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Fine Jewelers             Since 1878

 Greetings from all of us at Long’s Jewelers!  Every year we look forward to the opportunity to share with you our passion for exquisite 

jewelry.  We hope you enjoy the latest issue of our Long’s Jewelers Magazine. 

 We believe in staying ahead of the jewelry and watch industry trends and innovations, while staying true to our beliefs: to give the 

utmost attention to customer service, to provide knowledgeable sales assistance and guidance in a pleasant manner, and to offer great 

value and unsurpassed quality with every purchase. We strove to create an experience that allows those who visit our store to enter as 

customers, but leave as friends and as members of the extended Long’s family. 

 We are proud to be recognized as one of the top 1 percent of jewelers in the country, a Couture jeweler. As a Couture jeweler, we 

are invited to work with an exceptionally talented group of internationally renowned designers and luxury brands. The result is jewelry 

that is not only fashionable, but also destined to become the classics and heirlooms of tomorrow. At Long’s Jewelers, you can rely on us 

to procure the best and the extraordinary. 

 Our expert staff welcomes the opportunity to help you select the perfect gift to honor those who give special meaning to your life. 

We treasure our small role in being part of your celebrations, from generation to generation. 

 Finally, Long’s Jewelers continues its commitment to serving and giving back to the community. We are proud to be charitable 

partners with many local and national non-profit agencies and service organizations, and want to take this time to thank you for helping 

make contributions possible, and for including us in so many of your events. 

 In closing, we hope that this coming year be your best ever!  Many of you have been loyal customers and friends for a long time.  We 

will always appreciate the experience of sharing your personal celebrations. We look forward to seeing you again real soon! 

 With joy and gratitude, 

 The Team at Long’s

G Our Burlington Staff



L O N G ’ S  S I G N A T U R E  E T E R N I T Y  &  A N N I V E R S A R Y  R I N G  C O L L E C T I O N

S I G N A T U R E  C O L L E C T I O N

C

M

Y

CM

MY

CY

CMY

K

Armadani-Ad-Final.pdf   1   9/25/2015   7:29:24 AM



contents L O N G ’ S  J E W E L E R S  M A G A Z I N E   •  I S S U E  2

16 41 52

 5 Welcome

 8 Exceptional Elegance

 11 The Jeweler’s Jeweler

 14 Mikimoto :The Miracle of Pearls

 15 Gift Guide for Her

 16 David Yurman

 20 John Hardy: Eastern Elegance

 23 Top Trends for 2015

 29 Profile: Roberto Coin

 31 Profile: Marco Bicego

 32 Myth & Masculinity 

 35 Anniversary Milestones

 39 Refresh, Restyle, Redesign

 41 Put Your Best Ring Forward

 43 How to Buy a Diamond

  44 Fancy Diamonds

 47 Furrer Jacot

  48 Timeless Treasures

 51 Gift Guide for Him

 52 Rolex Reaches New Heights

 59 Breitling Saves Lives 

61  Watchmaking Wonders

 65 Shinola: Built in Detroit

 67 For our VIP Readers

 69 Tudor: North Flag

Todd Tufts • Editor in Chief/Publisher/Creative Director
Carol Besler • Assistant Editorial Director           Vence Vida • Production Manager/Designer            Kyle Boyer • Art Director

 Stephen Lewis • Assistant Copy Editor          Larry Stuart • Designer         Ron Saltiel/RSP Media • Select Jewelry Photography          On the Cover • Oscar Heyman

Prices are subject to change. Please contact the store for current pricing and availability.     

Long’s Jewelers Magazine is published by Tufts Communications, 1201 E. 5th Street, Suite 1009 • Anderson, IN 46012
T: 765-608-3081 • E: todd@tuftscom.com • © 2015, Tufts Communications. All rights reserved. Printed in the USA.



8]  L O N G ’ S  J E W E L E R S  M A G A Z I N E

ElEgancE
Exceptional

Pink Sapphire and Diamond 
Ring in Platinum by Oscar 
Heyman. 

Five Row Diamond 
Necklace in 18k White 
Gold by Long’s Jewelers.

Emerald and Diamond
Earrings in 18k Yellow
Gold in Platinum by
Oscar Heyman.

Orange Sapphire 
and Diamond Ring 
in 18k Yellow Gold 

and Platinum by 
Oscar Heyman.

Emerald and Oval Cut Diamond 
Tennis Bracelets in 18k White 
Gold by Long’s Jewelers.
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Pink Sapphire and Diamond 
Earrings in 18k Yellow Gold and 
Platinum by Oscar Heyman.

Sapphire and Diamond Hoop 
Earrings in 18k White Gold by 
Long’s Jewelers.

Asscher Cut Diamond Halo 
Earrings in Platinum by 

Long’s Jewelers.

Sapphire and Diamond 
Earrings in Platinum by 

Oscar Heyman.

Asscher Cut Diamond Halo 
Bracelet in Platinum by 
Long’s Jewelers.





Since Oscar Heyman was 

founded in 1912, it has been the 

jeweler of choice for the most 

important retailers of the century, including 

Van Cleef & Arpels, Tiffany, and Harry 

Winston. Cartier trusted the firm to make 

the necklace that would hold the 69.42-carat 

Elizabeth Taylor/Richard Burton diamond, 

and countless others have commissioned 

pieces for their most exclusive clients.

 Oscar Heyman & Brothers was founded 

by Oscar, Nathan, and Harry Heyman, who 

emigrated to the United States from Latvia in 

the early part of the century. Before doing so, 

Oscar and Nathan had served as apprentices 

at the house of Fabergé, royal jeweler to the 

Russian Imperial Court. It was here that they 

learned the secrets of the jewelers bench, 

including the art and science of gemology 

and the craft of tool-making. In addition to 

these rarified skills, the Heyman brothers 

developed an abiding passion for gemstones, 

along with an old-world approach to gracious 

customer service. It has been a winning 

combination for over a century now.

 The Heymans maintain this original 

model of custom jewelry design, which 

includes manufacturing all tools and dies in-

house, sourcing only the finest gemstones, 

and working with the finest metals, including 

platinum. Over the decades, the company 

has acquired numerous patents for jewelry 

manufacturing processes and remains 

dedicated to a hands-on approach to stone 

selection and pride of workmanship.

 Today, Oscar Heyman is helmed by 

Marvin, Adam, Lewis, and Tom Heyman, 

who represent second- and third-generation 

family members, and who are committed to 

upholding these traditions. In an age of automation, Oscar Heyman jewelry is still entirely crafted 

by hand. “Our forte is gemstone intensive, very fine quality jewelry,” says Tom. “We have expertise 

in platinum, thin wire work, and flexible necklaces and bracelets. We have a complete tool and die 

shop, and we are able to make all components in-house. We’ve always looked to be self-contained, 

and this is basically unchanged.” 

 This does not mean the company is not moving forward. In a characteristic blending of the present 

and the past, the firm is exploring a patented hinge system based on one used in the ’20s and ’30s that 

was typical of flat bracelets from the era. “We researched the tools and dies to remake those again, 

something we haven’t done in 40 years,” says Tom.  

 Beyond the classic diamonds, rubies, emeralds, and sapphires, Oscar Heyman also specializes in 

esoteric gemstones with equally glamorous appeal, including alexandrite, chrysoberyl (cat’s eye), 

opals, aquamarines, star rubies, and star sapphires. All the stones are carefully selected by hand, and 

every piece of jewelry is signed and numbered, assuring the quality and pride of craftsmanship Oscar 

Heyman has delivered for more than 100 years.
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THE JEWELER’S JEWELER

designer spotlight

Oscar Heyman has served as the master jeweler to the biggest names in the business

s
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 Kokichi Mikimoto made 

his dream of adorning women 

with pearls come true in 1893. After 

years of hard work and experimentation, 

he cultured the world’s first semi-spherical cultured 

pearl, the first pearl ever grown by man, cultivated by harnessing the natural processes of nature. 

Kokichi followed up in 1905 with another major achievement, cultivating the world’s first perfectly 

spherical cultured pearl, and would later also perfect the culturing of black South Sea pearls. Mikimoto’s 

groundbreaking technique made this coveted gem accessible to women everywhere, carving an 

everlasting niche in the world of jewelry. 

 In 1899, the first Mikimoto pearl store was opened in Tokyo’s chic Ginza shopping 

district, followed soon after by store openings in London, New York, Paris and 

Beverly Hills.

