 1 844 432 5488
justin@ionbiome.com 
�  .ionbiome.com

PO Box 4574
Charlo� esville, VA 22905

The still point of the turning world. Justin Micklish
Position

ION*Biome

+ 1 844 432 5488
justin@ionbiome.com 
�  .ionbiome.com

PO Box 4574
Charlo� esville, VA 22905

Suspended in time, exposed to the 
cycles of the stars and the age.

[64]

The business cards with cosmic quotes on the front.  
Size: 85 x 55mm

9. ApplicationsIdentity Guidelines 
Version 1.2 
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9.2 Covers

[65]

Intelligence of  
 Nature 

We look to the      Intelligence of 
 Nature for answers.
                      This gut-strengthening, 
brain-boosting, soil-derived liquid 
is her gift  to you, your kids, and 
your pets,                   and to all our 
microbiomes.    

This family of molecules made by 
bacteria collaborates with your 
cells to fortify your immune system.

Biome

Closing the door on toxins 
and opening it for nutrients 
enhances your mental clarity.

Gluten sensitivity is 
alleviated when your 
gut is unstressed.

Your digestion is bett er when 
the gut biome is empowered to do 
its job. Your metabolism is too.

Mineral
Supplement

Intelligence
of Nature

1 2 2

We look to the      Intelligence of  
 Nature for answers.
                      This gut-strengthening, 
brain-boosting, soil-derived liquid  
is her gift to you, your kids, and  
your pets,                   and to all our 
microbiomes.    

We look to the      Intelligence of  
 Nature for answers.
                      This gut-strengthening, 
brain-boosting, soil-derived liquid  
is her gift to you, your kids, and  
your pets,                   and to all our 
microbiomes.    

This family of molecules made by 
bacteria collaborates with your  
cells to fortify your immune system.

Closing the door on toxins 
and opening it for nutrients 
enhances your mental clarity.

Gluten sensitivity is 
alleviated when your 
gut is unstressed.

Your digestion is better when  
the gut biome is empowered to do  
its job. Your metabolism is too.

This family of molecules made by 
bacteria collaborates with your  
cells to fortify your immune system.

Closing the door on toxins 
and opening it for nutrients 
enhances your mental clarity.

Gluten sensitivity is 
alleviated when your 
gut is unstressed.

Your digestion is better when  
the gut biome is empowered to do  
its job. Your metabolism is too.

Mineral
Supplement

Intelligence
of Nature

MineralSupplement Intelligenceof Nature

Whenever possible we use print materials like 
translucent paper, debossing or folding techniques to 
make the moment of revelation a memorable experience.

1 – Translucent cover creates a layering of images
2 –  Brochure is wrapped in trace paper, secondary 

information is printed on the inside

9. Applications
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[66]

9.3 Leaflet - ION*Biome
Insert of print publication promoting the 
new brand ION*Biome.
Size: 140 x 225mm

Intelligence of Nature

Nature has the answers. She’s 
always had them. She grows 
them and gift s them because 
she knows how much we need 
them. Her love is incredible.

She knows that anything living 
must be regenerative to survive. 
She set up the planet that way, 
and it worked for billions of years 
until modern humanity took things 
in a diff erent direction. It’s time 
to get back on track with nature’s 
way of doing things.

ION*Biome is nature and science 
joining forces to restore health 
potential for humans and their 
pets. Nature is the intelligence and 
the source. Science is the enabler 
and the hope.

Zach Bush MD

Internal 
Medicine, 
Endocrinology 
and Metabolism, 
and Hospice/
Palliative 
care are the 
specialisms 
of triple 
board-certifi ed 
physician 
Zach Bush MD. 
ION*Biome is 
one of the 
breakthroughs 
Zach and his 
science team 
have derived 
to help bring 
balance to the 
biosphere.

An all-natural, non-toxic mineral 
supplement that goes beyond the 
scope of probiotics to support 
gut strength, mental clarity, and 
immune function. 

What cat or dog owner doesn’t 
want to see their four-legged 
family member jumping, running, 
climbing and thriving? 
Terrahydrite® does for their gut 
and brain what it does for ours.

