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Stoneware produced by SMEs who received design support through the JP
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  The complex challenges faced by value chains in 
the handicraft sector include depletion and limited 
availability of raw materials, limited expertise on 
good agricultural practices and lack of farmer- 
extension services, low understanding of and skills 
in cleaner production, product development and 
sustainable design, lack of basic business management 
or entrepreneurial skills, poor labour and working 
conditions, lack of support services, and limited 
ability to find and analyse trade information and 
build sustainable market linkages.

Through the Joint Programme, due attention 
has been given to introducing appropriate labour 
standards and ways to improve working conditions 
towards productivity and competitiveness. In addition, 
the programme has stimulated entrepreneurship at 
the grassroots level, and strengthened business skills, 
life-empowering skills and group formation. Similarly, 
the programme strengthened the entrepreneurial skills 
of export-oriented crafts SMEs and worked on 
improving vertical supply linkages between SMEs and 
producer groups. The programme furthermore built 
capacity on market requirements and opportunities, 
market trends, design innovation, and strengthened 
market linkages, which are seen as the main 
bottlenecks for value chain growth.

This manual must be seen within this context. It 
provides a step-by-step approach towards assessing 
and marketing the sustainability achieved by the 

handicraft SMEs linked to the JP, aimed at raising 
the competitiveness and sustainability of SMEs 
both in local and foreign markets.

le BA ngoC, 
vice chairman, vietcraft

F or e w or d S
  Trade has been a key driver of economic growth 

in Viet Nam since the inception of the Doi Moi reforms. 
However, increased environmental degradation, 
climate change and diminishing natural resources 
mean that Viet Nam cannot ignore the need to address 
sustainability alongside economic growth. The Green 
Growth Strategy, launched by Viet Nam in 2012, bears 
testament to the country’s commitment to sustainable 
socio-economic development.

Viet Nam’s huge handicraft industry is part of this 
commitment, given the huge tracts of natural resources 
it consumes and its potential for its operations 
to become more efficient. 

The branding initiative showcases the efforts made by 
different partner agencies to make the value chain more 
sustainable, and will ensure the continued competitiveness 
and growth of the Vietnamese handicraft industry, while 
ensuring its sustainability.

Kim lAng do, 
deputy director general, vietrade, ministry of industry

  The handicraft sector is an important agro-industry 
sub-sector, which is closely linked with rural livelihoods, 
and therefore plays an important role in poverty alleviation 
and pro-poor growth. The environmental degradation 
caused by industrial clusters is apparent by virtue of their 
size. However, household-level production although much 
smaller in scale is still production, and the environmental 
impact caused by homesteads and micro- and small-
enterprises should not be underestimated.

Under this MDG-F Joint Programme, UNIDO’s work 
with its sister agencies in Viet Nam provided innovative 
and holistic solutions for the handicrafts sector at every 
node of the value chain. Capacity building and technology 
transfer enabled enterprises to change their operations 
and additional support in business management and 
Design for Sustainability (DfS) inputs complemented 
these efforts.

The branding initiative is the culmination of these 
achievements. Not only does it showcase and market 
the achievements of SMEs under the Joint Programme, 
but it also educates and enables the SMEs vis-à-vis 
sustainability’s potentials from different viewpoints, 
including the market and operations perspectives— 
both much needed to help SMEs remain on the fast- 
track to sustainability.

rene VAn BerKel, 
project manager, unido
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C on t e n t Sp r e FA C e
  The Branding Initiative is the culmination of 

UNIDO’s Joint Programme in Viet Nam, which involved 
backstopping and supporting SMEs in the country’s 
handicraft sector in the area of sustainable production-to-
consumption systems. The aim of this support was two-
fold. The first was to enable these enterprises to positively 
impact sustainability, and the second was to facilitate a link 
with viable markets so as to make them sustainable.

UNIDO is mandated to promote and accelerate 
sustainable industrial development in developing 
countries and economies in transition. Over the 
course of the Joint Programme, UNIDO has brought 
the underpinning tenets of industrialization—including 
an increase in productivity—to the handicraft sector 
in a manner mindful of the needs of the sector and does 
not simply mimic the mainstream development model. 
The handicraft sector is traditionally a non-industrial 
one. Tempering industrial principles with sustainability 
techniques allowed these concepts to be adapted to 
the sector and to developing countries.

SMEs perceive sustainability to be a chore but, 
hopefully, this manual will also showcase the economic 
benefits of including sustainability as a core part of 
their business strategy and operations. For example, 
concerns of sustainability-process efficiency—such as 
saving energy, resources, water, etc.—directly affect 
economic sustainability. It is hoped that this manual will 
demonstrate to SMEs that the path to sustainability can 
increase, rather than decrease their commercial viability.

This initiative began as a green-branding scheme, 
until it became clear—over the course of several 
discussions—that the concerns and potentials of 
the handicraft sector went beyond green design to 
holistic sustainability. Widening this initiative to holistic 
sustainability expanded the scheme beyond being just 
a marketing platform for the sustainability of SMES; it 
became a commitment to educating and encouraging 
each SME to become an agent of change.

reBeCCA reUBens
JUNE 2013
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A bou t  t he  Join t  p r ogr A mme on
gr e e n p r oduC t ion A nd t r A de  t o
inC r e A S e  inC ome  A nd e mp l o y me n t
op p or t uni t ie S  F or  t he  r ur A l  p oor
  The Joint Programme, Green Production and Trade 

to Increase Income and Employment Opportunities for 
the Rural Poor, aims to increase income and employment 
opportunities for growers/collectors of raw materials and 
grassroots producers of handicrafts and small furniture in 
four provinces in northern Viet Nam: Thanh Hoa, Nghe An, 
Hoa Binh and Phu Tho. The programme is funded by the 
Spanish MDG Achievement Fund. 

The national coordinating authority (line agency) is 
the Ministry of Industry and Trade (MOIT). The project 
owner (national implementing partner) on behalf of 
the MOIT is the national trade promotion organization 
VIETRADE. Under the coordination of VIETRADE, the 
Viet Nam handicrafts exporters association VIETCRAFT 
is the lead partner in managing and coordinating inputs 
and delivering outputs. 

The programme uses the value-chain approach to 
develop better integrated, pro-poor, and environmentally 
sustainable “green” value chains, enabling poor growers, 
collectors and producers to improve their skills and 
products, and to link these products to more profitable 
markets. The approach combines the complementary 
and comparative expertise of five UN agencies—the 
Food and Agriculture Organization (FAO), the International 
Labour Organization (ILO), the United Nations Industrial 
Development Organization (UNIDO), the United Nations 
Conference of Trade and Development (UNCTAD), and 
the International Trade Centre (ITC)—each bringing in 
their core competence on market development, trade, SME 

promotion, cleaner production, empowering of grassroots 
producers and development of smallholder farmers.

The programme supports 4,450 poor households in the 
four provinces selected due to (a) the high incidence 
of poverty, especially among ethnic minorities; (b) the 
concentration of raw material and local production of 
crafts; and (c) the possibility to build synergies with past 
and on-going development activities.

During the course of programme implementation, which 
formally started in February 2010 and will end on June 
30, 2013, the programme has intervened to address 
constraints along five different value chains, including 
bamboo/rattan, sericulture/silk, sea grass, lacquer ware 
and handmade paper. This starts by introducing better 
agricultural practices, including reduction in the use of 
harmful pesticides, and introduction of high-yielding 
varieties for raw material such as rattan and mulberry. 
Moving along the value chain, craft-producing households 
increased their productivity through healthier and safer 
working conditions, but also vocational skills training and 
equipment and tools needed to process the raw materials 
concerned. Producers were also supported in efforts 
to enhance their business skills and organization of the 
group or cooperative, which instilled better business 
planning and enabled access to microcredit. Craft 
producers were further assisted to develop new products, 
linked to exporting companies and taken to domestic 
trade fairs to expand their client base. Similarly, export-
oriented companies expanded their product range with 

The JP aims to increase income and employment for poor handicraft producers.
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new sustainable product designs to meet global market 
trends and were supported to attract new buyers through 
participating in national and international trade fairs. 
When companies increase their export sales, employment 
is created for household craft producers as well as raw 
material growers. Since these products are produced 
within the traditional set up of “craft villages” characteristic 
of Viet Nam’s cultural industry, they also help vitalize and 
sustain the local culture.

The programme aimed at contributing to the 
achievement of four main outcomes: Improved 
understanding of the handicrafts and small furniture 
value chains in the four beneficiary provinces; an 
environmentally and economically sustainable increase 
in craft raw material growers’/collectors’ incomes in four 
provinces; a sustainable increase of crafts related rural 
households’ and enterprises’ incomes in four provinces; 
improved policies and regulatory frameworks at the 
provincial and national level.

11

Bamboo products produced by SMEs who received design support through the JP
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In contrast, Viet Nam’s competitor countries are able 
to produce larger quantities of higher value products 
and host some of the most important international trade 
fairs. They have used their access to better information 
systems to position themselves more favourably on the 
international market.  

Cleaning up its production system and working towards 
an adherence to relevant labour standards could 
significantly enhance Viet Nam’s competitiveness. 
International buyers increasingly demand compliance 
with human rights, labour and environmental standards. 
There is greater long-term export potential for mid-
sized companies that source responsibly from skilled 
rural producers and supply international importers with 
fashionably designed higher-end products, produced 
through a “Cleaner Production” approach.

Semi-mechanized bamboo handicraft production in Viet Nam

  The handicraft and furniture sector in Viet Nam
provides employment for about 1.35 million people 
in more than 2,000 villages. The sector is a major 
source of income for smallholder farmers/landless 
poor, and so has a high potential to alleviate poverty. 
Handicraft has been made a development priority by 
the Vietnamese government in order to promote human 
resources development, sustainable production and the 
advancement of entrepreneurship in rural areas.

