
 
 

 

Wholesale Co-op Marketing Policy 
Effective June 28, 2021   

 
General Terms & Requirements: These policies pertain to all frontlist and backlist titles published by HarperCollins and 
exclude our Distribution Clients, which have separate co-op policies and require separate contracts. Ask your sales 
representative for details. The customer must have authorization from a sales representative with a signed contract before the ad 
or promotion is run. All requests for credit must be received within 90 days of the ad or promotion, accompanied by proper 
documentation. The co-op plan year runs June 28, 2021 through July 1, 2022; any unspent co-op monies cannot be carried 
over into the following fiscal year. All policies are subject to change upon notice. 

 
Wholesale Co-op: Co-op is calculated at the beginning of the co-op plan year, which begins June 28, 2021. Co-op pools 
are based on purchases made during calendar year 2020. 

• ½ of 1% of a wholesaler’s net billings for all formats 
• An additional ¼ of 1% of a wholesaler’s net billings may be spent for product information such as microfiche 
and annotations or other promotional vehicles with the prior approval of your sales representative. 
• We  may supplement co-op with designated title co-op funds; the sales representatives, customer service. 
represen tatives, catalogs or industry publications will communicate such supplements. The maximum co-op allowed 
on any title is $10,000 unless stated otherwise. 

 
How Claims Are to Be Submitted: Within 90 days of the ad or promotion date, send a copy of the approved contract and 
supporting documentation (outlined below) to: Brona McCallion, HarperCollins Publishers, 195 Broadway, 16th Floor 
New York, NY 10007. Customers should assign a specific claim number to a contract and to the request for the co-op 
reimbursement. Reimbursement of co-op claims will appear on the customer’s statement and will be identified as “Co-op.” 
A credit memo will not be sent to the customer. No deductions may be made from invoices or statements. When a title is 
advertised with other publishers’ books, we will issue a credit for its proportionate share only. We will issue credit of 100% of 
the actual documented costs of an ad or promotion not to exceed the approved contract amount. 

 
HarperCollins Publishers offers wholesale customers choices in how they can submit claims and proof of performance, 
including paperless options. These require a signed agreement. For agreement details and requirements, please contact your 
sales representative or the Co-op Advertising Coordinator. The following documentation is necessary for proof of 
performance: 

 For catalogs, etc., the claim must be accompanied by a copy of the actual catalog and the wholesaler’s statement as to the 
number of catalogs and the actual net cost of the advertisement of the book within. For online advertising, a printed 
copy of the page view must be submitted with the claim. Credit for catalogs, brochures, newsletters, etc., will be for the 
proportionate share of the printing costs. 
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