
 

Brand Innovation Manager 
 

We’re looking for a Brand Innovation Manager to join our Product & Brand Team. 
With the recent coming together of our two amazing brands, Proper and Eat Real, 
we are driving the Better for You snacking revolution. The brand and product 
teams are at the heart of this revolution and as the brand guardians, tastemakers 
and creators of these amazing products they ensure our snacks are not just 
better in taste, but better for you and better for the planet. In this exciting new 
phase of the business, we’re looking for someone with a passion for leading 
innovation and who would like to develop their career within a rapidly growing 
business. 

The Person: 
  
This person will be experienced in leading and implementing innovation 
strategies, which will be crucial in achieving our bold ambition to be the 
undisputed leaders in healthier snacking. Innovation is at the heart of Eat Real and 
Proper and this person will be an expert at delivering innovation projects from 
ideation through to project feasibility. This person will have a passion for creating 
innovation that really meets the needs of snackers as well as a real sense of 
accountability, working collaboratively with a cross functional team to deliver 
projects in time and in full.  An ability to work at speed, with agility and not afraid 
to do things differently is key for this role.  

Key Responsibilities: 
 

• Identify the innovation opportunities that will step change growth, through 
strong category and consumer insight 

• Develop innovation ideas through to product concepts with a compelling 
marketing mix (proposition, pack, product, pricing strategy) with a clear 
view of its role for the brand/WARP portfolio/category 

• Help shape the innovation strategy, scope new opportunities and build the 
pipeline, working closely with the Head of Product Development and the 
Brand Heads of Eat Real and Proper 

• Responsible for the leadership of delivering all Eat Real & Proper projects in 
the innovation pipeline, working with the cross functional team to deliver 
commercially feasible projects 

 

 



 

Requirements: 
 

• A depth of experience in brand and innovation management 

• Proven track record of delivering innovation that is consumer centric and 
growth driving 

• Experience in leading large innovation projects with a cross functional 
team from ideas phase to market launch  

• Good working knowledge of consumer testing methodologies, both 
qualitative and quantitative, as well as experience of managing marketing 
research agencies 

• Strong commercial acumen, with a clear understanding of how to build 
strong innovation business cases 

• Ability to think differently about innovation to drive something truly 
differentiated in market, developing a superior mix versus key competitors 
that will win at point of purchase 

• Strong interpersonal skills and leadership skills, able to build positive 
relationships across a cross functional team 

• Naturally curious about consumers, trends and culture with a passion for 
food & products 

 
 
About WARP 
 
PROPER and Eat Real were born out of a belief that healthy snacks should taste 
great. In 2021, we joined forces as WARP to fire up the healthy snacking revolution. 
To set the bar for how better, more sustainable, snacking is done. In coming 
together, we supercharge our vision to take better for you snacking global. So 
there has never been a more exciting time to join the team.  
 
When we’re not navigating a pandemic and working from home, you’ll find us in 
canal-side offices in east London. A 10-minute walk from Angel and Old Street, HQ 
is home to 50 of our team. We’re also the proud owners of a shiny new factory in 
Nuneaton. Here you’ll find more of our team – the movers and makers - who keep 
our snacks on the shelves. Creative Pool previously awarded us “Best Brand to 
work for”, and we plan to keep it that way.  
 
Our Approach:  

PROPER and Eat Real is an equal opportunities employer and we do not 
discriminate on the grounds of gender, sexual orientation, marital or civil partner 
status, pregnancy or maternity, gender reassignment, race, colour, nationality, 
ethnic or national origin, religion or belief, disability or age. 

If this sounds like the role and team for you, please send your CV and a short 
cover note to talent@warpsnacks.com. Please also let us know if there is 
anything we can do to accommodate you to participate fully in the recruitment 
or interview process. 