Smallholder farmers in Viet Nam supplement their 
livelihoods through handicraft-based activities. 
In many areas, the income generated from farming 
is insufficient for such farmers to breach the national 
poverty line of 200,000 VND (about 0.4 US$) per 
day.  Farmers collect and process natural raw materials
from forest areas, and produce handicraft to generate
additional income, usually during a lull in 
agricultural work. This additional income, generated 
from handicraft production or the collection of raw 
materials, often decides the side of the national 
poverty line on which the smallholder farmer will live.

The largely export-oriented Vietnamese handicraft 
sector is internationally recognized as one of the 
most competitive emerging markets for bulk supply. 
In general, handicraft is produced at the household 
level, whereas raw-material supply, and product 
finishing and packaging are mostly undertaken by 
small and medium enterprises (SMEs). The decline of 
markets and input material is a threat to the SMEs and 

t he  V ie t n A me S e
h A ndiC r A F t  S e C t or

households that make up the handicraft sector. Over-
exploitation has meant a rapid depletion of Viet Nam’s 
once-abundant natural resources. A severe shortage 
of raw materials is expected within the next five years, 
unless appropriate action is taken. Inferior raw materials, 
and deficiencies in the way they are treated, are already 
affecting earning capacity of crafts producers. Since it 
can be hard to source sufficient quantities of quality raw-
materials, producers increasingly use cheap imported raw 
materials—which decreases the quality of the final product.

Simultaneously, two of the primary markets for 
Vietnamese handicraft—export and tourism—seem 
to be shrinking. One reason for this is a low level of 
design competence. An estimated 90% of Viet 
Nam’s handicraft is produced according to customer 
specifications. The industry takes little initiative in 
product development and innovation. 

Most Vietnamese suppliers compete almost entirely 
on the basis of low prices, and are still being outbid 
by Chinese factories. To supply a higher-end market, 
producers will need to upgrade their designs, quality 
and finishing techniques, and constantly stay on top 
of current design and consumer trends. 

With poor access to market-related information, 
Vietnamese craft exporters have little knowledge of 
international market requirements such as corporate 
social responsibility (CSR) standards and green 
procurement guidelines.
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t he  br A nding ini t i At i V e
  UNIDO works to foster the adaptation and adoption of 

better, cleaner and resource-efficient production methods 
and better and sustainable product designs under the JP. 
Sister agencies—including ITC, ILO, FAO and UNCTAD—
that contribute to the JP work to improve value chains 
by connecting to national and international markets, and 
improve sustainability of raw materials supply, working 
environment and labour practices. This collective effort 
focuses on achieving a sustainable expansion of the 
five target value chains (bamboo/rattan, silk, sea grass, 
handmade paper and lacquer ware).

A comprehensive baseline survey for grassroots crafts 
and furniture producers, end-line survey of crafts’ 
production and trade, inputs and grassroots training on 
cleaner production protocols, and design for sustainability 
(DfS) support have already been implemented towards 
achieving this aim.

As a result of these efforts, several SMEs and enterprises 
have developed commercially viable (economically 
sustainable) product lines, the production of which 
does not jeopardize environment. In addition to actually 
creating these products, local people are also employed 
in producing input materials. Thus, the programme 
contributes to livelihood security as well as social and 
economic sustainability, including more equitable value 
chains. Since these products are easily produced within 
the traditional “craft village” set-up characteristic of Viet 
Nam’s cultural industry, they also help vitalize and sustain 
the local culture.

Showcasing these efforts through a “sustainable” brand 
would bring market recognition of the achievement of 
social, economic, environmental and cultural sustainability. 
Branding will allow the sustainable products produced by 
these producer groups (JP beneficiaries) to stand apart 
from less-sustainable products already in the market. This 
could bring, by way of better prices, the added benefit 
of greater sales and/or new or strengthened business 
relations with buyers. This would provide an impetus for 
these SMEs to continue on the path to sustainability.

However, consumers are sceptical about “green” products, 
thanks to glut of similar products that cannot substantiate 
their claims. The highest degree of success in green or 
environmental branding has been with industrial products, 
since the standardized processes used in their manufacture 
are easier to examine and measure. The comparatively 
informal nature of the handicraft sector is not conducive 
to similar scrutiny, making it difficult to transfer this 
experience from the industrial sector. On the other hand, 
issues of cultural heritage—which do not exist in the case 
of industrial products—form an important component of 
sustainability in handicraft items. 

UNIDO therefore aims to develop a transparent, 
accountable and inclusive branding initiative, specifically 
for the handicraft sector, in order to instil, instead of 
undermine, confidence and credibility of the brand to be 
developed. At the highest level, the brand will aim to align
with the underpinning principles of Viet Nam’s national
branding initiative, Vietnam Value.

A buyer looks at products produced by UNIDO-supported SMEs.
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S u S tA in A bil i t y
  Sustainability—or the lack of it, evidenced by the term 

unsustainability—has been an emergent property of all the 
individual and collective systems in our world since time 
immemorial.1 Today, the word is the prefix to a range of 
common words, which indicates that “sustainability” has 
become a conceptual cornerstone in our world,2 which 
is looking to solve a host of crises—ranging from climate 
change to over-consumption, to poverty. 

People have been concerned about sustaining our 
world for a very long time.3 These concerns, however, 
grew significantly after the Industrial Revolution, which 
caused massive amounts of ecological degradation.4 

The science of sustainable forestry—which emerged in 
Europe in the eighteenth century—was among the first 
disciplines to formally plan for sustainability. German 
forester and scientist Hans Carl von Carlowitz introduced 
the idea of “Nacchaltigkeit”5 or continuous, permanent 
and sustainable utilization6 with regards to timber 
plantations in order to make them a continuous source 
of poles for the mining industry.7

The term “sustainable” resurfaced in the 1970s in the 
Club of Rome’s report, Limits to Growth.8 DH Meadows, 
and other thinkers who comprised the Club of Rome, 
raised the same concern that political economist Thomas 
Malthus had deliberated upon back in 17989—that the finite 
Earth could not support constantly growing populations. 
While Malthus’ concern primarily dealt with the Britain’s 
populations and land area, Meadows et al dealt with the 

concern at a global level. The links between ecological 
unsustainabilites and unprecedented industrialization-
based economic growth became increasingly obvious 
amid growing awareness on sustainability right through 
the 1970s.10 While the developed countries became 
more conscious of these links, the developing countries 
continued to push for industrialization in a bid for 
economic growth. The United Nations Conference on 
the Human Environment in 1972—also known as 
the Stockholm Conference—was a turning point in 
acknowledging the connect between the biosphere and 
human development through the idea of “ecologically 
sustainable development.”11 

In 1983, the United Nations convened the World 
Commission on Environment and Development (WCED) 
—also known as the Brundtland Commission—to address 
the “accelerating deterioration of the human environment 
and natural resources and the consequences of that 
deterioration for economic and social development.” 
The Commission’s report—Our Common Future—presented 
the idea of “sustainable development” to the world as 
“development that meets the needs of the present without 
compromising the ability of future generations to meet 
their own needs.”12 The report discussed how the world’s 
economic systems could contribute to solving ecology-
related issues, alongside poverty and under-development. 
The linking of ecology to “development”—which has social 
and economic connotations, caused a paradigm shift in 
the understanding of sustainability and put the idea into 
public debate.

There have been several critiques regarding the lack 
of clarity in the definition of sustainable development.13 
However, the eight “critical objectives which follow from 
the concept of sustainable development” in the Brundtland 
Report—reviving growth; changing the quality of growth; 
meeting essential needs for jobs, food, energy, water 
and sanitation; ensuring a sustainable level of population; 
conserving and enhancing the resource base; reorienting 
technology and managing risk; merging environment and 
economics in decision making and reorienting international 
economic relations14—seem to shed light on the goals 
and means to sustainable development.15 Adding a ninth 
objective—“making development more participatory”—
would help complete the list and be indicative of 
sustainable development in mainstream thinking.16

Detractors of sustainable development argue that it is an 
oxymoron because incremental development is impossible 
given the finite resources of Earth17. This critique—which 
implies that sustainable development is synonymous with 
“sustain[ing] growth performance”18—does not provide 
a definition of “development”. Neither does it seem to 
consider that development is equated both with economic 
development or GNP growth, and an increase in socially 
desirable phenomena.19 

The Rio Declaration at the Earth Summit in 1992 “made 
it plain that we can no longer think of environment and 
economic and social development as separate as isolated 
fields.”20 The World Summit on Sustainable Development 
(WSSD) in 2002—which saw participation by non-

traditional factions, including women, youth, scientists 
and NGOs—reinforced this thought by discussing issues 
of integrated economics and equity. Poverty was among 
the top priorities at WSSD, reflecting the Millennium 
Development Goals (MDGs) of the UN Millennium Summit 
in 2000.21 Some argue that, the pursuit of development 
by developing countries—under the industrialized 
development model—has heightened poverty and 
unemployment instead of mitigating them.22 There is 
clearly a need to rethink the dominant patterns of the 
Western development model that focuses on economic 
growth, urbanization and industrialization.23 

“Development”, when conceptualized as a process of 
directed socio-economic change, embodies both the 
objective and the means of achieving it.24 However, 
despite constant efforts to include a cross-section of 
issues and diverse representation in sustainable 
development, its focus on the economic aspect is 
very apparent.25 This is especially true in the case of 
industrialized society, where well-being is envisaged as 
being tied to economic development—which is usually 
linked to further industrial development.26

Sustainable development continues to be a powerful, and 
some argue, useful model.27 However, a new discussion 
is emerging, which voices the need to step back from 
the ‘development’ focus of sustainable development,28 
and revisit the larger, non-negotiable outcome desired—
sustainability, or “the possibility that humans and other 
life will flourish on the Earth forever.”29
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  The commonalties between the agendas of craft 
and sustainability offer opportunities for craft to be 
re-contextualized as a less marginalized and more 
productive agent of change in society,30 thus 
contributing to sustainability.

