
Your Journey Begins with Self Expression



• 0.5% of FORTUNE 500 companies have a female CEO.

• There are lots of women's empowerment events but 
leadership development must begin a lot earlier.

• By the time a girl turns 8, she’s already internalized a 
lack of confidence in her leadership abilities.

• Most girls are not taught to be leaders and by the time 
they hit puberty their confidence level vanishes.

• Leadership programing has to start at 6 or younger.

MOOSH WALKS aims to develop leadership skills in 
young girls through subliminal psychology via storytelling 
and play.



Moosh Walks is an original 3D sock company that fosters 

individuality, self-expression, and leadership in kids & teens 
via subliminal storytelling psychology. In addition to being a high quality, 
innovative product, Moosh Walks original IP in the form of characters 
and stories are ripe for extension into toys, entertainment, video games 
and tech that focus on communication, confidence and leadership.

Each member of Moosh Walks represents an aspirational trait.

About MOOSH WALKS™™



Snoop 
Dogg

TOYS ENTERTAINMENT MEDIA
(Cartoons, Video Games, Books)

LICENSING

Star Wars



Bought LILY for my 14-year old 
niece. Even though I am an 
adult I decided I also needed 
socks with ears so I got myself 
SPANKY. I LOVE THEM. They are 
so comfortable and cozy.

Moosh Walks are not another novelty sock purchase, they 
are an emotional connection to what this character stands 
for and how it makes each customer feel.

Love my Moosh Walks socks. 
Get lots of compliments on 
them. They’re so fun with its 
vibrant colors. I like that it’s 
knee length and are very 
comfortable. Yay to BRUNO!



$225B

Toy 
Market

$20B

“Failing at something 
doesn’t scares me, 
every time I fail, I get 
closer to success”

-LILY

Adopt Now

In-store "adoption" experience 
creates loyalty through 
emotional connection to the 
characters and storytelling.
Each design comes with a 
collectable inspirational card.

(Adoption Cards)Currently in 130 stores



A lot of traditional retailers are closing their doors 
because the new generation of customers don’t feel 
valued & opt out to shop somewhere else.

• Millennials and GenZ generation of shoppers need 
more than a good product.

• They support Value Driven Brands.

• They want to invest in Brands that invest in them.

• They want to be part of their success.

• They want to be first in line to discover new and 
innovative products.

Specialty Retail  (Heavy Traffic)

Gift Shops/Retail (Moderate Traffic)

Amazon (Deal of the Day)

Tourist Shoppers (Reorder rate 8-12 days)

Local Shoppers (Reorder rate 3-6 weeks)

Campaign focused on the Brand’s Story & Mission (1000 units in 24 hours)

Exposing customers to value driven brands will increase 
customer loyalty by 25%
MOOSH WALKS goal is to create an emotional customer 
experience in the physical retail space to increase word 
of mouth marketing for the Brand & The Retail Partner



2014 2023

$5.6B

$11.6B

GLOBAL SOCK MARKET

$225B

OTHER MARKET OPPORTUNITIES 

Licensing
Market

$108B

Toy 
Market

$20B

Apparel
Market

$225B

Licensing
Market

$250B

Mobile
Games

$108B



Updated Line sheet available, 
please email 
Wholesale@MooshWalks.com



OLGA KAY  CEO/Founder

Olga Kay grew up in a Russian village and immigrated to the United States in 1999 
as a performer with the Ringling Bros. Circus. In 2006, she started a Youtube
career and quickly became one of the platform's most successful and recognizable 

content creators with 1.3M+ fans. Olga realized that the young kids were 
looking for 3 things: Individuality, Self Expression & The Need to be Seen 
and Heard.

“This is what my 
childhood home looks 
like today. My goal is to 
empower every girl to 
follow her dreams. 
All you need is drive”

-Olga Kay



23K Units Pictured 3K Units Pictured



MOOSH WALKS's Brand name was 
inspired by Mushka the cat. Her 
nickname is MOOSH. She is 18 years old. 
'Roxy' socks are based on Olga's Shih Tzu 
puppy. 
Mushka & Roxy get along very well.



THANK
YOU!

Olga@MooshWalks.com


