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When Jen Perry launched Jelt in 
2014, her goal was to create a 
functional, sustainable product 
that everyone needed, while 
building a brand that helped give 

back to her community, and in turn, give back to 
the world. “I truly believe that your brand is a direct 
reflection of your values, your standards, and your 
character,” said the entrepreneur and Bozeman-
based philanthropist. “Because I’ve been a part 
of the nonprofit world for so long, I knew when 
I started my own business, a charitable element 
would have to be a big part of it.” With the mindset 
that any company, big or small, can help shift 
consumer attitudes towards more conscious, eco-
friendly spending and lifestyle changes, the Jelt Belt 
was born.
 
Almost eight years ago, Jelt began out of pure 
necessity, and the mission soon followed. Jen realized 
she had stopped wearing belts, but clearly needed to. 
She also noticed people she saw around town, the 
ski slopes, the hiking trails, and the airport needed 
a little help keeping their pants up. People seemed 

to have stopped wearing belts because of the limited 
market selling clunky and uncomfortable products. 
Jen fondly remembered the elastic rainbow belts she 
wore as a kid in the 70s and 80s and was inspired to 
bring back the comfortable stretchy elastic belts, but 
made from sustainable materials and backed with a 
social mission. 

The Jelt belt is a modern take on a retro, beloved 
accessory. It’s strong and stretchy with a flat, low-
profile buckle and a grippy inner gel that keeps the 
belt in place through all of your activities. Being a 
frequent traveler, Jen also made the Jelt metal-free, 
making it a go-to travel belt for airport security 
ease and travel comfort. But one of the more 
defining features is that the elastic is made from 
100% recycled plastic bottles, helping eliminate 
over 500,000 bottles from our oceans and landfills 
to date. 

The Jelt brand is not only environmentally 
minded, but also maintains its mission to give 
back. Jelt partners with Warriors and Quiet Water 
Foundation, THRIVE, and 1% For the Planet in 

organizations mentioned above because more profits 
mean more opportunities to give back to worthy 
causes, and Jen strives to support these local non-
profits, especially during times when other funding 
sources are limited. Serving your own community 
has a wave effect, and the world will be stronger as a 
whole if we have cared for communities. 

Jelt is a company that continues to improve its 
business model and practices to help inform and 
educate consumers of the small changes they can 
make in their daily lives. In 2017, the company 
underwent a rigorous evaluation process to become 
an official certified B Corp. The certification 
ensured it met the highest standards of social 
and environmental performance, transparency, 
and accountability to function as a new kind of 
company — one that uses the business as a force for 
good to solve social and environmental problems.

support of their efforts to give back to our veterans, 
youth, and the environment. In addition, in 2016, 
the company moved its manufacturing from China 
to Montana to bring jobs back to their home state. 
The company employs skilled women sewers living 
on remote ranches and rural communities, as well 
as local women in Bozeman to sew and assemble 
their belts. 
  
By definition, a community brand is one that 
believes in supporting, enriching, reinvesting, 
and protecting the communities that it serves. 
Community-minded brands support their 
community in a multitude of meaningful ways, 
which results in long-term relationships with their 
customers and other partners. Jen believes this to 
be the most important element of a brand— one 
that can set you apart from competitors. Jelt directly 
donates a portion of its proceeds to the nonprofit 
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“Jelt was created to give back to 
our communities in a multitude 
of ways, and I will continue to 
work hard to make sure that each 
part of our company is making 
a positive impact,” says founder 
Jennifer Perry.

When it comes down to it, it 
is up to companies to deliver a 
meaningful message to attract 
the conscious consumer, show 
them how their spending affects 
their world, and help them realize 
that being a thoughtful consumer 
doesn’t have to break the bank. It’s 
not about giving anything up,  it’s 
about getting more. Together, 
we can solve today’s problems 
by operating our businesses 
ethically and supporting cause-
driven businesses with our 
everyday purchases.

Since Jelt’s inception, the 
Bozeman-based belt company 
has learned that now more than 
ever is the time that brands 
should look within and focus 
efforts on their communities and 
the people they can influence the 
most. By approaching business 
from a more localized level, 
brands can then help spread the 
idea of “conscious consumerism” 
and harness their own spending 
power to shift the cultures around 
what we buy.

Made for everyone, Jelt’s mission 
is to change our attitude about 
belts and the way we shop. 
With a product created for 
everyone’s needs (products range 
from adjustable heavy-duty 
belts to sized to fit low-profile 
options), manufactured in a way 
that provides opportunities for 
people in their communities and 
with a portion of all sales going 
to charitable organizations, we 
would say mission accomplished. 
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ABOUT JEN PERRY

Jen Perry is the founder of Jelt, a Certified B Corporation, making functional and socially 
impactful elastic belts from recycled plastic bottles that are manufactured in a way that empowers 
women. In 2014, Perry founded Jelt as a social enterprise, with the purpose of creating a product 
that everyone would need, while promoting and encouraging social change.

Since its inception, Jelt has been active in 1% For The Planet and has donated thousands of 
dollars to charities all over the world. Jelt truly uses business as a force for good.

Made for everyone, learn more or shop today at jeltbelt.com
Follow on Facebook @JeltBelt or on Instagram @JeltBelt
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