The understanding and recognition of specific tenets 
that influence sustainability grew from the ecological 
tenet of post-industrialization, to include the social and 
economic tenets of Elkington’s Triple Bottom line in 1997, 
and the cultural tenet of Hawkes’ Four Pillars model in 
2001. In the future, more tenets will likely need to be 
identified from the overall network of connections 
between systems and entities that influence sustainability.

Craft, like sustainability, is a systemic concept. Many of the 
overarching concepts of sustainability underpin traditional 
craft practice: the local and tacit indigenous knowledge 
of craft communities including their skills, insights and 
experiences; help maintain and improve their livelihoods,31 
socio-cultural traditions and bio-regions sustainably. 

The parities between the ecological, social, economic and 
economic tenets of sustainability and craft are as follows:

eCologiCAl SuStAinAbility in CrAFt

Ecological sustainability rests on sustaining environmental 
or natural capital32 and since traditional craft comprises a 
localized production-to-consumption system (PCS), it has 
a strong sense of local natural capital and stewardship.

Natural capital includes the atmosphere (the body of air 
surrounding our planet), the hydrosphere (freshwater, 
groundwater, oceans and the moisture in the air), the 
lithosphere (land), and the biosphere (all the living 
organisms and biodiversity on planet Earth).33 Everything 
we use comes from one of these spheres and, when 
disposed of, returns to one of these spheres.

Since traditional craft is a localized activity, the positive 
and negative impacts of the PCS—including ecological, 
social, cultural and economic damage—are transparently 
and relatively quickly visible to the local inhabitants. 
This creates accountability in the PCS. For example, if a 
particular process is degrading a public resource—such 
as dyeing effluent polluting river water—the community 
can confront the polluter directly and negotiate a change. 
In globalized PCSs, no such feedback-loop exists, and so 
systemic unsustainabilities such as child labour or resource 
depletion are not as obviously visible, and are thus more 
difficult to monitor and regulate.34 

Historically, humans have first exploited and degraded 
their natural environments, and then developed more 
sustainable practices that are mindful of local resources.35 

The PCSs of traditional communities have evolved over 
centuries with due consideration to resource vulnerabilities 
of their bioregions.36 Their strong connect with the 
environment is manifested through their recognition and 
use of native bio-resources including flora and fauna for 
medicine, food, and craft.37 

t he  pA r A l l e l S  be t w e e n
C r A F t  A nd S u S tA in A bil i t y

Craft communities with a strong preindustrial, hunter-
gatherer tradition have a deep regard for nature, as the 
ultimate source for food, warmth, habitation, medicine 
and shelter.38 Several indigenous craft communities in 
Asia, Africa, Australia, the Americas, Polynesia, and the 
Arctic hold kin-centric and animistic world views, in 
which man and nature are seen as interrelated parts of 
an extended ecological family.39 This is very much in 
line with seeing sustainability as a system comprising 
several sub-systems.

Systems of custodianship and stewardship of the natural 
environment are embedded in the religious, social and 
cultural practices and world views of these traditional 
communities who are entrusted with safeguarding 
ecological resources by ancestral charters through 
successive generations.40 Totems and taboos are 
mechanisms through which totemic animals or plants 
are assigned to social groups, who revere and protect 
the totemic species, thus creating a ritual bond between 
humans and nature and also ensuring the protection of 
a specific species.

SoCiAl SuStAinAbility in CrAFt

Social sustainability rests on maintaining social capital, 
which encompasses the features of social networks, 
norms and trust that enable people to jointly pursue 
shared objectives.41 Some key elements of social capital 
include trust, reciprocity and exchange between 
individuals; connectedness between networks or groups, 

including access to wider institutions; and common rules, 
norms and sanctions mutually agreed or handed down 
within a society.42

Traditional socio-economic systems of exchange and 
subsistence linked craftspeople to the wider village 
community, such that their productivity was not 
directed purely towards economic gain, but also 
addressed maintaining the community life as a whole.43 
Since these systems of social obligation were not 
based purely on monitory transactions, they afforded 
craftspeople security during times of scarcity,44 in line 
with the concept of social security. 

The breakdown of traditional socio-economic systems 
due to globalization, has forced previously interdependent 
actors, i.e., craftspeople and patrons, to become 
independent. Since, traditionally, artisan communities 
are landless, agriculture—even at a subsistence level—is 
not an option for them.45 Consequently, phenomena like 
distress migration to cities and towns caused by loss of 
village-based livelihoods are common.46 This, in turn, 
negatively impacts the family and community nucleus and 
thereby health, education, safety, human rights and other 
indicators of social sustainability. 

In contrast, indigenous belief systems, such as the Indian 
concept of vasudhaiva kutumbakam47 (the Earth family) 
have the social values of connectedness, egalitarianism 
and tolerance at their core. Traditional existential concepts 
like reincarnation,48 in which humans are reborn as other 
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life forms based on their karma or actions, reinforce 
social accountability, as they endorse the principle of 
causality. The totality of our actions, and their concomitant 
reactions in this and previous lives—all of which determine 
our future—have a strong resonance with the idea of 
sustainability and sustainable development.

eConomiC SuStAinAbility in CrAFt

Economic sustainability rests on having a continued source 
of capital for production to consumption activities through 
capital maintenance.49 This means that only the interest 
generated by the capital investment is consumed, and not 
the principal investment or mother capital itself. Economies 
need several different types of capitals to function. The 
concept of economic capital therefore extends from 
produced capital to non-produced natural capital, such 
as bio-regional resources.50

Natural capital is often a common property resource 
in indigenous communities. The ethos of resource 
conservation and optimization are deeply entrenched 
in the world views and practices of these communities. 
This ensures they harvest only as much as they need, 
ensuring their mother capital remains intact, and their 
natural capital is sustained, thereby ensuring that their 
craft and livelihoods are sustained as well. For example, 
Malaysia’s Penan tribe practises molong—a practice in 
which one never takes more than is necessary. When the 
Penan molong a tree, they mark it with a cut, so that other 
harvesters are aware that it has already been tapped and 

needs time to regenerate.51 This is in line with the notion 
of stewardship and the consequent protection of mother 
capital, the central idea being to preserve natural resources 
for future harvests.

Traditional craft-based PCSs dovetail with the ideas of 
community-based economics or regional trade, which 
are perhaps the truest models of localized economic 
security. Essentially, this means a community is largely 
self-reliant in terms of producing what it needs to survive. 
Economic sustainability and growth becomes endogenous 
when most of the economic and human resources are 
local52 and the entire production PCS is locally anchored 
as well.

CulturAl SuStAinAbility in CrAFt

A highly contested term, “culture” encompasses three 
aspects, namely values and aspirations or the world view; 
the modes of developing and communicating the world 
view, and the intangible and tangible manifestations 
of the world view.53 Craft embodies culture in all the 
senses discussed above, i.e., the world view, the mode of 
transmission, and the actual artefact. 

Two of the defining features of a culture are that it is learnt, 
and that it is shared by a certain community or group of 
people.54 Craft comprises of a body of cultural capital55 
which is passed down from generation to generation.56 
The transmission mechanisms of craft, i.e., the oral 
traditions and expressions, landscape, social practices, 

and indigenous knowledge translate into intangible cultural 
heritage.57 Traditional craft products also are a physical 
manifestation of intangible social and cultural contexts. 
Simultaneously, they constitute material culture58 because 
they are the physical outputs of a community’s PCS.59

The Sustainable Development Research Institute60 defines 
cultural sustainability as “the ability to retain cultural 
identity and to allow change to be guided in ways that 
are consistent with the cultural values of a people.” 
Creativity and craft are dynamic and thus subject to 
cross-cultural influences. Several craft forms have been 
subjected to outside influences through trade and courtly 
patronage, and thus evolved in form and technique 
drawing on diverse cultures.61 Though this probably 
constituted globalization in its earliest form, it also 
exemplifies craft’s inherent cultural sustainability and 
vitality: craft transforms and evolves; globalization does 
not necessarily always imply cultural homogenization. 
This is especially relevant in contemporary craft practice, 
which takes references from international trends and 
influences, but still retains a localized aspect.

 Traditional Vietnamese hats being sold as souvenirs in Hanoi
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hol iS t iC  S u S tA in A bil i t y
l A be l l ing  S C he me
  Branding would enable UNIDO-supported sustainable 

product lines to stand out from their competitors. To 
facilitate this, UNIDO worked with the different project 
stakeholders towards a labelling scheme that would 
reflect the brand’s identity and proposition—one of 
holistic sustainability. The labelling approach was chosen 
because product labelling schemes are among the most 
prominent measures to facilitate sustainable production 
and consumption,62 which was another of UNIDO’s goals.

the labelling scheme comprised three basic steps:

1 Standard setting, or identifying criteria to be met

2 Certification, or assessing to which level that
standard is being met

3 Labelling, or communicating the results of the
assessment, including the assessment criteria with
or on the product63

Standard setting is the first step of most certification 
and labelling schemes, ranging from seal-of-approval 
programmes to ISO type 2 eco labels to ISO type 3 
product declaration labels.64 Step 2, certification, 
is also an inherent part of most product labelling 
schemes. Step 3—communicating the results of Step 2, 
on or with the product—distinguishes product labelling 
from certification schemes.65

Most sustainability labelling schemes seem to focus 
either on environmental or social aspects.66 However, 
sustainability is not limited to these two factors. 
It is multifaceted, and rests on the balance of the 

interconnected integrated systems of our world.67 
Therefore, the sustainability checklist was developed 
with the underlying logic that the environmental, social, 
economic and cultural tenets of sustainability are part 
of an interlinked system. This means every action from 
raw material collection through production, to trade and 
consumption would affect one or more of these tenets 
directly, and would affect the sustainability of the entire 
system in general. 

To cite an example, a bamboo product might be more 
environmentally sustainable than a wood product. 
However, if the wood product is made by poor producers 
and the bamboo product made industrially, the wood 
product might be more socially sustainable than the 
bamboo product. Which of the two products contributes 
more to sustainability depends on their situational context; 
neither is better or worse in isolation.

