
 

Brand Manager – Eat Real (Fixed Term Contract) 
 
We are looking for an experienced Interim Brand Manager to join our vibrant, creative and 
collaborative marketing team. We are in an exciting transitional phase for the brand and 
you’ll play a key role in establishing Eat Real as the leading natural, healthier snacking 
brand.  
 
The Person 
 
We are looking for a smart, energetic marketer with a strategic mindset as well as strong 
commercial and analytical acumen. They’ll have corporate FMCG experience and will be 
looking for experience in a fast-moving SME business. 
 
The candidate will be a fantastic project manager who loves the detail. They will be a 
team player who can collaborate with a cross functional team to make the right decisions 
for business growth. With an ability to thrive in a self-starter environment and not fazed by 
speed, the candidate will be a real multi-tasker, highly organised, with a bias for action 
and a love of making things happen. 
 
The Role 
 
The role will be based in London. You’ll be reporting directly into the Eat Real Marketing 
Director. This role will be focused on the in-market execution of an exciting new global 
rebrand which will land in market from April 2022.  

 
Responsibilities include:  
 

- Working collaboratively with the sales team to ensure we have the right range in 
the right stores. 

- Working with supply chain to manage the transition from old to new packaging. 
- Working with the creative team to deliver the rebrand across the full Eat Real 

portfolio. 
- Working with our international teams to ensure we have the right products & 

packaging. 
- Analysing and evaluate brand performance in-market, including the impact of 

marketing activities, recommending change or optimisation where required. 
- Driving innovation projects for Eat Real range extensions. 

 



 
- Leading the e-commerce and shopper marketing planning and activation for Eat 

Real. 
- Developing an international toolkit  

 

Requirements 

 
- Some depth of experience in FMCG, most recently as a Brand Manager. 
- An analytical marketeer with strong commercial acumen, good numerical literacy 

and experience of owning project P&Ls. 
- Experience of managing all levers of brand performance: price, place, promotion, 

pack, product. 
- Experience of launching NPD or a significant packaging or portfolio change. 
- Understanding of shopper marketing levers; experience leading shopper 

marketing projects a bonus. 
 
 
About WARP 
 
PROPER and Eat Real were born out of a belief that healthy snacks should taste great. In 
2021, we joined forces as WARP to fire up the healthy snacking revolution. To set the bar for 
how better, more sustainable, snacking is done. In coming together, we supercharge our 
vision to take better for you snacking global. So there has never been a more exciting time 
to join the team.  
 
When we’re not navigating a pandemic, you’ll find us in a Central London location, HQ is 
home to 50 of our team. We’re also the proud owners of a shiny new factory in Nuneaton. 
Here you’ll find more of our team – the movers and makers - who keep our snacks on the 
shelves. Creative Pool previously awarded us “Best Brand to work for”, and we plan to keep 
it that way.  
 
Our Approach:  

WARP is an equal opportunities employer and we do not discriminate on the grounds of 
gender, sexual orientation, marital or civil partner status, pregnancy or maternity, gender 
reassignment, race, colour, nationality, ethnic or national origin, religion or belief, disability 
or age.  

If this sounds like the role and team for you, please send your CV and a short cover note 
to talent@warpsnacks.com. Please also let us know if there is anything we can do to 
accommodate you to participate fully in the recruitment or interview process. 