 By 1907, the company was also making jewelry in its own workshops, 

using the techniques of European goldsmiths. Today, Mikimoto is not 

only the world’s foremost producer of cultured pearls, but also a 

world leader in the design of exceptional jewelry. Mikimoto creations 

range from traditional fine pearl strands to innovative jewelry that 

combines pearls with other gemstones in modern designs. Whether 

it’s the timeless elegance of exceptional pearl strands or designs 

that represent up-to-the-minute contemporary styles, the quality 

of the workmanship in Mikimoto jewelry is second to none. Each 

beautiful piece reflects supreme dedication, passion and care. 

Amazingly, only the top 5% of all the cultured pearls in the world 

meet the Mikimoto standards of quality. As Mikimoto says: “To 

wear Mikimoto is to reflect the purity of the ocean, the mystery of 

creation, and to know you are adorned with the finest cultured pearls 

in the world.”

 We are proud to carry an extensive selection of Mikimoto’s products. 

Our boutique incorporates a special space of honor for the display of 

Mikimoto’s earrings, rings, bracelets and necklaces incorporating Akoya, as well 

as black, white, golden, multi-color, or baroque South Sea cultured pearls.
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b y  C A R O L  B E S L E Rdesigner spotlight

The Miracle of Pearls
“My dream is to adorn the necks of all women around the 

world with pearls.” K O K I C H I  M I K I M O T O ,  F O U N D E R

Fusion Necklace. 
Akoya Cultured Pearl 
Strand Featuring an 
11mm Black South Sea 
Cultured Pearl Diamonds 
in 18k White Gold.

Black South Sea and 
White South Sea 
Cultured Pearl Bracelet 
with Diamonds in 18k 
White Gold. 

13mm White South 
Sea Cultured 
Pearl Earrings 
with Diamonds in 
Platinum.
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Our Buyer’s Picks:

Gift Ideas for Her
It was tough to narrow them down but here are just a 
few of our favorite gift ideas for this season. With this 
gift guide, you can find the perfect gift for the ladies in 
your life from fashion jewelry to timepieces. 

Cable Edge Pave Diamond 
Studs  by Long’s Jewelers. 
$430

Marquise Cut 
Diamond Halo Studs 
by Long’s Jewelers. 
$1,200

Cable Edge Pave 
Diamond Studs by 
Long’s Jewelers. 
$430

Pave Diamond 
Initial “e” Pendant 
by Long’s Jewelers. 
$380

Crossover Pave Diamond 
Bracelets in 18k White, Rose 
and Yellow Gold by Long’s 
Jewelers. $2,100 each

THE RUNWELL 40mm 
Rose Gold Plated 
Watch by Shinola. 
$600; Leather 
Wristlet in Natural by 
Shinola. $195

Crossover Diamond Bracelets in 
18k Rose, White and Yellow Gold by 
Long’s Jewelers. $2,100 each

Diamond Cluster 
Studs by Long’s 
Jewelers. $1,975

Petite Pinstripe 
Locket by Monica 
Rich Kosann. $1,750

Petite Bridle Locket 
by Monica Rich 
Kosann. $295

Diamond Ear 
Climbers by Long’s 
Jewelers. $795
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 The Albion, first introduced in 1994, is one of David Yurman’s most 
recognizable designs. Albion is a celebration of the beauty of cushion-shaped 
gemstones with the signature checkerboard faceting that creates a greater play of 
color and light. Now, David Yurman unveils a refined new iteration of the Albion, 
with softer, more sensual edges and a setting that holds the stone closer to the skin. 
The colored gemstones are backed with sterling silver for enhanced brilliance, and 
diamonds are set in a mosaic pattern, creating a scintillating sparkle.
  David Yurman’s wife, Sybil, once told him she wanted a bracelet that told time. 
This was the starting point for a timepiece collection that combines signature 
David Yurman design elements with exceptional technology and craftsmanship. 
Now, playing on the new look of the Albion Collection, David Yurman is 
introducing a watch that truly combines timekeeping with jewelry. The watch 
dial is square with rounded corners, taking its inspiration from the collection’s 
recognizable cushion-shaped gemstones. The linked bracelet makes the design 
perfect for pairing with a stack of David Yurman bracelets. 
 David Yurman, one of America’s leading jewelry designers, has become an icon 
of American style. A former sculptor, David began to design jewelry more than 30 
years ago, developing his passion into a global business. His signature pieces have 
become legends in jewelry design.

designer spotlight

Signature Scintillation
David Yurman’s Albion collection brings out the beauty of unique gemstones
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Elegance
 The John Hardy jewelry collection is renowned for its 

authenticity. While many designers are inspired by the sights and 

sounds of exotic destinations, John Hardy’s team of designers live 

the dream on a full-time basis. They are inspired by the natural 

surroundings of the Southeast Asian landscape they call home. 

Founded in Bali, headquartered in New York, with offices in 

Hong Kong and Bangkok, John Hardy is one of the most exotic 

jewelry companies in the world. The designs are inspired by a 

combination of Asian and Western influences.

 John Hardy is dedicated to handcrafted luxury and creating 

objects of meaningful beauty, so each season, they take 

inspiration from natural surroundings as well as native artisan 

cultures. The new collections are dedicated to the preservation 

and reinterpretation of artisanal traditions.

 This year, John Hardy celebrates its 40th anniversary, with 

a focus on its four iconic collections, including the Classic 

Chain. The Classic Chain collection is delicately hand-woven 

to represent the heritage and preservation of community and 

friendship.

b y  C A R O L  B E S L E Rdesigner spotlight

JOHN HARDY IS DEDICATED TO 

HANDCRAFTED LUXURY AND CREATING 

OBJECTS OF MEANINGFUL BEAUTY, SO 

EACH SEASON, THEY TAKE INSPIRATION 

FROM NATURAL SURROUNDINGS AS WELL 

AS NATIVE ARTISAN CULTURES.

Eastern
John Hardy’s new collections reflect the team’s exotic

surroundings and a dedication to craftsmanship

Legends Macan Heritage 
Limited Edition Cuff.
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 The Legends collection, symbolic of strength, 

prosperity and protection, features John Hardy’s 

signature Naga, reimagined with ornate scales and 

embellished with diamonds and precious stones. Hardy’s 

iconic collections include Bamboo, long a symbol of 

care and nature in Asian culture. The Dot collection, 

representing eternal love and endless possibilities, has 

been modernized with the debut of pearls, a symbol of 

purity and integrity.

 John Hardy, a former art student and 

environmentalist from Canada, visited Bali for the first 

time in the 1970s, and was instantly captivated and 

inspired by the natural beauty of Indonesia. He also 

fell in love with the jewelry tradition in this exotic 

land when he encountered local artisans producing 

handcrafted pieces using the jewelry-making techniques 

honed by their ancestors. Hardy began to study ancient 

jewelry artisanship and to work with local goldsmiths. 

By combining their ancient techniques with modern 

ingenuity, he created his eponymous jewelry brand in 

1975. The brand is committed to sustainable 

practices in every aspect of its creative process. 

John Hardy uses recycled silver, sources alluvial 

gold, and tracks the origins of its gemstones. 

The company’s Bali compound was built using 

local, low-impact natural materials, including 

bamboo, adobe, and thatch. At its heart is the 

design studio, housed in a restored Balinese 

community hall, an antique timber structure 

with a natural grass roof.

THE NEW COLLECTIONS ARE 

DEDICATED TO THE PRESERVATION 

AND REINTERPRETATION OF 

ARTISANAL TRADITIONS.

Bracelets from the Classic 
Chain Collection.

Coil Bracelets from the 
Dot Collection.
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be brilliant everyday & night
in our New Moon earrings.

Designed by Women for Women. 
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rends for 2015
 Each year, the red carpet, runway, and gemstone industries work in 
unison to provide designers with fresh colors and silhouettes that are 
ripe for translation into beautiful new jewelry designs. Here’s how the 
trio of influences works: Television viewers at home covet the styles 
worn on starlets and ask their favorite store for similar pieces. Jewelry 
designers observe the necklines and sleeve lengths of recent runway 
collections in order to create accessories that will complement the 
couture. And then there’s real life — what does Mother Nature have 
to offer? Did a new ruby source open up in Greenland or a vein 

of tourmaline in Brazil? These will affect stone availability on the 
market. All these factors collide in a masterful mayhem of kismet 
on the ground that’s fertile for making refreshing new pieces. This 
year’s trends offer a vibrant array of color, dramatic silhouettes, and 
spectacular one-offs. Rare stones like Paraiba star in limited-edition 
collections for devotees of unique pieces, while collar necklaces cover 
exposed décolletages, and red, purple, and pink stones populate many 
a new karat-gold style. It’s a great time to be a collector; here are 
several jewelry trends you won’t want to miss.

b y  J E N N I F E R  H E E B N E Rtrend report

The Bejeweled Forecast:

One-of-a-Kind
 Jewelry designers are working hard to woo 
sophisticated buyers with one-of-a-kinds. Many 
creations that debuted at major jewelry fairs like 
Vicenza, Baselworld, and Couture this year were one-
offs featuring rare gems such as Paraiba tourmaline 
from Brazil, naturally color-changing csarite (found 
only in Turkey in small amounts), spectacular sizes 
of diamonds, Australian opals, and rarely seen orange 
sapphires, among others. Luxury shoppers are in the 
market for collector-quality pieces that peers won’t 
have and that could someday land on auction blocks 
(think investment stones). Designers are happy to 
oblige — as long as supplies last. 