The overall intent of this labelling scheme was to 
showcase the sustainability achieved holistically, 
so that sustainability-branded products are genuinely 
better on all four key dimensions: environment, social, 
cultural and economic.

Products made with renewable materials, which involve marginalized producers, positively impact holistic sustainability.
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  The Sustainability Checklist draws on different frameworks such as the D4S rules 
of thumb by UNEP and Delft University of Technology, the Business for Social 
Compliance Initiative (BSCI) code of conduct of the Foreign Trade Association (FTA) and 
the conventions of the International Labour Organization (ILO). The Checklist therefore 
functions as a theoretically integrative framework to support the policies, standards and 
compliance methodologies of different institutions working towards sustainability at 
different nodes of the PCS. Drawing on these frameworks, which have already achieved 
a high degree of institutionalisation, helps increase the normative and cognitive legitimacy 
of the checklist.68

The checklist illustrates the generic PCS for a product-material selection, production, 
distribution, use and end-of-life handling-and the holistic sustainability parameters 
relevant at each stage. 

The social, cultural, ecological and economic tenets of sustainability strongly influenced 
by each parameter are indicated. This creates awareness on the potential and desired 
criteria that can make a product more holistically sustainable at each node of the PCS. 
The checklist can be used as a guideline during the product development or innovation 
stage or as a standard during product redesign. Newly developed and existing products 
can be evaluated against the same checklist in Stage 2, making it an indicator of 
sustainability factors achieved.

material 
considerations

production 
considerations

distribution 
considerations

Consumer use 
considerations

end-of-life 
handling 

considerations

S tA nd A r d S e t t ing  b y
ide n t iF y ing  C r i t e r i A :  t he  hol iS t iC
S u S tA in A bil i t y  C he C k l iS t

Production considerations impact holistic sustainability alongside other PCS parameters.
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mAteriAl 
ConSiderAtionS ecological social Cultural economic

1 Renewable materials •

2 Minimally treated materials • •

3 Recyclable materials • •

4 Recycled materials •

5 Local materials • • • •

6 Fairly traded materials •

7 Ecologically certified materials •

8 Non-toxic materials • •

9 Less/no materials from intensive agriculture •

produCtion 
ConSiderAtionS ecological social Cultural economic

10 Minimum materials • •

11 Minimum production steps • •

12 Renewable energy for production •

13 Minimal energy for production • •

14 Low emission techniques • •

15 Proper management of production effluents 
and waste

• •

16 Reduce/reuse production waste • •

17 Indigenous treatments and processes • • • •

18 Consulting indigenous communities on 

production issues that affect them
• •

19 Safe and healthy work environment • •

20 Fair wages and benefits to producers • •

21 No child labour • •

22 No forced labour •

23 Fair working hours •

24 Freedom of association and collective 
bargaining

•

25 No discrimination • •

26 Local employment opportunities • • •

diStribution 
ConSiderAtionS ecological social Cultural economic

27 Minimum product volume and weight • •

28 Minimum and clean transport • •

29 Local PCS • • •

30 Minimum packaging • •

31 Reusable packaging • •

32 Recyclable packaging • •

33 Packaging made from low-impact materials •

end-oF-liFe hAndling 
ConSiderAtionS ecological social Cultural economic

41 Reduced material complexity •

42 Biodegradable •

43 Easy to disassemble • •

44 Reusable • •

45 Recyclable • •

46 Promotes/uses local recycling systems • • • •

ConSumer uSe 
ConSiderAtionS ecological social Cultural economic

34 Minimum/clean energy during usage • • •

35 Minimum consumables • •

36 Safe to use •

37 Customizable • • •

38 Easily upgradable • •

39 Classic design • •

40 Minimum and local maintenance and repair • • • •

hol iS t iC  S u S tA in A bil i t y  C he C k l iS t
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mAteriAl ConsiderAtions
Traditional material-selection parameters include function, appearance, reliability, 
service life, environment, compatibility, production viability, and cost.69 The Sustainability 
Checklist proposes the following supplementary parameters towards sustainability.

1 renewAble mAteriAlS 
Given that Earth has finite natural resources, renewable materials are growing increasingly 
important to ecological sustainability. While a lot of organic materials regenerate, the 
time frames required for their renewability differs.70 Materials from the biosphere (that 
grow on Earth) such as bamboo or sea-grass are renewed more quickly than those from 
the lithosphere (under the surface of Earth) such as coal. Among these, some biosphere 
materials, such as bamboo, get renewed faster than other biosphere materials, such as 
wood. Materials that are more renewable should be used, and exhaustible materials 
should be substituted as far as possible.71

2 minimAlly treAted mAteriAlS 
Minimizing the treatments required to prepare raw materials reduces emissions and 
energy consumption, thereby impacting ecological sustainability. Minimizing treatments 
also positively impacts economic sustainability, as reducing the processes reduces the 
overall cost.

3 reCyClAble mAteriAlS 
Recyclable materials positively impact ecological sustainability by reducing the burden 
of disposal, and inputting existing material into a fresh life cycle. Recyclable materials 
are valued economically as inputs into another material life cycle even after their original 
use and so also positively impact economic sustainability. To facilitate easy recyclability, 
the product should be made of a single material as far as possible.72 If this is not possible, 
materials with similar end-of-life paths, such as biodegradable materials, should be used. 
Materials that are difficult to separate, including compound materials, laminates, fillers, 
fire retardants and fibre-glass reinforcements should be avoided.73 Add-on elements like 
stickers, which complicate the recycling process, should also be avoided.74

4 reCyCled mAteriAlS 
The use of recycled input materials positively impacts ecological sustainability since 
they reduce the need to harvest fresh materials for production. Wherever possible, virgin 
materials should be replaced by recycled materials, especially in functions that do not 
require high mechanical, hygienic or tolerance.75

5 loCAl mAteriAlS 
Using local input materials positively impacts the social, economic, cultural and ecological 
tenets of sustainability. Supplying local materials gives indigenous and local communities 
a source of livelihood (economic sustainability), and therefore the opportunity to 
sustain their social and cultural practices. Since environmental degradation caused by 
unsustainable practices such as over-extraction directly affects local communities, they 
tend to be more conscientious and, therefore, ecologically sustainable.

6 FAirly trAded mAteriAlS 
Fair trade is “a means of trade whereby the grower/producer is guaranteed a just price for 
their produce over a guaranteed term.”76 Fair trade builds direct connections between the 
buyer and seller, and between origin and destination,77 much like the personal interaction 
and relationship of exchange in the craft PCS. This increases social accountability and, 
thus, positively impacts social sustainability.

7 eCologiCAlly CertiFied mAteriAlS 
Eco-certified materials include those with certifications for chain of custody, reduced 
pollutants and environmental impacts, use of renewable power, post-consumer recycling 
or organic/BMP bio-based materials and reclaimed materials—all of which positively 
impact ecological sustainability.78

8 non-toxiC mAteriAlS 
Replacing materials with non-toxic materials minimizes environmental damage, thus 
positively impacting ecological sustainability. Materials or additives that are prohibited 
due to their toxicity—such as polychlorinated biphenyls, polychlorinated terphenyls, lead, 
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cadmium and mercury—should not be used.79 Highly toxic materials including those that 
deplete the ozone layer such as chlorine, fluorine, bromine, methyl bromide, halons and 
aerosols, foams, refrigerants and solvents that contain CFCs, or release harmful emissions 
during processing—should also be avoided.80

9 leSS/no mAteriAlS From intenSiVe AgriCulture 
Intensive agriculture is characterized by a low fallow ratio, capital-intensive inputs, and the 
heavy use of pesticides and chemical fertilizers relative to land area. While this agricultural 
system enables a substantial increase in production, it also causes environmental 
degradation through increased erosion and water pollution due to agricultural chemicals. 
Materials produced through intensive agriculture should be avoided as they negatively 
impact ecological sustainability.

prodUCtion ConsiderAtions
Traditional production-selection parameters include geometry or form, material 
constraints and potentials, and the production-volume requirement.81 The Sustainability 
Checklist proposes the following supplementary parameters towards sustainability.

10 minimum mAteriAl 

Minimizing material input positively impacts ecological sustainability.82 It also cuts 
costs, facilitating economic sustainability. Input materials can be minimized by efficient 
production and insistance on “minimum materials” at the product development stage.

11 minimum produCtion StepS 
Minimizing production steps cuts emissions, energy consumption and overall costs, aiding 
ecological and economic sustainability. Combining multiple functions into one component 
and using materials that do not need added treatments can help cut production steps.83

12 renewAble energy For produCtion 

Using renewable energy—fuelled by wind, water and solar power—positively impacts 
ecological sustainability.84 Fossil fuels should be substituted by renewable energy sources 
such as low-sulphur coal or natural gas85 wherever possible.

13 minimAl energy For produCtion 

Materials that require less energy to process positively impact both ecological and 
economic sustainability. Low energy requirements translate into lower energy costs, 
and thereby reduced environmental impact and increased economic sustainability.

14 low emiSSion teChniqueS 
Cleaner production processes with minimal emissions positively impact both the micro 
environment—society—and the macro environment—the ecology. Emissions should be in 
compliance with statutory laws and regulations.86 Further steps to minimize emissions can 
include replacing techniques like joining and soldering with techniques like bending.87
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15 proper mAnAgement oF produCtion eFFluentS And wASte 

Properly managing production effluents and waste positively impacts the producer and 
the ecology—the micro and macro environments, respectively. Effluents should be treated 
and waste should be managed and disposed of as per statutory laws and regulations.88

16 reduCe/reuSe produCtion wASte 

Reducing and reusing production waste helps to curb ecologically harmful waste streams. 
Reducing the waste generated in the production process, recycling production residues, 
and maintaining production standards (which, in turn, decrease the amount of rejected 
products), all help in reducing the waste produced.89 Less waste also translates into lower 
material and processing costs, thus positively impacting economic sustainability.

17 indigenouS treAtmentS And proCeSSeS 

Incorporating indigenous treatments and processes into the production process helps 
preserve the inherent ecological, social and cultural sustainability embedded within the 
indigenous and traditional craft practice.

