
    
 

 
 

Job Description Confidential 

DIGITAL MARKETING MANAGER 

 
February 2020 

 
CONFIDENTIAL POSITION SPECIFICATION 

Position: DIGITAL MARKETING MANAGER 
Company: ZeroWater 
Location: Trevose, PA, USA 
Reporting Relationship: Reports to Digital Marketing & Communication Manager 
Website: www.zerowater.com 
 

COMPANY BACKGROUND/CULTURE 

 
We are ZeroWater, the digital-first Retail Global Consumer Brand, part of the Culligan 
International Group. (For more information about ZeroWater and Culligan, see 
https://corporate.culligan.com/our-brands/ ). 
 
We design, manufacture and sell premium “plug-in” water filtration solutions, that do not require 
installation, they simply and seamlessly work “out of the box”. Our signature ZeroWater Pitcher + 
Filter solution removes the most contaminants of any water filter pitcher. 
So, we are not a “trading company” but rather a fully integrated player. 
 
We reach our customers through a combination of online and offline channels, including 
Amazon, own e-commerce on ZeroWater.com, third party e-commerce (e.g. Walmart.com, 
Target,com, etc) and offline Brick & Mortars (WalMart, Target, Best Buy,…). 
 
We are a scale-up business, funded 10 years ago and now becoming the real contender to the 
incumbent in the market. 
We aim at disrupting the category and becoming the dominant player in the Premium positioning 
space, with a range of superior water filtration solutions that are being introduced along with our 
current signature solution. 
Growing our digital revenues and further develop our Digital-To-Consumer business is a 
transformative project and a key priority for the growth of the whole Group. 
 
ZeroWater is a Division of Culligan International, the fastest growing global player in Water 
Consumer Solutions, targeting both Commercial and Residential. The Group is backed by 
Advent International, with a consistent track record of investing in growth companies.  
 
The needs we are addressing and the problem we are fixing. 
People do not care about appliances or products: they care about getting access to tasty and 
safe water. 
 Water Quality is a growing global problem: 

o 37% of global drinking water is IMPURE, 844 million of people live without access to 
safe water; 61% of global water is Hard Water 

o Over 20 thousand suspect chemicals found in bottled water 
o Emerging pollutants are already affecting health and not yet regulated: technology 

and science, and the related potential pollutants, are simply faster than legislation 
 Plastic is a growing global problem: 

o Half a trillion plastic bottles, used mainly for drinking water, is expected to be 
consumed annually by 2021 

o Non-biodegradable plastics wash into seas and oceans, where it has devastating 
effects on marine wildlife 



    
 

 
We simplify the choice and digital purchase of high-quality solutions to improve quality 
of water, at home and on the go, by removing potential water pollutants, with environmental and 
plastic-free solutions in a Fully Digital Customer Journey, including connected solutions (IoT) 
and customer Apps. Our work is backed up by extensive global Voice of the Customer work that 
backs up our Value Proposition Design. 
 
What kind of people we are looking for? 
We are building the North American Digital Retail team, who will progressively take care of 
additional brands already part of the Group or that we will acquire in future. 
 
We want to augment our current digital-first team bringing in diverse cultures and experiences 
from different industries and product categories, to disrupt this industry. 
 
We are now looking for a highly qualified Digital Marketing Manager that will enable the 
company to grow and develop the business in North America, by focusing on the design and 
execution of digital media plans, being a pivotal part of the Marketing Demand generation, both 
in terms of Brand Awareness Generation and Activation (so bringing people to buy our 
solutions).  
 
The challenge is about creating a Digital-First Communication “machine”, following the business 
practices typically found in Start-ups, Software-as-a-Service, OTT and other digital-first players 
that are disrupting their own industry. 
 
We are looking for a very strong candidate in charge of Digital Marketing, highly focused on 
retail and direct to consumer marketing. 
 
This is a “roll up the sleeves” role in a highly entrepreneurial environment and a start-up 
organization. 
  

KEY RESPONSIBILITIES  

 
1 Execution of digital media plans for brand awareness: 

 Cable 
 OTT 
 Social media 
 Other digital media  

 
2 Execution of digital media plans for demand generation for e-commerce: 

 Own .com 
 Amazon (both Seller Central and Vendor Central as needed) 
 Third party .com 
 Partnering with media execution agencies. 

 
3 Develops new targeted audiences and segments, partnering with Digital Communication 

Manager to provide agencies with insights and relevant messaging for those targets 
 
4 Keeps track of results (ROAS first) and prepared recommendations to improve efficiency 

and efficacy of campaigns, working with a “real-time” planning/ replanning approach (we 
are reviewing budget allocations almost daily, based on results) 

 
5 Partners with the rest of the Demand Marketing Team to develop Digital Content 

Marketing: 
 Content Marketing on Social media and Blog 
 Email marketing for non-customers 
 Influencers/Ambassadors programs for non-customers 

 
 



    
 

PROFESSIONAL EXPERIENCE/QUALIFICATIONS 

The successful candidate, university graduate with a strong academic achievement on relevant 
disciplines like Marketing, Business Administration, Economics, is required to have the following 
experience and skills: 
 

 5-8 years' experience in Digital Marketing, preferably within recurring revenues 
businesses, with a clear focus and understanding of Digital Demand Generation, 
processes and KPIs 

 Proven successful experience in managing Digital Campaigns activities in a 
multinational startup organization 

 Capable of analyzing business goals, consumer behavior, and digital KPI’s to determine 
testing scenario, iterations of existing campaigns or creation of new campaigns in order 
to achieve business goals. 

 Understands the concept of nurturing the funnel and seeks to increase efficiency 
through attribution visibility 

 Experience in managing to a budget in a fast-moving environment. 
 Experience in direct response marketing, content marketing, brand positioning 
 Excellent communication and writing skills  
 Analytical attitude. Capable of managing KPI tracking and reporting 
 Demonstrable business acumen 
 Strong agency and project management skills and with superb attention to detail 
 Proven track record partnering with cross-functional teams 
 Experience with Social Media platforms & tools, Google Suite; SaaS Marketing tools 

such as Shopify, ReCharge, Klaviyo 
 

The candidate will also require the following attributes: 
 

 Able to work independently; self-starter; proactive 
 Confident and mature personality 
 Passionate, creative and innovative; resourceful 
 Hands-on, detail-oriented and strategic   
 Team player 
 Results-driven 

 
The position is based in Trevose, PA or remote. 
 
 
 


