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ASHTON
WOOD

We get up close and personal with the stunning 
Aussie model, YouTuber, Vlogger, Influencer and 

social media sensation you should be following… 

SPOTLIGHT

Ph o t o g ra p h e d  b y  NE IL D IXON In t e r v i e w b y  SANT I P INTADO S t y l i n g  b y  HAYLE Y CANNON

Getting to know…
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a Tell us more about this podcast you  
do with your BFF Cartia Mallan.
Cartia and I started Common Chaos late 
last year to create a space to talk about 
topics that our listeners can relate to,  
learn from and be inspired by. We are  
both passionate about mental health and 
we also want to spread the message about 
overcoming fear and stepping into the life 
you dream of. We have so many exciting 
guests lined up for this season and we 
are so excited for the Common Chaos 
community to keep growing.

What can punpters expect from 
Common Chaos?
Our listeners can expect a lot of laughs, 
some insight into our lives and experiences, 
so far, some helpful tools we have learnt 
along our journey and, of course, some 
dating stories and advice. We plan to profile 
a lot of people in the music/creative industry 
as we are both passionate about it and be 
able to have our guests share their tips on 
how they calm the chaos in their lives.

Sounds good. Probably why it’s 
already been a huge hit, peaking at  
No. 1 on Australia’s Apple podcast 
chart. Why do you think it’s so popular? 
Ahhhh! That was so exciting when it 
happened! We are so lucky to have 
supportive followers from both our social 
media profiles and, of course, supportive 
friends in and out of the industry who 
shared and posted our podcast to help 
create hype and awareness around it. Our 
listeners seem to love what we have to say 
which is great because Carts and I loooove 
to chat and really enjoy sharing a more 
personal side to us through this platform. 

When you’re not posing for MAXIM, 
podcasting or on modelling jobs,  
what would we find you doing?
I’m a sucker for a beach day or day out  
on a boat. I love being near the water  
and in the sun, eating seafood and sipping 
on some rosè. I also love adventuring and 
going for picnics or exploring beautiful 
restaurants to dine at.

You have close to half a million 
Instagram followers — what’s the  
best thing about being a model  
and Influencer?
It’s so crazy that many people follow me 

mazing photo shoot, Ashton,  
and congrats on making your  
MAXIM debut. How do you feel? 
Thank you! I am so excited and it still  
feels surreal! I’m SO happy to be a part 
of the MAXIM fam! This shoot was so 
much fun. I love the beach, so it felt fitting 
to shoot at one of my favourite beaches 
in Australia and also have an old school 
Walkman, vintage Esky and sodas as  
props, to give it an ’80s feel.

Well, you look gorgeous. When do  
you feel you are at your sexiest? 
Thanks! I feel the most sexy when I have 
been in the sun, and kind of have a glow  
to me, with beachy-wavy hair, because  
I feel I’m most myself. I feel true sexiness 
comes from confidence.

What is your best asset?   
I would say my eyes and my energy.

What would people be most  
surprised to know about you?
I guess a lot of people wouldn’t know  
I danced for 12 years and I am actually  
a make-up artist by trade.

For those who don’t know much  
about you, give us a little more 
background about yourself and  
your life story so far.
Well, I’m 28, I am from the Gold Coast  
and I studied journalism at university,  
but started to take off on social media 
about four or five years ago. I fell in  
love with creating content and using  
my platform to help others. I recently  
got back into modelling and really enjoy  
the creative side of shooting and meeting 
like-minded and inspiring people along  
the way. I also have a podcast with my  
best friend called Common Chaos which 
has been so much fun to co-host. 

“I love being near the water and in the sun, 
eating seafood and sipping on some rosè.” 
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and my life! The best thing would be 
connecting with people all over the world 
and creating content for brands I only 
dreamt of working with. The opportunity  
this job has created is mind blowing and  
I can’t wait for what’s to come in the future.

Besides the trolls and haters, what  
do you dislike about social media?
I dislike the amount of time I spend on it  
and sometimes I can fall into comparing 
myself to others, which upsets me because 
I know so many girls and boys struggle with 
this. It is important to remember there is 
only one you and that is your power!

What’s the weirdest thing someone 
has sent you via social media?
Besides the creeps who send unwanted 
nudes or sugar daddy proposals, I would 
say the weirdest was when I was in 
Positano, Italy, and someone sent a photo 
of me tanning on the beach and said,  
“I see you” and nothing else. I was like, 
“Hmm… this makes me feel uncomfortable.” 

Would you ever date one of your  
social media followers? 
Yes for sure! I love a confident man  
who respectfully slides into my DMs. 

What have you learnt about men  
over the years? 
Oh gosh… that if a man really wants you  
he will do whatever it takes to get you.

What’s one thing men should always 
know about women?
Men think once they have you they don’t 
have to keep doing whatever it takes to 
keep you. Not true.

What do you look for in a man?
Confidence, humbleness, kindness,  
sense of humour, vulnerability, nice eyes 
and smile and being authentic to himself. 

Describe your ideal date.
I’m super low-key/low-maintenance.  
I’m all about quality time and connection,  
so I would love to order takeaway, eat-in 
and drink wine, listen to John Mayer and 
talk about life.

What’s next for you? 
Common Chaos is my priority right now  
and we have a lot planned for the future 
of the podcast, as a brand, with many 
branches off of it. I also would love to get 
into hosting roles, which is what I have 
wanted to do since I was a kid, and even 
dabble in acting. Who knows?! I’m open  
to wherever life takes me! ■

SPOTLIGHT
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“It is important to 
remember there is 
only one you and 

that is your power!” 
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SPOTLIGHT

“If a man really 
wants you he will 

do whatever it 
takes to get you.”
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SPOTLIGHT

“The opportunity 
this job has created 

is mind blowing 
and I can’t wait  

for what’s to come 
in the future!
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FULL NAME:  
Ashton Renee 

Wood

BORN:  
July 1, 1993

HOMETOWN:  
Gold Coast, Qld

CURRENTLY LIVES:  
Sydney, NSW 

FIVE WORD SELF-
DESCRIPTION:  
“Bubbly, kind, 

weird, emotional 
and giving!”

BEST HIDDEN 
TALENT:  

“Tap dancing?” 

PHOBIAS:  
“People bending 
back their nails!”

GO-TO DRINK:  
“A Tommy 
Margarita.” 

BEDTIME ATTIRE:  
“A baggy T-shirt.”

LIFE MOTTO:  
“You are your  
own destiny.” 

INSTAGRAM:  
@ashtonwood

TIKITOK:  
@_ashtonwood

AGENCY:  
Que Models 

(quemodels.com)

Status 
Update
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GLASS-OFF
B y BILL VARE T IM ID IS

MACHINES

Fancy some bugs in your face at high speeds? Lamborghini has decided  
to do away with the trusty windshield for their latest weapon, the SC20... 

This isn't the first high-end carmaker to go windshield-less recently 
though. Ferrari's 812 Monza, Aston Martin's V12 Speedster and the 
McLaren Elva are all guilty of it — not to mention the Mercedes-AMG 
McLaren Stirling Moss that Kanye made infamous.

Inspired by fellow limited-edition track Lambos like the Diablo VT 
Roadster, Aventador J and Veneno hypercar, the SC20 goes one better, 
being a one off built by Lamborghini's Squadra Corse motorsports 
division at the specific instructions of a way-too-well-off client. 

As an intensely reworked Aventador SVJ, the 6.5 litre naturally 
aspirated V12 sends ungodly power and performance to all four  
wheels at 565 kW and 531 lb-ft of torque — and is an utter handful 
when the owner takes it to the circuit. 

With an excessive amount of carbon fibre and  
no roof to haul around, the SC20's body is moulded 
to deliver optimal airflow for both performance 
and the comfort of the occupants, even at 
high speeds. The driver can even decide 
how much downforce they want the car 

to generate - low, medium or high load. The white and  
blue paint job and matching interior was specifically requested  
by the buyer as well as the carbon fibre in the dashboard, door  
panels, centre console and steering wheel detailing. Of course the 
upward opening doors were mandatory by official Lamborghini law. 

The Italian maker isn't talking price, or revealing the  
identity of the wind enthusiast (The SC18 was $7 million). 
Either way, price is irrelevant — the SC20 will be at 
your local dealer never.



LAMBORGHINI SC20

ENGINE: 6.5 litre V12
TRANSMISSION: 7 speed

POWER: 565 kW
TORQUE: 531 lb-ft

0-100KM/H: 2.5 secs

With an excessive amount of carbon fibre 
and no roof to haul around, the SC20’s 

body is moulded to deliver optimal 
airflow for both performance and  

the comfort of the occupants.
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CONVERTIBLE POWER
B y BILL VARE T IM ID IS

MACHINES

It’s long overdue, but the first Tesla convertible has finally arrived... 

It wasn’t designed or built by the EV maker though. Italian 
coachbuilder Ares Design is behind this a one-of-a-kind convertible 
based on the Model S — re-imagining the brand’s top-of-the-line  
four door sedan as a sleeker two door with folding soft-top.

Never one to turn down a challenge — or pay day — the Ares 
workshop fired up their tools and quickly dispensed with the roof.  
Next were the rear set of doors, along with the car’s B-pillars —  
while the front doors were lengthened to enable convertible mode. 
Finally, the chassis had to be reinforced for the vehicle to handle  
just as it did pre-snip.

While funds were flying, the interior was treated to full custom 
upholstery — hand-stitched ice white leather with orange accents to 
match the exterior. The car was also fitted with a new carbon fibre aero 
kit that better compliments its more dynamic shape — and a set  

of unique five-spoke wheels. It’s unknown which variant was used  
for the powertrain, but even the slowest option gets to 100km/h  
in just 3.8 seconds — quick enough to mess up an expensive haircut.

If you’re after a large, luxurious convertible with electric power,  
there are literally no options — only petrol-powered ones, including  
the Mercedes-Benz E-Class convertible, and the BMW 8 Series  
drop top. However, if you choose either of these you won’t have  
nearly as much swagger.