18 ConSulting indigenouS CommunitieS 
on produCtion iSSueS thAt AFFeCt them 

Decision-making in large private-sector corporations is primarily profit-driven,90 with 
the structure of shareholding distancing accountability from ownership.91 Involving local 
indigenous communities in decision-making sustains the culture of accountability and 
social sustainability in the PCS. This is especially true if the indigenous communities 
constitute the workforce. The ILO92 requires that indigenous and tribal peoples are 
consulted on issues that affect them and that they are able to engage in free, prior and 
informed participation in policies and development processes that affect them.93

19 SAFe And heAlthy work enVironment 
A healthy and safe working environment positively impacts social sustainability which, 
in turn, leads to increased productivity, thus positively impacting economic sustainability. 
The International Labour Organization (ILO) estimates that 4% of the global annual GDP 

is lost due to accidents and occupational disease. The suffering and social unsustainability 
caused by these is incalculable.94 
A safe and healthy work environment is hygienic and well lit, with proper ventilation 
and lighting to offer the best possible protection for employees’ health and safety.95 
Employees should have access to clean areas for eating and cooking, as well as clean, 
lockable, and gender-specific toilets and washing and changing facilities.96

Workers should have access to protective gear such as gloves, earplugs and goggles, and 
should also be urged to use this equipment.97 Sufficient fire-fighting equipment should 
be installed and maintained.98 In addition, proper signage should indicate high-voltage 
junctions, hazardous chemical and biological substances,99 and electric installations and 
cables.100 Employees should have access to—and basic training in—first aid.101 Exits and 
escape routes should be conspicuously marked and kept clear of incendiary devices such 
as steam boilers.102

A majority of craftspeople and traditional producers work as family units103 in their own 
homes or as apprentices to master-craftspeople. However, the widespread poverty in 
the craft sector often means that these families do not have access to potable water104 or 
basic healthcare facilities. Efforts for a safe and healthy work environment also need to 
include these craftspeople/traditional producers, when they are suppliers to the company.

20 FAir wAgeS And beneFitS to produCerS 
UNESCO defines a fair wage as “the level of payment for work done that recognizes the 
true value of the work and is proportionate to the retail price received for the completed 
product.”105 Large corporations that outsource production to the cheapest labour in 
“sweatshops” often do not pay workers a fair wage despite increasing revenues, leading 
to economic and social unsustainability.
Employees should receive at least the statutory minimum wage, required overtime 
supplements, paid leave, statutory contribution for social insurance funds (health 
insurance, accident insurance, etc.) and statutory maternity benefits.106 The ILO advises 
at least 14 weeks of paid maternity leave for workers.107 The rate of overtime should not 
be less than 125% of the regular rate.108 Employees should be provided with written and 
transparent information on wages and terms of payment on employment, and a written 
pay slip indicating the amount in the official currency.109 Wages should be paid regularly, 
as prescribed by law, under a collective agreement, or fixed by an arbitration award.110

With traditional socio-economic systems of exchange and subsistence breaking down, 
most traditional craftspeople now live hand to mouth, with wage parities and minor 
benefits.111 Fair wages should be paid to these self-employed craftspeople—who do 
not pay their family members a wage, and under-cost their own labour112—leading to 
depressed costing of products.
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21 no Child lAbour 
The ILO website states, “Child labour perpetuates poverty across generations by keeping 
children of the poor out of school and limiting their prospects for upward social mobility.”
Thus child labour damages both social sustainability and long-term economic 
sustainability.
Children have long been involved in craft and industry production, generally, as part 
of the family unit, as apprentices, and as hired labour between families and master-
craftspeople.113 The change from “social contract to unregulated labour market”114 
happened when family-based production evolved into formalized workshops, which 
employed surplus labour, including child-labour from impoverished zones.115 Thus, the 
fundamental difference in the two formats was the shift in context of the child-labourer, 
from within the master-apprentice system as a student, to the child-labourer as cheap and 
vulnerable labour.116 While the former situation helped the child-apprentices to acquire 
skills which would contribute to their social and economic sustainability, the latter preys 
on existing social and economic unsustainability of child-labourers.
To avoid such exploitation of children, it is essential to ensure that workers are above the 
statutory minimum age for employment, by checking their relevant documents.117

22 no ForCed lAbour 
The ILO defines forced labour as any type of work or service engaged in involuntarily, 
under some implied coercion or manifest threat of penalty or oppressive measure.118 There 
are many forms of forced labour, including debt bondage, and sweatshop or farm workers 
forced to work through illegal tactics,119 all of which negatively impact social sustainability. 
Generally, victims of forced labour comprise vulnerable and marginalized groups such as 
women and migrants.120 
Companies that do not indulge in forced labour allow employees to leave the factory 
premises after work, and return employees' original documents, such as ID cards, 
passports and birth certificates after hiring is complete.121 Employees are also free of 
monetary deposits to the company,122 which could constitute bonded labour, a form of 
forced labour existing mainly in Asian and agricultural societies123. The ILO also states that 
allowing employees to work more than 56 hours a week is also akin to forced labour.124

23 FAir working hourS 

Fair working hours are part of fair labour practices, and so positively impact social 
sustainability. Employees should not be compelled to work beyond the statuary number 
of working hours per week defined by national law. In general, the maximum working 

hours of the workforce should not exceed 48 hours of regular working time, plus 12 hours 
of overtime per week.125 In addition to this, employees should be given one weekly holiday, 
i.e., one free day following six consecutive days of work.126 Every worker with one year’s 
service should be entitled to three weeks of paid annual leave in addition to sick leave, 
casual leave and maternity/paternity leave.127

24 Freedom oF ASSoCiAtion And ColleCtiVe bArgAining 
The right of workers and employers to freely form and join organizations of their choice 
is integral to social sustainability.128 Within the legal framework, employees should not 
need to take permission from their employers to join and take action in or form worker’s 
organizations including unions.129 Representatives of worker’s unions should have access 
to members in the workplace within the legal framework.130 In addition to this, employees 
should be allowed to bargain collectively, and complain anonymously in line with statutory 
legal regulations.131

25 no diSCriminAtion
Discrimination against producers negatively impacts social and cultural sustainability. 
There should be no distinction, exclusion or preference132 in the areas of compensation,133 
benefits, hiring procedure, job assignment, retirement provisions, access to services, 
etc.,134 based on age, caste, disability, ethnic and national origin, gender, political 
affiliation, race, religion, sexual orientation, pregnancy or parenthood, social background, 
indigenousness,135 membership in workers’ organizations including unions, and other 
personal characteristics.136 All employees should be treated with dignity and respect and 
there should be no sexual harassment.137

26 loCAl employment opportunitieS
Localized employment positively impacts social, cultural and economic sustainability. 
When employment is localized, the impacts of the PCS—including ecological, social, 
cultural and economic unsustainability—are apparent to local inhabitants who can act on 
them. This feed-back loop makes systemic facets of unsustainability—such as child labour 
or resource depletion—easier to detect and, therefore, to monitor and regulate.138
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distriBUtion ConsiderAtion
Distribution considerations such as packaging, warehousing, promotional strategies and 
distribution systems impact a product’s sustainability.139 The Sustainability Checklist 
proposes the following supplementary parameters towards sustainability.

27 minimum produCt Volume And weight
A product which is light and small after it is packaged, needs less packaging material and 
less energy to transport it, thus facilitating ecological sustainability. This, in turn, translates 
into reduced costs, facilitating economic sustainability. Nesting, knockdown, modular and 
folding products all have lower distribution volumes.140 Products with good design and 
well worked out construction details can cancel the need for over-dimensioning.141

28 minimum And CleAn trAnSport
While all forms of transport consume energy, some—such as trains and ships—are more 
ecologically sustainable.142 These modes should be preferred over transport by air or road 
as far as possible. Minimum transport saves energy and simultaneously cuts costs, thereby 
positively impacting both ecological and economic sustainability.

29 loCAl pCS
Local production and distribution systems are economically sustainable because they 
are simple, and cost- and time-effective. Geographical proximity between the location of 
production and consumption reduces the need for complicated packaging and energy for 
transport, impacting ecological sustainability. The local PCS supports local livelihoods and 
is therefore economically and socially sustainable as well.

30 minimum pACkAging
Packaging serves both a utilitarian and aesthetic purpose. It protects the product—making 
it easier to distribute—and increases the perceived value of the product—supporting the 
marketing function. Lean design achieves both ends, and can also suggest a returnable 
packaging system.143 Another strategy is to minimize packaging or dispense with it 
altogether, thus positively impacting both ecological and economic sustainability.

31 reuSAble pACkAging
Reusable packaging positively impacts ecological sustainability, since it reduces 
the amount of fresh material inputs required to make new packaging materials. By 
encouraging the user to reuse, it also positively impacts the culture of consumption and 
facilitates cultural sustainability. Bulk packaging for transport can be made reusable by 
tying it to strategies like a return system or a monetary deposit.144

32 reCyClAble pACkAging
Packaging that is made from recyclable materials positively impacts both ecological and 
economic sustainability. The recyclability of the material translates into reduced pressure 
on Earth’s resources. Since the packaging can be recycled into another product, it 
continues to have commercial value, making it economically sustainable as well.

33 pACkAging mAde From low impACt mAteriAlS
Organic materials, those that are not highly toxic, do not deplete the ozone layer, 
contain hydrocarbons or release harmful emissions have a low impact on the 
environment. Packaging made from such low-impact materials positively impacts 
ecological sustainability.
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ConsUmer Use ConsiderAtions
Consumer use considerations such as easy maintenance, reliability, safety and user-
friendliness145 impact a product’s sustainability. The Sustainability Checklist proposes 
the following supplementary parameters towards sustainability.

