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2022 was a huge year for our mission to change the way the world cleans. Our mission has
been the driver of the business since day 1. Stopping to write our first annual impact report
as a B Corp has been a major highlight. It's helped us to reflect on why we started, how much
has been achieved and how much there is left to do! 

This year, we launched into retail, putting our UK manufactured tap water refills in the hands
of more customers than ever before, we won The Grocer Start Up of the Year award, The Sky
Zero Footprint award and achieved B Corp 'Best for the World' status putting us in the top 5%
of all B Corps globally. 

Whilst we were fizzing with excitement after the recognition from B Corp - our goal is to
ultimately become the highest scoring B Corp in the UK and we'll be striving to make big
leaps in this area in the coming years as we continue to put the principles of People and
Planet first in everything we do at Homethings.  

As ever, our inboxes are open for feedback and suggestions on how we can improve. We read
all your feedback, reviews, comments and inputs and they are a huge help and motivation in
our mission to change the way the world cleans. So keep 'em coming in 2023.  

The impact stats and figures contained in this report are only possible thanks to you and your
support. We hope you enjoy reading it. 

Love + Sense. 

SOMETHING FROM
THE FOUNDERS 

TIM  + MATT
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AN IMPACT INTRO
Homethings was born when we realised that household cleaning sprays 
contain up to 95% water, packaged in single-use plastic.
 
The Home Care industry is a behemoth, shipping over 800,000 million 
gallons of water every year according to Proctor & Gamble. That's billions 
of plastic bottles and tonnes of heavy water shipped around the world 
unnecessarily every single year. Bonkers.

Waterless, concentrate, non toxic products simply make sense and ever 
since we've been bringing our JUST ADD TAP message to the masses and 
relentlessly going after our mission to change the way the world cleans. 

Our impact is tied to our business model. Every time a Homething's 
product is sold the customer is saving plastic, CO2e emissions and 
harmful chemicals. The more our customers refill with our tabs and tap 
water the more the environmental benefits rack up. 

Our business is aligned to the UNs Sustainable Development Goals, in 
particular SDG 12 on responsible consumption and production. We're 
working relentlessly to embed this into our entire supply chain and all our 
decision making processes. 

There is so much more to do - we're here to keep innovating and to keep 
thinking outside the [recycling] box to change the industry for good. 
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We are 100% transparent about what
we do, we share our opinion freely,
and hold ourselves accountable for
our mistakes and we're open about
where we need to do better. We
challenge each other and ask the hard
questions. 

MORE WITH
LESS
No waste applies to everything we 
do. We're always resourceful, never 
using more than we need. We're 
creative with solutions and we pull 
together as a team to get stuff done. 
More with less helps us take on the 
big boys to make real change. 

At Homethings we celebrate real
and authentic personalities that
form a unique team. We care about
each other, give space and
independence for personal
development and have fun all the
way.

TALK
FREELY

SHAKE
THINGS UP
Standing still is for statues. We're
here to change the status quo for
good.  We don't follow the easy path
we walk on the wild side. We
challenge what we're told and ask
the hard questions. 

JUST HAVE
FUN

OUR VALUES
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OUR TEAM

*off on photo day 
MOLLY

COLM

ANISSA

SHIVANI

PAUL

TIMMATT

All our team have access to an employee benefits platform offering 
monthly points towards thousands of wellbeing benefits from 
therapy sessions to gym classes, meditation apps and concert 
tickets. 

Equality and diversity in our team is a crucial part of our values as a 
business. We continue to apply these values to everything to our 
approach to hiring right through to how we run team meetings to 
ensure everyone feels welcome, respected and listened to. 
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We're a small but mighty team of 7, based in Manchester and London. Our 
mission, to change the way the world cleans, is what gets us fired up because 
we know that every time someone switches to Homethings we're saving CO2e, 
plastic and harmful chemicals. The team is the biggest asset we have and 
there would be no refillin' without them. Our values and culture reflects this. 
We strive to make Homethings an amazing place to work with a focus on
development, progression, wellbeing and happiness of our team. 2022 saw 
some major progress with one member of the team progressing to a company 
sponsored level three apprenticeship in Supply Chain Management whilst 
another transitioned from an internship to full time employment with us. We 
also strive to support the full team through mentoring opportunities and 
external organisations relevant to their roles.



OUR COMMUNITY

More refillas means more plastic saved, less water shipped and less toxic chemicals 
used. We're here to change the way the world cleans. So whether you buy all your 
cleaning products from us or you're just here for the fun content - thanks! Every 
interaction with our brand helps to further our mission to change the way the world 
cleans - building more awareness and more education. 

