
WTF IS 
BEREAL?

The app is consumer-first, 
with a mainly Gen Z user 
demographic, but is gaining 
traction with older users. 

Nearly 80% UK users fall into 
the 16-24 age bracket.

BeReal was founded in 2020, 
but sign ups have surged in the last 
6 months, driven by a paid 
ambassador program in American 
universities (à la Bumble and Tinder) 

As of April 2022, has 2.93 
million global dAU (29200% 
increase in the last year)

Bereal is the #1 Free 
social media app in the 
UK, ahead of Whatsapp,
Facebook and Messenger.

HOW TF
DOES IT WORK?

1

2

3

4

5

It’s simple. Users collectively receive a 
notification at di�erent times each day, 
prompting them to snap a photo

With the 2 minute window, there’s no time 
to doll yourself up and there’s no filters or 
option to upload pre-taken images, encouraging 
users to be as authentic as possible. 

You can retake your post or post late, however 
your friends can see how many retakes you 
did and how late you posted.

There are no likes, but you can react to your 
friend's BeReals with a RealMoji, where you take 
a picture of yourself to capture your reaction.

After receiving their notification, which can 
arrive at any time of the day,  users have 
2 minutes to take their shot. There’s no 
controlling what time the notification arrives 
- you might be lucky and receive it in time 
to share the highlight of your day, or it could 
catch you doing something as mundane as 
your commute or doing the washing up.

Can Brands Use it?
As it stands, using BeReal for advertising or 
commercial purposes is strictly prohibited in 
the app’s T&Cs.

Despite describing itself as ‘anti-influencer’, 
stating that “BeReal won’t make you famous, 
if you want to become an influencer you can 
stay on TikTok and Instagram.” 

However, some brands are exploring ways 
of promoting their brand on the platform…

That being said, it’s definitely not one to 
jump on without serious consideration.

- Chipotle, famous for their unfiltered approach
 to social media, joined the app in April, sharing 
a limited-o�er promo code on its posts.

Consider your target audience. BeReal’s 
audience is overwhelmingly Gen Z.

However, it could be the perfect opportunity 
to personify your brand, with humorous, 

informal behind-the-scenes content.

BeReal is a photo-sharing app. The premise 
is simple: users share one photo per day to show 
their friends what they are doing in real-time.

AUTHENTIC

UNFILTERED

REAL-TIME

PERSONAL

CONTENT
#1

FREE

WHO IS
 O

N
 IT

?

TIME SENSTIVE now
Time to BeReal. 

2 min left to capture a BeReal and see what
your friends are up to!