One-of-a-kind Cabachon Paraiba 
Tourmaline and Unheated Ruby 
Diamond Ring by Oscar Heyman.

One-of-a-kind 
Paraiba Tourmaline 

and Diamond 
Earrings by Long’s 

Jewelers.

One-of-a-kind 
Mint Garnet Pave 

Diamond Halo Ring 
by Long’s Jewelers.

One-of-a-kind Fire Opal 
and Diamond Ring by 

Oscar Heyman.

One-of-a-kind Spinel and 
Diamond Earrings by 
Oscar Heyman.
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trend report

H
Hello, Yellow!
 From modern fashion pieces to wedding jewels to 
sentimental heirlooms, yellow gold is inspiring many a 
beautiful look. Yellow gold speaks to the fashion world’s 
recent obsession with the 1970s, as styles appear in 
fringe and layering forms, and it is ideal for contrasting 
rich hues of gemstones, colorless diamonds, or other 
colors of gold in designs. Plus, yellow gold is a timeless 
material that’s respected and recognized over the world 
as valuable, beautiful, coveted, and even stockpiled in 
rough economic times. And when transformed from 
pennyweight to prized possession, yellow gold is a subtle 
flash of wealth that you wear.

Classic Link Bracelet in 18k 
Yellow Gold by Tamis.

Gypsy Dome Rings 
in 18k Yellow and 
Rose Gold by 
Tamis.

Three Loop Earrings 
in 18k Yellow Gold by 
Roberto Coin.

Multi-strand Bracelet in 18k 
Yellow Gold by Roberto Coin.

Wide Ribbed Ring in 
18k Yellow Gold by 

Roberto Coin.
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M O N I C A  R I C H  K O S A N N
The Locket and Charm Collections



trend report

Get Stacking
 Pile on the bangles and rings, because stacking pieces aren’t going 
away! Stackables are ideal gifts and collectibles that build a big impact 
over time and are easy to mix and pair with different makes because of 
their linear edges. Made in all manner of metals and gemstones, stacking 
pieces are available in thick or thin profiles, as cuffs or bangles, and as bands 
or tiny cocktail rings whose gemstone centers are to be worn in tiers set askew for a 
voluminous and playful effect.

G

AA Great Divide
 Never has negative space been so beloved. Instead of 
adding center stones or solid motifs, designers are leaving 
out quite a bit in the middle of recently unveiled styles. 
Enter a wide divide in rings and cuffs, all in the name of 
a more modern aesthetic. Plus, the looks are easy to slip 
on and off (no pinching!). And since nobody seems to be 
missing the material eliminated, it would appear that a 
design void has been filled by designers embracing wide, 
open spaces in styles.

Venetian Quatrefoil Single Row 
Cuff with Diamonds in 18k Yellow 
Gold by David Yurman.

Venetian Quatrefoil Single 
Row Cuff in 18k Yellow Gold 
by David Yurman.

Renaissance Bracelet with 
Lapis, Lazuli and Iolite in 
Sterling Silver and Gold by 
David Yurman.

Diamond Stacking 
Bracelets in White Gold.

Diamond Stacking 
Bracelets in Yellow Gold.
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b y  C A R O L  B E S L E R

Roberto Coin
of Roberto Coin Jewelry

Designer Profile:

designer profile

“Inspiration is one of my favorite words. It usually comes to me in 
different ways from my travels, from my own culture and from my curiosity. 
I pay attention to all fashion shows and the way women dress in different 
countries. I pay attention to arts and to nature and the animal world. I am always 
very attentive to understanding what is missing in the market and moving my 
creativity towards that but always following the fashion world. During 2014 and 
this year, the custumers were looking for innovative total gold look collections 
with a fresh style and an antique soul. This has been my mood of inspiration 
for many of the most important current collections like Pois Moi, Golden Gate, 
Princess and New Barocco. They are all extremely modern in design but with a 
retro touch in the overall look.”

Roberto Coin with Marion Cotillard. 

Barocco 3 Row Bangle 
in 18k Yellow Gold.

Barocco 3 Row Diamond 
Ring in 18k Yellow and 

White Gold.

Pois Mois Single Row 
Bangles in 18k Rose, 

White and Yellow Gold.
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b y  C A R O L  B E S L E R

“I first get the idea for a piece from my travels — I’m 
incredibly influenced by the destinations I visit and the nature and 
architecture I see. Then, once the design is finalized, our craftsmen use a 
bulino tool to engrave hundreds of tiny lines on the gold surface, creating 
a tactile finish that remains practically unalterable through time. Should 
the piece include a colored stone or diamond, they are all hand-set. I am 
also inspired by the women who wear Marco Bicego. When creating my 
collections, I always keep the Marco Bicego woman in mind, especially her 
style and how she isn’t afraid to experiment with jewelry in unconventional 
ways. Many, if not all, of our collections can be worn together; I design 
with the mentality that pieces are meant to be artfully layered.”

Marco Bicego
of Marco Bicego Jewelry

Designer Profile:

designer profile

Lunaria Necklace with Diamonds 
in 18k Yellow Gold.

Lunaria Earrings in 
18k Yellow Gold.
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m a s c u l i n i t y

 As men’s jewelry becomes more mainstream, there is a wider selection of styles to 
choose from, made from a greater selection and mix of materials.

 Pendants, rings, and cuff links are all growing in popularity, but the strongest trend in 
men’s jewelry is bracelets. The trend is being driven partly by celebrities, including Prince Harry 

of Britain, whose penchant for wearing stacks of beaded and leather bracelets on his wrist is well 
documented. Bracelets are being worn on either side of the watch, or mixed together on the non-watch 

wrist. Stacking a few together is a strong trend, mixing leather, beaded, metal, and wrap bracelets together. 
The look is no longer just for casual wear but is acceptable in the boardroom. 

 Part of the reason for the surge in popularity of men’s jewelry is that, like women, men have become intrigued by the potential 
uniqueness of pieces, with offbeat materials and motifs. Unlike the flash of transparent gemstones that signifies status in women’s 
jewelry, men prefer solid mineralized stones, such as onyx, bloodstone, lapis lazuli, jade, black diamonds, brown diamonds, labradorite, 
and even ceramic. Metals are hammered, woven, twisted, engraved, and blackened, for a more industrial-chic look, which differentiates 
it from the high polish of many women’s pieces. 

b y  C A R O L  B E S L E Rmen’s jewelry

From Roman seal rings 

to the jewels of the 

Maharaji, men’s jewelry 

was the original form 

of adornment

myth

Spiritual Beads Bracelet with Tiger’s 
Eye by David Yurman.

Medium Bronze & Sterling Silver 
Classic Chain Bracelet by John Hardy.

Large Bronze & Sterling Silver Classic 
Chain Bracelet by John Hardy.

Legends Eagle 
Head Cufflinks in 
Sterling Silver by 
John Hardy.
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 Motifs include eagles, hawks, dragons, lions, owls — creatures of myth and 
masculinity. Just as women’s jewelry conveys a message of style and tasteful 
accessorizing, men’s jewelry is a talismanic expression of identity, a display of 
power as much as personal style.

On the cuff
The most longstanding and prolific item of masculine adornment is the cufflink. 
As a functional item, the first cufflinks appeared in the 1600s but became 
widespread only at the end of the eighteenth century following the evolution 
of men’s shirts. At that time, cuffs were secured using ribbons, and these were 
slowly replaced by pairs of buttons. The modern cufflink was born in the mid-
nineteenth century, with men in the middle and upper classes using them to 
attach their highly starched shirt cuffs. 
 The 1960s trendy London scene brought a new male fashion awareness, 
exemplified by the Carnaby Street dandies, among them Mick Jagger, and 
cufflinks became a creative part of masculine outfits. But, alas, the simpler 
fashions of the later Woodstock generation caused the near disappearance of the 
cufflink.
 In the 1990s, they made a comeback, and this renaissance continues today. 
Although functional, cufflinks now express the personality of the wearer and exude 
elegance and refinement. These minor works of art may range from whimsical to 
solemn, from simple to elaborate, from inexpensive to luxurious. 

