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Merchology 2020 
Environmental Impact Report 

 

  
 

Merchology Minneapolis employees enjoy the Mississippi River in Summer 2020  
after a cleanup event with Mississippi Park Connection, a 1% For the Planet partner. 
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I. Introduction & Purpose of this Document 

Since the launch of the company in 2014, the owners of Merchology have been focused on offering only 
the highest quality products from world-class retail brands. We believe that awesome merchandise 
leaves a lasting impression and will want to make people proud to represent your brand. 
 
Around 2016, we decided that our focus on high quality products went deeper than that – a key reason 
to offer those better brands is to help the environment. We believe that the world would be a cleaner, 
greener place without low quality swag that ends up in landfills. We are passionate about the 
environment and only sell merchandise that will stand the test of time. 
 
In 2017, Merchology joined 1% For the Planet as a commitment to this, and we have learned so much! 
Even though we were selling high quality merchandise that may last longer, apparel is still one of the 
highest polluting industries in the world, from production, to its sourcing and distribution, to its post-
consumer life.  
 
Here are just a few facts that highlight the severity of this crisis: 

• The fashion industry is the second largest polluter in the world, just after the oil industry. This 
damage ranges from water pollution, water consumption, microfibers released into the ocean, 
greenhouse gas emissions, soil degradation, and rainforest destruction (source: Greenpeace) 

• According to the World Resources Institute, it takes 700 gallons of water to make one cotton 
shirt, which is enough water for one person to drink for 2.5 years (source: National Geographic) 

• Polyester production actually has a worse impact than cotton – polyester production for textiles 
released about 1.5 trillion pounds of greenhouse gases in 2015, the equivalent of 185 coal-fired 
power plants’ annual emissions (source: MIT) 

• The volume of clothing Americans throw away each year has doubled in the last 20 years, from 7 
million to 14 million tons annually, as people are buying more clothing and keeping it for less 
time (only an average of 3 years per garment). An estimated 84% of clothing ends up in landfills 
or incinerators! (source: World Economic Forum) 

• Textiles can take 200+ years to decompose in landfills (source: Business Insider) 
 
All of this can be quite depressing and overwhelming to ponder. However, the best way to combat 
depression is with action. We decided we needed to step up and do more as a company to offset the 
damage being done by our industry. We have been on our environmental journey for five years now, 
and we’re proud of the strides we have made. However, we know we have so much further to go! With 
sustainability (and most things in life), we know that progress is better than perfection. Our hope is to 
inspire others to do the same, both in their businesses and their personal lives. 
 
Merchology believes that business must take the lead on sustainability. This spans from the brands we 
offer, our messaging and education to our customers in Corporate America, the engagement of our 
suppliers, and the deep involvement of our employees. Our journey is just beginning, and we want you 
to be a part of it. 
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II. Summary of Merchology’s Environmental Wins in 2020 
 

There is no question that 2020 was an incredibly challenging year, as we faced a global pandemic with 

COVID-19 which led to a severe economic downturn for the global economy. The Merchology team’s 

primary focus was on pivoting and surviving, and we emerged quite well from the crisis. 

In addition to surviving 2020 as a business, we achieved some key environmental wins too. Here is a 

summary of what we were able to achieve: 

• Repurposed over 2M recycled water bottles to date through the Zusa brand, since its launch 

in late 2019 

• Became certified as a Nevada Green Business Network member, reaching a certification of 

Tier 3 Innovator – the first company in Nevada to achieve this designation for Small Business 

Manufacturing! 

• Donated $55,000 to three environmental non-profits through our 1% For the Planet 

membership 

o Keep Truckee Meadows Beautiful (Reno) 

o Mississippi Park Connection (Minneapolis) 

o Recycle Across America (National) 

• Volunteered 99 hours collectively at our 1% For the Planet partner organizations 

• Shipped over 90,000 packages in International Paper cardboard boxes, which are made from 

recycled corrugated fiberboard, which is the most widely recovered packaging material in 

the world! That means each box is 100% renewable, recyclable, and meets the Sustainable 

Forestry Initiative regulations for certified sourcing 

• Shipped over 30,000 packages in EcoEnclose poly mailers made from 100% recycled content 

that are designed to be reused and can be recycled after use 

• Recycled over 40,000 pounds of cardboard per month in our operations (from products 

received from our suppliers) 

• Completed a 50 Day Eco-Challenge as a company leading up to the 50th Anniversary of Earth 

Day – over 50 employees participated and earned “points” for activities such as using usable 

utensils/bottles, carpooling or using public transport, hang drying your laundry, and bringing 

your own bags to the grocery store 

• Planted 2,347 trees via our brand partner Woodchuck – they planted one tree for every 

Woodchuck product sold by Merchology in 2020 
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III. Merchology’s Environmental Policy Statement 
 

The following policy was updated October 15, 2020. 