Along with the planet, our customers are our most import stakeholders and the most 
powerful agents for change that we have. That's why customer service is such a big 
focus for us at Homethings. Making sure our customers are happy and well looked 
after by us is a big focus. Why? Not only is it the right thing to do but it also helps us to 
multiply our impact. Everytime one of our customers refers a friend or tells a family 
member about Homethings it is helping us to reach more people with our message and 
to create more change. 

In 2022, tens of thousands of shoppers bought our products through our website, 
through Amazon and through our retail partners including Waitrose, the Modern 
Milkman, Dizzie, The Vegan Kind, Big Green Smile + 16 other independent stores. 

Other community highlights in 2022 included clocking up over 5 Million TikTok views as 
we continued to raise awareness of tap water refills and planting hundreds of trees in 
the UK through a campaign with Tomorrow's Forests. They plant trees using the 
Miyawaki Method, which helps them to grow up to 10 times faster (so they start 
capturing carbon more quickly). They also plant trees native to the UK by hand and fill 
the space around them with shrubs, wildflowers, bat + bird boxes, bee hotels, and 
more. If you helped by referring a friend as part of our tree planting campaign and want 
to go and visit the Homethings forest in S.E. England - let us know! It can be arranged :) 
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PRODUCTS
We apply strict criteria to every single product we launch to make sure 
that it fits with our brand values. All our products must be waterless, 
concentrated, plant based, cruelty free and non-toxic. Where possible we 
manufacture the product and any packaging in the UK. This allows us to 
minimise our carbon footprint and to support fellow small businesses and 
jobs here in the UK too - again multiplying our impact. Where we can't 
source what we need here in the UK - we look for suppliers who fit with 
our values in the EU. We do not currently source any products from Asia. 
In 2022 we launched our latest innovation - tap water refillable, Powder- 
To-Gel washing-up liquid which has nationwide distribution in Waitrose as 
well as thousands of online customers too. 

OUR 

NO LIQUID
THINGS

NO SINGLE USE
PLASTIC THINGS

NO NASTY
THINGS

THINGS THAT
WORK

We will never ship water
based products. Why would
we when you have a tap at
home?

We will never use single-
use plastic. All our
products are refill +
reuse. 

We will never use harsh
chemicals or toxic
ingredients. All of our
products are plant based
+ cruelty free. 

We won't sell a product if
we're not confident that
the performance is at
least as good as the big
brands.

PAGE 7- OUR PRODUCTS



Our first products were our cleaning sprays - they are the OGs of the refilla 
community. Along with our washing up refill, they are the real heroes of what 
we are doing at Homethings: selling cleaning products that can be refilled at 
home using just the product and tap water. #JUSTADDTAP

Each time a refill is sold, that means a plastic bottle saved from being 
produced.  And in 2022, we hit the milestone of

In 2022, we saved 37 tonnes of plastic, up from 5 tonnes in 2021. 37 tonnes is 
the equivalent of: 

BOTTLES SAVED, 

PLASTIC SAVED 

+ CO2e EMISSIONS

THINGS
We also look at the plastic saved from all our products - our dish tabs and laundry 
pods don’t need to be packaged in single-use plastic (cardboard for us) so there’s 
a plastic saving there too.

WHAT DOES IMPACT MEAN 
FOR US?

BOTTLES SAVED

We're here to change the way the 
world cleans. Our impact comes 
through helping customers to 
make the switch from water 
based products packed in single- 
use plastic to waterless and 
concentrated eco products. So to 
measure our impact we look at 
three things.

6 buses 72 polar bears

1,644,444 bags of wotsits

No packet of crisps emoji, so a potato will 
have to do. Did you know that a potato is 

80% water...Potatothings anyone?

500,000 BOTTLES SAVED

PLASTIC SAVED

WHAT IS 37 TONNES?

IMPACT
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We offset through a few partners that support gold standard
schemes that are recognised for their additonality. One project
we've supported through our friends at Inhabit is the Zorlu
wind project. It’s a Gold Standard-approved Renewable Energy
Supply project, and has demonstrated its additionality via the
United Nations Framework Convention on Climate. It has
proven to make a net-positive contribution to the economic,
environmental and social welfare of the local population. 