Gents Boston Link Chain and Bracelet 
in 18k Yellow Gold by Tamis.

Empire Link Bracelet with 
Gold by David Yurman.

Exotic Stone Tag 
Necklace with Black 
Onyx by David Yurman.

Legends Eagle Head 
on Extra Large Flat 
Chain Bracelet in 
Sterling Silver by John 
Hardy.

Legends Eagle 
Head Bracelet in 
Leather & Sterling 
Silver by John 
Hardy.
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for Anniversary Milestones
gifts

1

 The big day is coming. You find yourself searching for the 

perfect gift, and the stress starts to mount. But this is supposed to 

be a happy occasion. Trepidation probably isn’t the ideal reaction 

to the realization that you and your partner are preparing to 

celebrate a significant milestone in your relationship. But let’s face 

it, it’s often the reality. And it’s not really a negative reaction — you 

are simply feeling the weight of finding just the right expression of 

a very deep love for the most important person in your whole world. 

That’s perfectly understandable, and it’s a good thing. All you need is 

a little guidance.

 Our first piece of advice is to forget about the traditional milestone 

anniversary gifts. While they are good as guidelines, unless you are the 

overly creative type, you are going to have a near impossible task

of determining the perfect paper, tin, wood, or other material inspired gift.

 Instead, the easiest thing to do is to go classic. All women love jewelry, flowers, and 

romantic date nights. As Marilyn Monroe said, “Diamonds are a girl’s best friend.” You 

can’t go wrong taking that advice, so here are a few dazzling ideas she will always love:

anniversary ideas

First Anniversary
 Celebrating your first year of marriage is almost as exciting as celebrating your tenth. You have 

adjusted to married life after the honeymoon, and you have learned a whole lot about your partner, so 

you want to celebrate this exciting and important first year of your life together as a married couple. 

Diamond pendants and anniversary rings are great options. They are classic and beautiful and can be 

worn every day.

Diamond Solitaire 
Pendants by 
Long’s Jewelers.

Diamond Eternity 
Bands by Long’s 
Jewelers.
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Whether you are celebrating your first or fiftieth year of marriage,
the most important thing to remember is, it’s the thought that counts.

Think about her and what fits her style and personality, and she will be sure to love it.

Fifth Anniversary
 After 5 years of marriage, you certainly 

have something to celebrate, so you want to 

commemorate this exciting milestone with a 

gift that shows her how much she means to 

you. A diamonds by the yard necklace or pair 

of beautiful diamond stud earrings will make 

any woman feel loved.

Tenth Anniversary
 Celebrating 10 years of marriage is a big deal. You 

have spent an entire decade together. While there may 

have been ups and downs, you still love her as much 

as the day you married her. A diamond band to add to 

her engagement ring and wedding band is a great gift to 

commemorate this amazing milestone.

Diamonds by the 
Yard Bezel Set 
36” Necklace by 
Long’s Jewelers.

Diamond Halo 
Stud Earrings by 
Long’s Jewelers.

Multi-row Diamond 
Eternity Bands 
from the Pave 
Silk Collection by 
Memoire.

Cushion Cut 
Diamond Halo 
Anniversary Bands 
by Henri Daussi.
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refresh
b y  D E B O R A H  Y O N I C Krenewed beauty

THE MAXIM “SOMETHING OLD, 
SOMETHING NEW” CAN ALSO APPLY 
TO YOUR WEDDING JEWELRYredesign

restyle
 Just because it’s been a while since you walked down the aisle, 

doesn’t mean you can’t celebrate how far you have come, and dream 

about milestones left to celebrate! Why should newly married 

couples have all the fun!

 As tastes and financial circumstances change, many couples look 

to refresh, restyle, and redesign their wedding rings. The jewelry 

you wear everyday is steeped in sentiment and symbolism, and 

by restyling your engagement ring, you can preserve the special 

meaning attached to it while updating the design or the diamond. 

It’s the best of both worlds.

 Redesigning your engagement ring means you don’t have to give 

up the precious keepsake of your wedding day. You can keep the 

original metal and even the setting, while upgrading the diamond or 

adding more gemstones to create a variation on the original design. 

You could even use the same gold and melt it down to form a brand 

new ring design. We are constantly evolving as people and couples, 

and celebrating our lives together in our wedding rings affords lots 

of opportunity to be creative.

 Long-time clients of Long’s Jewelers know that they are in good 

hands and that any redesign of their precious jewels will reflect their 

own personal sense of taste and style. 

 An engagement ring upgrade can mean 

anything from swapping out a center stone to 

enhancing the original setting with a halo of 

diamonds or a detailed prong and gallery 

setting. Many couples add diamond anniversary bands or wraps 

that can also have the power to alter the look and elevate the 

impact of a diamond in an existing ring.

 For some couples, the best option is to upgrade to a new 

engagement ring due to a change in style preference or damage to the 

original ring. Consider enhancing the design with layers of meaning 

by adding children’s birthstones, specialized filigree metalwork, 

inscriptions to the band or three-stone “past, present, and future” 

symbolism. 

 The trend for stackable bands is a wonderful way to upgrade 

existing jewelry and at the same time, to build on the story of 

you and your partner’s lives together. Adding bands for special 

anniversaries and life events creates new wedding ring ensembles. 

Many women also upgrade by adding color to their rings, with fancy 

color diamonds a favorite choice, as well as color in metals like rose 

or yellow gold.

 Just as when you picked out your original wedding rings together, 

it might be fun to make the choice to upgrade together — including 

a new ring for your significant other — reliving the original moment 

of commitment. If you do choose to buy a new ring, take care 

to preserve the original, either for yourself or future 

generations. It is always possible to renovate fine 

jewelry in the future!

Cushion Cut 
Graduated Diamond 

Ring by JB Star.

Cushion Cut Three 
Stone Diamond 

Ring from the 
Long’s Signature 

Collection.

Pear Shape Diamond 
Ring by Joshua J.

Pave Diamond 
Solitaire 

Engagement 
Ring by Mark 

Patterson.
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Pave Split Shank 
Graduated Diamond 
Engagement Ring 
Setting by Michael M. 



C

M

Y

CM

MY

CY

CMY

K



 Since the Middle Ages, the engagement ring has served to show 

that a woman is betrothed. Since that time, women have been proudly 

displaying their engagement rings to family and friends.  Today, with 

Facebook, Twitter, and Instagram, not only are women sharing their rings 

with friends and family, but with the world.  Knowing the latest trends in 

engagement rings will help you make sure the ring you pick will be one 

that you will be excited to show off to anyone.

 More than ever, women want an engagement ring that is unique, 

something that demonstrates her own personal style. Fortunately, it is 

now more possible than ever to have that unique ring. Thanks to advances 

in ring design technology, you and your significant other can design every 

facet of the ring of your dreams. You can choose the design, the center 

stone, the metal, the shank, the crown, and the accent stones. Your 

retailer can put it all together for you in a very short amount of time.

 When it comes to weddings, there are many decisions to be made about 

colors, from the shade of the flowers to the color of the bridesmaids’ 

dresses. You will also have the challenge of picking the right color of metal 

for the engagement ring. One of the hottest trends over the past few years 

has been in metals and colors. Opting for a mixed metal design offers 

endless possibilities in terms of mixing and matching different color bands 

and styles. You could even stack on multiple bands in different colors, 

creating a statement that is as individual as you are.

 Once thought to be a passing fad, rose gold has gained in popularity 

over the years. With its stunning color and romantic vibe, it is easy to 

see why many women love this color. Rose gold offers brides a range of 

tones from a blush pink to a distinct rose or even red — so you can pick 

the color that best 

compliments your skin 

tone. It is a simple way to take a classic engagement ring design and add 

just enough color to give your ring that exceptional look. Best of all, rose 

gold looks great with any skin tone.

 It is also possible to choose from several diamond shape options. 

Baguettes are popular right now. This classic stone shape can be used to 

flank the center diamond in an engagement ring or in several new ways to 

create distinctive expressions. The baguette is fresh again and can easily 

give your ring some pizazz.

 The east-west stone setting, or setting a stone horizontally, creates 

an unusual and attention-grabbing look. A bonus of this setting is that 

it makes your stone appear larger. It works best with cushion, oval, 

marquise, and emerald shaped stones.