While it may not be the most head-turning Tesla — thanks  
to the headline grabbing Cybertruck — Ares’ two-door convertible 
almost certainly takes the title of the most stylish. The exact cost  
of the build is unknown, although Ares would be more than happy  
to build you one if you send some of your life savings their way.
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MACHINES

IN THE SPIRIT
T

here aren’t many production vehicles that can hit 0 to 100 
km/h in around two seconds. The 482 km/h Bugatti Chiron 
can do it in 2.4 seconds, and the Tesla roadster clocks in  
a 1.9 seconds. Top Fuel dragsters can do it in around 0.7 

seconds — but they’re far from production.
Produced out of Toronto, the two seat Daymak Spiritus electric  

trike can go from 0 to 100 km/h in just 1.8 seconds — and the flexing 
doesn’t stop there. Thanks to a 146 kW electric motor and an 80 kWh 
battery this firecracker gets a massive 450+ km of range.

So how does an electric motor go from 0 to 100 in under 2 seconds? 
It’s all in the weight; with a heap of carbon fibre onboard, the Spiritus  
is a featherweight at 160 kg. Great for the track, but dangerous for the  
car park, where it could be literally lifted.

That 146 kW and 160 kg weight gives the  
Spiritus a power to weight ratio equivalent  
to a Bugatti Chiron – but last time 
we checked the Chiron 
doesn’t have solar 
panels and a 

regeneration system onboard. The Daymak design resembles the  
Aptera EV and the Arcimoto FUV – although we’d prefer to look  
at it as a fusion of the Batmobile and Batcycle. And just like the 
Batmobile, this has scissor-style opening doors, several screens  
inside the cabin, and can drive autonomously.

At $149,000 a pop this is one serious go kart. There is a cheaper 
version at just $19,995, but it only goes from 0 to 100 km/h in 6.9  
seconds - so hard pass on that. Daymak say they will be good to  
go in second quarter of 2023, but if they receive 50,000 pre-orders  
they will produce it quicker and even offer a discount. Sign us up. ■

B y BILL VARE T IM ID IS

Aiming to join the quick clique is a Canadian pioneer of light electric  
vehicles, with their three wheel contender — the Daymak Spiritus...
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GUTS & GLORY
B y DUNCAN QUINN

MACHINES

Famed Italian marque MOTO GUZZI celebrates a century  
of beautiful machines and devoted enthusiasts...

I
’m brapping around Manhattan on a Centenary Edition Moto 
Guzzi V7 bedecked in charcoal and olive-green livery. An 850cc 
V-twin which makes me want to hit the Swiss countryside and 
find some barbed-wire fence to jump, à la Steve Mc- Queen  
in The Great Escape. Sadly, the proxy has to be Park Avenue;  

a venue with its own inherent risks, challenges, and dangers.  
Madcap taxi drivers, lawless Uber drivers, mafiosi-pot-hole-riddled 
road surfaces, and entitled arseholes in overpowered German cars fit  
for the autobahn devoid of respect for other road users around them. 

I’m not convinced jumping the barbed wire fences is more 
dangerous. But the V7 with its upgraded 850cc motor more than 
rises to the task. Once reacquainted with the mental gymnastics of 
accounting for the torquey pull of the shaft-driven rear wheel, the V7 
gleefully played with the traffic. Plenty of low-end grunt made for 
fun short-shifting just to hear the bassoon of the brap kick in while 

threading the needle of traffic. The stoppers worked, and one bro in  
a vest even gave a nod of congrats that I was mounted on such a stylish 
steed. The suit may have helped, but I’m happy to credit the stylish lines 
and limited-edition colour combo of the V7. 

Guzzis inhabit a special place in the world of motorcycles. One full 
of character, and characters who are drawn to these bikes like moths to 
a flame. The combination of thumping twin and shaft drive imparting 
a uniquely soulful interface with the tarmac. It should come as no 
surprise that the spread-winged eagle logo on each handbuilt bike is 
a nod to a friend of the founders who passed away just before Carlo 
Guzzi and Giorgio Parodi set up Società Anonima Moto Guzzi in 1921. 

But Guzzi is more than just soul, and has often sat at the cutting 
edge of technology, as when in the 1950s it debuted the first motorcycle 
wind tunnel — still open for visits today at their Mandello factory —  
the brainchild of a close-knit team of extraordinary engineers who won 



“Since 1921 every single Moto 
Guzzi has been lovingly 

assembled by hand.” 
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The V9 Bobber Centenario Edition 
undergoing a wind tunnel test
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15 world speed titles and 11 Tourist Trophy titles between 1935 and 1957. 
Then in the 1960s Moto Guzzi created their 700 cc 90° V-twin engine 
with the now ubiquitous shaft drive, destined to become the calling 
card of the Mandello manufacturer on such legendary models as the 
V7 Special, the V7 Sport, the California and the Le Mans. The engine 
has consistently evolved and today, flanked by cutting edge electronic 
control features, it powers the most popular Moto Guzzi two-wheelers, 
including the anniversary V7 I am riding. 

To memorialise 100 years of this fantastic marque, Rizzoli has  
come out with a book, Moto Guzzi 100 Years, celebrating the legendary 
brand in its centenary year. The result is a testimonial to the unique 
standing of Moto Guzzi, a brand that, a century after its debut, 
continues to embody the values of its far-sighted founders. Since 1921, 
every single Moto Guzzi that has gone out on the world’s roads has 
been assembled by hand, with loving craftsmanship, in the factory in 
Mandello del Lario. 

This deep authenticity is the distinguishing characteristic of  
every Moto Guzzi, and a value recognised and shared by the ten 
contributors to the book from around the world: a famous actor,  
a writer, three journalists, an astronaut, a world-famous architect,  

a Harvard professor, a DJ, and a designer. Coming together to describe 
their love of motorbikes are writer Melissa Holbrook Pierson, actor 
Ewan McGregor, architect Greg Lynn, journalists Marco Masetti,  
Mat Oxley and Akira Nishimura, DJ Ringo, designer Tom Dixon, 
astronaut Paolo Nespoli and Harvard professor Jeffrey Schnapp,  

who also edited the book. 
From London to Hollywood, 

Tokyo to Sardinia, Vermont to 
Mandello del Lario. A thread 
binding characters who love 
Moto Guzzi and what its 
motorbikes stand for, a passion 
that has created a common 
language among people from 
such distant places and with  
such different stories. ■

MACHINES

Clockwise (from top left): DJ Ringo and his V9 Bobber Centenario; Mat Oxley and his T3 Zagato; Akira Nishimura 
and his 850 Le Mans; the Moto Guzzi Griso 4V. All images from Moto Guzzi: 100 Years, published by Rizzoli (right)
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The WHISKY
COCKTAIL Revival

B y JARED PAUL STERN Ph o t o g ra p h y  b y  ALE X LUCK

BAR

From classic Old Fashioneds to more elaborate  
concoctions, here’s how to drink whisky now...

40 Recipes for Old Fashioneds, Sours, Manhattans, Juleps  
and More, making this the essential season for concoctions  
featuring brown spirits from around the world. 

“Some of the most iconic classic cocktails are whisky based,”  
Estes tells us. “When craft cocktails enjoyed their big revival in  
the early 2000s, these classics came back to the forefront in full  
force. The impact only became stronger when Mad Men hit the 
screens, with Don Draper sipping Old Fashioneds, Manhattans  
and Martinis seemingly constantly.” The whisky cocktails that  
have stood the test of time are “tried-and-true favourites, and 
contemporary craft cocktail bars today are full of twists on these 
classics,” Estes notes. “Whisky’s versatility in mixing will ensure  
that it will always be a staple of the modern bar.” 

W
hen Conor McGregor and Justin Bieber recently 
posed for an Instagram pic hoisting whisky 
cocktails in Los Angeles, there were not so much 
setting a trend as jumping on the bandwagon. 
Whisky cocktails are currently enjoying a revival 

that to many connoisseurs is long overdue. The latter list includes 
Jesse Estes, a spirits author and expert who has tended bar all over 
the world and frequently acts as a judge for awards including Drinks 
International’s International Spirit Challenge. In 2018 Estes authored 
From Dram to Manhattan, with photographs by the endlessly 
talented Alex Luck, which has come to be regarded as one of the 
definitive books on whisky cocktails. And Ryland Peters & Small  
has now decided to re-issue it under the title Whiskey Cocktails:  

This page (left): The White Manhattan, made with Georgia Moon corn whisky, and the Vieux Carré, a New Orleans tipple made with
Sazerac rye, from Whiskey Cocktails; (right): The Boulevardier and Remember the Maine cocktails are both riffs on the iconic Manhattan;

Opposite: The classic Brooklyn and Black Manhattan from Whiskey Cocktails are both made with rye whisky
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BAR

“Personally, I like to skip the cherry,” Cardarella says.  
”The whisky should do most of the talking.” 

Brandon Clements, of San Francisco’s beloved whisky-centric 
bar The Saratoga, who now heads the beverage program at Boise’s 
The Lively from Eat & Co., poised to be one of the country’s new 
hotspots, waxes even more lyrical on the 
subject. “Whisky, in particular rye and 
bourbon, are spirits that are ingrained  
in the American experience,” he tells us.  
“The Old Fashioned, perhaps one of the 
very first cocktails ever made, is as popular 
today as ever, and highlights a trend toward 
simpler, spirit-forward cocktails. This serves 
as a bit of a departure from much of the 
craft cocktail alchemy from the prior decade, 
where obscure ingredients and fantastical 
techniques often stole the show.” 

The definition of a whisky cocktail has also expanded 
exponentially in recent years, and now you can even find the  
iconic spirit in tiki drinks, where it is substituted for the traditional 
rum in some tropical-themed establishments. In his book, Estes 
writes that “Today, many popular classic whisky cocktails tend to  
be bourbon-based, such as the Old Fashioned, Manhattan, mint  
julep, whisky sour, etc), but there are some great Scotch and Irish 
whisky drinks too,” as well as very tasty options featuring Japanese 
whisky. No matter what your preference, make sure you have the 
best-quality ingredients for you forays into mixology. “You can use 
the best whisky in the world, but mixing it with an inferior liqueur 
or pasteurised citrus juice will ultimately produce an unsatisfactory 
drink,” Estes informs us. 

Gabriel Cardarella, North American Brand Ambassador for 
iconic blended Scotch whisky Dewar’s and one of the industry’s 
acknowledged experts, is in total agreement. “I like my cocktails like  
I like my food — simple and delicious but with quality ingredients,”  
he tells us, naming the Old Fashioned as his favourite way to use 
whisky in a drink at home. “My idea of an Old Fashioned is less fruit 
salad, but more spirited, letting the sugar, bitters and orange slice 
complement the whisky, not mask it. Starting with a quality whisky 
is key in making this one correctly, not the amount of muddling.” 
Dewar’s, with its rich flavour and aroma from up to 40 different 
whiskies which go through the brand’s signature double aging 
process, is particularly well suited to the addition of sugar, bitters 
and citrus. And no, there isn’t something missing from that list. 