The same supplement that 
strengthens adult gut lining 
and function is perfect for 
litt le ones too.

ION Sinus supports your 
microbiome as well as cleansing, 
soothing, and hydrating the 
delicate membranes lining your 
nasal passages.

We woke up 60-million-year-old earth, because it’s time 
to let nature lead 
the way.

What is ION*Biome? The gut-brain relationship

It’s a mineral supplement.

Bigger – it’s a way to reconnect 
with nature. Bigger still – it’s 
the ice-breaker your cells and 
bacteria need to talk to each 
other like they’ve never talked 
before. Which means they can 
collaborate like they’ve never 
collaborated before. Ultimately,
 it’s the human and pet piece in 
today’s health puzzle.

ION*Biome is naturally rich in a 
variety of humate substances, 
trace minerals, and amino acids. 
Its active ingredient, Terrahydrite®, 
isn’t bacteria; it’s a family of 
molecules made by bacteria. 
ION*Biome is not a probiotic or 
a prebiotic; it’s an awakener of 
connections. It’s a catalyst of 
redox signaling which maintains 
tight junction integrity in the 
epithelial layer of the gut lining.

Thanks to Pavlov and his dog, 
we know that the gut and brain 
are connected. 

The communication network 
that supports that connection 
is called the gut-brain axis. This 
axis includes some of our major 
systems, including the nervous 
system, hormonal and immune 
systems, and the gut microbiota.

The gut microbiota is where the 
majority of fl ora (bacteria, fungi, 
and yeast) live. It’s our microbial 
garden. And this garden is 
always in contact with the brain. 

The healthier our garden, the 
bett er the conversation with 
the brain. And the bett er the 
conversation with the brain, 
the more balanced the body.

How does ION*Biome support 
balance? It strengthens the gut 
lining to create, what we think of 
as, the most nutritious soil for 
the microbial garden to grow in, 
then feeds it three times a day.

1.  Cell culture 
of human gut 
membrane. 

2.  Tight junction 
supported 
with ION*Biome.

3.  Membrane 
integrity 
compromised 
with addition 
of glyphosate

4.  ION*Biome 
added to slide 
3, membrane 
structure 
supported.

1 2

How to take 
ION*Biome

For adults, 
1 tsp (5 ml) 
three times 
daily. For kids, 
start at fi ve 
drops a day, 
then double 
weekly until 
a maintenance 
dose of 25 drops 
is reached 
(1/4 teaspoon if 
under 2) or 100 
drops (1 tsp if 
over 2) three 
times a day. 
For pets, it’s 
twice daily, and 
dosage is based 
on weight – see 
pack for details.

3 4

The wonder of connectivity Four profound benefits

Bacteria 
communicate the 
same way cells  
do, through 
moving patterns 
of charges  
called redox 
signaling.  
Think of  
ION*Biome  
as a liquid 
circuit board 
that allows 
signals to  
flow in graceful 
patterns of 
balance. 
Extracted from 
pristine ancient 
soils and tested 
for purity and 
efficacy, 
ION*Biome is the 
missing code 
needed to make 
your body a 
healing machine.

Seventy per cent 
of the immune 
system is in  
the gut lining. 
Heavily processed 
foods, antibiotics, 
GMOs, gluten,  
and environmental 
toxins such as 
herbicides reduce 
the healthy 
bacteria in the 
digestive tract. 
These factors 
negatively impact 
the immune system 
and overall health.

Body

Brain

Self

Nature

Body

Nutrition

Human

Self

Known

Unknown

Bio-Terrain

Mitochondria

Health 

Today

Cells

Systems

60 million years ago

Life

ION*Biome reawakens and re-
establishes connections at both 
microscopic and macro levels.

Essentially, it connects 60-million 
years ago with today by re-
awakening carbon frozen in time. 
And this fossilized soil from post-
dinosaur, pre-human earth is  
at the center of the compound.