34 minimum/CleAn energy during uSAge
Products, whose usage requires minimal or no energy, positively impact ecological and 
economic sustainability as they translate into lower energy costs, and also have lower 
environmental impacts. Products should aim to use as little energy as possible while 
being used, and no energy when idle.146 Factors like minimum weight, if the product needs 
energy to move it, and well insulated components help in lowering energy consumption 
during use.147

Products should ideally use clean energy, sourced from harnessed wind, water and the 
sun, and low-sulphur energy sources such as natural gas and low-sulphur coal.148 Built-in 
features can help advocate the culture of sustainable consumption and use. For example, 
a built-in battery charger149 can help promote the idea that disposable energy sources—
such as batteries—need not be used. Products that require clean energy for their usage 
educate the consumer on sustainability, thus impacting the culture of consumption and, in 
turn, cultural sustainability.

35 minimum ConSumAbleS
Products that use minimal consumables save materials and energy used to manufacture 
the consumables, thus aiding both ecological and economic sustainability. Consumables 
can be minimized by product semantics which direct usage, for example, calibration 
marks150 or measures that encourage the use of precise amounts of auxiliary materials. 
Making the most sustainable state the default state151—for example, a default overdrive 
setting in automatic transmission cards—helps efficient use of consumables as well.

36 SAFe to uSe
Products that have no/minimal negative impact on the users’ health152 and safety 
positively impact social sustainability and the user’s sense of well-being. Poorly designed 
products violate health and safety norms, and in some cases, even cause fatalities. For 
example, emissions from several common household products—such as those containing 
formaldehyde—can degrade indoor air quality.

37 CuStomizAble
Customized products allow the user to avoid superfluous features, making the product 
cost-effective and positively impacting economic sustainability. Customization extends 
the life of the product (ecological sustainability) since it allows the user to be part of 
the innovation process, thereby creating a stronger user-product bond. This affects the 
culture of consumption and thus positively impacts cultural sustainability.

38 eASily upgrAdAble
Products which are easy to upgrade or repair have an extended product life, thus 
contributing to ecological sustainability. They also encourage the culture of sustainable 
consumption, contributing to cultural sustainability.

 

39 ClASSiC deSign
The aesthetic life of classic products is at least as long as their technical life.153 The 
extended life of the product positively impacts ecological sustainability. The classic design 
makes this sustainable product desirable to the consumer, thereby positively impacting 
cultural sustainability.

40 minimum And loCAl mAintenAnCe And repAir
Locally repairable and maintainable products positively impact the social, cultural, 
economic and ecological tenets of sustainability. They are ecological because they negate 
the necessity to buy a new product and therefore reduce material flows. Since the repair 
network is local, the products needing to be repaired don’t need to be transported over 
long distances, making it an energy-efficient system. The repair activity is a source of 
livelihood for local communities, thereby facilitating social sustainability. When the user 
repairs and maintains the product instead of discarding it, it contradicts the prevalent 
“use-and-throw” mind set154 and contributes to cultural sustainability.
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end-oF-liFe HAndling ConsiderAtions
End-of-life handling considerations are often overlooked. The Sustainability Checklist 
proposes the following supplementary parameters towards sustainability.

41 reduCed mAteriAl Complexity
Products made from a single material, or as few materials as possible, are easier to deal 
with in the end-of-life phase than composite products. While natural materials degrade, 
other materials such as technical nutrients can be recycled into another product life cycle, 
thus eliminating waste and positively impacting ecological sustainability.

42 biodegrAdAble
Biodegradable materials include those that can be broken down chemically using bacteria 
and other biological means. Products made from organic matter, or artificial materials that 
can be broken down by micro-organisms positively impact ecological sustainability since 
they do not damage the environment at the disposal stage.

43 eASy to diSASSemble
Most products are made from several components. If these components can be 
dismantled at the end of the product’s life, each component can be treated differently. 
Some can be cleaned and/or repaired before being used as inputs into other products, 
whereas others may need to be disposed of. Making products easy to take apart reduces 
the burden of disposal, and inputs existing material into a fresh life cycle, thus impacting 
ecological sustainability in a positive manner. The disassembled parts can be repurposed 
or reused. They are not waste. They retain economic value in their new life cycles, thereby 
positively impacting economic sustainability as well. Products with easily accessible, 
standardized mechanical joineries—which can be dismantled with universal tools—allow 
for better disassembly than welded, glued or soldered connections.155

44 reuSAble 
Products that are designed for reuse positively impact ecological sustainability, since 
they reduce the amount of fresh material inputs needed to make new products and also 
avoid down-cycling—the process of converting waste materials or useless products into 
new materials or products of lesser quality and reduced functionality. They also affect the 

culture of consumption by encouraging the user to reuse them thus combating planned or 
perceived obsolescence. This in turn positively impacts cultural sustainability.

45 reCyClAble
Recyclable products positively impact both ecological and economic sustainability. The 
recyclability of the material translates into reduced pressure on Earth’s resources. Since 
the product material can be recycled into another product, it continues to have economic 
value, making it economically sustainable as well. Products made from materials that 
facilitate primary recycling—where the recycled material goes back into the same product 
line—are better than those which need secondary recycling—where the material is used in 
some other end product—or tertiary recycling—where the material is broken down into its 
original constituents.156 Recyclable products need to be easy to disassemble, especially if 
they include toxic materials that need to be isolated.157

46 promoteS/uSeS loCAl reCyCling SyStemS
Most waste goes into landfills, while the remaining is recycled, composted or incinerated. 
Landfills are designed to isolate the waste from groundwater and air. So most waste in 
landfills does not decompose, making landfills a less-than-ideal waste-disposal solution. 
Products which can be easily sorted in local collection and recycling systems158—such as 
by indicating recyclable components in the product and making it easy to disassemble—
reduce waste in landfills. These products impact all the tenets of sustainability. They 
provide livelihoods to communities that collect and sort the waste, thus enhancing 
economic and social sustainability. They also help safeguard the ecology, thus enhancing 
ecological sustainability. In addition, the culture of sorting and recycling waste impacts 
the culture of disposal, thus positively impacting cultural sustainability.
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Stakeholders attend a workshop in Hanoi to collaboratively firm up the assessment system.

A S S e S S me n t 
  In an ideal situation, each product should be separately assessed for sustainability. 

However, this may not be possible, especially in the initial start-up phase of labelling 
programmes when the requisite resources, support and machinery to implement the 
labelling scheme may not all be in place. Therefore, each country or sectoral-institution 
will decide whether the assessment can be at the level of the product, company or 
sector, depending on existing logistical infrastructure.

eVAlUAtors
Once the implementing agency decides the level at which to conduct the evaluation, 
a minimum of three evaluators will check the product/company/sector against the 
sustainability checklist. While the criteria for evaluator selection will vary in each context, 
it is suggested that they be chosen from reputed institutions to increase the legitimacy 
of the evaluation.159 If possible, the each evaluator should be a reputed institution—which 
can, in turn, delegate a member of its staff to conduct the evaluation.

As far as possible, the evaluators should reflect the groupings of institutional 
subordinates, peers and supervisors in order to facilitate a well-rounded evaluation. 
This is in line with the idea of 360-degree feedback, where feedback comes from 
sources other than the traditional manager or supervisor. 

This evaluator grouping also draws on existing procedures like multi-actor decision 
making, public consultation, transparency and third party certification, which have 
been formalized in the protocols of reputed organizations such as ISO or WTO160.

Including feedback from different nodes of the value chain and PCS—including self-
evaluation—helps to incorporate cross-cutting perspectives into the evaluation, and 
helps future performance. 

The goal of this approach is to improve sustainability performance, alongside evaluating 
current performance.
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eVAlUAtion metHod
Each evaluator scores the product relative to the criteria outlined in each parameter. A 
score of 1 would indicate “low” or below average, 2 would indicate “medium” or average, 
and 3, “high” or demonstrably better. 

The final score per parameter will be the triangulated mean of the three grades. Scores 
from 0 to 1 will be considered low, from 1.1 to 2 will be considered medium, and from 2.1 to 
3 will be considered high. This final score will be reflected in the ecological, social, cultural 
and economic sustainability that the parameter impacts.

Take for example, a scenario where a product is being evaluated against parameter 1—
renewable materials—by evaluators A, B and C. Suppose the scores given by the three 
evaluators are 2, 2 and 3, respectively. Then the overall score for this parameter would be 
2+2+3 divided by 3; so 7/3 or 2.33.

If the same product is being evaluated against parameter 2—minimally treated materials—
and evaluators A, B and C give it 2, 3 and 3 respectively, the overall score for this 
parameter will be 2+3+3 divided by 3, or 8/3, which is 2.67.

Parameter Ecological Social Cultural Economical

1 Renewable materials •

2 Minimally treated materials • •

The score for parameter 1 will reflect in ecological sustainability, as this is the tenet it 
impacts. The score for parameter 2—minimally treated materials—will reflect in both 
ecological and economic sustainability as it impacts both of these tenets.

sCoring
Such a scoring system takes into consideration the fact that meeting or not meeting 
criteria is often not a black or white absolute, and so works better than a basic minimum 
requirement approach. The scoring system acknowledges that criteria can be met to 

varying degrees, and reflects both negative and positive aspects of meeting criteria. 
A negative score can motivate better performance, by communicating low-score areas 
to both the consumer and the producer. Scoring also offers the possibility to compensate 
low scores in certain criteria with higher scores in other criteria,161 thereby reflecting trade-
offs between sustainability’s social, cultural, economic and ecological aspects.

BenCHmArKs
This labelling scheme has been designed as a flexible framework, which can be adapted 
to several regions and countries. Labels such as that of Fairtrade and EU Ecolabel have 
been criticized for their insufficient adaptability to local conditions, whereas labelling 
organizations such as the Marine Stewardship Council and EU energy have been 
criticized for inconsistent interpretation of criteria.162 Being mindful of these critiques—
and considering that the system will be used in several developing countries with vastly 
different contexts and resources to implement this labelling—the sustainability checklist 
first defines cross-cutting and generic standards, and then goes on to describe the 
sustainable ideals and unsustainable practices clearly. It does so a manner that is flexible 
enough to allow for regional and geographical variability in the interpretation and 
definition of these standards.163 The scoring is therefore relative to outlined criteria in each 
parameter, described earlier on in the Sustainability Checklist.

stringenCy
While assessment should ideally be as stringent as possible, this method of scoring takes 
into account variations in infrastructure and resources, and hence allows the country/
sectoral-institution flexibility in terms of stringency.

