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Zivix Expands Experiential Retail Locations Internationally

 Launching the jamstik+ SmartGuitar in Smartech Selfridges, 
Europe’s First Immersive Tech Hubs

Minneapolis — June 15, 2017 — Music technology pioneers, Zivix, today announced the avail-
ability of its flagship product, the award-winning jamstik+ SmartGuitar, in the Smartech Self-
ridges hubs in London and Manchester. Smartech is a destination for innovation focusing on an 
immersive experience presenting the world’s best tech. Making it simple for customers to dis-
cover, experience, and buy the latest inspiring IoT and connected devices, all in one place. 

“We are incredibly excited about immersive retail operations like Smartech, and believe them to 
represent the future of in-store buying experiences,” said Matt Cannon, Senior Producer, Zivix. 
“We understand how important it is for buyers to get a hands-on experience with the jamstik. 
Interactive retail will change the way we discover and experience technology, and in the end al-
low buyers to make more informed purchasing decisions. It’s a win-win for both makers and 
customers alike.” 

“Smartech is so excited to have the jamstik+ onboard, as it’s such a great tool to either learn 
from scratch or keep developing your guitar skills — the perfect product for exploring your cre-
ativity either in your home or on the go,” commented Nathalie Bernce, CEO, Smartech. “We’re 
thrilled to bring the jamstik+ to life in our store through experiential activities and push the enve-
lope with the retail theatre that our customers know and love, especially during the “Music Mat-
ter” campaign launching in Selfridges this summer.”

The jamstik+ is the first of its kind — The World’s First Smart Guitar
Priced at $299, the jamstik+ is a portable Bluetooth enabled digital guitar with real strings and 
frets—and is a must-have tool for both beginners and professional musicians. It fits in your 
backpack and connects to our free mobile apps and hundreds of other compatible apps, offering 
learners a portable practice option, and music-makers a toolset for producing and creating mu-
sic on the go. 

Learn guitar at your own pace, on your own schedule
The jamstik+ interactive teaching apps walk you through your very first chords in minutes. The 
placement of your fingers is displayed on the screen giving you instant feedback. Its portable 
size makes the jamstik+ the idea practice tool for playing on the go — pair to your device, plug 
in your headphones, and jam anywhere! 

The jamstik+ is a portable music studio
In addition to being an idea practice tool, the jamstik+ is a fast and versatile MIDI controller that 
works in the same basic fashion as a MIDI keyboard does. Compatible with popular apps like 
GarageBand, Logic Pro X, and Ableton Live for easy and fun music production. Create full 
songs whenever and wherever inspiration strikes!

The jamstik+ is now available at Smartech Selfridges and selfridges.com

http://selfridges.com


About Zivix
Based in Minneapolis, Zivix is a music technology company focused on making the experience 
of learning guitar and producing music more accessible for everyone. Zivix builds products for 
professional musicians, people who want to become musicians, or people who just want to have 
fun with musical tools. We invite you to learn more about our company and products by visiting 
zivix.co. Follow the jamstik+ on Facebook, Instagram, Twitter and Youtube. 
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The jamstik+ is loaded with with features. At just over 16 inches long and weighing under 2 

pounds, the jamstik+ is small enough to fit in your carry-on or backpack, but solidly built with a 
good heft to it.
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The jamstik+ is the only guitar that can see your finger placement on the screen, providing in-

stant feedback.
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Customers can get a self-served multimedia product education & ask Selfridges employees for 
in-store demos.