Clockwise (from top): The cover of Whiskey Cocktails, by Jesse Estes with photographs by Alex Luck; Batson River Brewing & Distilling,
a restaurant, bar and tasting room in Portland, Maine designed by Krista Stokes, is a haven for whisky lovers; a classic Manhattan

cocktail made with Vermont distillery WhistlePig’s PiggyBack rye; an Old Fashioned cocktail made with Dewar’s 15 elevates the drink
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to bartending, “you are best served following the pros.” 
As for the onset of cooler weather, “There is just something  

about whisky and winter that is a match made in heaven,”  
Clements enthuses. “Perhaps it is the notes of vanilla and  
baking spice imparted from the requisite aging in oak barrels,  
or the fruity and often buttery flavours” that the whisky-making 
process imparts. “Or, it might just be the sight of that warm  
brown liquid and the memories of your grandfather sipping  
on a glass of Wild Turkey at Christmastime; regardless,  
whisky is as American as apple pie.” ■

Clements favours brands like Maker’s Mark, Wild Turkey,  
and WhistlePig when crafting his Old Fashioneds and other  
whisky-based concoctions. With their PiggyBack 6-year-old rye, 
crafted by the late whisky legend Dave Pickerell, the Vermont- 
based distillery “really hit it out of the park in crafting a cocktail-
friendly premium product,” Clements notes. A further caveat:  
“When making classic whisky cocktails at home, find a recipe  
from a reputable source and follow it,” he counsels. “Crafting  
these cocktails is more akin to baking than cooking, wherein the 
slightest variation can sink your soufflé”. For those not accustomed  

The Sweet Manhattan from  
Whiskey Cocktails, made with 
Jefferson’s Reserve bourbon, 
vermouth and Angostura bitters
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VIP ROOM
SAINT-TROPEZ
B y LOUISE FAUVELLE

CLUBBING

The story of the iconic resort’s most  
famous nightclub and the beautiful  
people who flock there...

father’s cabaret bar, which they turned into a nightclub. It opened in 
1985 and was named La Scala, after the famous opera house in Milan.
Jean-Roch alternated between being a DJ and serving the guests. 
The experience whetted his appetite, and he soon looked towards 
Saint-Tropez, which since the ’50s had emerged as one of the Riviera’s 
hottest seaside resorts for “the rich, famous and beautiful”. 

The year was 1989 when Jean-Roch, now 23, got an offer to take 
over the operation of the bar in the back room of a chic restaurant, 
L’Escale, in Saint-Tropez. One day at the beach, he came across 
Elton John and gave him a card for Hystéria, as he had named the 

Rihanna, dressed in a silvery top with a white pencil skirt, 
poses next to Jean-Roch Pedri, who is wearing a black  
T-shirt with a roaring-dog print. He founded the VIP Room 

in Saint-Tropez in 1997, and since then he’s been photographed with 
numerous celebrities. They have all made a summer pilgrimage to 
the jet set destination, club-hopping to flashing neon lights and the 
beats of aspiring DJs, surrounded by icy cold buckets of the finest 
French champagne. 

The long list of guests includes pretty much every major fashion 
designer, as well as actors, models, singers and influencers such as 
Paris Hilton, Jared Leto, Cara Delevingne and Jay-Z. After all of 
France’s nightclubs were forced to close in the spring of 2020 due  
to the pandemic, the French government finally decided the doors 
were allowed to reopen in July. For Jean-Roch, who had been  
pleading for a rapid reopening of the country’s nightclubs, the 
decision was a great relief. 

“What I missed most last year was to see that joy in people’s  
eyes — the exchange between people; all the youth who gather for 
dance and music,” he tells us. Maybe it’s not so strange that a summer 
without VIP Room made such an impression on him. The nightclub 
world has shaped his life since his teens. Jean-Roch, the son of 
Italian immigrants, grew up in a working-class neighbourhood in  
the southern French city of Toulon. Early on, he started playing 
football and dreamed of a career as a professional player. But the 
plans were overturned when he was 16 and his father passed away. 
Together with his younger brother Dominique, he took over his 

Jean-Roch Pedri, who founded the VIP Room in 1997,  
says the club has now “matured”
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Batchou, the manager of  
VIP Room, has been with  

the club for 15 years

bar. When the British pop singer and his entourage arrived shortly 
afterwards in a pair of Aston Martins, rumors about Jean-Roch’s 
abilities began to spread. A few years later he became artistic 
director of the then legendary club Papagayo (today transformed 
into the restaurant-club Gaïo). And in 1997, together with his brother 
Dominique, he took the plunge and started his very own club at the 
port of Saint-Tropez: VIP Room. 

“For me, Saint-Tropez has always been a magical place and a great 
source of inspiration,” he says. “It was a fishing village that became a 
world destination; here is the sun, the sea, the glamor and a platform 
that does not exist anywhere else on Earth.” A year later, they opened 
VIP Room in Paris, first on the Champs-Élysées and then on the Rue 
de Rivoli, but closed the location in the spring of 2020. For a couple 
of years, the club was also in Monte Carlo, and it opens for two weeks 
each year during the film festival in Cannes. 

In addition, the license for the name and concept VIP Room has 
been sold to ventures in Dubai and New York, among other places. 
The flagship club in Saint-Tropez is open from from Easter to early 
October when the extravagant Mediterranean regatta Les Voiles de 
Saint-Tropez ends — and most of the guests are from abroad.

 “The club in Saint-Tropez has always been Jean-Roch’s baby,”  
says Batchou, the VIP Room’s one-named manager. “The town is  
very dear to him. He came here and knew no one but gradually built 
up a network of contacts. With performers like Snoop Dogg, VIP 
Room suddenly got international attention.” Both Batchou and  
Jean-Roch are onsite every night making sure that regulars get to  
sit at their favourite tables and have everything they want. “Jean-Roch 
is a master of creating international contacts and ensuring that the 
guests shine,” as Batchou puts it. 

During his 15 years at VIP Room, Batchou has amassed  
over 5,000 phone numbers from regulars from around the world.  
In April, ahead of the season, he sends personal messages to them 
all; then bookings start coming in. “A mixture of people comes to us, 
from football players and businessmen to politicians and filmmakers,” 
he says, but points out that you do not necessarily have to be rich or 
famous to be accepted. 

“A girl who works in a shoe store in Saint-Tropez can also come  
in, if she is well dressed and has a good spirit,” he notes. “We want 
people inside the club who contribute to a festive atmosphere.” 

Although VIP Room is a huge 
seller of champagne from 
Dom Pérignon, Batchou has 
witnessed how different drinks 
have trended over time. In the 
past few years, ice cold tequila 
shots have “almost become the 
new champagne,” he says. 

Ahead of the pandemic 
summer of 2020, Jean-Roch 
decided to save the season 
by renovating their Italian 
restaurant La Gioia — “ joy” 
in Italian and also the name of 
his eldest daughter — which is 
next door to the club. With the 
metamorphosis, La Gioia has become a mix of bar, restaurant and 
disco, with upholstery in green velvet, white tablecloths and dim 
lighting. On the walls hangs art by the likes of Jean-Michel Basquiat 
and Keith Haring. After dinner the restaurant goes into a party mood 
and the pianist and singer are replaced by a DJ, not infrequently their 
house DJ, Sylvain Armand. 

“The updated La Gioia is modern, with elements from around the 
world,” Jean-Roch tells us. “It is not bling-bling but more sensitive and 
refined — a tribute to la dolce vita.” New for this year is also a Greek 
restaurant, OPA, on top of the VIP Room, as well as Les Halles de 
Saint-Tropez, a kind of upscale food hall located at the back of the 
club, open during the day. Just like La Gioia, the VIP Room itself  
has “matured” in recent years, says Jean-Roch. “When VIP Room  
was born just over 20 years ago, we were the kings of hip hop,” he 
says. “Now we have moved towards a more atmospheric deep house.” 
And while the pandemic may have struck like a slap in the face to both 
nightclub owners and party animals around the globe, Jean-Roch is 
optimistic about the future. He even thinks we could see an updated 
version of the roaring ’20’s — “les années folles”. 

“I believe we are facing an exceptional era, that we will return 
to the party for the sake of the party,” he pronounces. “After the 
pandemic there will be a hunger for magic, seduction, pleasure  
and dance; we are longing for the extraordinary.”
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LES CAVES
DU ROY

B y DUNCAN QUINN

The glamour of the ’60s  
pervades Saint-Tropez’s sexiest  
and most storied nightclub...

Bardot. And led him to build a luxury hotel in St. Tropez in the 
shadow of Henry IV’s Citadel, named after the tiny Lebanese port 
city of Byblos, with a nightclub that was an exact replica of the 
original Les Caves du Roy at his Excelsior Hotel in Beirut. 

The grand opening of the Hotel Byblos was in 1967, by which  
time Bardot was married to the German playboy photographer  
and filmmaker Gunther Sachs. She didn’t make it to the debut of  
the hotel, but made it for the opening bacchanal of the nightclub 
shortly thereafter, along with a guest list that may have put Mrs. 
Astor’s “Four Hundred” to shame. But despite his enormous 
expression of love, romance with Bardot never blossomed. 

The Six-Day-War in Lebanon forced Gay-Para to retreat home 
brokenhearted, selling his idyllic gem in the south of France as he 
left. But a new owner stepped in, in the form of Sylvain Floirat, and 
the party went on, as a constant stream of celebrities, revelers and 
partygoers made the pilgrimage to Club 55 for lunch, Byblos for 
dinner, and Les Caves du Roy to dance the night away. 

Over the years The Rolling Stones, The Beatles, Grace  
Kelly, Prince Charles, Lauren Bacall, Paloma Picasso, Cher, Jack 
Nicholson, Clint Eastwood, George Clooney, Bill Gates, Leonardo 
DiCaprio, Grace Jones, Beyoncé, Jay-Z, Naomi Campbell and  
other notables have partied the night away in the embrace of the 
Floirat family and their descendants at Les Caves du Roy. And as 
the family custodian for the present generation, Antoine Chevanne, 
Sylvain’s grandson and the CEO of Groupe Floirat, says “Our secret 
is keeping the secret.” 