We shall strive to incorporate sustainability into the core operations of Merchology through internal and 

external efforts. Specifically, we shall adopt the following policies and practices: 

1. Conserve energy, water and natural resources whenever possible 
2. Commit to purchasing environmentally preferable products whenever possible 
3. Reduce, Reuse and Recycle 
4. Promote environmental education, outreach and awareness to our staff and the greater 

community 
5. Donate 1% of Patagonia and Zusa annual revenue to 1% For the Planet-affiliated environmental 

non-profits, to uphold our company membership in 1% For the Planet 

Reduce, Reuse and Recycle 

We shall commit to the following: 

• Strive to increase waste diversion by recycling all paper, cardboard, wood, metals, bottles, 
plastics, packaging and cans.  

o This is especially important for cardboard boxes, as this is the most heavily used and 
recycled item at Merchology due to the nature of our business 

• Reuse as much of our embroidery materials as possible (solvy, backing, etc.) 

• Buy post-consumer content poly bags (Merchology branded); these are also reusable by our 
customers, which is printed on the bag. 

• Reduce the waste generated by donating reusable office items (appliances, electronic 
equipment, and furniture) to charitable organizations. 

• Discourage the use of disposable products by using washable/reusable items. 
o Our cleaning service and our internal cleaning team use launderable rags (microfiber 

towels) instead of paper products 

• Institute a policy to turn off lighting and appliances in unoccupied rooms. 

Toxins Reduction 

We shall reduce the use of toxic materials to protect employee health and the environment through: 

• Switch to recycled content products, materials and supplies when available. 

• Use green-certified cleaners in both Reno and Minneapolis facilities 
o All cleaning sanitation liquid is mixed at the time of cleaning to reduce waste 

• Purchase Low VOC paints, markers and non-toxic air fresheners. 

• Recycle universal wastes (electronics, batteries, fluorescent light tubes) and prohibit purchasing 
materials that may lead to hazardous waste generation. 
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Environmentally Preferable Purchasing 

We shall purchase/use the following: 

• Office & toilet paper with 100% recycled content (50% minimum) 

• LED lighting and Energy Star appliances and electronics 

• Post-consumer content boxes and poly bags (Merchology branded) 
 

We shall partner with the highest standard environmental-friendly apparel manufacturers globally for 

the production of Zusa, our sustainable in-house brand of apparel and gifts. 

Conserve Fossil Fuels and Natural Resources 

We shall conserve fossil fuels by – 

• Encouraging the use of public transit 

• Promoting biking to work and carpooling 

• Offering telecommuting options 

• Installing LED lighting in the Reno and Minneapolis warehouses 

• Installing motion sensor light switches through both the Reno and Minneapolis facilities 

• Encouraging the team to put their computers to sleep and/or turn them off when not in use or at 
the end of the day 

• Installing low flow sink aerators in Reno, NV facility 

• Installing high efficiency washing and drying machines in Minneapolis facility  

Employee Education 

We shall educate employees on resource conservation and pollution prevention through – 

• Hosting cleanup events at local parks and rivers (Mississippi Park Connection and Keep Truckee 
Meadows Beautiful) where staff is educated on the local environment and resource conservation 
during the volunteer event 

• Educating staff on proper recycling practices and other ways to reduce our negative impact on 
the environment. (We have signs from Recycle Across America by the recycling bins and we've 
had posters with examples of what can and can't be recycled) 

• Hosting Eco Challenge events where employees are informed about and encouraged to make 
sustainable practices part of their everyday lives such as carpooling or using public 
transportation, packing a lunch, using reusable water bottles, mugs, and utensils, coordinating 
takeout orders, incorporating meatless days into your diet, conserving energy by turning off 
electronics when not in use (computer, lights, etc.) and hang drying laundry, shopping local and 
using re-usable shopping bags.  

• Informing staff of environmental issues in company emails and training materials. (e.g., how to 
conserve water, meatless Mondays and the benefits to the environment) 
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Environmental Stewardship 

Through the course of our work, we shall endeavor to promote these policies to other companies, 

organizations, and individuals. 

