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This time last year we were celebrating our first birthday. I thought 
we had emerged from Covid and that as a business we could start 
settling down to “normal” again.

“Normal” hasn’t really happened and sometimes I think we 
may never have it again. Instead we’ve had more Covid, a war 
in Ukraine, a shipping vessel stuck in the Suez canal and huge 
inflationary pressures which have been tough to contend with as a 
small brand.

It’s in this context though that I’m so grateful to be growing such 
a mission-driven brand. When nothing around us is normal we 
always have our mission. Seep’s mission is to shake up dusty 
household essentials for the good of people and the planet.

Over the past year, while we’ve been buffeted by global and local 
market conditions this mission has helped us remain motivated, 
it’s supported us to make sound, long term decisions that are right 
for people and planet and it’s helped us grow our Seep team and 
community. Getting our full B Corp certification has put the cherry 
on top and shows the world that we walk the talk.

I’m super thankful for so many things this year, especially our 
passionate team and community.  Our community has our 
customers at its heart and they bring so much richness to what 
we do. They tell us when we’re doing something great, they let us 
know when we could be doing something better and they keep us 
focussed on our mission.

Finally, if the mission statement is all about what is driving us 
now, I wanted to set ourselves a much bolder, longer term vision 
which is super tangible, focused on impact and a little scary in its 
enormity.

 

Our vision is to prevent 1 billion 
household essentials from going landfill 
or incineration by 2030. 

Thank you to our whole community for the support you’ve shown 
Seep. We hope you enjoy our second impact report.

Seep’s Founder & CEO
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our mission

We’re focused on making sure everything in 
our household range delivers against three key 

promises: 

Gentle on people
As hard working as plastic 

alternatives but without the  
harmful toxins.

Gentle on the planet
Once they outlive their usefulness, 
our products harmlessly seep back 

into the earth.

Gentle on the eye
Our sleek products look as  

good as they clean.   
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People have switched their shopping choices 
to reduce their impact in so many other 
categories in their homes over the past few 
years.

Sustainable cleaning detergent brands 
have grown in sales by over 20% between 
2019 and 2020, but the growth of more 
sustainable cleaning tools have lagged  
behind.  According to Mintel 55% of UK 
consumers now say that they want to switch 
to more sustainable cleaning tools but in the 
supermarket aisle there is so little choice for 
them. Innovation and excitement has left 
this category behind.

The need for Seep in this category is bigger 
than ever. 

Since launching in 2020, we have now 
brought sustainable cleaning products 
to over 25,000 people across the UK, 
a phenomenal start that we and our 
community are super proud of, but it is just 
that - a start. 

By continuing to grow our community of 
fabulously forward thinking customers, 
and expanding our range of household 
essentials, Seep’s mission to shake up that 
dusty category for the good of people and 
the planet is well underway.



12 memorable moments 
from our second year

JUNE 2021

In response to customer 
feedback, the new year started 
with a bang with the release of 
our large cellulose sponges.

SEPTEMBER 

September was huge. Between 
announcing winning the Green 
Deal fund to launching our 
bamboo brush, safe to say it 
was an exciting autumn. 

DECEMBER 

We were feeling festive with 
our lovely Christmas bundles 
and brand new rubber gloves! 
Fair Trade and FSC rubber of 
course.

MARCH 

B Corp month kicked off with 
some spring cleaning tips, 
inspiration and discounts. We 
also launched our verified 
third party review platform.

JULY 

Summer vibes in July instigated 
a website overhaul, reinventing 
our look into the sleek navy, 
white and pristine peach we all 
know and love.

OCTOBER

We published a blog about 
bioplastics, shedding light 
on the difference between 
bioplastics and other plant 
based polymers, and whether 
they’re any good. 

JANUARY 2022

New year’s resolutions saw 
the socials light up with 
greenwashing awareness 
during our Founder        
interview series. 

APRIL 

Seep is officially B Corp 
Certified. We also launched 
our new FSC-certified brand 
Seep ecommerce boxes 
made in the UK.

AUGUST

Officially 1 year on Instagram, 
having amassed a community 
of 14k. We also launched our 
naturally antibacterial copper 
scourers.

