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MeMber profile: ANDreW SCriVeN

Melissa Kay talks to member Andrew Scriven about his career, and his hopes for the future

At first glance, member Andrew Scriven 
is a stallholder in Covent Garden 
Market selling photographs depicting 

a world of travel and adventure. But talk to 
him, and you soon discover real conviction, 
and fantastic anecdotes behind each of his 
pictures: Andrew has made the move from 
uninspired city trading analyst to award win-
ning wildlife photographer in just four years. 

“It all started with an urge to travel”, he 
says. “I just wanted to see the world.” But 
then, as he cycled from Vancouver to San 
Francisco, island hopped in Hawaii, bused 
through South America, sailed to Antarctica, 
caught the cherry blossom in Japan, and 
trekked through the Himalayas, he realised 
he wanted to do something with his life that 
he loved. 

“At the time, I was torn between a  
business idea involving cycling tours, and the 
vast pile of photographs I had collected as I 
travelled”, he says. “And if it hadn’t been 
for a friend mentioning a photo fair taking 
place at Spitalfields, I might have gone with 
the cycling tours.”

As it was, he went along to the photo fair 
with a few prints, and hung them on string. 
“To my amazement, they sold!”, he says. “I 
was so encouraged by this, that it changed 
everything.”

Andrew went on to be shortlisted in a Na-
tional Geographic photography contest just 
three months later. “Each moment where 
something great has happened has fuelled 
the next”, he says. He doesn’t add that this 
is of course dependent on his building re-
lationships and suggesting innovative ideas, 
but this becomes clear as you follow his tale. 

“My work was shortlisted in the World 

Photography Awards, and included in the 
exhibition at Somerset House”, he says. 

“There was a problem with the display of 
one of my prints. This turned out to be an 
incredible opportunity, when I worked with 
one of the organisers to solve the issue, and 
she was then open to my suggestion that I 
speak at the following year’s event, about 
making it as a photographer.”

It was this that marked the beginning of 
Andrew’s relationship with the World 
Photography Organisation and Sony. Then 
later, meeting a marketing contact during a 
job at Brixton Academy for the Sony Bin-
aural Sound Project, he received an invita-
tion to work on a launch advertisement for 
Sony speakers – “An intense breakdancing 
shoot, and my first big commercial job” – 
grins Andrew.

Andrew went on to win the Digital Photog-
rapher Wildlife Photographer of the Year 
Award 2012, with the prize of a trip to 
Tanzania with Capture Safaris. 

Then, at a product launch in Iceland,  
Andrew found himself seated next to Sony’s 
Vice President. They chatted, and Andrew 
suggested combining Sony’s NEX6 compact 
with its 500mm lens for his trip to Tanzania. 

Pairing the compact camera with such 
a big lens was a novel concept. The Vice  
President liked the idea, and his sponsorship 
for the trip was agreed there and then. 

Further success for Andrew occurred 
when he met Iranian National Geographic 
photographer Reza at an event in Sao Paolo, 
Brazil. “We got talking, and I undertook a 
project in Sri Lanka as a result”, he says. 

“Initially, with the assistance of interna-
tional relief agency Zoa, I spent four days 

visiting clubs where children affected by the 
civil war there are encouraged to play and 
learn in a safe environment, taking almost 
100 portraits using a mobile phone. 

“Using a small portable printer, I was able 
to print these instantly, and the children 
loved having their own copies. Watch-
ing them run off to show their friends and  
family was wonderful, and showed just how 
important photography can be. 

“People react to a mobile very differently 
to how they do to a big DSLR with a long 
lens, which meant that I got plenty of candid 
shots. 

“Later, I spent time in a secondary school 
teaching photography. I wanted to leave 
the students with cameras. Sony generously  
donated four, and the school now has a  
photography club, meaning that the students 
can continue their work after I have gone, and 
they can upload their photos, which I’ll sell as 
prints and cards, giving the school the profits.” 

But if you’re thinking that it’s all about 
coincidences, fancy dinners, and prod-
uct launches, you’d be mistaken. Andrew  
remains firmly in touch with his audience, 
keeping his stall at Covent Garden, and  
using it to meet his customers, talk about 
his work, and bring in his ‘bread and butter’ 
income. “It’s a very creative place to be, and 
has enabled me to keep working through 
the less lucrative times”, he says. 

“I’m not sure anyone knows when you  
really count as a pro. The biggest difficulty 
is confidence. I look at everyone else’s stuff 
and think it’s amazing, whereas I always 
hear the criticisms of my own work, and not 
the compliments. 

“These days, everyone’s a photographer 
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and has access to the web. The technical 
side can’t be all you are. You’ve got to 
believe in yourself. Don’t undervalue your 
time or your work, or others will too. 

“Personality counts for a lot: be profes-
sional, friendly, personable, positive – even 
if you don’t feel it that day! It might just 
be the day you meet the person who can 
change things for you.

“I struggled initially with balancing the  
commercial side – knowing how much to 
charge, how to pitch your work, and how to 
find the work in the first place – with being 
out there and taking shots. That’s partly why 
I joined the RPS, and why I’m working to-
ward its Distinctions. It’s such a strong iden-
tity, community and source of information.

“I joined last year, because I wanted to be 
affiliated to a pro organisation, and I like 
the fact that it’s chartered. It adds to your 
reputation. 

“I’ve been to RPS events, which have 
been inspiring and useful for networking. I 

also conducted my search for an assistant 
through the RPS, and found it very helpful.

“I want to build a flexible life – one where 
I can step away from the business side 
of things and do more travel. I recently  
employed two students from the University 
of Westminster with a view to making this 
happen, and also to helping them gain access 
to studio space and build their portfolios.”

As I chatted to Andrew, it quickly be-
came clear that he has a golden formula for  
success. Technically, he’s good – yes. He’s 
been in the right places at the right time – 
yes. Lucky? OK. 

“But most of all, he loves what he does, 
and has made the most of every opportu-
nity that has come his way. Of course, he’d 
never say this himself, but the secret to real 
success boils down to personality. Andrew 
is not just talented, he is incredibly likeable, 
understated and enthusiastic. 

Melissa Kay
www.andrewscriven.co.uk
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