The respective country/sectoral-institution can identify the criteria it deems non-
negotiable, based on statutory legislation and the international norms. Some parameters 
may be scored more stringently than others due to importance—such as user safety, no 
child or forced labour, and statutory compliance measures-such as proper disposal of 
effluents—or fulfilment of existing high standards—such as using recycled materials—for a 
sector that can more easily use and which does routinely use recycled materials.
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The level of stringency should be increasingly reviewed and increased annually, or at 
regular intervals, as the labelling scheme becomes more mature and the assesees become 
more familiar and comfortable with the assessment procedure. This is in line with the ISO 
Type-1 labels, which review and tighten their standards regularly.164

 minimUm CompliAnCe CriteriA
Different labelling schemes prioritize different criteria. However compliance with 
some criteria—such as user safety, no child or forced labour, and statutory compliance 
measures-such as proper disposal of effluents—are non-negotiable. Each country/
sectoral-institution will identify the criteria which are non-negotiable based on statutory 
legislation and the international norm. These criteria will comprise the minimum 
compliance criteria, and assessees who fail to comply with these will not be part of the 
labelling scheme until they meet these criteria.

soFtWAre
A Web-based software has been developed to make the holistic sustainability checklist 
easy to implement. Its features support the creation of a database of companies, 
products, evaluators and evaluations. Thus, while evaluating a product/company, 
evaluators can be selected from the database based on their professional expertise 
or institutional profile.

The sustainability landscape of each sector is different and, therefore, the assessment 
mechanism needs to be mindful of this difference. This is why the software also allows 
customization of the master holistic sustainability checklist by adding or deleting criteria. 
In addition, the weightage of each criterion can be customized. For example, “made from 
recycled materials” could be given very high importance in a checklist customized for 
the handmade paper or glass sector, but comparatively low for a sector which uses low-
processed natural materials such as sea-grass.

A cross section of stakeholders, including SME owners, designers, and institutional representatives discussing the assessment system
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A tag communicates the holistic sustainability labelling system on products and packaging.

  Communicating the score in an easy-to-understand manner is central to the success 
of a labelling scheme. To ensure easy communication—especially when the audience 
ranges from household consumers to tourists to import companies—the best approach 
seems to be to condense the score into a single level of grading.165 While this approach 
makes communication simple and clear, highly condensed information reduces the 
decision-making capacity of an audience who might want more detailed information.166  

Considering that the right amount of information needs to be communicated simply, 
the holistic sustainability label shows four sub-level gradings—one each for the 
ecological, social, cultural and economic aspects. These four single-level scores are then 
communicated through a single holistic sustainability symbol that encompasses the four 
sub-level scores.

A URL on the label will direct those seeking further information to a website which 
will provide transparent information on the scoring methodology and scores.
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design elements
The final label communicates the scoring through an easy to understand graphic, 
supported by a legend. The design elements that comprise the graphic were finalized 
based on feedback from a cross section of stakeholders. These elements are elaborated 
upon below.

Four-ring holiStiC SuStAinAbility grAphiC
The final graphic comprises four rings, each of which represents one of the tenets of 
sustainability. The rings are interlinked, to represent the complete and cohesive system 
formed by the ecological, social, cultural and economic tenets of society. The rings were 
chosen over linear elements to represent the holistic, 360-degree circular ethos of the 
assessment and labelling system.

Each ring functions as a meter to communicate the single-level grading of the social, 
ecological, economic and cultural tenet of sustainability. The rings are colour-coded167 
to enable easy and intuitive understanding of the tenet they represent. The ring for 
ecological sustainability is green, the one for economic sustainability is blue, the ring for 
social sustainability is brown, and the one for cultural sustainability is yellow. In addition 
to colour, the tenet each ring represents is clearly communicated by text—ecological 
sustainability, social sustainability, cultural sustainability or economic sustainability—
placed around the ring.

SeCtor iCon
At the centre of the four rings is a circle containing an icon, which represents the sector 
domain of the label. Since the current labelling scheme is for the handicraft sector, the 
icon has two hands intertwined to represent the handicraft sector.

Since the labelling scheme has been designed to work for sectors other than handicraft 
as well, relevant icons can be developed for each of the other sectors to replace the 
handicraft sector icon. This would extend the labelling to the said sector.

Country Code
Since this labelling is designed to be expanded to different geographies and regions, a 
country code—consisting of the key alphabets in the country name—was included. This 
was also necessary because, as discussed earlier, the level of stringency of assessment 
may differ from country to country, and so the country in which the labelling scheme is 
being implemented needs to be clearly communicated on the label. 

The three-letter country codes used in the label allow for easy visual communication 
of names of countries. It is recommended that the country codes used are as defined 
in ISO 3166-1 standardized by the International Organization for Standardization 3166 
Maintenance Agency (ISO 3166/MA).168 

legend
A legend is included at the bottom of the graphic to clearly communicate the key 
areas the four rings encompass through key words. These key words were arrived at 
by choosing phrases that are popularly used in sustainability frameworks, including in 
educational and marketing frameworks. Using key words that are easily understandable 
and that have an association with other common frameworks, increases the legitimacy 
of each sub-grading.
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The Vietcraft Value mark will appear alongside the holistic sustainability label to enable high-scoring products to stand out.

  The Vietcraft Value mark is a “mark of excellence” which certifies that a Vietnamese 
handicraft product/company meets high standards of social, cultural, economic and 
ecological sustainability. When consumers buy a product with the Vietcraft Value mark, 
they can be sure that they are buying a culturally sensitive Vietnamese product, produced 
in a socially responsible manner, with respect for the environment, and the local economy.

The Vietcraft Value mark has been designed to function as a national sectoral-level co-
branding initiative alongside the holistic sustainability label. The product/company/sector 
is associated with both the meta-level holistic sustainability label as well as the Vietcraft 
Value mark, which is specific to excellence in the Vietnamese handicraft sector, through 
an intentional co-branding approach.

tHe AWArd proCess
The Vietcraft Value mark will be awarded to products/companies that achieve exemplary 
scores in all of the four main sustainability criteria—social, economic, ecological and 
cultural—of the holistic sustainability labelling scheme for one year, or for a pre-
defined period determined by the implementing agency. The implementing agency will 
define the minimum percentage scores required by products/companies in the four 
main sustainability criteria to qualify for this mark. In the initial phase of the labelling 
programme, the benchmark can be set lower—for instance, at 60% in each of the four 
sustainability criteria—and then raised annually or at set intervals.

AWArd BeneFits
The recipients of the award will be allowed to display the Vietcraft Value mark on their 
holistic sustainability label, enabling them to stand apart from contemporaries who 
have also participated in the labelling scheme, but have not received the award.

The process of awarding the Vietcraft Value mark will be linked to an award ceremony 
which will function as a brand touch point, and as a marketing and communication 
channel. The recipients of the mark will be honoured at the ceremony as outstanding 
exemplars of the Vietnamese handicraft sector.

C A S e  S t ud y:  V ie t C r A F t  VA l ue –
A m A r k  oF  e x C e l l e nC e 
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VIETCRAFT VALUE

In addition, they will receive other benefits, such as being awarded complimentary ‘gold-
membership’ of VIETCRAFT, thus receiving priority among VIETCRAFT members to 
attend domestic and overseas trade fairs organized by the association.

design elements oF tHe VietCrAFt VAlUe mArK

nAme
The Vietcraft Value mark of excellence is named to align with the national brand, Vietnam 
Value. The name is also mindful of the sector—Vietnamese handicraft—and the chief 
implementing agency, the Viet Nam Gift and Housewares Association (VIETCRAFT).

grAphiC repreSentAtion oF mArk
The Vietcraft Value mark references the Vietnamese hat and the lotus, through a graphic 
which consists of a lotus inscribed in a Vietnamese hat.

The Vietnamese hat was chosen as it is an integral part of Vietnamese culture and craft. 
In an informal survey to determine motifs to be featured in the Vietcraft Value mark, 
both Vietnamese people and foreign tourists identified the conical hat as a key symbol 
of Vietnamese culture and identity.

The direction of the conical hat symbolizes upward growth.

The lotus was chosen because of its recurrent use in Vietnamese culture, and also to 
have a resonance with the VIETCRAFT logo, which is an interlinked floral element. The 
interlinked lotus flower represents the interlaced nature of craft.

poSition oF mArk on lAbel
The Vietcraft Value mark will appear on the holistic sustainability label of those products/
companies who have received this award. keeping both the holistic sustainability graphic 
and the Vietcraft Value mark on the same label simplifies implementation of the branding 
initiative by cutting costs, and makes it easier to manage the brand portfolio logistically. 

The holistic sustainability label is designed such that it works whether or not the Vietcraft 
Value mark appears on it. keeping both the holistic sustainability graphic and the Vietcraft 
Value graphic on the same label makes it easy for buyers to decipher, at a glance, whether 
the product/company is an exemplar of sustainable Vietnamese handicraft.