With discretion being the better part of valour, little leaks out 
past the champagne fumes at the doors, except for whispers of the 
magnificence of the party within. 
But as Antoine also says, “You 
can be 100 percent sure when 
you open the magazines every 
summer and see the stars coming 
to St. Tropez, that once during 
their stay, they pass through 
Byblos or Les Caves du Roy.” ■

The story of the infamous Les Caves du Roy nightclub at  
the Hotel Byblos in St. Tropez starts with a fairytale. And  
a fairytale princess Vanity Fair once described as “youth, sex, 

flirtatiousness, insolence, and grace, all wrapped up in a bewildering 
nonchalance — a heady mix.” They could well have been referring 
to Les Caves Du Roy itself; but in fact they were describing the 
inspirational force behind it — Brigitte Bardot. 

For some might say she is the real reason the hotel and nightclub 
exist. Bardot initially made her way from ballet lessons in Paris to the 
movie screens of France with a string of lighthearted comedies, and 
then in 1956 took the world by storm as a blonde bombshell in Roger 
Vadim’s cult film And God Created Woman. 

A burning spotlight had been shone upon St. Tropez, a small, 
quiet fishing village in the south of France where the movie was 
filmed. And nothing would ever be the same again. For Bardot,  
St. Tropez, or an impresario in a different Francophile world across 
the Mediterranean Sea. A spell had been cast from the silver screen 
onto a man in Lebanon. And magic was about to happen. 

Jean-Prosper Gay-Para was born in Beirut to a Lebanese mother 
and French father. From humble beginnings, by the age of eight he 
had already found his calling in life, working at his father’s restaurant 
learning about hospitality. A calling that combined with his vision, 
charm and grace would allow him to create venues curating time, 
space and crowds into a string of hits. And make him a billionaire  
in the process. By the time And God Created Woman came along,  
he was the king of Beirut’s nightlife, and as entranced with Bardot  
as every other red-blooded man on earth. 

But Gay-Para’s infatuation was not like that of other men — and 
neither were his means. Thus began a grand gesture so enormous it 
would transcend itself and stand the test of time, to create something 
so special that celebrities, royals, rock ’n’ roll stars, the great, the 
good, and the intoxicated would flock to it from its inception. And 
continue to do so as it became, and remains, one of the most exclusive 
and iconic nightclubs on the planet — said to stock 1,000 bottles 
of champagne per night in high season. The casual suggestion of 
a friend led Gay-Para to transport his vision from Beirut to chase 

Resident DJ and Artistic Director Jack-E (right) tells us, “I have DJ’ed at Les Caves for over 25 years and not one night is the same.  
I am lucky to be able to say that my job never feels like work — it’s pure pleasure — and DJ’ing in such a legendary nightclub  

has given me the opportunity to meet some incredible people over the last two decades. If only walls could talk...”
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ART
& SOUL

Ph o t o g ra p h e d  b y  G ILLES BENSIMON
S t y l i n g  b y  CAROLINE CHRIST IANSSON  
Te x t  b y  ZE YNEP YENISE Y Ha i r  b y:  SEBAST IEN LE CORROLLER  
Ma k e - u p  b y:  TATSU YAMANAK A P r o d u c t i o n  b y:  JESS ICA ATHANASIOU

How gorgeous model, photographer  
and artist CINDY KIMBERLY built 
her massive social media following...
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This page: Metallic sequined skirt, RAISA 
VANESSA, Earrings, HOUSE OF EMMANUELE; 

Photographed at the Diamond Suite  
Prince Rainier III à l’Hôtel de Paris Monte- 

Carlo - Monte-Carlo Société des Bains de Mer.
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A 
t what point does modelling become art?  
For sultry Spanish beauty Cindy Kimberly, 
they’re one and the same. The 22-year-old 
is art personified; a model, photographer, 
designer, artist, and painter, all in one stunning 
package of full lips, perfectly sculpted curves, 
and striking brown eyes that exude an 
irresistible self-assurance impossible to ignore.

Born in Amsterdam to a Spanish mother and Indonesian father, 
the brunette beauty is an international icon who was catapulted into 
stardom in 2015 when, in an unexpected turn of events, she caught  
the eye of Justin Bieber — who posted her picture on Instagram with 
the caption: “Omg who is this!!” Clearly, even the Biebs couldn’t resist 
her ethereal beauty. And who can blame him?

With that single photo and four-word caption, he unleashed an 
internet search party to unveil the identity of the mystery bombshell. 
And so, the internet did its thing, and a star was born. “When I was 
younger I had a Justin Bieber fan account for like five years,” she says, 
echoing the sentiments of countless teenage girls around the world. 
“The running joke between my friends was that one day he would post 
a photo of me.” Well, what can we say? Life works in mysterious ways.

“When it happened I thought my friends were pranking me, so  
I didn’t even check his profile until hours later. I genuinely thought  
I had to be dreaming for a minute.” After Bieber’s post, Kimberly was 

picked up by Spanish modelling agency Uno Models, and has since 
gone on to sign with industry powerhouse The Lions as well. Since 
being discovered, she’s scored multiple modelling campaigns for  
names like Charlotte Tilbury, Alo Yoga, Revolve, and Marc Jacobs,  
and walked runway shows for the likes of Philipp Plein and GCDS.

She’s also graced the covers of Spanish issues of GQ, Elle and 
Cosmopolitan, and posed in editorial spreads for Vogue Japan and  
Vanity Fair Spain. With a bangin’ body like hers, it’s no surprise that 
she’s also a brand ambassador for Rihanna’s racy Savage X Fenty 
lingerie line, for which she shows off her heavenly curves in cheeky  
self portraits that send pulses racing. 

And speaking of selfies, sexy self-portraits happen to be Kimberly’s 
area of expertise when it comes to photography. Her Instagram  
page, under the handle @wolfiecindy, is brimming with perfectly- 
styled photographs of herself; her sultry gaze seemingly transcending 
the confines of the internet. Obviously, her 6.8 million Instagram 
followers (and counting) love looking at her pictures as much as she 
likes taking them. 

“When I began modelling I sometimes felt like there were jobs that  
I would’ve loved being in, but I wasn’t being booked,” she says. “I got 
to a point where I was just like you know what? I’ll put myself in it 
because I won’t reject myself.” In fact, she knows her way around both 
sides of the camera so well that she’s the photographer, model, make-up 
artist, stylist and creative director in campaigns for brands like Alo Yoga 

“She exudes 
an irresistible 
self-assurance 

that’s impossible  
to ignore.”

This page: Halter top and shorts, ALEXANDRE VAUTHIER; Belt and boots, ROGER VIVIER; Crystal earrings,  
HOUSE OF EMMANUELE; Opposite page: Tulle skirt, RAISA VANESSA; Crystal necklace, HOUSE OF EMMANUELE

COVER GIRL
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“I love photography  
and I always feel like I’m 
learning when I’m on set.”

This page: Crystal earrings, House of Emmanuele. 
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divulges. “People would guess that I’m pretty outgoing because of the 
context they have on me, but I’m actually really shy,” she says, noting 
that she’s even reserved in her romantic life. “As an introvert, my way 
of letting someone know I have a crush on them is by looking at them 
once and hoping they read my mind and approach me.”

On days she’s not posing at a glamorous fashion shoot, you can find 
her in her studio, paintbrush in hand. “I usually like to finish paintings 
in a few days, so if I start one I’ll spend my whole day, or maybe even 
the week doing that. I’ve been painting since I was very young. I started 
because my mom would draw these little characters when she would 
tell me bedtime stories, and I would always want to recreate them.”

Her creative energy doesn’t stop there. Along with painting, she’s 
also been designing her own clothes for years, and she’s finally taking 
her creative hobby to the next level. “I would always tear up my mom’s 
clothes and remake them into other things, but this year I’m finally 

stepping into it seriously 
and releasing my own  
line soon. I can’t give any 
hints yet… you’ll have to  
stay tuned.”

For Kimberly, her 
booming success means 
much more than just having 
a way to express herself 
artistically — it means being 
able to support her mother, 
whom she says is her 
biggest inspiration. “I was 
able to help my mum and 
I stay afloat, which made 
life for us pretty different. 
Growing up in a single-
parent household is hard, 
and it feels very different 
when you finally get to a 
point where you can help 
your parents.”

No matter where life 
takes her, she’s determined 
to savour the moment;  
as visionaries seem to do. 
“I don’t really have a bucket 
list,” she says. “There are 
things I want for sure, but 
I also don’t want to burden 
myself with the idea that if 
I don’t get them I haven’t 
made myself happy. I’ve 
gotten way further than 
I ever thought I would 
have when I was younger, 
so I feel super lucky and 
appreciative of every 
moment.”

For the future, she 
has the same grounded 
mindset. “I want to start 

shooting more, and I want to sell one of my paintings for the first time.” 
And her ultimate goal for the future? “Just feeling happy and secure.” 
Spoken like a true artist. ■

and Marc Jacobs — and what’s more is that her steamy self-portraits 
have even made it into the U.S. MAXIM Hot 100. 

“I felt so excited to be able to send something that I shot and was in.” 
she says. “I love photography and I always feel like I’m learning when 
I’m on set, and I use whatever I learn for my self-shoots. I like creating 
different personas and scenarios and creating an idea around them.” 
Even before striking gold in the modelling world and becoming one 
of the most popular Spanish influencers of recent years, the bombshell 
always wanted to be in front of the camera. Considering how much the 
camera loves her, it was inevitable.

“Modelling was something I always wanted to do from when  
I was really young. I would say that’s probably the thing that drove  
me to put effort into taking photos,” she says. “I had done some random 
shoots for local stores to post on their Facebook pages,” she reminisces 
of her early modelling days. “My first bigger modeling job before  
I was discovered was when 
I was just starting to grow 
on social media and had 
around 80,000 followers 
on Instagram. Someone 
reached out to me through 
Tumblr to model for Yeezy 
— which, back in the day, 
had just started out.  
I remember thinking it 
wasn’t real, and I brought 
my mum to the shoot just  
to be safe.”

Now, she’s in the big 
leagues, and rightfully so. 
“I love so many different 
things about modelling,” 
she muses. “I love fashion, 
so being involved and being 
able to learn about it feels 
like such a dream.” And for  
a creative mind like hers,  
it’s the artistic element  
that really draws her to it. 