 Adding a halo to an engagement ring came into vogue briefly in 

the 1920s and has recently become very popular again. It creates the 

illusion of a larger center stone, adding up to a big look without spending 

beyond your means. In 2015, halos are featuring different shapes than 

the stones they surround. Double (and triple) halos are getting more 

popular, allowing for unusual touches, such as using a row of yellow or 

pink diamonds or even blue sapphires.

 While there are a lot of exciting trends to consider and lots of stunning 

looks to make your engagement ring stand out, here’s one trend that won’t 

change — the perfect ring for you is the one that best symbolizes the 

personal journey you and your significant other are about to undertake.

b y  R E B E C C A  V E R M Awedding planner

The hottest trends in engagement rings for 2015

BEST RING
PUT YOUR

FORWARD
Cushion Cut Three Stone 
Diamond Engagement Ring 
from the Long’s Signature 
Collection.

Diamond Solitaire 
Engagement Rings by 

Lazare Kaplan and Long’s 
Signature Collection.

Cushion Cut Diamond 
Solitaire Engagement Ring 
from the Long’s Signature 

Collection.

Cushion Cut White and Yellow 
Diamond Halo Engagement 
Rings by Henri Daussi.

L O N G ’ S  J E W E L E R S  M A G A Z I N E  [41





he value of a diamond is defined in very specific terms. We can measure the size, 

clarity value (absence or presence of flaws), quality of the cut, and degree or absence 

of color. The result is a string of letters and numbers that differentiates one diamond 

from another. Every diamond, however, is beautiful in its own way. In the end, a diamond grade 

is just a professional opinion. Here is some information that will help you weigh in with an 

opinion of your own when buying a diamond.

 Each of the following diamond grading categories endeavors to rate one thing: the amount of 

white light return that a diamond displays. The best diamonds are thought to be the ones that 

reflect the most light or sparkle.

Carat size: The larger the diamond, the higher the price. This is because larger diamonds are 

more rare than smaller ones and, therefore, the price per carat rises exponentially. Although it makes 

sense that the bigger the diamond, the greater the light return, this factor can also be affected by 

other elements. Size is no guarantee of quality.

Clarity: This refers to the presence of inclusions or impurities within a diamond. Marks on the 

surface are called blemishes. Internal marks are called inclusions. Most diamonds have them, but 

the amount may be less important than where they are located. Inclusions on the table (the top, 

flat facet) of a diamond will noticeably affect clarity. The Gemological Institute of America (GIA) 

clarity scale rates diamonds in 11 grade categories according to the size and place of its inclusions: 

Flawless (FL), Internally Flawless (IF), Very, Very Slightly Included (VVS1 and VVS2), Very 

Slightly Included (VS1 and VS2), Slightly Included (SI1 and SI2), and Included (I1, I2, and I3). 

Color: The closer a diamond is to being colorless, the higher the grade. GIA’s color grading 

scale for diamonds — the industry standard — starts with the letter “D” (colorless) and continues, 

with increasing presence of color, to the letter Z. The extremities on this scale are the most 

rare. The differences between one grade and the next are subtle, but under the right lighting 

conditions, they are visible to the human eye.

Cut: Cut reflects the quality of a stone’s 

proportions, symmetry, and polish, all of 

which reflect light return. A diamond’s cut 

grade is based on symmetry, roundness, 

depth, width, uniformity of facets, and 

quality of finish. Many appraisers grade 

according to the American Gem Society 

(AGS) diamond cut grading system, which 

ranks round brilliant stones (the most 

common cut) on a scale from 0 to 10. 

According to the system, 0 is “ideal” and 

10 is “poor.” The GIA diamond cut grading 

system ranks the cut of a round brilliant 

diamond on the following scale: “excellent,” 

“very good,” “good,” “fair,” and “poor.” 

 The best cuts reflect most or all of the light that 

enters a diamond back to the eye; therefore, they 

are considered top of the line, and will command 

the highest prices. A poorly cut diamond is one in 

whose proportions cause light to be reflected out 

through the sides of the stone (sometimes called 

a “fisheye”) or through the bottom of the stone 

(sometimes called a “nailhead”).

 With these four elements in mind, you are 

armed with the information that most trained 

professionals use when buying the diamonds 

that they, in turn, sell to you. It is important to 

know that there are many combinations of these 

factors. In fact, no two diamonds are exactly alike, 

even if they share the same grade. So how does 

knowing a diamond’s grade help you to determine 

its price? The grade is only a guideline. The price 

also depends on market prices that are tracked on 

diamond price lists such as the Rap Report. It is also 

based on currency fluctuations, market conditions, 

and the buying acumen of your retailer.

 The price of a diamond ring or a piece of 

jewelry also depends on the type and amount of 

metal used for the shank or setting and the design 

and the sophistication of the setting. Ultimately, 

it is a personal choice, tailored to your budget, 

your taste, and your own judgment about which 

combination of factors is right for you.
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inside information

SHALLOW IDEAL DEEP

When a diamond is cut too shallow, light escapes out the bottom. When it is cut too deep, light escapes out 
the sides of the pavilion. When it is cut to idea proportions, light is returned out the table or top of a diamond.

DiamondWhat’s
Important in a

T
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Diamonds are formed when carbon atoms are compressed for millions of years under 

tremendous heat and pressure deep within the earth. But when minute traces of other 

elements are blended with the carbon, the result is the most precious and rare of all: 

a fancy color diamond.

 The value of a diamond is determined by four factors: the well-known four C’s of color, 

cut, clarity, and carat weight. A flawless, colorless diamond has significantly more value than a 

heavily included stone with a visible off-color. But the value scale for diamonds is a “u” shape, not a downward 

trajectory. Once the color of a stone is saturated enough to become an asset rather than a detriment, the diamond again begins 

to gain value and is reclassified as a fancy color diamond. Both the particular hue and the intensity of color help to determine 

the value of a fancy color diamond.

 In addition to traces of elements such as boron (blue) and nitrogen (yellow) in the carbon, color also can come from a quirk 

of nature that twists the crystal while the stone is being formed (pinks and reds) or radiation, either natural or man-induced, that 

displaces the carbon atoms (green). 

 Natural color diamonds are graded face-up on a scale progressing from light to fancy to intense to vivid. Light is the most affordable 

option of any color and vivid is the most expensive. Diamonds also frequently have modifying colors. An orange-ish yellow diamond 

has undertones that distinguish it from a pure yellow, like a marigold instead of a daffodil. A diamond’s modifying hue is given first 

and its primary color last: a grayish blue — such as the famous Hope Diamond — is a blue diamond with a hint of gray, like a summer 

thundercloud.

 Most diamonds contain minute flaws called inclusions that affect its value. The number and size of the flaws determine the 

stone’s clarity grade. For a colorless stone, the fewer the better, but clarity matters less in a fancy color diamond. The primary driver 

of value for a colored diamond is its color first and clarity second, especially because, 

in many cases, the color masks the inclusions to the naked eye. Certain colors 

of diamonds tend to have more inclusions than others: because of the way 

they are formed, pink and red diamonds often have lower clarity values 

than natural blue or yellow diamonds.

 The cut of a stone is also valued differently for a colored 

diamond. For a colorless stone, the goal is to arrange the facets 

to achieve as much brilliance as possible while retaining as 

much weight as possible, and to minimize the visibility of any 

inclusions. 

b y   H E D D A  S C H U P A Krainbow radiance

Bezel Set Fancy Light Yellow 
Diamond Stud Earrings by 
Joshua J.

Cushion Cut Fancy Intense Yellow 
Diamond Halo Ring by Joshua J.

Cushion Cut White & Pink Double 
Diamond Halo Engagement Ring 
by Henri Daussi.
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 But those proportions don’t apply to fancy color diamonds. 

While brilliance and sparkle are important, the goal when 

cutting a natural color diamond is to have as much color as 

possible facing up. This impacts carat weight. The kind of 

cutting required to bring out the best color in a diamond often 

requires more weight reduction than if it were merely a matter 

of arranging the facets for best light return. As a result, the 

value of a large natural color diamond will far surpass that of 

a comparably sized colorless stone: some vivid pinks and blues 

have sold at auction in excess of $1 million per carat, whereas a 

100-carat D-flawless diamond was valued at $190,000 per carat 

(and sold for $22 million) at Sotheby’s in April. 

 Red is the rarest color for a diamond. Most jewelers have never 

seen one except in pictures. Reds don’t get very big: the largest 

known is the 5.11-carat Mousaieff Red Shield. (By contrast, the 

Hope diamond, the world’s largest blue diamond, is 45.52 carats.) 