NOVEMBER 

November saw the release of 
our first Impact Report. Safe to 
say a very proud moment for 
customers, community, and 
colleagues. 

FEBRUARY 

Power Duos launched 
giving our customers some 
sustainable cleaning bundles 
to help them with their greener 
Spring clean.

MAY 

A busy few months growing our 
stockist list with The Modern 
Milkman and Oxfam. All 
systems go in the sustainable 
safe haven that is the Seep 
warehouse.
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Everyone knows they have to ‘do their bit’. However with global 
plastic forecasted to nearly triple by 2060 (OECD) and 12 million 
tonnes of plastic leaking into our oceans every year (IUCN), 
there is no question that we need products that clean our 
planet just as well as they clean our dishes. Every little helps. 

We have an ambitious new vision, which is to prevent 1 billion 
plastic household items from reaching landfill or incineration 
globally by 2030. With over 600 million plastic household 
essentials binned each year in the UK alone, most releasing 
trillions of harmful microfibres that stay around for millennia, 
the best time to take action was decades ago, but the second 
best time is now!

We believe that nobody needs to clean up after us - especially 
after cleaning their homes.

our vision

76
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our communities

Retail Community. Seep is growing and with that, demand for 
our products is too. We were delighted to launch with a number 
of new ethical retailers who share our values this year. Their input 
and vetting processes have raised our standards when it comes 
to ethics and have broadened our thinking when it comes to pack 
formats. A great example was Oxfam who have the most stringent 
standards in the world and they vetted BSCi reports, factory areas 
of improvement and checked every single certificate we held. This 
whole process has strengthened our supplier selection process 
and shows what the power of collaboration can do. 

Start-Up Community. One of our biggest sources of inspiration, 
support and growth has been from our fellow startups and scale 
ups. We’ve partnered with so many other brands over the past year 
including Aery, Grubby, Mindful Chef, Parla, Splosh and Purdy & 
Figg to bring all manner of fantastic giveaways and discounts. 

Sustainability Community. We have also been active in the 
sustainability community in the UK, participating in an accelerator 
run by the world-leading Cambridge Institute for Sustainability 
Leadership, and engaging with the ReLondon community. We 
have also donated products to the wonderful Camp Kernow, who 
run sustainability camps for children in Cornwall, and donated 
half of our Christmas Eve sales to the Felix Project - a charity that 
redistributes food surpluses to communities most in need. Our 
employees also joined, and encouraged the wider community 
to join, The Big Plastic Count led by Greenpeace. In total, 248,957 
people from 97,948 households across the UK participated in the 
largest household plastic survey ever conducted.

our colleagues

The Seep team has grown over the past year. 
We now have 4 full-time employees, 2 part-time 
employees plus a number of amazing interns who 
have joined us for a few months at a time.

They’re each passionate about making a difference 
in the world and working for a mission-driven 
brand, which is a key thing we look for when 
hiring. To attract and keep our brilliant team, we 
make sure that we pay a fair, living wage and 
offer flexible working. We’ve offered training and 
learning opportunities to grow wherever we can. 
This year we also introduced our options scheme, 
which means that we’re able to reward the team as 
Seep continues to grow, and it also gives everyone 
a sense of ownership and pride in the brand. 

gentle on:  PEOPLE

"Working in a company 
with strong values gives me 
a great sense of purpose 
and satisfaction knowing 
that I’m making a positive 
impact everyday."

Jack, Buying & Supply Chain Assistant

We want to change 
how people think, 
feel, and act about 
cleaning their home.  
Here’s what we’ve 
been doing in our 
second 12 months 
for Seep customers, 
communities, and 
colleagues.

our customers

This year our customers have been central to improving our 
products, and sharing what they’re looking for from Seep. To 
support us with customer feedback, we introduced our new 
reviews platform -a third party robust reviewing tool from verified 
buyers. We’re super proud to say we obtained an outstanding 
Net Promoter Score of 80, and an overall rating of excellent with a 
score of 4.9 out of 5. The feedback has also given us lots to work on 
for our 2023 product pipeline.