Our products aren’t perfect. Although the CO2e emissions are
(massively) reduced compared to water based products, our
products still create emissions. We therefore measure our
emissions to:

CO2e OFFSETS

Understand our unintended consequences
See where we can reduce our emissions
Offset them

CO2e 

Taking inspiration from The Carbon Trust, the OGs in measuring 
CO2 emissions, and brands in food and drink (take a look at Oatly 
and Innocent), we’ve worked to bring carbon labelling to cleaning.
The aim of carbon labelling is to show the total amount of CO2e 
(CO2e or carbon dioxide equivalent is used to give a number to 
different greenhouse gases in a common unit) related to a 
product. 

We’ve measured from Cradle to Gate; i.e from the production and 
distribution of the raw materials gone into the product, all the way 
to the products getting to our customers. We’ve also included 
emissions related to the materials once they have been used (for 
example the emissions related to cardboard being recycled). 
You can see this on a lot of our retail packaging, soon to be all. 
Check it out next time you are in Waitrose.

CARBON LABELLING
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EMISSIONS

https://www.carbontrust.com/what-we-do/assurance-and-certification/product-carbon-footprint-label#:~:text=Cradle%2Dto%2Dgrave%3A%20mostly,distribution%2C%20use%20and%20eventual%20disposal.
https://www.oatly.com/stuff-we-make/climate-footprint
https://www.innocentdrinks.co.uk/things-we-do-for-the-planet/climate-changers


PARTNERS
We work with some great third party organisations, to be able to prove that we really are 
walkin' the walk when it comes to products that make sense.

B CORP™
A B Corp™ certification highlights 
corporations that do business in both a 
purposeful + profitable way, looking at 
all aspects of a company: governance, 
workers, community, environmental 
impact and customers.

We gained B Corp™ status in Feb 
2021with a score of 95.4 and were 
recognised as a B Corp 'Best for the 
World' for 2022, after achieving one the 
highest scores in the Environment area 
of the assessment.

Over the next few years we are going to work on improving this score. There's plenty of 
opportunity to do so - especially in the community and workers section. We've set ourselves 
the lofty ambition of being the highest scored UK B Corp one day (and we're up against some 
serious competition). So we best get on it.

CRUELTY FREE INTERNATIONAL

MADE IN BRITAIN

VEGAN SOCIETY

We do not test on animals during product development or production, 
or allow any third parties to do so with our products. CFI are globally 
recognised as the gold standard for brands wanting to ensure that 
their supply chain is free of animal testing.

As a business, our first choice when sourcing manufacturers for our 
products and packaging will always be the UK. By manufacturing as 
much of our Things and their packaging here in the UK as possible, 
we significantly lower our carbon footprint and we help support 
fellow small businesses and jobs here in the UK too. 

Continuing on the theme of animals, we are also proud to be certified 
by The Vegan Society. We use their definition of ‘vegan’ to mean that 
none of our Things and their packaging, or the processes, 
manufacturing and development it takes to make them, has or ever 
have involved the use of any animal product. 

ACCREDITATIONS
Here at Homethings, we pride ourselves on being sustainable, ethical and transparent. 
One of our values is to ‘Talk Freely,’ meaning we’re forthcoming about who we are and 
what we do as a company. As part of that, we believe that if you’re going to make a claim, 
you’ve got to be able to substantiate it. For us - third party accreditations are a big part of 
that. Instead of ‘self certifying’ that we’re cruelty free or vegan or eco friendly - we believe 
in working with the best in the biz to verify that we actually are what we say we are. 
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https://www.vegansociety.com/
https://www.vegansociety.com/go-vegan/definition-veganism


OUR GOAL IS TO BE THE

HIGHEST SCORING
UK's B CORP

We have a BIG mission - to change the way the world cleans.  To 
do that, we need to innovate relentlessly to get incredible eco 
innovations in the hands of shoppers all over the UK and beyond. 
We can show the big players that change is possible. That 
consumers ARE ready. That they DO want innovation and change. 
If we do that, then we WILL change the way the world cleans 
because the whole industry will follow where we (and others) are 
leading. Tap water refills will become the default and shipping 
products that are 90% water in single use plastic will be an alien 
concept. Along the journey we also want to keep improving every 
single aspect of our business and B Corps people + planet 
framework is the best way of doing that. And like everything we 
do at Homethings, we don't want to do B Corp by halves. We're 
not satisfied with 'Best for the World' status - we want to be the 
highest scoring in the UK and we have lots to do and no time to 
waste. See you next year for our scorecard!  
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NO MORE

LOVE + SENSE 

TEAM HOMETHINGS