LOTUS FORM

VIETNAMESE HAT

THE DIRECTION 
OF THE CONICAL 
HAT SyMBOLIzES 
UPWARD GROWTH

VIETNAM VALUE + VIETCRAFT
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mAteriAl ConsiderAtions

1 Renewable materials •

2 Minimally treated materials •

3 Recyclable materials •

4 Recycled materials •

5 Local materials •

6 Fairly traded materials • •

7 Ecologically certified materials •

8 Non-toxic materials • •

9 Less/no materials from intensive agriculture •

prodUCtion ConsiderAtions

10 Minimum materials •

11 Minimum production steps •

12 Renewable energy for production •

13 Minimal energy for production •

14 Low emission techniques • •

15 Proper management of production effluents & waste •

16 Reduce/reuse production waste •

17 Indigenous treatments and processes

18 Consulting indigenous communities on production 
issues that affect them

•

19 Safe and healthy work environment • • •

20 Fair wages and benefits to producers • •

21 No child labour • •

22 No forced labour • •

23 Fair working hours • •

d
4

s

B
s

C
i

ilo

24 Freedom of association and collective bargaining • •

25 No discrimination • •

26 Local employment opportunities •

distriBUtion  ConsiderAtions

27 Minimum product volume and weight •

28 Minimum and clean transport •

29 Local PCS •

30 Minimum packaging •

31 Reusable packaging •

32 Recyclable packaging

33 Packaging made from low-impact materials

ConsUmer Use ConsiderAtions

34 Minimum/clean energy during usage •

35 Minimum consumables •

36 Safe to use •

37 Customizable •

38 Easily upgradable •

39 Classic design •

40 Minimum and local maintenance and repair •

end-oF-liFe HAndling ConsiderAtions

41 Reduced material complexity •

42 Biodegradable •

43 Easy to disassemble •

44 Reusable •

45 Recyclable •

46 Promotes/uses local recycling systems •

hol iS t iC  S u S tA in A bil i t y  C he C k l iS t
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appendix a

ABW  Aruba
AFG  Afghanistan
AGO  Angola
AIA  Anguilla
ALA  Åland Islands
ALB  Albania
AND  Andorra
ARE  United Arab Emirates
ARG  Argentina
ARM  Armenia
ASM  American Samoa
ATA  Antarctica
ATF  French Southern Territories
ATG  Antigua and Barbuda
AUS  Australia
AUT  Austria
AzE  Azerbaijan
BDI  Burundi
BEL  Belgium
BEN  Benin
BES  Bonaire, Sint Eustatius and Saba
BFA  Burkina Faso
BGD  Bangladesh
BGR  Bulgaria
BHR  Bahrain
BHS  Bahamas
BIH  Bosnia and Herzegovina
BLM  Saint Barthélemy
BLR  Belarus
BLz  Belize
BMU  Bermuda

BOL  Bolivia, Plurinational State of
BRA  Brazil
BRB  Barbados
BRN  Brunei Darussalam
BTN  Bhutan
BVT  Bouvet Island
BWA  Botswana
CAF  Central African Republic
CAN  Canada
CCk  Cocos (keeling) Islands
CHE  Switzerland
CHL  Chile
CHN  China
CIV  Côte d'Ivoire
CMR  Cameroon
COD  Congo, the Democratic Republic of the
COG  Congo
COk  Cook Islands
COL  Colombia
COM  Comoros
CPV  Cape Verde
CRI  Costa Rica
CUB  Cuba
CUW  Curaçao
CxR  Christmas Island
CyM  Cayman Islands
CyP  Cyprus
CzE  Czech Republic
DEU  Germany
DJI  Djibouti
DMA  Dominica

iS o  316 6 -1  A 3  C oun t r y  C ode S

appendix b

d4s: D4S Rules of Thumb, Delft University • BsCi: Business Social Compliance Initiative • ilo: International Labour Organization
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DNk  Denmark
DOM  Dominican Republic
DzA  Algeria
ECU  Ecuador
EGy  Egypt
ERI  Eritrea
ESH  Western Sahara
ESP  Spain
EST  Estonia
ETH  Ethiopia
FIN  Finland
FJI  Fiji
FLk  Falkland Islands (Malvinas)
FRA  France
FRO  Faroe Islands
FSM  Micronesia, Federated States of
GAB  Gabon
GBR  United kingdom
GEO  Georgia
GGy  Guernsey
GHA  Ghana
GIB  Gibraltar
GIN  Guinea
GLP  Guadeloupe
GMB  Gambia
GNB  Guinea-Bissau
GNQ  Equatorial Guinea
GRC  Greece
GRD  Grenada
GRL  Greenland
GTM  Guatemala

GUF  French Guiana
GUM  Guam
GUy  Guyana
HkG  Hong kong
HMD  Heard Island and McDonald Islands
HND  Honduras
HRV  Croatia
HTI  Haiti
HUN  Hungary
IDN  Indonesia
IMN  Isle of Man
IND  India
IOT  British Indian Ocean Territory
IRL  Ireland
IRN  Iran, Islamic Republic of
IRQ  Iraq
ISL  Iceland
ISR  Israel
ITA  Italy
JAM  Jamaica
JEy  Jersey
JOR  Jordan
JPN  Japan
kAz  kazakhstan
kEN  kenya
kGz  kyrgyzstan
kHM  Cambodia
kIR  kiribati
kNA  Saint kitts and Nevis
kOR  korea, Republic of
kWT  kuwait

appendix b

LAO  Lao People's Democratic Republic
LBN  Lebanon
LBR  Liberia
LBy  Libya
LCA  Saint Lucia
LIE  Liechtenstein
LkA  Sri Lanka
LSO  Lesotho
LTU  Lithuania
LUx  Luxembourg
LVA  Latvia
MAC  Macao
MAF  Saint Martin (French part)
MAR  Morocco
MCO  Monaco
MDA  Moldova, Republic of
MDG  Madagascar
MDV  Maldives
MEx  Mexico
MHL  Marshall Islands
MkD  Macedonia, the former yugoslav Republic of
MLI  Mali
MLT  Malta
MMR  Myanmar
MNE  Montenegro
MNG  Mongolia
MNP  Northern Mariana Islands
MOz  Mozambique
MRT  Mauritania
MSR  Montserrat
MTQ  Martinique
MUS  Mauritius

MWI  Malawi
MyS  Malaysia
MyT  Mayotte
NAM  Namibia
NCL  New Caledonia
NER  Niger
NFk  Norfolk Island
NGA  Nigeria
NIC  Nicaragua
NIU  Niue
NLD  Netherlands
NOR  Norway
NPL  Nepal
NRU  Nauru
NzL  New zealand
OMN  Oman
PAk  Pakistan
PAN  Panama
PCN  Pitcairn
PER  Peru
PHL  Philippines
PLW  Palau
PNG  Papua New Guinea
POL  Poland
PRI  Puerto Rico
PRk  korea, Democratic People's    
Republic of
PRT  Portugal
PRy  Paraguay
PSE  Palestine, State of
PyF  French Polynesia
QAT  Qatar

appendix b
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REU  Réunion
ROU  Romania
RUS  Russian Federation
RWA  Rwanda
SAU  Saudi Arabia
SDN  Sudan
SEN  Senegal
SGP  Singapore
SGS  South Georgia and the South Sandwich Islands
SHN  Saint Helena, Ascension and    
 Tristan da Cunha
SJM  Svalbard and Jan Mayen
SLB  Solomon Islands
SLE  Sierra Leone
SLV  El Salvador
SMR  San Marino
SOM  Somalia
SPM  Saint Pierre and Miquelon
SRB  Serbia
SSD  South Sudan
STP  Sao Tome and Principe
SUR  Suriname
SVk  Slovakia
SVN  Slovenia
SWE  Sweden
SWz  Swaziland
SxM  Sint Maarten (Dutch part)
SyC  Seychelles
SyR  Syrian Arab Republic
TCA  Turks and Caicos Islands
TCD  Chad
TGO  Togo

THA  Thailand
TJk  Tajikistan
TkL  Tokelau
TkM  Turkmenistan
TLS  Timor-Leste
TON  Tonga
TTO  Trinidad and Tobago
TUN  Tunisia
TUR  Turkey
TUV  Tuvalu
TWN  Taiwan, Province of China
TzA  Tanzania, United Republic of
UGA  Uganda
UkR  Ukraine
UMI  United States Minor Outlying Islands
URy  Uruguay
USA  United States
UzB  Uzbekistan
VAT  Holy See (Vatican City State)
VCT  Saint Vincent and the Grenadines
VEN  Venezuela, Bolivarian Republic of
VGB  Virgin Islands, British
VIR  Virgin Islands, U.S.
VNM  Viet Nam
VUT  Vanuatu
WLF  Wallis and Futuna
WSM  Samoa
yEM  yemen
zAF  South Africa
zMB  zambia
zWE  zimbabwe

appendix b

Products designed through JP reflect modern, sustainable Vietnamese craft
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mAteriAl ConsiderAtions

1 Renewable materials •

2 Minimally treated materials • •

3 Recyclable materials • •

4 Recycled materials •

5 Local materials • • • •

6 Fairly traded materials •

7 Ecologically certified materials •

8 Non-toxic materials • •

9 Less/no materials from intensive 
agriculture

•

prodUCtion ConsiderAtions

10 Minimum materials • •

11 Minimum production steps • •

12 Renewable energy for production •

13 Minimal energy for production • •

14 Low emission techniques • •

15 Proper management of production 
effluents and waste

• •

16 Reduce/reuse production waste • •

17 Indigenous treatments and processes • • • •

18 Consulting indigenous communities on 
production issues that affect them

• •

19 Safe and healthy work environment • •

20 Fair wages and benefits to producers • •

21 No child labour • •

22 No forced labour •

23 Fair working hours •

24 Freedom of association and collective 
bargaining

•
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25 No discrimination • •

26 Local employment opportunities • • •

distriBUtion  ConsiderAtions

27 Minimum product volume and weight • •

28 Minimum and clean transport • •

29 Local PCS • • •

30 Minimum packaging • •

31 Reusable packaging • •

32 Recyclable packaging • •

33 Packaging made from low-impact 
materials

•

ConsUmer Use ConsiderAtions

34 Minimum/clean energy during usage • • •

35 Minimum consumables • •

36 Safe to use •

37 Customizable • • •

38 Easily upgradable • •

39 Classic design • •

40 Minimum and local maintenance and 
repair

• • • •

end-oF-liFe HAndling ConsiderAtions

41 Reduced material complexity •

42 Biodegradable •

43 Easy to disassemble • •

44 Reusable • •

45 Recyclable • •

46 Promotes/uses local recycling systems • • • •

hol iS t iC  S u S tA in A bil i t y  C he C k l iS t
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