“I love getting to meet 
so many talented make-up 
artists and have them create 
literal art on my face. I love 
hearing what the team 
wants and trying my best 
to bring the vision to life, 
playing different characters, 
and getting out of my 
comfort zone — whether 
it be through looks or the 
physical poses. I just feel 
honoured to be a part of  
the art-making.”

Despite being in the 
spotlight with countless 
adoring fans, the alluring 
model is a self-proclaimed 
introvert who spends her days doing what she loves most: making  
art. “I know the only thing I could ever regret in life is not making the 
art I wanted to… or not spending enough time with my mum,” she 

This page: Ruffled skirt, ORZA; Crystal earrings, HOUSE OF EMMANUELE
Opposite page: Draped mini dress, HERVE LEROUX; Crystal earrings, HOUSE OF EMMANUELE
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 “I like creating 
different personas  

and scenarios and an  
idea around them.” 
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This page: Blazer, GERARD DAREL; Bikini bottom, ORZA; Pearl necklace, HOUSE OF EMMANUELE; Sandals, MAISON ERNEST;  
Sunglasses, MAX MARA; Opposite page: Bikini bottom, LIVY; Leather top, DROME. Boat kindly provided by Van Dutch SAS Van Dutch distributors  

for France, Monaco and the Benelux countries. The Van Dutch 48 is the latest addition to the Van Dutch range of commuter yachts

COVER GIRL
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The F1
REVOLUTION

B y STE WART BELL 

FORMULA ONE 2022 SEASON PREVIEW 

Featuring futuristic new cars and closer racing, 2022 will mark the  
dawn of a new era for Formula One with the sport being transformed  

this year. MAXIM’s Grid Guru explains the seismic changes…

Abu Dhabi. However, 2022 could be even more thrilling. Despite 
the ruckus raging on, both inside and out of F1, on whether that 
contentious ending to last season — in which some of the lapped cars 
were allowed to unlap under the safety car, for a straight one-lap fight 
between the two title protagonists with the crown on the line — was 
fair. Most respected pundits say that it wasn’t, and we agree.

F
ormula One astonished audiences in 2021, not just with 
its season-long, edge-of-the-seat fight between two of 
arguably the greatest Grand Prix drivers of all-time. But, 
also for the controversial way that Red Bull Racing’s Max 

Verstappen defeated Mercedes’ seven-time F1 World Champion 
Sir Lewis Hamilton for his maiden crown at the final round in 

Above: Formula 1 launched its lifesize 2022 concept car ahead of last year’s British Grand Prix at Silverstone; Opposite (clockwise from top): The design of 
F1’s concept gave a glimpse into the sport’s futuristic new era, where closer racing is expected; Max Verstappen won his maiden World Championship  

at Abu Dhabi last year in contentious circumstances; Ferrari hopes to return to winning ways in 2022, after two barren years
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the car) to direct the turbulent air skyward, and not into the path  
of the chasing car, which has – in the recent modern era — destroyed  
a driver’s ability to close up, make a move, and overtake.

They’ll also have dramatically different tyres, with the sport 
switching from 13-inch wheels to more road relevant 18-inch low 
profile rubber. And reigning F1 World Champion Verstappen is 

That said, F1’s race director, Australian Michael Masi’s role hangs 
in the balance, with the sport’s governing body the FIA set to rule on 
potential changes ahead of the new season. Regardless, the sport is 
preparing a new era, one with new cars, designed for the first time 
ever with better racing in mind. To enable closer wheel-to-wheel 
battles, the new cars will utilise ground effect aerodynamics (under 

2022 CALENDAR
F1 is preparing for its toughest-ever 
calendar, a record 23-races held from 
March to November – with the brutal 
campaign kicking-off again in Bahrain. 
Australia is back on April 10, while 
there’s a brand-new race in Miami... 

1 - Bahrain  March 20
2 - Saudi Arabia  March 27
3 - Australia  April 10
4 - Emilia Romagna  April 24
5 - Miami   May 8
6 - Spain   May 22
7 - Monaco  May 29
8 - Azerbaijan  June 12
9 - Canada  June 19
10 - Great Britain  July 3
11 - Austria  July 10
12 - France  July 24
13 - Hungary  July 31
14 - Belgium  August 28
15 - The Netherlands September 4
16 - Italy   September 11
17 - Russia  September 25
18 - Singapore  October 2
19 - Japan  October 9
20 - United States  October 23
21 - Mexico  October 30
22 - Brazil   November 13
23 - Abu Dhabi  November 20
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FORMULA ONE 2022 SEASON PREVIEW 

Given the challenge of the new regulations, and importance of 
consistency, most of the squads have been conservative with their 
driver line-ups. Seven of the 10 teams remain unchanged, with  
just one rookie in the field — China’s first-ever F1 racer Guanyu  
Zhou (pronounced ‘Gwan-you Joe’) at Alfa Romeo. Zhou joins  
ex-Mercedes racer Valtteri Bottas at the Italian-branded Swiss  
squad, though the 22-year-year old at Shanghai isn’t lacking  
F1 seat time, having tested extensively for Renault-turned-Alpine 
through 2021. He also comes with the big bucks, said to be around 
US$35 million in sponsorship. 

Over at Williams, Alex Albon returns to the grid after a season  
out as Red Bull’s reserve to replace Mercedes-bound George Russell. 
The Anglo-Thai racer joins Canadian Nicholas Latifi, who has  
two years in F1 under his belt. “I’ve had a few days, so I’m not,  
let’s say, completely out of driving an F1 car,” Albon says. “But,  
you know, you’re not in it every week like the other [drivers] are.  
So, with winter testing being so short as well, it will be a bit  
of a ‘get into it quick and try to adapt’.”

excited for the shift. “The tyres will look completely different with 
18-inch [wheels]. [You will get a] different reaction from the tyres as 
well; I have to adapt my driving [style] to it,” he said ahead of the new 
season. “It feels a little bit sharper, the reaction of the tyres, and just 
the general traction that you have out of corners feels a bit different. 
So I’m interested to see how it’s going to feel in real life.”

And there’s lots of confidence the new cars will be a roaring 
success, with the project overseen by F1’s managing director of 
motorsports, Ross Brawn — the mastermind behind Michael 
Schumacher’s titles at Benetton and Ferrari, and Mercedes’ recent 
dominance (2014-2020). Former F1 driver-turned Aston Martin 
simulator pilot Nico Hülkenberg says, however, that the change 
doesn’t feel monumental... yet.

“They aimed to be a bit slower, more challenging to drive, to  
have more focus on drivers that can make a difference rather than  
car performance and aerodynamics dominate,” he said. “From  
my initial experience, however, the new cars are pretty damn fast  
and not necessarily slower than the last generation. The driving 
experience hasn’t changed that much either, at least in the simulator.

“It will be very interesting to see whether these cars can really 
follow the car in front better. In the simulator, the cornering speeds 
are extremely high, so the risk of “dirty air” is still given and it’s 
difficult for me to imagine that following another car comfortably  
at these speeds will be easy.”

Clockwise (from top left): Ferrari’s Carlos Sainz and Charles Leclerc at the first-ever Saudi Arabia F1 GP in Jeddah last year; Aussie Daniel Ricciardo 
heads into his second season with McLaren in 2022; Red Bull’s Max Verstappen and Mercedes’ Lewis Hamilton collide at the 2021 Italian Grand Prix 



day have this opportunity and one day to 
drive for Mercedes-AMG Petronas F1 team. 
And from F2, I would say he could have 
jumped in a car at anytime, and he had to 
be ready for that. So probably he was much 
more ready end of 2020 than 2018 when 
he was racing in F2. But, it was ‘ok, now we 
have a meeting with ourselves, and that’s 
when we have to show that we are ready’, 
even if it was a young driver program, it 
was an important moment because in this 
kind of occasion you can’t fail. So I think 
he answered perfectly. He was ready for 
that. I think he has shown to everyone how 
much ready he was. But, of course, you 
can always improve something, you can 
always do something better. He knows it, 
and we all know it. Even if you ask Lewis 
today, even being a multi world champion, 
he says I didn’t do enough on this on this 
weekend, or so much this season. I have 
something I can do better, etcetera. And it 
was the same for George, he did a good 
job, he did super well, but there is always 
something you can do better. So you are 
always learning.

What do you think he’s truly capable 
of? What’s your vision for him over 
the next few years? Is he the natural 
successor to Sir Lewis Hamilton?
GL: Well, for me, first, I don’t like really 
to compare – Lewis is Lewis, and 
George is George, and they arrived in 
F1 at a different period of time. And it 
was a different generation. Lewis had 
the opportunity to race against guys like 
Michael [Schumacher], etcetera, which is 
not George’s case. George is George, and 
Lewis is Lewis, and everyone is having his 
own way, let’s say. For me, what is really 
good for George is that he will have the 
opportunity to be a teammate with a World 
Champion, and that is something unique in 
your career. It’s a privilege, and it’s a perfect 
situation for him because he will learn so 
much. And it will of course be a challenge. 
And we as a team believe that with Lewis 
and George we have a super and fantastic 
duo and our target is to prepare him for 
the future as George Russell not as the 
successor of Lewis Hamilton.

What immediately struck you about 
George Russell when you first met  
him back in 2010?
Gwen Lagrue (GL): For me, of course, apart 
from the pure talent, because that’s the first 
thing you can see from all these kids, but 
especially from George. It was very, very 
apparent in his case. He was extremely 
mature and the confidence definitely set him 
from all the others at that age. When you 
are 13 or 14 years old you are not always 
really confident in yourself. And he was 
very clever also in the way he was racing. 

He didn’t always have the best equipment, 
but he was always clever enough to do 
something special with it and extract the 
most of what he had in his hands.

What were your thoughts on the 2020 
Sakhir Grand Prix, in which he stood 
in for a COVID-affected Sir Lewis 
Hamilton? He almost won on his 
Mercedes debut!
GL: Well, first, of course, it was a last-
minute call. But, in a way, it was why we 
were all together for so many years. To one 

Clockwise (from top left): George Russell with compatriot and now-Mercedes teammate Sir Lewis Hamilton; Russell focussed during  
qualifying at the 2021 Italian Grand Prix; In action as he took on beachside track Zandvoort in the Netherlands last year

M A X I M . C O M . A U    5 3

The Promising Brit
George Russell steps up to the big leagues this year as new teammate to seven-time F1 World Champion 

Sir Lewis Hamilton. We spoke with Mercedes’ driver development advisor GWEN LAGRUE, who 
strategised Russell’s swift rise to the top, about the sport’s next big thing and the road ahead...
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tricky Mercedes-powered MCL35M, especially the brakes. But, he 
knows if he can up his game, he can ride the team’s momentum to 
future world title campaigns – his reason for switching from Renault.