Other shades close to red (pink and purple) are also extremely 

rare and costly. These almost always come from the Argyle 

Mine in Australia, owned by mining giant Rio Tinto. The finest 

selection from the mine each year is offered at an annual sealed-bid 

auction called a tender. The 2015 tender, called the Connoisseur’s 

Collection, is comprised of 65 stones weighing a total of 44.14 

carats. Included are four fancy reds, as well as a fancy vivid purplish 

pink and a fancy intense pink. The tender debuted at the Sydney 

Opera House in Australia in June and will be shown in New York, 

Hong Kong, and Perth before final bids close on October 21.

 Natural blues and greens also are very rare. Not quite as rare as 

red, but still rare enough to be among the world’s most valuable 

stones. As with all color diamonds, even a slight variation in color or 

intensity can add thousands, if not millions, to the price per carat.

 Brown and yellow diamonds are ideal for those who are 

beginning collections. Brown is the most common fancy color 

diamond, dating back to the ancient Romans, who often set them 

into jewelry. In addition to its renowned pinks, Australia’s Argyle 

mine also produces the majority of brown diamonds. Rio Tinto 

developed a special grading scale for these, ranging from pale 

champagne to deep cognac, with many variations in between. 

 Yellow is the second most common fancy color diamond. 

While the term “canary” is often used to describe these diamonds, 

it’s not a proper term for valuation or grading. Yellow diamonds 

are most often found in South Africa.

 Black diamonds have recently become extremely popular in 

jewelry design. Natural black diamonds are very rare, with the 

color being formed by enough dark inclusions, usually graphite, 

to create a solid appearance. But more commonly, black 

diamonds are treated with heat or radiation to turn them such a 

dark green that they appear black. 

 Heat, pressure, and radiation can be recreated in a laboratory 

to turn off-color diamonds into higher-value fancy color 

diamonds. These treatments are safe and permanent, and 

the technology has brought fancy colored diamonds within 

budgetary reach of more consumers. Collectors tend to prefer 

natural color diamonds; fashion-lovers on a budget may choose 

the more affordable treated gem. We can tell you if a stone 

is natural or treated, and can show you the price comparison 

between a treated stone and a natural stone in a similar size. 

Cushion Cut Pink Diamond 
Halo Ring by Joshua J.
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Every one of Furrer Jacot’s creations is truly unique and hand-crafted one ring at a time by our artisans in Schaff-

hausen, Switzerland. Relying on this expertise for 155 years handed down from generation to generation. Their 

constant striving for excellence allows Furrer Jacot to offer the most distinctive wedding bands with an authentic 

culture of quality and, fittingly, guaranteed for life.

t r u e

Each wedding band and engagement ring 

expertly created by the artisans at Furrer Jacot 

in Schaffhausen, Switzerland, uses a process that 

combines innovative technology and traditional 

craftsmanship. Putting the final product on 

immediately confirms the highest quality and 

comfort — exclusively yours.

We are one of the first jewelers in the U.S. to 

introduced the distinctive wedding band collection 

of Furrer Jacot to our discerning clientele. Like Furrer 

Jacot, we are a family owned business and take great 

pride in guiding each client to find his or her true and 

unique wedding band.

FURRER JACOT
i t  s e a l s  t h e  m o s t  i n c r e d i b l e  b o n d s
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u n i q u e

A wedding band is worn every day next to the skin, and because it symbolises 

an emotional bond, it must be unique. These are the two precepts that have 

always led Furrer Jacot to create each piece individually for every client. 

This follows the “100% Swiss Made” tradition, and ensures that strict criteria 

are met throughout its stages.



 Have you recently opened up your sock drawer and pulled out 
your old jewelry box to ponder the value of the treasures inside? 
Rings so old that you don’t remember seeing them before, brooches 
you haven’t worn for decades. How do you know what you have? Is it 
a king’s ransom, or should it go to the rummage sale at the community 
center? Here are a few tips to help you determine whether your jewelry has 
resale value or whether the jewelry you are considering purchasing from an 
auction or the estate department of your local jewelry store is valuable.
 
boxes
 While it isn’t a guarantee of high value, a box with a signature is a good 
sign. If a bracelet given to you by your aunt is in a box signed Cartier, maybe 
it is from Cartier, but it also may be that your aunt had the box and wanted 
to protect the bracelet. If it isn’t Cartier, it still might be of value. Take it to 
your jeweler for an appraisal. 
 
signatures
 There is a strong demand for jewels by certain makers. Cartier, Tiffany, Van 

Cleef & Arpels, Harry Winston, and Graff are among them. 
Antique jewelry signed by  Fabergé, Castellani, and 

Giuliano are also important. You can usually 
see a signature with a simple 10-power 

loupe. Cartier, Graff, and Winston 
usually use their names, Tiffany 

usually uses the name or “T & 
Co”, and Van Cleef uses “VCA.” 
Fabergé is signed with the name 
Fabergé in Cyrillic.

b y  D U N C A N  P A R K E Restate jewelry

how to put a value on estate jewelry

One-of-a-kind Fancy 
Link 30” Chain in 18k 
Yellow Gold.

One-of-a-kind 
Jade and 

Diamond Halo 
Earrings in 

18k White and 
Yellow Gold.

One-of-a-kind Diamond 
Filigree Ring and Vintage 
Pearl and Diamond Filigree 
Ring in 14k White Gold.

Cartier Diamond 
Love Ring in 18k 
White Gold.

Paspaley South Sea Pearl 
Strand in 18k Yellow Gold.

Cartier Diamond 
Maillon Panthère 
Ring in 18k White 
Gold.

timeless 
TREASURES
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 City or country stamps are also often present, particularly on 
European jewels. An English hallmark should have four or five 
elements indicating the maker, the metal karat value, the city where 
it was tested, and the year. These stamps are guides for origins and 
the age of jewels.
 
condition
 In buying or selling, condition is very important. If there is 
damage or signs of a repair, it may have an effect on the value. 
Simple resizing of a ring or replacing the tips on a setting will have 
little effect on value, but some repairs are cause for concern. The 
presence of soft solder, for example, indicates a repair that is likely 
not strong and almost impossible to reverse. Soft solder is a lead-
based material that usually has a grey color.
  If a jewel is bent, dented, or cracked, it often can’t be fixed. 
Hollow jewels with dents or bent chains can rarely be repaired and 
should be avoided if buying. 
 These days, laser welding has revolutionized jewelry repair and 
restoration, and work can be done with virtually any gem left in place 
without fear of damage. Laser repairs are detectable, but very subtle.
  Some jewels have been repurposed. A ring may have been turned 

into a brooch, for example, and this can be detected if the back 
of the brooch is curved, as if it were made originally 

to fit on a finger. That alteration may make it 
harder to sell because it hasw changed 

from its original function.

 costume jewelry
 Many of us have costume jewelry, but 
how can you tell what is precious and what 
is just pretty? Real gems in precious metal will 
usually have an open back behind the gems. Most 
costume jewels will have a closed back. Look for wear. Is the gold 
worn down to a white metal, brass, or copper? This suggests gold 
plating. Pearls that feel lightweight, or feel very smooth when gently 
rubbed together, might be imitations.
 
popular jewels
 Certain styles of jewels are in high demand, and something out 
of fashion is hard to sell. Brooches are also unpopular, with certain 
exceptions. We just don’t see people wearing brooches, so they don’t 
sell well. Earrings and rings are good sellers, on average. Large size 
jewels that make a big show are also popular right now. 
  Diamonds are a perpetual good seller, and the bigger, the better. 
Similarly, rubies and blue sapphires are always popular and always in 
style, particularly vintage gems of good size, because they might pre-
date enhancements that are common these days.
 
styles
 Some jewels are easy to sell. The geometric style of 1920s Art 
Deco jewelry remains a popular seller. Ornate jewels of the late 
Victorian period are also in demand and, like Art Deco, aren’t being 
made these days, so they provide an opportunity to own something 
you can’t get everywhere.

One-of-a-kind Antique 
Gem-set Lorgnette in 18k 
Yellow Gold.

One-of-a-kind Green 
Tourmaline Lace Work Pin in 
14k White and Yellow Gold.

Tiffany & Co. 
Diamond Etoile 
Bangle in 18k 
Yellow Gold.

Bulgari 
Diamond 

Alveare Earrings 
in 18k Yellow 

Gold.

One-of-a-kind Cabochon 
Amber Earrings in 14k 
Yellow Gold.

One-of-a-kind Vintage 
Mine Cut Diamond Pin 
in Platinum. 

Buccellati Leaf Earrings 
in Sterling Silver and 
18k Yellow Gold.

One-of-a-kind Opal and 
Diamond Halo Ring in 
18k Yellow Gold.