There’s no summit without a climb. We always ask for help from 
our customers when we’re developing new products, and when 
we ask them for feedback, we have to listen to it. After many 
months of trying to find the perfect compostable cloth, we came 
to the conclusion that what we’re looking for doesn’t exist yet. We 
tested out our cloth prototype with our amazing Seep Suite and 
the feedback was mixed. Our brilliant community was telling us to 
go back to the drawing board! 

While we hunt for the perfect cloth (fingers crossed), we will 
continue to sell our existing cloth. They aren’t perfect because they 
have trace amounts of polyester that act as a binder but we’ve 
realised that it’s better than many of the other cloths in the market 
as a stop gap as long as we’re upfront with people about what’s in 
them. 

What’s next

We want this report to be a commitment 
for what we are setting out to do next. 
When it comes to People this is what we 
have planned in the next 12 months.

Launch our loyalty 
programme to give 
customers more ways 
support our mission

Hire interns into the 
team from more diverse 
backgrounds

Expand our Seep Suite 
community to help us with 
future product development 
and feedback



It is often really hard to grow a business and do the right 
thing every step of the way, but we’ve tried our hardest 
to tread that fine line and in our second year we’ve made 
a lot of small changes across our business from our 
products, to our distribution and our content.

First up are our products. Each time we’ve launched 
a new product, we’ve made sure that it’s the most 
sustainable version out there right now. For example 
our bamboo brushes aren’t just made of the most fast-
growing renewable materials around but we’ve made 
sure that it’s sustainably grown FSC bamboo, and we’ve 
found a biodegradable varnish that doesn’t have a 
petroleum base. Plus the bristles are made of sisal fibres, 
not plastic, so that the whole thing can biodegrade.

Second, our packaging has taken a step forward and 
now we have full FSC chain of custody for everything 
from our ecommerce boxes to our product packaging 
which gives customers large and small the reassurance 
they need.

We are proud (and relieved) that we have also managed 
to remove all air freighting from our distribution network 
this year, instead using only sea and land freight which 
are far less emissions intensive. This has been thanks to 
improving the way that we manage our stock levels and 
keeping more inventory close to our end customers.

Next, we’ve got a much better view this year of our 
carbon footprint by product and how this compares 
to plastic alternatives. We know most Seep customers 
understand the impact plastic waste has on our planet, 
but what most people don’t know is that plastic waste 
makes up only a small part of the total impact plastics 
have on the planet. 1.8 billion tonnes of CO2e  are 
released during the production of plastic globally, that is 
over 4% of all greenhouse gas emissions by humans. By 
going plastic-free, Seep customers are not only reducing 
microplastics, but they are also reducing emissions 
at the point of production. But by how much? During 
production, our plastic-free sponges are responsible 
for at least 18% less emissions than a typical green and 
yellow plastic sponge while providing at least equal 
cleaning performance and lasting at least twice as long 
according to our customer survey. 

However, we simply weren’t satisfied with 18% less 
emissions, after all, our mission is to have zero harm on 
the planet. So, for the second year running, we partnered 
with On A Mission to offset our carbon emissions 3.5 
times over - making us not just carbon neutral but 
carbon negative.
 

gentle on:  PLANET
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We’ve quantified how much 
household waste we’ve avoided. 
This year, with 70% of our 
customers composting our 
products (according to our latest 
survey), we’ve saved over 19,000 
tonnes of waste from going to 
landfill which equates to nearly 2 
London buses.
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What makes us a B Corp?

carbon emissions making us a 
climate positive business

3.5

Fair

80%

100%

times 
offset

wage

plastic-free
products that break 
down into non-harmful 
waste

women
in our team, plus we’re 
female-led

for all our workers, and 
employees are owners in 
Seep
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In last year’s report, we were eagerly waiting to become a 
B Corp certified business. Well, after almost 12 months of 
rigorous preparation and scrutinous assessment we have 
officially received confirmation that Seep is a B Corp business! 
And not only that, Seep ranked in the top 5% of all B Corp 
members giving us Best for the World (BFTW) status for our 
environmental impact.