It will be crucial that the Australian adapts, and fast, to the new 
cars — just as all the other drivers will have to, with an advantage 
up for grab. It’ll be all eyes on Bahrain with lights out scheduled for 
March 20. It’s a new era for F1, and a big chance for a new top team 
and driver to take control. ■

Australia’s focus will, as always, be on Perth-born Daniel Ricciardo 
— who heads into his second season with McLaren, and is bound for 
his first home Grand Prix with the team when F1 flies into Melbourne 
in April. Ricciardo, awarded an AM in the Australia Day honours, 
needs to properly unleash his pace at the team to cement himself at 
Woking after a tough 2021. Ricciardo, who led teammate Lando 
Norris home for an historic one-two result at Monza last year, and 
his first race win since 2018, initially struggled to adapt to the team’s 

FANT-ASIA:  
SUPER SINGAPORE
Formula One makes its long-awaited 
return to Singapore this October for 
the sport’s original night race, with 
a new seven-year deal to keep the 
celebrated event at Marina Bay until 
at least 2028, ensuring that the party 
continues for a whole new generation 
of fans. “After more than a decade of 
celebrating this spectacular event on 
the racing calendar, we are looking 
forward to building on its success 
and working with Formula 1 as well 
as its partners to take the night race 
to greater heights,” said Mr Ong Beng 
Seng of Singapore GP.

The event is a hugely popular 
one for Australians, and its recent 
confirmation came at the perfect time 
— with all of us looking to book our 
first international trips, and get back 
to having fun, after an challenging 
two years living with the ongoing 
COVID-19 pandemic. Singapore 
is the place to be in October, with 
the city-state pumping in Grand Prix 
week. While the event promises more 
than just the pinnacle of motorsport, 
with fantastic hospitality and local 
cuisine, lots to see and do around 
the circuit, and a history of bringing 
in the hottest music acts. In 2019 a 
gigantic line-up including Muse, Red 
Hot Chili Peppers, Gwen Stefani, and 
Swedish House Mafia topping the 
bill, entertained the massive crowd.  
In previous years, we’ve seen acts 
like The Killers, Dua Lipa, Calvin 
Harris, Ariana Grande, Queen + 
Adam Lambert, Imagine Dragons, 
Bon Jovi, Pharrell Williams and more. 

Beyond the track, Singapore  
is a dream to get around and the  
city-state is world-renowned for  
its cuisine, celebrating its Malay, 
Indian and Chinese heritage. You 
cannot go wrong, whether you’re 
booking five-star or budget, and  
all with just a seven-hour flight  
from Sydney or Melbourne, or  
five from Perth. Go for it! 

FORMULA ONE 2022 SEASON PREVIEW 





FITNESS

Regardless of whether you’re 
a fitness newbie or a seasoned 
athlete, sooner or later, you will 
tweak your back. MAXIM fitness 
guru ALEXA TOWERSEY  
gives us the lowdown on how  
to bulletproof your rear side…

TRACK
BACK 

N
O

GET
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Here’s the kind of strategy I would suggest...

BULLETPROOFING YOUR BACK

What doesn’t bend, breaks. In my 
experience, the most common lower  
back issues or injuries stem from tightness 
or weakness elsewhere in the body. 
Renowned physiotherapist and functional 
movement specialist Gray Cook talks about 
a joint by joint approach in which each joint 
complex has a specific role – either stability 
or mobility – and if this role is compromised, 
then the joint complex above or below is 
directly affected. In the case of the lower 
back, both the upper spine (thoracic) and 
the hips are designed to be mobile so that 
the lower back can be stable. If either/
both are too tight, the lower back is forced 
to step in and compensate for the lack of 
movement. Here are a few of the mobility 
drills/stretches I find most useful.

● Upper Back: Foam Roller T Spine 
Extension, Bench Pull Overs, Thread the 
Needle, Quadruped Lateral Hip Drops.
● Hip Flexors: Trigger Point,  
Couch Stretch.
● Glutes: Trigger point,  
Prone Figure 8, Standing Pigeon.

STEP ONE: STRETCH

TOP TIP: 
Focus on soft tissue work (foam rolling, 

trigger pointing, etc…) and mobility  
drills (only holding stretch positions for  
3-5 seconds) at the beginning of your 

workout to prime the body for movement, 
and leave the flexibility/static stretching  

for the end of your workout to let the 
nervous system it’s ok to wind down.
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If you’re familiar with fitness mags, you will have seen 
your fair share of the same 1,000-word odes to body-part 
training, complete with titles like “Pump Those Pecs”, 
“Add Inches to Your Arms” and everyone’s favourite 
rhyming simile “Build Shoulders Like Boulders!”  
I know I’ve written a fair few, and you’ve probably read 
them, because let’s be honest — this is the sexy stuff that 
promises you a flock of beautiful babes at the beach. 
What’s not as sexy, and therefore rarely written about, is 
the lower back — even though it’s often the weakest link. 

The lower back is like any other muscle –  
if it’s being worked, it gets tired. If you do 
a bunch of lunges, chances are your legs 
will feel fatigued and sore. You’ll likely even 
suffer through DOMS (delayed onset muscle 
soreness) the next day, but you won’t panic 
because it’s just your legs. And when it 
comes to legs, it’s much easier to “embrace 
the pain”. Not so much when it comes to 
the lower back, where even the concept of 
experiencing muscular fatigue can be scary 
and uncomfortable, hence why most people 
avoid it like the plague. The trick here is to 
understand the difference between the dull 
aching pain and discomfort of a “working 
muscle” and the often sharp and acute pain 

that can signify injury. No matter what 
your fitness level is, sooner or later you  
will tweak your back, even with perfect  
form, ideal warm-ups, smart programming 
and appropriate load selection. And the 
hardest thing to get your head around 
when you’re experiencing back pain is 
that movement can often be the medicine. 
Movement promotes circulation and 
increased blood flow delivers more oxygen, 
white blood cells, platelets, and essential 
nutrients – all of which help repair damaged 
tissues heal. In saying that, this doesn’t  
mean you go all Hardcore Harry like  
nothing is wrong – modification is the  
name of the game.

WHAT YOU NEED TO KNOW



FITNESS

TOP TIP: 
One of the biggest mistakes I see when it 

comes to lifting is excessive arching through 
the lower back (lumbar spine). This can 

often be a major cause of lower back pain. 
Cueing rib-hip connection to maintain a 

neutral spine can often alleviate this.

Not only is the lower back part of the  
entire “core”, but it is also part of the 
posterior chain – the back of the body.  
This means that when you do exercises  
that target the back chain i.e. deadlift 
variations, you might feel your lower back 
along with your glutes and hamstrings, 
especially if it’s your weakest link. This is 
normal BUT if it’s the only thing you feel 
at the expense of everything else, then 
you might need to reassess your body 
positioning and/or weight.

In regards to exercise selection, the 
lower back is an integral part of your more 
compound lifts like the squat and deadlift, 
but you also NEED to do some direct 
accessory work. Standing Good Mornings, 
Back Extensions and Reverse Hypers are  
all great for loading, with reverse hyper 
holds and Sorenson holds fantastic as  
low impact yet incredibly effective options. 

If your lower back complains during 
training, there are a couple of ways in 

which you can work around the pain 
instead of through it. The first way is to 
substitute specific movements out for safer 
alternatives – the Trap Bar Deadlift is a 
good replacement for the traditional Deadlift 
given that the handles are beside the body 
which puts less strain on the lower back, 
and Split Squats or Lunges are able to  
take the place of squats as they allow the 
spine to stay in neutral. The second way 
 is to use your “Active Rest” between sets 
to do some release work – try dead hanging 
to traction the spine. ■

STEP THREE: STRENGTHEN

The core is not just the abdominals.  
It also comprises the lower back and the 
entire hip complex. In order to support  
the lower back you need to strengthen  
all the muscles surrounding it. Think of  
the core like a tower held up by guy  
wires – in order to stay up straight, the 
wires need to be pulling evenly from  
the front, the sides and the back. I like 
“anti-movement” exercises for this –  
i.e. keeping the spine in neutral while the 
arms and legs are moving. Learning how 
to brace effectively won’t just improve 

your performance in the gym, but it will also 
translate through into real life situations. 

●  Transverse Abdominis  
(deep anterior abs) – think vacuums,  
dead bugs, hollow rocks and planks.

●  Internal and External Obliques 
– Side Plank variations, Pallof Press 
variations & single arm carries.

●  Glutes and hamstrings – sidelying 
clams, banded crab walks, bird dogs, 
glute bridges, hamstring bridges and 
hamstring curls.

STEP TWO: STABILISE
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ABOUT ALEXA
“Action Alexa” is an internationally  

published celebrity trainer, sports model 
and nutrition and lifestyle coach with over 

15 years’ experience in the health and 
fitness industry, and has worked with  
NZ’s world champion rugby team, the  
All Blacks. She has qualified for the  

Ironman 70.3 World Champs and was 
named as one of the Five Toughest  

Trainers in Asia during her seven-year  
stint in an MMA gym in Hong Kong.

Follow Alexa on Instagram at @actionalexa
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MAXIM.COM.AU
Visit MAXIM Australia online for your fix of girls, 

entertainment, sport, tech, lifestyle, competitions, 

and the web’s hottest video content. Well, the  

hottest content that doesn’t involve the words 

“feeder fetish webcam”. We know you’ll totally 

search for that after you read this.

MAXIM AUSTRALIA  
iPAD APP

Our app isn’t just a digital version of the mag,  

but features interactive content and links. Take  

a peek behind-the-scenes of our exclusive photo 

shoots and buy products featured inside at the  

push of a button or swipe of your screen.  