One-of-a-kind Diamond Bar 
Pin in Platinum.
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OUR BUYER'S PICKS:

fabulous finds

GIFT IDEAS FOR HIM
It was tough to narrow them down but here are just a few of our favorite gift ideas for this 
season.  With this gift guide, you can find the perfect gift for the men in your life including 
handmade leather goods, unique cufflinks and timepieces.
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THE BRAKEMAN 46mm Watch with 
Black Dial by Shinola. $825

Box Chain 22” Necklace, 
2.7mm, in Sterling Silver 
by David Yurman. $235 

Wheat Chain 18” 
Necklace, 3mm, in 
Sterling Silver by David 
Yurman. $250

Chevron Bracelet in Black 
by David Yurman. $375

Classic Chain Square 
Cufflinks in Sterling Silver by 
John Hardy. $395 each

THE RUNWELL SPORT 
42mm Titanium Watch by 
Shinola. $1,500

Legends Naga Dragon Head 
Bracelet in Sterling Silver by 
John Hardy. $1,995

Bedeg Bracelet in 
Sterling Silver by John 
Hardy. $295

Classic Chain Small Square 
Bracelet in Sterling Silver by 
John Hardy. $650

Legends Naga Dragon 
Head Cufflinks in Sterling 
Silver by John Hardy. $495



Reaches New Heights

Rolex unveiled some new-generation 

models and a new-generation movement 

this year at Baselworld. The movement, 

Caliber 3255, exceeds the standard set by 

the Swiss Official Chronometer Testing 

Institute (COSC), establishing a new 

level of chronometric performance for 

Rolex watches. The movement, backed 

by 14 patents, represents improvements 

in precision, power reserve, resistance to 

shocks and magnetism, and reliability.

b y  C A R O L  B E S L E R

Rolex thrills collectors with a new caliber
and a special Yacht-Master

Rolex

The new Day-Date 40 
model in platinum, 
with an ice-blue dial. It 
contains the new Rolex 
Caliber 3255.

Oyster Perpetual Day-Date 
40 in 18kt. yellow gold. 

time zone



 The new movement is being used in the latest iteration of the 

brand’s most prestigious model, the Oyster Perpetual Day-Date, 

known as the “presidents’ watch” thanks to the well-known and 

eminent figures who have adopted it. The new Day-Date models, 

in platinum or 18k gold, are available with a variety of new dials. 

The dials on the platinum versions of any Rolex are always ice-blue 

in color, and this one is no exception.

 A similar new movement is being used in the latest gem-set 

models of the Datejust Pearlmaster for ladies in a new 39mm 

size, in 18ct yellow or white gold. The bezels of these models are 

set with a color gradient of 48 baguette-cut sapphires — blue to 

fuchsia pink, blue to green, or orange to yellow.

 The new Oyster Perpetual Yacht-Master in 18k gold with a black 

dial was the talk of the Baselworld fair, where it was introduced 

earlier this year. The Yacht-Master has been in the Rolex line since 

1992, but this model is a first in three ways. The case is 18k rose 

gold (Everose, as Rolex calls its proprietary alloy) with a ceramic 

(Cerachrom) bezel. Previously, the Yacht-Master was available 

only in stainless steel, with a platinum bezel. It is also the first 

Rolex with a black dial.  But even more surprising is the elastomer 

(synthetic rubber) strap, another first. It’s called Oysterflex, and 

is made of a very soft, flexible elastomer with an internal cushion 

system that makes it extremely well fitting and comfortable. The 

rubber is fitted over metal blades made of a titanium and nickel 

alloy, so you get the strength of metal and the comfort of rubber. 

The Yacht-Master 40 has the same cyclops window and Mercedes 

hands, as well as the same movement, Caliber 3135, as the previous 

Yacht-Master.

 The Oyster Perpetual Lady-Datejust was also updated this year, 

with a redesigned case, enlarged to 28mm, and a new movement, 

the automatic Caliber 2236, which is fitted with a Rolex-patented 

Syloxi hairspring in silicon for superior chronometric performance.
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The new Lady-Datejust 28mm, is offered platinum, 18 kt. yellow or Everose gold with new dials as well as a 
President or Jubilee bracelet which is closely integrated into the Oyster case.



 Many of the world’s top athletes have served 

as Rolex ambassadors, and the brand is associated 

with key sporting events, including Wimbledon 

Tennis, the US Open Golf Championship, and 

Formula 1 racing. In the equestrian world, the 

company is a sponsor of the Rolex Grand Slam of 

Show Jumping: CHIO Aachen, the CSIO Spruce 

Meadows Masters Tournament, and CHI Geneva. 

Rolex is also a sponsor of several yachting events, 

including the Maxi Yacht Rolex Cup and the Rolex 

Swan Cup — both off the coast of Sardinia  — the 

Rolex Fastnet Race in the Celtic Sea, and the Rolex 

Sydney Hobart Yacht Race in Australia. Brand 

ambassadors include champion golfers Adam Scott 

and Tiger Woods, racing legend Tom Kristensen, 

tennis great Roger Federer, yachtsman Paul Cayard, 

and equestrian Meredith Michaels-Beerbaum.
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The new Yacht-Master, 
with a black dial, 
ceramic bezel, and 
elastomer strap.

Rolex has introduced 
several new versions of the 
Oyster Perpetual, with new 
dials and new sizes. 



Make It Memorable
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BREITLING

 Among Breitling’s recent introductions is the 
Emergency II, the second in a series of watches that save 
lives. The Emergency was first launched in 1995 and is the 
only watch with an antenna, sending messages through 
an international satellite alert system to search and rescue 
stations. So far, the watch has been instrumental in saving 
several lives. 

b y  C A R O L  B E S L E R

The Emergency II not only 
saves lives, but is also a 
multi-function chronograph 
with a rechargeable battery. 

SAVES LIVES

 The Emergency II is an updated version that sends 
messages on two frequencies, the second, new frequency 
offering more comprehensive data, making it the world’s 
first wristwatch with a dual frequency locator beacon. It’s 
called a Personal Locator Beacon, or PLB. The idea is an 
extension of the brand’s pilot’s watches, signalling the 
location of pilots or passengers following a plane crash. 

time zone
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b y  C A R O L  B E S L E Rtime for style

Watchmaking
Wonders

Top
Trends4

Today’s luxury timepieces are designed to stand the test of time, with increasingly 
maintenance-free mechanical movements and cases made of precious metals and space-age 
materials. Because it is made to last, there is always a classic, timeless element to the design 
of a luxury timepiece. However, several trends and style developments are revealed each 
year at the two main watch fairs in Switzerland, Baselworld and the Salon International de 
la Haute Horlogerie. Some of these trends are nuanced variations on previous designs, and 
others represent innovations that push the boundaries of craftsmanship and technology. 
Here are four trends that are currently shaping the modern mechanical watch industry. 

2

11. Classic timepieces and traditional movements are making a comeback, 
after several years of oversized watches with multiple complications. Characteristics 
of the classic dress watch include clean, minimalist dials with Roman numerals or 
sleek markers, and rarely more that one complication aside from minutes, hours, 
and seconds.

<

Rolex Cellini Dual 
Time in pink gold.

Rolex Cellini Time 
in white gold.

2. Blue dials 
The hottest trend in watch dials 
is blue, in every shade and hue. 
The color is at its best next to 
white or silver (the same reason 
that, in jewelry, blue sapphire 
is always set into white gold, 
platinum, or silver). Blue dials 
usually go hand in hand with 
steel, platinum, or white gold 
cases, which makes the blue 
dials pop.

Rolex Oyster Perpetual 
Submariner Date in 

18kt. white gold.> >Rolex Oyster 
Perpetual 39mm 
in stainless steel.

>





4
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time for style

4. Technical 
Move over smart watches, there’s a new trend that’s taking over the timepiece world – Technical watches. Linking 
modern functionality with advanced design, it is the innovative features that bring these watches to the next level. 
The world’s first rechargeable lithium-ion battery can be found in the Breitling Cockpit B50, and the Personal Locator 
Beacon (PBL) in the Breitling Emergency emits a signal if the wearer is in distress is forging a new path for watch use and 
performance. This trend is the perfect bridge between classic Swiss watch beauty and cutting-edge technology.

>
Raymond Weil 

Freelancer in Stainless 
Steel on Leather Strap 
with Rose Gold Plated 

Indexes and Hands.

>

<
Breitling Emergency Titanium 
Chronograph with a Built-
in Dual Frequency Personal 
Locator Beacon.

Breitling Cockpit B50 
Titanium Chronograph with 

Rechargeable Battery.

3

<
Michele Serein 16 
Diamond in Stainless Steel 
and Rose Gold. 