As a fully fledged B Corp and with BFTW status, we are 
already keen to give back to the B Corp community and share 
our vision. We published our first case study earlier in 2022 
analysing how we made our environmental business model a 
success, and the steps we took to ensure future prosperity. In 
the coming year, we want to continue working with fellow B 
Corps to grow together, building a force for change across all 
sectors.

"Every year, B Lab recognizes the top-
performing B Corps creating great impact 
through their businesses. These businesses 
are proving that competing not only to  be 
the best in the world, but the best for the 
world, is a winning strategy."

B Corp UK

B Corp Best For The World
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For 2 years now, Seep and ON A MISSION have 
been partners in the fight against environmental 
degradation. So, we feel it’s important that our 
community is kept up to date on some of the 
brilliant ways they are making an  impact. 

Carbon offsetting is simple enough. Pay for a 
seed, put it in the ground, wait for it to rain - 
and then a tree magically grows each time and 
carbon is offset. Tragically, this is the approach 
most companies take to tackling their emissions. 
Cheap, poorly managed, enormous reforestation 
projects that prioritise profit and end up doing 
more harm than good are so common in carbon 
offsetting.

ON A MISSION

CARBON EMISSIONS CARBON OFFSETS

TONNES TONNES

144 505

What’s next

Understand more about the extent of 
microplastics in our category 

Expand our range of cleaning tools to 
cover new categories

Actively participate in the movement 
around reducing household waste 
through content, events and 
participating in nationwide campaigns 
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ON A MISSION aren’t just 
specialists, they are specialists 
that share a vision for a healthy, 
sustainable environment. They 
invest heavily, both financially and 
thoughtfully, in their reforestation 
process to ensure it generates 
the largest positive impact, not 
only with the company whose 
emissions they are offsetting, but 
with the local community and 
biological ecosystem. 

Throughout  2021 and 2022 they 
established four new reforestation 
projects across the Ivory Coast, 
Zambia, Mozambique, and 
Senegal. Contributing to the 
439,200 trees planted this year and 
626,700 trees planted in total. As 
a result, over the next decade, ON 
A MISSION will be responsible for 
the carbon capture of 57ktCO2.

For ON A MISSION carbon capture 
is really just the beginning. All 
projects have a central focus on 
community benefit and lasting 
impact:

• Ensure equality of opportunity 
with local project operators 
irrespective of gender, race, 
religion or income,

• Guarantee a fair wage to all 
onsite employees; and

• Require transparent financial 
reporting to mitigate 
corruption and make certain 
that all investment goes to 
supporting the grass roots 
community.

= 40 flights to Spain



16

At Seep we believe beautifully designed product 
should go hand-in-hand with performance and 
sustainability. We want our customers to flaunt 
their Seep stuff, not hide it under the sink. But don’t 
take our word for it, we’ve had lots of reviews and 
photos from customers sharing their products in 
their homes. We’ve also been lucky enough to have 
lots of press this year including Elle Decoration and 
Ideal Home. So say goodbye to typical eco green 
and brown colours, and say hello to navy, turquoise, 
peach and white. We feel that the fresher we look in 
stores and homes, the more we can convince people 
to join in on our Seep vision.

“The washing up sponges are 
great- more absorbent than a 
lot of the plastic ones, look nicer 
and can be cut up and put in our 
compost bin. Win, win!”

Claire, Seep customer

gentle on:  THE EYE
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Well that’s the end 
to another fantastic 
year of Seep. We’re 
so grateful to our 
community for 
supporting the 
brand and keeping 
us focussed on our 
mission.

Happy Birthday Seep

As Seep grows out of the toddler years and with 
our B Corp BFTW firmly in hand, we cannot wait 
to report back next year with more sustainable 
products in our range, new initiatives to drive 
down household waste and plastic use, and 
hopefully even more positive impact.

The outlook is looking challenging for all of us 
but the last two years have taught us that the 
power of community is so important in getting 
through tough times.

In the meantime, if there’s anything in this 
report you’d like to ask us more about please do 
get in touch hello@theseepcompany.com 

Or if you want to hear more about what we’re 
up to as it happens, sign up for our newsletter 
– it’s straight talking but not strait-laced.  For 
while we love what we’re building here, we can’t 
take ourselves too seriously - at the end of the 
day, we’re just a cleaning tools business!
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