MAXIM.COM.AU/APPLE

MAXIM AUSTRALIA 
DIGITAL EDITION

Get with the times, you Boomer loser. Our digital 

edition on Zinio is exactly the same as the print 

edition, and available for Apple, Android, and  

PC devices. Go to zinio.com.au to either buy  

a single edition or subscribe for 12 months. 
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NOT JUST A MAGAZINE
WAITING AN ENTIRE MONTH FOR OUR MAGICAL PUBLICATION TO  

ARRIVE IN SHOPS CAN BE EXHAUSTING. THAT’S WHY WE OFFER YOU  
A LOT MORE THAN JUST THE INK AND PAPER IN YOUR HANDS RIGHT NOW.. .
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WELLBEING
2022

Lifestyle coach and wellness expert, ANDI LEW gives us her  
predictions for the hottest trends in wellness for the year ahead…

E
very year there’s a new diet or 
fitness gadget. We saw wearable 
technology take over fitness trends 
and since the pandemic we’ve gone 

next level when it comes to learning what else 
we can do to give us that edge on how we 
look, feel and perform. I’ve been predicting 
wellness trends for decades. In 2018, I 
appeared on American TV show, NY Live 
with “Wellness Predictions”, and featured  
my sixth book Wellness Loading. 

Now, in the thick of our trillion-dollar 
wellness industry, and with the wellness 
revolution in full swing, read on for my top  
10 hottest new trends in wellness for 2022. 

Celebrities usually dictate what’s going  
to be the “hottest” new health, wellness  
and fitness trends to try. We saw it with  
when Kim Kardashian showed the world  
a vampire facial, but now in the digital age, 
amongst the wellness revolution, we can  
see new wellness trends emerging before the 

famous showcase them. It’s my life’s work and 
passion to research and discover the natural 
health products and services that help us live 
a better quality of life, naturally. My eighth 
health book, titled, Connected: A Paradigm 
Shift in How We View Health explains the 
difference between allopathy and wellness 
and how being proactive, not reactive is 
the key to vitality. The Wellness industry 
is thriving and there are new supplements 
coming out daily. Here are my top 10…

HEALTH



US$6B

NOOTROPICS,  

AKA ‘SMART DRUGS’, 

IS A MARKET THAT IS 

EXPECTED TO REACH 

BY 2024.
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USE PROTECTION

Stigmas are fast vanishing around 
who carries condoms and an increase 
in sexual health awareness is on the 

rise. Gone are the days where if a man didn’t 
have protection on him, the woman would 
you say, “Oh, let’s chance it, we will be OK.” 
One company creating cool packed condoms 
in a tin is Moments Condoms, who empower 
women to take charge because in the heat 
of the moment it can sometimes be hard to 
make the right choice. Fact is, 68% of women 
say they aren’t completely comfortable buying 
condoms and it’s time for this to change. Of 
course, it’s still OK for you, as the man, to be 
the protector and provider, but just know  
that women are now taking charge, too. 

EMF

We all need electromagnetic 
radiation field protection 
because we are literally 

surrounded by cellular networks and 
EMF environmental radiation pollution. 
The only way to get rid of the radiation 
fields is to wander where the WiFi is 
weak. However, German company Qi 
Blanco is changing the way we adapt 
to this with a Qi One necklace. 
Think of it like 
a Faraday 
cage for 
your body 
which 
restores 
your water 
molecules to a 
coherent state. 
It’s your own 
portable cellular 
protection. 

CHIROPRACTIC 
CARE

Do this to remove nervous system 
interference. People have suffered 

with headaches and back pain for decades, 
only to be told by pharma’s billion dollar spend 
on drug ads, that it’s normal to get a weekly 
headache — and you can just take a pill which 
goes directly to the source of pain. The reality 
is that it never addresses the cause and only 
masks the symptoms. It also has to bypass 
the gut which can create other issues, like 
disrupting to your micro nutrition absorption. 
Medicare allows five visits per year to every 
Australian to see a registered chiropractor 
with an EPC care plan. Do yourself a favour. 

COUNSELLING 
COURSES

A few years back we saw a boom  
in people studying nutrition and  

2022 it’ll be counselling. Our government  
is offering courses for the unemployed to 
obtain qualifications in counselling and  
social work to serve the many who have 
experienced the last couple of years as 
traumatic. Government bodies, such as 
Service NSW, are offering the program under 
a skills scheme for those interested in a career 
change and serving our community with 
growing PTSD and other mental illnesses. 
Even if you don’t have a mental illness, seeing 
a counsellor for overall well-being will boom. 

NOOTROPICS

Brain boosters, cognitive 
enhancers and mood lifters  
are all what this type of 

supplement is designed to do. It’s 
anything that improves brain health 
and cognitive function. Think caffeine 
without the anxiety or come down.  
A nootropic is nutrition that allows  
your brain to function the way in  
which it was designed — optimally.  
My recommendation for the only one  
in Australia that is TGA listed and 
stacked with 12 nootropics in one dose,  
is Yootropics Brain.
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As a certified wellness expert, lifestyle coach 
and bestselling author Andi Lew appears  

on several TV shows, both in Australia and 
the US, inspiring millions. Stay connected 

with Andi via Instagram @andi.lew or  
check out her books at andilew.com 

ABOUT ANDI 

ADAPTOGENS  
& TERPENES  

These have been making their 
mark over the last few years as a new “must 
have” for wellness junkies, but in 2022 we 
will see more companies including the use 
of terpenes in their products. One popular 
terpene is the ever popular lavender or, the 
terpene name, Linalool, which has been 
known for its calming benefits. Jomeis Fine 
Foods are an Australian  
company who have 
extended their range of 
nutritional lattes to  
a botanical terpenes 
blend range with 
natural ways to assist 
you to feel more well. 

PINE  
NEEDLE TEA 

This is going to be the new 
mushroom tea. It has been recommended 
by integrative doctors to suggest it may 
help negate the effects of spike proteins 
in our bodies since the pandemic. It 
has been known for thousands of years 
for its powerful antioxidant and anti-
inflammatory benefits.

“FREE 
FROM” 
DIETS   

Ditch the types of food and calorie 
counting. Wellness went 
from paleo to keto to GF and 
counting types of calories and 
micro-nutrition instead of macro 
counting. In 2022, it’ll be all about what 
the food is free from or free of. For example, 
you will be reading packets that say,  
“free from artificial additives 
or sweeteners”. Look out for 
the preservatives (numbers in 
brackets) on the back of packaging 
and make sure you’re avoiding the things 
that are disguised as food when the  
ingredients may just be chemicals and fillers. ■

REGENERATIVE FARMING AND FOODS 

Biodynamic foods are the next big thing and it started with the documentary 
called Kiss the Ground. It’s time to start supporting local farmer’s markets. 

People have learnt the importance of what it means to “shop small” and how it’s critical 
to keep small businesses alive and get connected to what’s in season and who in our 
community is producing locally. Check your local area for farmer’s markets now. 

FRAGRANCE  
FREE PRODUCTS 

More natural oils and essential 
oils that are not only alcohol or toxic free, 
but therapeutic are the way to go in 2022. 
Spraying toxins like after shave and cologne 
on our thyroid area can disrupt hormones. 
Fragrance and perfumes do just that.  
More of us are aware of removing toxins  
in personal hygiene products and now 
fragrances are going to be a thing of the  
past for wellness nuts. 
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OH, MANN
Adventure and ocean photographer Andy Mann is putting the  

farthest reaches of Earth on the map with his jaw-dropping images...

At its best, photography allows the artist to transport his audience to 
wherever he can carry his camera. Some destinations are so remote, 
or so dangerous, that photography is perhaps the only medium 
through which others can learn about those places and experience 
them vicariously. This is why the world needs people like Andy Mann. 
Scratch that:  
The world needs Andy Mann. If some people go to extremes to  
get the perfect shot, Mann seems to go beyond them. 

Growing up in rural Virginia, the 40-year-old Mann didn’t find 
his calling until 2003, when he moved to Colorado and discovered 
rock climbing. He began hanging out with now-famous adventure 
photographers like Keith Ladzinski and Cory Richards, and the 
group sustained its mountain-based habits by selling photos to niche 
magazines, and eventually to National Geographic. “It was a tool  
to not only tell the stories of what I was doing but be able to fund  
the passion, to just stay on the road,” he explains to MAXIM. Stay 
on the road he did, as he spent the next decade travelling the world, 

photographing some of the most challenging walls in climbing.  
As big companies like the North Face and Red Bull began pouring 
money into outdoor adventure campaigns, Mann knew he had the 
skill set to balance his art with commerce. “I’ve always had a knack 
for pitching and working with brands to create a campaign around 
authentic expedition storytelling,” he says. “I think that’s what  
brands want, but it’s also the hardest thing to create.” 

Mann’s work is, in fact, as logistically challenging as it is  
authentic. “I go to Greenland to do a climbing expedition every  
other year, because it takes literally two years to even go there and  
get to hire Inuit hunters to do drops for you in the winter. So the 
logistics are crazy, but the further out it is, the more interested 
I am in documenting it.” 

“For me, as far as what I’m looking for, it’s still real moments.  
The better you are as a photographer, the easier it is to simulate 
moments. But those don’t interest me. I’m looking for real, authentic 
moments, and that’s why I go out for a month or two at a time, or I’m 

Te x t  b y  KE ITH GORDON   
Ph o t o g ra p h e d  b y  ANDY MANN
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on the ocean for a hundred days a year. I’m looking for the same  
thing with wildlife, too: something that’s special and unique that’s  
not an image that you could just go get without either a ton of time 
and patience or incredible luck.” And at the moment, Mann seems  
to be the photographer both audiences and brands are looking for. 

He became an official ambassador for Zodiac watches, but as 
is the norm with him, it began as a partnership and not a gig. He 
already knew some of the Zodiac team from a previous commercial 
project, and when the first campaign for the brand’s impressive Super 
Sea Wolf timepiece was decided as an open-water diving shoot with 
oceanic whitetip sharks, it seemed like a perfect match. It was a show 
of trust from both sides, as Mann recalls. “[Zodiac] took a huge leap 

of faith to just say, ‘All right; we’ll book the flights and then let the 
magic happen.’ ” As for Andy, he took a different kind of leap.  
“The oceanic whitetip is not a shark people typically free-dive  
with, or you can get in the water with, because they’re considered  
one of the most dangerous,” Mann explains. 

While he’s been diving with 50 bull sharks in Fiji, shot many of 
the hardest rock climbs, and had a Moby-Dick-esque, terror-inducing 
experience with a pod of massive sperm whales surrounding him off 
the Azores in the Atlantic, Mann also finds great risk in the human 
realm. “I was on assignment for National Geographic in Russia,  
and we were diving under an iceberg when it flipped and almost  
took the whole team down with it. Then we got back to port and 

Te x t  b y  KE ITH GORDON   
Ph o t o g ra p h e d  b y  ANDY MANN
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were taken ransom [by the Russian mob]. Right on the dock:  
taken away! Then [they] negotiated my release. I thought, Jeez,  
what have I gotten myself into? It’s safer in the mountains!” 