IV. Merchology’s 1% For the Planet Membership Involvement 
 

Since 2017, Merchology has been a member of 1% For The Planet, donating 1% of all Patagonia and Zusa 
revenue back to environmentally focused non-profits. The three non-profit partners that Merchology 
has worked with are the following: 

• Mississippi Park Connection – their mission is to preserve, protect, and enjoy the Mississippi 
River, the national park that runs through the Twin Cities (where Merchology is headquartered) 

• Keep Truckee Meadows Beautiful – their mission is to create a cleaner, more beautiful region 
through education and active community involvement around the Truckee Meadows area of 
Reno, NV (where Merchology’s 2nd embroidery facility is located) 

• Recycle Across America – their mission is to create the world’s first and only society-wide 
standardized labeling system for recycling bins to make it easier for people to recycle right 

 
Since 2017, Merchology has given $103,000 in total across these three partner organizations and 
volunteered for 213 hours total. Based on 2020 sales, Merchology will be donating another $57,000 in 
April 2021, bringing the total dollars donated to nearly $160,000! 
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Multiple groups of Merchology Minneapolis team members volunteered in June and July 2020 with 
the Mississippi Park Connection. The teams helped by removing invasive species and repairing fences 

to maintain a healthy prairie ecosystem along the Mississippi River. 
 

  
 
 
Merchology Reno team members participated in the Keep Truckee Meadows Beautiful (KTMB) annual 

river cleanup event at Damonte Ranch Park in September 2020. They also planted trees! 
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Merchology was a key sponsor of the Mississippi Park Connection’s “Picnic in the Park” remote 
fundraising event through in-kind product donations, including Zusa masks. 
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V. Launch of the Zusa Brand – Overview & Progress to Date 
 

 

In late 2019, Merchology launched the Zusa brand, Merchology’s own apparel and lifestyle brand. Not 
only is the Zusa brand a part of Merchology’s 1% For the Planet commitment, it is also made of recycled 
materials made at world-class factories who set the standard in eco-friendly manufacturing and waste 
disposal practices. In its first 12-months in business, Zusa achieved more than $1.2M in sales, and we are 
just getting started!  
 
Here are a few details about the Zusa brand values and why we created it: 
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The Zusa line spans the following categories: Polos, T-Shirts, Layering, Fleece, Hats, Jackets, Bags, and 
even Face Masks! The brand will expand into a couple of new categories in 2021, including drinkware. 
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Here is a summary of Zusa’s environmental practices and impact to date: 
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VI. Merchology’s Total Eco-Friendly Brand Sales 

In addition to Patagonia and Zusa, Merchology has a number of other brand partners who pride 

themselves on their sustainability story. In total, 16% of Merchology’s total 2020 sales were from eco-

friendly brands. We hope to dramatically grow this proportion in 2021 and beyond.  

The current assortment of Merchology’s eco-friendly brand offering and their key environmental 

initiatives include the following: 

BRAND KEY SUSTAINABILITY INITIATIVES 

Zusa • 1% For The Planet member 

• 93% of the line is made of recycled materials 

• 100% of the line is made at WRAP-certified factories that follow eco-friendly manufacturing 
processes 

Patagonia • Certified B Corp, 1% For the Planet member  

• 68% of their line uses recycled materials; have a goal that all apparel products will be made 
from 100% recycled, reclaimed or renewable resources by 2025 

• 100% of their virgin down is certified to the Advanced Global Traceable Down standard 

• 100% of the cotton they grow for their clothes is grown organically 

• Goal by 2025 to be 100% carbon-neutral across entire supply chain 

• Clothing recycling program for all Patagonia products that have reached end of life 

S’well • Certified B Corp 

• Originally designed with the mission of reducing single-use plastic bottles; had goal to displace 
100 million bottles by 2020 

• Partnerships with UNICEF, American Forests, and Parley (ocean plastic cleanup) 

• Recently launched GroundS’well, a sustainability-as-a-service platform to help brands improve 
consumer habits while decreasing single-use plastic waste 

MiiR • Certified B Corp, Climate Neutral certified, and 1% For the Planet member 

• Every MiiR product sold helps fund trackable giving projects; 6 of their 15 impact projects of 
2019 related to carbon emissions reduction and clean water initiatives 

Moleskine • Certified by the Forest Stewardship Council 

• Contain acid-free paper 

Parkland • Exterior fabric of all Parkland bags are made from 100% recycled water bottles 
Osprey • Use bluesign-approved and recycled materials; submit all materials to third-party labs 

• Adopted the bluesign Restricted Substances list; only use the safest chemistry and materials 
for the environment 

• Implemented a world-class factory code of conduct and use third-party auditing to confirm 
compliance 

• All Mighty Guarantee program repairs and replaces packs free of charge 

Woodchuck • 100% of products are made from sustainably sourced wood 

• Plants a tree through a partner global-reforestation program for every product it sells 

FinalStraw • 1% For the Planet member 

• Designed the world’s first retractable, reusable travel straw 
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In Merchology’s seasonal lookbooks, the merchandising and marketing teams give customers ideas for 

how they can “Go Green” through Merchology’s sustainability collection of eco-friendly products 

(feature from Spring 2020 Lookbook above) 
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