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In today’s restaurant environment, clean matters  
more than ever to your customers and employees. 

When your customers feel safe, they’ll come back again and again.  
And when your employees feel safe, they can focus on creating  

a great experience for your guests. 
That feeling of clean is what NanoSeptic is all about.

NanoSeptic.  
This is What Clean Looks Like™

®

Self-Cleaning Touch Screen



NanoSeptic® Clean: A Small Investment With A Huge Payback 
With NanoSeptic, you can fully outfit your restaurant for $75-$400 per quarter, depending on the size  
of your establishment. It’s an investment in a cleaner, more trusted experience for your customers and  
employees — one that pays major dividends in repeat customers and more satisfied employees.

NanoSeptic’s Clean Advantages    The NanoSeptic Clean Restaurant Experience

At the entrance.  
The NanoSeptic Door 
Handle Wrap welcomes 
your guest with clean at 
the front door.

At the counter.  
NanoSeptic’s Counter 
Mat reinforces clean 
at your host/hostess 
station. 

At the servers’ station.  
Your employees key in  
orders at a terminal  
protected by NanoSeptic’s 
Touch Screen protector.

In the restroom.  
NanoSeptic’s Door Wrap/
Skin, Flush Handle Sleeves, 
and Dryer Button Covers 
communicate clean when 
employees and customers 
are most attuned to it.

Paying the check. 
Your customer’s check is 
presented on a tray lined 
with a NanoSeptic skin. 

At the exit.   
The NanoSeptic Door 
Wrap reminds your  
customer you delivered  
a clean experience  
from beginning to end. 

Always on. Providing your patrons and employees reassurance of cleanliness 24/7/365.

Visible. Sending a powerful message that you care about the cleanliness and experience  
for everyone in your restaurant.

Affordable. For a small monthly investment, you can reassure everyone in your  
restaurant of your commitment to clean — a message that’s priceless to your business.

Easy. Self-cleaning, so once installed, they require minimum maintenance, just replace quarterly.

Green. Environmentally-friendly and toxin-free. A clean restaurant doesn’t have to mean  
using harsh chemicals.

Proven. Multiple testing, in multiple countries, multiple times ... along with the “ Halo” effect  
created by the visible nature of the NanoSeptic Surfaces ... is likely why over 26 Pharma  
Companies, Medical Schools, Surgery Centers, International Food Service Companies, 
Professional Sports Leagues, Colleges and Universities, Federal Reserve Banks, Commercial 
Banks & Credit Unions, and the top Credit Card Companies, along with the US Dept of  
Defense, Federal, State, and Local Governments use NanoSeptic Self-Cleaning Surfaces.

Reinforcing your commitment to a clean experience. That’s a powerful business advantage.
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To learn more about how NanoSeptic products can help you provide  a cleaner,  
more rewarding experience for your customers and employees, contact NanoSeptic today.

888.411.6843 or info@nanoseptic.com
www.nanoseptic.com

Get the Clean Restaurant Experience Today! 

88% of travelers said that their perception of a business was positively impacted by the use of NanoSeptic surfaces.

64% of travelers indicated they would select a business (airport, airline, hotel, cruise, restaurant) which uses 
NanoSeptic self-cleaning surfaces over one that does not. This became an overriding theme in the research data.  
Because the surfaces were visible and communicated what they did, travelers felt safer and more secure with  
their travel environment.

83% of travelers would not put their personal items directly on a hotel bathroom vanity or put food and personal 
items on an airplane tray table. If forced to do so, almost 50% of travelers would take action to clean those surfaces 
themselves using wipes or hand sanitizer as a cleaning agent.

52% of respondents expressed an interest in purchasing a portable self-cleaning surface to use in their travels.

63% of respondents rated hotels as the number 1 type of facility which concerned them when it came to cleanliness.

81%  of travelers indicated that they were concerned about the cleanliness of public surfaces. This result extended 
even to businesses that made cleaning a priority. This indicates a lack of consumer trust that could only be overcome  
by visible or tangible efforts...seeing is believing. 

What’s more, the use of visible self-cleaning surfaces produced a halo effect on consumers. They assumed that  
the business or facility was cleaner overall just by seeing a self-cleaning surface. What’s more, an overwhelming   

71% perceived the hotel that uses new technology to be cleaner.

NanoTouch Materials is the first and only manufacturer of NanoSeptic continuously self-cleaning surfaces. The NanoSeptic surface  
uses a mineral nano-crystal which is powered by any visible light to create an oxidation reaction resulting in the oxidation of all organic 
contaminants. All NanoSeptic products are made in the USA at the Center  for Innovation in Smart Materials, funded by a $2 million R&D 
grant, and constantly developing new products (nine patents pending) and applications in an effort to provide cleaner, healthier (less 
chemicals and poisons) places in which to live, work, play, and dine. And this mission is being embraced worldwide in over 30 countries. 

Research Proves Clean Makes a Difference

About NanoTouch Materials