That’s a connection that makes  
us wonder at nature all over  
again. She stored that away for  
us, kept it safe, and waited for our 
scientific enlightenment before 
handing it to us. 

Not so long ago, the world was 
rich with microbial life. Plants 
and animals flourished. The air 
was clean, water was pure, and 
humans thrived. That’s because 
we were deeply connected  
with nature. Call it a healthy 
relationship or a partnership,  
but it’s something we lost and  
ION*Biome is bringing it back.

1.  Tight junctions.
2.  Plasma membranes.  

of adjacent cells
3.  Membrane proteins 

that form tight 
junctions.

1

2

3

By actively tightening the  
cell junctions in the gut, ION*Biome 
supports overall health and 
wellbeing in four important ways.

Supported digestion
When your gut is full of healthy 
bacteria empowered to do their 
job, digestion is a smooth process.  

Boosted immunity
With a strong gut lining, toxins  
and unwelcome particles face an 
essential barrier to the bloodstream. 
 

Enhanced mental clarity
Neurotransmitters are made  
in the gut, and the gut is 
constantly in contact with  
the central nervous system.

Alleviated sensitivity
It’s not the case that gluten is 
difficult to metabolize. It’s the 
case that an unhappy, stressed 
gut finds it a hard job to do. 
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9.4 Tradeshow Booth

Tradeshow booth and plinth for a Expo East.
Size backdrop: 6096 x 243.9cm
Size plinth: 30.48 x 101.6cm

9. Applications
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[68]

The still point of the 
turning world.

9.5 Clothing
Shirts with cosmic quotes on the front.  

Carbon, the flucrum,
the resting place,

the pivot, the center

Suspended in time
exposed to the cycles of

the stars and the age.

9. Applications

60.000.000
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9.6 Merchandise
Various merchandise applications.

– Bag with countdown for usage
– Headspace notebook
– BPA free bottle

Regenerate this bag 200 times and 
you've made a new life cycle.

[69]

Space
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9.7 Overview Digital

9. ApplicationsIdentity Guidelines 
Version 1.2 
10-01-2019



[71]Identity Guidelines 
Version 1.2 
10-01-2019

9.8 Website
Screen 1 – Homepage 
Website will be updated.

9. Applications
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9.9 Website
Screen 2 – Benefits

9. Applications
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9.10 Website - Tablet
Homepage and Shop.

9. Applications
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9.11 Website - Mobile
Homepage, Story and Shop.

9. Applications
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9.12 Social - Instagram
Instagram feed, Instragram profile and Instagram story 
plus alternate thumbnails.

Feed

9. Applications
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9.13 Social - Facebook
Facebook with hero image, social post plus 
alternate thumbnails.

Facebook

9. Applications



This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition
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10-01-2019 Next Steps

Imagery
Packaging
Applications
Digital

[77]

The typeface is ready to use. 
With consistent use, it will
shape the look of the brand.

The color palette is 
the starting point of 
a colorful brand.

With the development of the brand
comes the opportunity to generate
unique art direction.

The layout grid and hero copy is a 
strong visual that will be applied
to all future applications.

Relabeling was a first step. It’s crucial
to create a unique packaging experience
that reflects the brand’s progressive values.

Early applications were created to
promote the rebrand. Now, they are
about celebrating it.

The evolving brand and product range 
will give us opportunities to
create a unique digital experience.

In line with development of the 
product range, new icons can be 
added to the existing set.

Typeface
Iconography
Colours
Layout

Stage 1 Stage 2
With the launch of the new product we mastered the 
first step of an exicting journey. We developed all the 
core elements that form our new identity.

In the future we want to build on those elements, explore 
the brand further and ensure it stays relevant. The next 
stage provides the opportunity to create further bespoke 
and inspiring solutions.
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This is a product born out of Seraphic’s dedication to 
holistic thought and universal perspective. It promotes 
connectivity and communication at both a molecular 
level and a human level.

0.1 Brand Proposition
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Thank you.

For questions relating to our
brand system, please contact:
justinm@ionbiome.com
ionbiome.com

ionbiome.com
© ION*Biome
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