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The world is bonkers.
 

Homethings was born when we realised that the majority of household cleaning sprays contain
up to 95% water, packaged in single-use plastic. The concept of tabletised cleaning products
seemed an obvious solution. Why not ship just the active cleaning ingredients and let
consumers add the water at home? 

Our environmental mission is at the core of everything we do. The business is aligned around
SDG 12 – responsible consumption and production, and we have worked hard to embed this
throughout our supply chain and decision making processes.

This report is the first step of many in holding ourselves accountable to constantly improving
our positive impact and minimising + mitigating our negative impacts. We hope you enjoy
reading what impact means to us at Homethings and, as ever, any suggestions, comments and
feedback are warmly welcomed. 

Love + Sense,



VALUES

OUR APPROACH TO
IMPACTFUL BUSINESS

For Homethings, sustainability refers to awareness, long-term perspectives and actionable change
towards environmental and social issues, and that’s what we work towards every day. 

Although the product itself is the only physical touchpoint we have with our customers, our impact
goes way beyond. In the backend, we follow a sustainable approach in our R&D, supply chain, team,
and marketing practises, whilst at the frontend, we engage with our community and aim to educate
to make the world a little better every day.
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We are here to
solve the single-use
plastic problem in
your home.

Everything we do, follows our four values.

More with Less
Be resourceful, don't add

to the problem.

Talk Freely
Say it how it is, there is

nothing to hide here.

Shake Things Up
Challenge what we are

told, stay different.

Just Have Fun
We all make mistakes,

get off your high horse.

Our products are a simple, long-term move away from recurring single-use plastic in
your home. Getting more, while using less resources, saving money and avoiding
waste. But we also get things done and pull as a team to go further with less.

We are 100% transparent about what we do, share our opinion freely, and hold
ourselves accountable to our mistakes whilst trying to do better. We challenge and
ask questions with responsibility.

The usual way is not our thing, innovation and creativity spans across everything we
do. From our products, to our brand, business and team, we think outside the
[recycling] box.

At Homethings we celebrate real and authentic personalities that form a unique
team. We care about each other, give space and independence for personal
development and have fun all the way. 
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In simple terms, a circular economy follows a circular instead of a linear approach to consumption.
The goals are to eliminate waste, reuse and retain value of a good, and therefore avoid the
exploitation of finite resources and pressure on the environment. This creates a system that is not
only beneficial to our planet and society, but also unlocks economic opportunities and resilience
for a more sustainable future.

CIRCULAR ECONOMY

The Ellen McArthur Foundation defines the concept of circular economy as a hierarchy of Rs. At
Homethings we mainly concentrate on three of them:

Homethings drives the refill
revolution. We provide a

through the-letter-box
subscription service for our

cleaning tabs. 
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Linear Economy Circular Economy

REFUSE
RETHINK
REDUCE

REUSE
REPAIR

REFURBISH
REMANUFACTURE

REPURPOSE
RECYCLE

RECOVER

We rethink the way we
clean our houses

nowadays through stylish
glass bottles that are

simply refilled with tap
water and non-toxic tabs.

By transforming water
based cleaning products
into tabletised ones, we

avoid water being
shipped around the globe

and reduce emissions
from transportation.

Single-use plastic is
bonkers. That is why our

shatterproof, high quality
borosilicate glass bottles
can be reused again and

again and again.



While the trend has shifted away from reusable packaging to single-use plastic, corporations
have put efforts into making their packaging more environmentally fr iendly by improving
material efficiency (weight, recyclability). At the same time, at least 20% of that plastic
packaging could be replaced by a reusable system. 

At Homethings, we provide a circular approach to cleaning by using refillable parent packaging
– our glass bottles. The benefit of reusing is that the need for virgin (raw) materials (and
therefore the environmental impact from extraction and production) can be reduced. Especially
when it comes to plastic packaging, which makes up 40% of plastics waste and 36% of municipal
waste in Europe, the need to shift away from single-use is urgently needed.

Recycling in general should serve the purpose of extending the life of a material instead of sending it to
landfill or incineration plants. But the problem with plastics is that they are not infinitely recyclable and
can therefore only be used for lower quality products stage after stage. But; it’s still good news that
single-use plastic bottles, especially when made out of PET (1) or HDPE (2), can be recycled and then
reused for manufacturing. 

The downside is that the system around recycling is highly complex: 

The after-use journey of a recyclable bottle can be complicated and pass through various countries or
continents before the materials are reused for manufacturing. The process varies by country and
municipalities, but in fact, less than 10% of virgin plastic ever produced  has been recycled. Luckily
recycling rates  increase year on year, currently standing at around 20% globally. If plastic bottles, just like
your cleaning bottle, are not incinerated or cannot be recycled, they end up in landfills and remain in the
environment for around 400 years. Yikes.

OUR IMPACT

REUSE TO REDUCE

If a bottle makes it into a recycling container, then it's transported to a sorting centre...

...to be separated and clustered by recyclability...

...and then forwarded to a processing facility to be melted down and resold. 

Did you know?

15 million tonnes of waste
from UK households 

end up in landfills every year.
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Busting Recycling Myths

The weight of plastic dumped
in the sea will surpass fish

living in the oceans by 2050.



The outcome of this impact lies in the avoidance of
emissions from the transport of single-use plastic
bottles that contain up to 95% water. This highlights
the importance of product efficiency in the transition
to more sustainable consumption and the positive
environmental impact of a circular economy. 

The efficacy of purchasing our starter kit with high
quality borosilicate glass bottles only once and
subsequently subscribing to our through-the-
letterbox cleaning tablets eliminates the need to buy
single-use cleaning  bottles for consumers.