>
Longines Conquest 

Classic in Stainless Steel 
and Rose Gold with 

Diamonds.

3. Rose & Steel
While Rose Gold has been a hot trend for a while now, it’s time for 
an update. Now you can take this trend to the next level by mixing 
steel with rose. The rose and silver tones team up to create an eye-
catching effect, and the high contrast setting adds a glamorous touch 
to any outfit, while still being versatile. Wear it alone, or stack it 
up with mixed metal accessories for a sleek ensemble that is both 
fashionable & functional.



THE RUNWELL MOON PHASE IN PVD GOLD CASE, MOON PHASE COMPLICATION AND DATE WINDOW, 
WHITE DIAL, DETROIT-BUILT ARGONITE 708 MOVEMENT AND AMERICAN-MADE ALLIGATOR LEATHER STRAP. 
BUILT TO LAST A LIFETIME OR LONGER UNDER THE TERMS AND CONDITIONS OF THE SHINOLA GUARANTEE.

AMERICA IS BUILDING WATCHES AGAIN, 
AND IT TURNS OUT WE’RE GOING 

BACK TO THE MOON TOO.
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Even if Detroit doesn’t immediately spring to mind when one thinks of luxury 
watchmaking, Shinola took a giant step in changing that when it chose the Motor City 

as its headquarters. Perhaps even more compellingly, the luxury brand turned 30,000 square feet 
of space in the former Argonaut building in midtown into a state-of-the-art watch manufactory, 
thereby referencing the city’s history as a seat of American manufacturing. In this way, a Shinola 
watch actually serves double duty: not only is it a fashionable, high-quality product, it is also a 
stride in bringing manufacturing back to the U.S.A. — one watch at a time.
 In 2012, just a year after Shinola was first conceived, watchmakers from Ronda AG, the 
Swiss quartz movement manufacturer and a partner in Shinola, were brought on site to teach 
the intricacies of watch and movement assembly to the newly hired staff, most of whom call 
Michigan home. The company’s historic landmark address, with its freshly designed lab-like 
workspace, is a tangible reminder of Detroit’s storied past and its promise for the future. 
This does not go unnoticed by the men and women working here: their palpable team-spirit 
enthusiasm for their jobs and for their city is as engaging as the names of the watch collections 
that now number six.
 Earlier this year, the Rambler GMT and Moon Phase timepieces in the Gomelsky and Runwell 
collections made their debuts. Interestingly, the Rambler GMT is the brand’s first dedicated travel 
watch, and it features a 24-hour hand for keeping accurate time when traveling across time zones. 
Measuring in at 44 mm and crafted in brushed stainless steel, the watch also has a rotating bezel 
and date window at 3 o’clock. It is fitted on a handcrafted leather strap, which is also sourced in 
the U.S., and like all Shinola watches, it has a scratch-resistant sapphire crystal. 
 The Rambler GMT comprises four dial and strap-color variations and is powered by the 
brand-new Detroit-built Argonite 515.24H.
 The Gomelsky Moon Phase, created for women, is powered by the Argonite 708. It features 
an all-new custom-designed moon-phase function for tracking lunar phases, shown in an 
aperture just above center. The 36 mm watch has a wider strap opening than its predecessor, 
adding a fresh design twist that is both great looking and functional. The Gomelsky Moon 
Phase is available in a two-tone stainless steel case with a gold PVD-plated bezel and cream 
dial, in all-stainless steel with a black dial and strap, and in a steel bracelet version with a black 
dial. The Moon Phase is also available in the 36 mm Runwell design, driven by the Argonite 
1069 movement. Variations include a white, black, cream, or slate blue dial. 
 These new timepieces are yet another step in Shinola’s commitment to manufacturing 
in the U.S., and they mark a further evolution of the brand’s talent in assembling 
increasingly complex movements. Newly hired craftspeople were trained through a 
rigorous coaching program, and detailed hands-on instruction was given at the Detroit 
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manufactory. The result is an unmatched level of 
quality: each timepiece is guaranteed for life and is 
proudly marked “Built in Detroit” on the caseback. 
Today, in addition to watches, Shinola offers other 
luxury products, including leather accessories, 
bicycles, sporting goods, and apparel. It seems that 
as our taste for well-made products grows, Shinola 
is doing its part to see to it that “made in America” 
grows right along with it.

b u i l t  i n  d e t r o i t

SHINOLA
E

b y  N A N C Y  O L S O Ntime zone

The Shinola Gomelsky Moon 
Phase, with a custom-designed 

moon phase indicator.

The Shinola Rambler GMT, with 
a date window at 3 o’clock.
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Forged to resist 130 tests. 
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specialoffer

50$ 00.

250$ 00.

Your Gift of 

As a Long’s VIP, please enjoy these gifts!

Your Gift of 

Towards Your Purchase

Valid on purchases of $300 or more.

Towards Your Purchase

Valid on purchases of $2000 or more.

* Offer is good for $50 off the retail price of your next purchase of $300 or more at any Long’s location.
** Offer is good for $250 off the retail price of your next purchase of $2,000 or more at any Long’s location.

This certificate must be presented at time of purchase to receive offer. This offer cannot be combined with any other offer, accommodation 
or promotion, and is not valid for gift certificate purchases. Certain restrictions apply. Not valid on prior purchases or bill payments.  

Valid for in store use only. Offer valid through December 31, 2013. Rolex, David Yurman and other select vendors excluded.

$100
your gift of

towards your purchase
Valid on purchases from $200 to $2500. 
*Offer is good for $100 off the retail price of your next purchase of $200 to $2,500 at any Long’s location. 
This certificate must be presented at time of purchase to receive offer. This offer cannot be combined with 
any other discount, offer, accommodation or promotion, and is not valid for gift certificate purchases. Certain 
restrictions apply. Not valid on prior purchases or bill payments. Offer is valid for in store use only and is 
valid through December 31, 2015.  Select vendors and product excluded. One offer per customer allowed. 
Offer is non-transferable.

your gift of

towards your purchase

*Offer is good for $500 off the retail price of your next purchase of $2,500 or more at any Long’s location. This 
certificate must be presented at time of purchase to receive offer. This offer cannot be combined with any other 
discount, offer, accommodation or promotion, and is not valid for gift certificate purchases. Certain restrictions apply. 
Not valid on prior purchases or bill payments. Offer is valid for in store use only and is valid through December 31, 
2015.  Select vendors and product excluded. One offer per customer allowed. Offer is non-transferable.

Valid on purchases of $2500 or more.

$500
your gift of

As a Long’s VIP, you deserve the very best of everything. Please enjoy these gifts.



500 ME T ER S BENE AT H T HE SURFACE

Pelagos is the fruit of more than 60 years of experience in undersea adventure coupled with TUDOR’s 
peerless technical development. The ultimate tool watch, it encases the fi rst movement developed and 
produced by TUDOR, beginning a new era in the brand’s history.

PELAGOS®

Self-winding mechanical Manufacture TUDOR MT5612 movement, offi cially certifi ed chronometer, 
non-magnetic silicon spring, approx. 70 hour power reserve. Waterproof to 500 m, 42 mm titanium and 
steel case. Visit tudorwatch.com and explore more. TUDOR Watch U.S.A., LLC. New York
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TUDOR North Flag

 The TUDOR brand was launched in 1926 by Hans Wilsdorf, the 
founder of Rolex, and recently revived for the U.S. market. It has 
become a sought-after timepiece for its strength and durability, gaining a 
reputation as a high-value sports watch.
 TUDOR introduced its first in-house movement this year, debuting it 
in the North Flag collection. The automatic Caliber MT5621 has a power 
reserve of 70 hours, which means its wearer can, for example, take off the 
watch on Friday evening and put it on again on Monday morning without 
having to wind it. In addition to the hour, minute, and central second 

functions, it provides an instant date display, visible through an aperture 
positioned at 3 o’clock. It also has a power reserve indicator, in the form 
of a disk at 9 o’clock. Beating to a frequency of 28,800 beats/hour or 4Hz, 
the caliber TUDOR MT5621 is regulated by a variable inertia oscillator 
with silicon balance spring, held in place by a traversing bridge fixed at 
both sides to improve resistance to shocks and vibrations. Its self-winding 
system is bidirectional, and, in a first for a TUDOR product, it is certified 
by the Swiss Official Chronometer Testing Institute (COSC). The case is 
stainless steel, and the watch is waterproof to 100 meters.

b y  C A R O L  B E S L E R

A tough watch deserves an exceptional movement

time zone



OYSTER PERPETUAL SKY-DWELLER

rolex  oyster perpetual and sky-dweller are ® trademarks.


