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ALESSI S.p.A BECOMES BENEFIT CORPORATION 
THE FIRST AMONG ITALIAN DESIGN FACTORIES 

 
 
On June 10

th
, 2020, during an Alessi S.p.A. Extraordinary Shareholders’ Meeting, the change of the Statute, 

transforming the company into a Benefit Corporation, has been approved.  
 
A Benefit Corporation is a legal entity classification introduced by the 2016 Stability Law, providing that 
for-profit companies that also claim the responsible, sustainable and transparent pursuit of common good 
purposes in their Statute. 
 
The common good is the pursuit of one or more positive effects derived from commercial activity, or 
the reduction of negative ones, on people, community as a whole and on the business environment. 
 
Every year, in parallel with the preparation of the financial statement, a Benefit Corporation shall disclose a 
statement regarding the other goals and evaluate the overall impact on society and the environment. 
 
Italy is the first European country to adopt the legal classification of Benefit Corporation, imported from the 
United States, and Alessi is the first Design Factory to choose this route.  
 
Alessi has always believed in the public utility of business activities, that is the betterment of society, not only 
through the generation of economic wealth, but also the creation and valuation of people’s work and the 
manufacturing of products that impact the quality of life. Choosing the form of Benefit Corporation, the 
company formally integrates these objectives with traditional business goals. 
  
Bringing art and poetry into industrial production; taking care of people, considering them as a goal 

and not a means to an end; generating profit equitably and sustainably within a medium long-term 

perspective and creating wealth that will affect the whole context. These are the three pillars on which 

the work of Alessi as a Benefit Corporation is built on, accompanied by the protection for the community and 

the environment.  

Oakley recent entry in the Corporation alongside the Alessi family, the 100th anniversary of the foundation of 
the company and the need to name a different way of doing business, which has always characterized 
Alessi, has allowed the identification of 2020 as the best year for this type of change.  
 
With the company transformation into Benefit Corporation, Alessi carries out a development process 
that in 2017 had granted it the B Corporation certification, the first among Italy’s Design Factories – a 
recognition that put Alessi among the companies that utilize business as regenerative force for the society 
and the wellbeing of the planet.  
 
 
 
 
 
In detail, below some examples of the actions taken by Alessi that ensured the company the classification of 
Benefit Corporation:  
 
1) Product, Art and Culture 

Alessi is an authentic Research Laboratory of applied arts producing design excellence. 
 
- Alessi products are showcased in the permanent collections of over 50 of the main contemporary art 
museums in the world. Approximately 20% of the company’s turnover is generated by the sale of these 
products. There are over 350,000 products holding artistic interest entering people’s homes every 
year. 
- In the past 10 years, more than 1,200 Research and Development projects have been initiated, engaging 
approximately 180 designers from all over the world and reinvesting an average of almost 7% of the yearly 
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turnover. Only 20% of the projects end up on the market, after an average incubation of 18 months, 
reflecting the strict selection standards aimed at maintaining high qualitative levels in the creative and 
manufacturing processes. All content and results of the research - including what does not make it to 
production – is collected and shared in the Alessi Museum: an historic archive open by appointment, 
housing almost 40,000 prototypes, projects and designs. 
- Every year, Alessi participates in design exhibitions organized by the world main museums and cultural 
institutions and it commits to supporting Cultural Art and Design Fundations through annual donations.  
 
2) People 

The care for people and their professional development has been one of Alessi’s priorities since its inception 
in the 1920’s.  
 
- 94% of employees has permanent employment contract with the company; 
- Alessi offers to 100% of its employees a set of “Time&Money Saving” initiatives as well as a Welfare 
program that includes social security contributions, gift cards, work permits and merit scholarships for the 
children of its employees; 
- Since 2009 the Giovanni Alessi Anghini Fund makes contribution to social initiatives involving 
employees. In 10 years approximately € 250,000 were donated to small local businesses with the 
participation of 160 employees. 
 
3) Economic Value 

The effort of Alessi to achieve an equitable and significant profit throughout the years is directly linked to the 
way in which economic value is generated, shared and invested.  
 
- Profit reinvested in the company represents the l’8% of the added value generated during the past 10 
years, while the annual cost of Research & Development amounts to approximately 6,8% of the turnover; 
- Labour costs, in the past 10 years, covered an average of 80% of the created added value, benefiting the 
people who contributed to its creation; 
- Fair and favorable contracts for both parties are the leverage on which Alessi builds the relationship with 
its suppliers; 
- In the past 10 years Alessi has made philanthropic contributions for over € 1,5 million aimed at 
improving the quality of life of the local community and people all over the world.  
 
4) Community and Environment  

Alessi is committed to evaluating and improving its social and environmental performances.  
- The attention towards the environment is reflected in the full production cycle, from the selection of 
recyclable or long-lasting materials (95% of the total), to waste management and recovery (94% of waste is 
recycled or recovered and only 6% is disposed); 
- Since 2004, all production cycles in the factory are subject to the environmental certification UNI EN ISO 
14001:2004, including raw materials, energy, water, biodiversity, Co2 emissions and waste; 
- In 2017, Alessi obtained the B Corp certification for the first time, with a score of 82.3; 
- The annual donations to the Giovanni Alessi Anghini Fund to support local projects represent 
approximately the 1% of profits (more than 500.000 € since 2009); 
- Throughout the years there had been several Cause Related Marketing initiatives, as Alessi for Children 
(over 700.000 € since 2005) and (RED), the non-profit organization founded by Bono and Bobby Shiver to 
support the fight against AIDS; 
- In 2013 the “Buon Lavoro” project was initiated. Approximately 20,000 hours of corporate volunteering work 
were donated to the local community.   
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