One Homethings tablet, produced in and dispatched
from the UK, weighs only 5g and makes 500ml of
cleaning solution when dissolved in tap water.
For every refill tablet, instead of buying another
single-use plastic bottle, consumers can save ~97% of
weight being transported across the country or sea.

OUR IMPACT

TRANSPORTING WATER:
BONKERS
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Subscribing to Homethings instead of buying a single-use
cleaning spray (500ml) every two months would save...* 

of transport emissions per
household / year

0.42kg
CO2e

smartphone charges
55

of transport emissions for all 
UK households / year

trees removing CO2 for
10 years

198,38012,000 tonnes
CO2e

equivalent
to

equivalent
to

*these are simply the emissions from transport, not the whole product carbon footprint



It's a long list of do's and don'ts, but it's proof of our determination towards sustainable products without
hidden ingredients that could be potentially harmful. This takes time and effort, but follows our promise to
provide cleaning products that make sense, without the negative impact.

More on what is in and what is not in our tabs can be found on our Blog.

VOCs
Parabens

Phosphates
Animal by products or testing
Petroleum-based ingredients

Chlorine
Ammonia
Caustics

SLS
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OUR IMPACT

FORMULATE FOR GOOD
Before formulating our own tablets with a trusted chemist, we had to put lots of research into ingredients
and the effects of chemicals in cleaning products ourselves. We came out of this exercise with a list of things
we do and do not want in our tabs, ensuring they still work as effectively as traditional cleaners: 

UK and EU compliant
Non-toxic

Vegan
Cruelty free
Gluten free

Biodegradable
Safe for pets

Safe for children

There is no industry definition for what natural actually is.
The industry needs a standardisation of marketing claims to come
into force from the regulators to avoid 'greenwashing'
We should instead question how and what ingredients are derived
from or if there is any evidence on toxicity or harm

Why it doesn't feel natural to call our products 'natural'.

There's no such thing as a 'chemical-free' product 

We are 100% transparent about our ingredients and made sure
they did well in the EWG toxicity rating
Luckily, there are strict rules on toxicity in the EU with over 1,300
banned substances (vs. 11 in the US)

'Non-Toxic' – what's all the fuss about?



Whilst our impact on
changing how people
consume nowadays is the
basis of our business, we
also indirectly contribute
to additional targets
within other SDGs: 

OUR IMPACT

SUSTAINABLE DEVELOPMENT
GOALS

Target 12.2: Sustainable management and use of natural resources

Target 12.4: Responsible management of chemicals and waste

Target 12.5: Substantially reduce waste generation

Target 12.6: Encourage companies to adopt sustainable practices and sustainability reporting

Target 12.8: Promote universal understanding sustainable lifecycles

The UN’s Sustainable Development Goals aim to foster peace and
prosperity for people and the planet, now and into the future. 

When we say we directly contribute to SDG 12 - Responsible Production
and Consumption, we are really working towards specific targets that make
up this SDG: 

Needless to say, we are always looking to become better at what we are doing. So instead of
claiming that we contribute to certain SDGs, we want to make sure we actually deliver on our
sustainable development targets and measure the impact going forward. The SDGs represent
guidelines for us and do not limit us in going above and beyond when it comes to our own
positive impact.
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At the same time, our direct contribution to SDG 14 - Life Below Water
focuses on the following targets:

Target 14.1 Reduce marine pollution

Target 14.3 Reduce ocean acidification

Target 14.5 Conserve coastal and marine areas



ACHIEVEMENTS 2020

1,347 
Starter Kits

9,708 
Tabs
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680 kg 
of Single-Use Plastic saved

...could be used to 

provide at least the whole town of Exeter
(131,000 citizens) with a credit card.

or produce reusable plastic face shields for
almost every inhabitant of Monaco (38,000
people).

Launching our campaign: 1st May 2020

Reaching our funding goal of £8,000: within 1.5h after launch

Shipping our first orders: 25th August 2020 (late, sorry)

And this is what they say:



B Corp is a certification scheme to highlight those corporations that do business in
both a purposeful and profitable way. In order to measure a company’s impact,
there must be an operational track record of at least twelve months. Early stage
start-ups can record existing efforts and ambitions for the following twelve
months to become B Corp Pending. The accreditation looks at a company's
governance, workers, community, environmental impact and customers. We have
set very big goals as a team of 3, but we are also highly confident we can achieve
them. After a year, these targets are assessed based on their fulfilment and new
ones are set, that’s when we strive to become a fully certified BCorp.
Certified since: September 2020

‘Talk freely’ is not only one of our values, but also holds
true when it comes to transparency about our products and
business. We don’t have any secrets, but as we personally
value brands that make the additional effort to acquire
certifications that prove their impact, we consider it
important to have these qualities assessed independently
as well. On top of that, every approval process journey
gives us the opportunity to view our products and
operations from another perspective to become better
every time.

TRANSPARENCY

CERTIFIED
AND

TRUSTED
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If it was easy, everyone would do it. Becoming vegan certified was an intense
journey of proving that we practice what we preach. It involved our whole supply
chain and operations to make sure that no animal products or testing are involved.
This has been an important milestone for Homethings and officially confirms what
has been the basis of our business as usual: creating ethical products that make
sense.
Certified since: May 2020

Leaping Bunny is an international certification for cosmetic or household product
brands that comply with a set standard of being cruelty free. Neither the
ingredients nor the formulations can be tested on animals and we have to make
sure that all our suppliers adhere to these requirements. We went through a
thorough assessment process but are proud to have joined the group of brands
that stands out by being Leaping Bunny certified.
Certified since: August 2020



WHAT'S NEXT?

This has just been a glance on what we are up to in terms of impact. 
We have many exciting things in mind of how we can continue to make a positive

contribution in the fight against the climate crisis and give back.
2020 has been an exciting year, but there is so much more to come.

Love + Sense,
Homethings