Like his fellow adventure and ocean photographers, Mann  
takes a calculated approach to risks, which he believes keeps him  
from crossing the line from risky to unwise. But the backbone of  
his motivation is the meaning he ascribes to his work. “I want my 
work to serve a purpose. And so I align myself with scientists and 
marine biologists… and they come to me with these great ideas, 
so that gives me access. It’s a place that needs imagery, and these 
scientists need the assets to communicate the change of policy.  
But it also gives my work purpose.” 

Another prime motivator is the opportunity to break new  
ground. “Working with athletes that are doing something for the 
first time, or going to a place that’s never been climbed, or a place 
where people have never been, period,” Mann explains. “There’s a 
lot of virgin earth out there, places people have never been, so that’s 
who I’m aligning with on either side of that coin. Like the scientists, 
they’re giving me access to what I need.” Andy Mann doesn’t appear 
to need all that much, it turns out. Give the man a camera, a plane 
ticket to somewhere remote, and enough support to keep him alive  
in the extreme places he ventures to and he’s likely to return not  
only with a collection of beautiful images but purposeful shots  
unlike any we have seen before. ■



D O N A T E L L I
Lindsey

Time to get more acquainted with this gorgeous 
fashion model, actress, social media beauty  

and former rugby player who recently  
launched her own business…

PROFILE

Ph o t o g ra p h e d  b y  MOSA AB ALSAR AY In t e r v i e w b y  SANT I P INTADO 
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L am also active on social media. I’ve also 
most recently opened a new Etsy shop, 
XtraCHICBoutique, selling my favourite 
go-to products!

What would people be most surprised 
to know about you?
I used to play rugby! In high school there 
was a club team that was introduced  
during my junior year – I was intrigued  
and decided to try out. I was a second row 
forward and absolutely loved playing rugby 
– I even got to be lifted up for the line-out — 
and during one match I broke a girl’s nose!

ooking great, Lindsey, and congrats on 
your MAXIM feature. How do you feel?
I feel so lucky to be able to have the 
opportunity to be featured in MAXIM 
Australia. This is a dream I’ve had for a long 
time and I’m beyond blessed. I feel this is 
the pinnacle of my modelling career and 
only more great opportunities are to come!

For sure! What did you love most 
about this photo shoot?
I loved the beautiful beach, located in 
Miami. The water was the perfect shade 
of blue, the sun was shining... Altogether 
the elements made for the most beautiful 
backdrop for my shoot – it didn’t matter 
what I wore, everything looked amazing 
because of the beautiful canvas behind me.

When do you feel sexy?
I feel sexy when I get dressed up to go  
out on the town for an evening – my hair is 
done perfect and my make-up is done with 
precision. Typically, I’ll go all out and find a 
stunning new outfit to wear – red lips and 
heels are a must! With all of this together I 
feel like a fresh, confident and sexy woman.

What is your best asset?
My stomach – it seems to be the area of  
my body to gain the most attention. I’m 
pretty tall and was blessed with a long 
torso, which is a great advantage to have. 
My stomach is an area of my body I really 
take pride in showing off – you can usually 
find me in some sort of crop top.

Tell us a little more about yourself.
I first started modelling about 10 years 
ago when I moved to South Florida from 
Cleveland, Ohio. From the time I was  
a little girl my passion was to always 
be in front of the camera. Once I moved 
I was finally able to make my dream a 
passion. I’ve walked in fashion shows, 

played a part in a small movie, 
have been published a few 
times and represented some 
smaller brands. In my spare time 
I enjoy living a healthy lifestyle, 
I work out and keep active and 

“I’m pretty tall and was blessed with a long 
torso, which is a great advantage to have.”

M A X I M . C O M . A U    7 1



“With all of this 
together I feel like  
a fresh, confident 
and sexy woman.”

What do you look for in a man?
One of the biggest things I look for is 
sincerity and being real with me from the 
get-go. Looks are also important, but if  
you don’t have a good personality you  
don’t stand a chance with me.

Describe your ideal date.
A nice dinner where we can sit down talk 
and get to know each other – somewhere 
that has a beautiful ambiance, but isn’t too 
over the top. After a nice meal and a few 
drinks just getting to walk around or go  
sit somewhere, and finish out the date,  
is so nice.

What’s one thing men should always 
know about women?
We have some of the biggest hearts out 
there and we love to fulfill other’s wishes 
and desires. However, once in a while, we 
want the acknowledgment and appreciation 
for how we share our hearts.

What message do you have for the 
haters and social media trolls?
Until you live a day in the shoes of my 
reality, please don’t come at me. You  
have no idea what my personal “real life” 
is because not everything can be shared  
on social media.

Besides koalas and kangaroos, what 
else do you know about Australia?
The Great Barrier Reef! Every documentary, 
picture and video I’ve seen of it doesn’t 
disappoint.

What’s next for you? 
I’m always working on the next big project! 
Living in South Florida I hope to be able  
to be a part of Miami Swim Week 2022. ■

PROFILE

Ha i r  & m a k e - u p  b y  RUZ AL IS OTERO 
( IG: @RUZ AL ISOTEROBE AUT Y )

S t y l i n g  b y  SMOKKE SHOW  
( IG: @OFF IC IALSMOKKESHOW )
P r o d u c e d  b y  HOUSE OF PAR ADISE 
( IG: @HOUSEOFPAR ADISE01)
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NAME:  
Lindsey Donatelli

BORN:  
July 30

HOME TOWN:  
Cleveland, Ohio, U.S.A.

CURRENTLY LIVES:  
Miami, Florida, U.S.A.

FIVE WORD SELF-
DESCRIPTION:  

“Caring, funny, energetic, 
quirky and genuine.”

PHOBIA:  
“Snakes!”

GO-TO DRINK:  
“Lemon Drop Martini.”

LIFE MOTTO:  
“It is what it is.”

INSTAGRAM:  
@Linlou.d

TIKITOK:  
@Lindz_Don

AGENCY:  
Next Level  

Modeling Agency  
(IG: @nextlevelmodelingagency)

Status 
Update
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MAGIC AND MAJESTY
MONACO

B y SI S I  PENALOZ A Ph o t o g ra p h y  b y  MIKE JONES

TRAVEL

The sovereign principality on the French Riviera has  
never been a more vibrant and glittering attraction...

power in the global property market. Lying within the glamorous 
French Riviera, Monaco remains the most expensive prime residential 
market in the world, according to Savills’ 2020 property report, with 
Monte Carlo holding pole position. At nearly three times the price  
of fourth-placed London, suddenly Mayfair seems like a fire sale. 

An uptick of fintech entrepreneurs looking to move and work 
within Europe has zeroed in on Monaco as an ideal base camp with 
an attractive tax regime. In other revealing metrics, a Monte Carlo 
furnished penthouse rental for one year is comparable to the sticker 
price of a brand new Rolls-Royce Phantom. Low supply and high 
demand creates the perfect storm for a feast of ego and escrow. 

From the moment Grace Kelly wed Prince Rainier III at Monaco 
Ville’s Cathédrale de Monaco in 1956, the mythic House of Grimaldi 

S
imply put, Monaco exudes prestige — from the nine-
figure superyachts to discreet banking venues that feel 
more like a country club than the usual three-tellers-and-
an-ATM we see Stateside. Here in the second smallest 
sovereign state after the Vatican, citizens enjoy a zero 

income-tax policy, a rather attractive fiscal climate for the world’s 
wealthiest global citizens. Real estate is a realm unto itself, quite 
literally, as most prized properties transfer either dynastically or 
between aristocrats. Natives still speak the Monégasque dialect, 
which sounds like a soulful blend of French and Italian. The 
200-hectare principality feels so consummately vetted, it has  
reigned as the de facto VIP suite of Europe for generations. 

What Monaco lacks in size it more than makes up for in sheer 

Above: Leading Monaco-based yacht brokerage SuperYachtsMonaco’s portfolio boasts over 40 impressive vessels available  
to buy or charter, with bespoke yachting itineraries available from picturesque Mediterranean coasts to Arctic and Antarctic  

circles; Several of their yachts are typically at anchor in the famous harbor at Monte Carlo
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elite athletes. “I am a sun lover; my family takes our boat from Port 
Hercule, and within 40 minutes we can escape to les îles de Lérins,  
a group of little islands off Cannes,” she shares candidly. “It’s a magical 
place with clear water and beautiful yachts, it feels like you are in 
Martinique or another heavenly place.” 

Heavenly indeed, days of unrelenting hedonism kick off at the 
Yacht Club de Monaco. The symbolic focal point of a remodelled 
harbour front, Lord Norman Foster’s design celebrates the nation’s 
nautical traditions. For yachting connoisseurs at the Monaco Yacht 
Show, the Riva Aquarama lounge on the club’s top floor is the place  
to be. Between Riva’s personalized global services and Monaco  
Boat Service’s conciergerie, there is no request too extravagant. 

Monaco’s penchant for panache hospitality dates back to 1863 
and the establishment of Monte-Carlo Société des Bains de Mer. 
The fabled company was born of a sovereign ordinance issued 
by Prince Charles III, entrusted to French businessman François 

and Hollywood legend have been indelibly intertwined. The aura 
remains to this day, embodied in Prince Albert II and his family,  
the living emblem of Monaco. An avid ocean conservationist,  
the monarch established the Prince Albert II of Monaco  
Foundation in 2006 to “protect the environment and promote 
sustainable development.” The head of one of Europe’s longest- 
ruling royal families is on a mission to establish Monaco as  
a leader in planet preservation, by achieving carbon neutrality  
for the Principality by 2050. 

Clean air and water are the foundation of a healthy population, 
vital to Prince Albert’s positioning of Monaco as a sporting strong 
hold. The royal five-time Olympian led Monaco’s six-strong team of 
athletes to Tokyo 2020. The Prince’s presence added gravitas at the 
aquatics centre, as he cheered on Monaco-born swimmer Claudia 
Verdino, herself the daughter of a Monégasque Olympian. Verdino 
opened up to us on the sublime pleasures of living in a haven for 
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of Saint-Tropez; the supper and dance club draws a catwalk of the 
sexiest playmakers in the world. For a more discreet hideaway,  
a less than 20-minute drive from VIP lies Le Club 55. Back in 1955,  
a scantily clad Brigitte Bardot spiced up Pampelonne Beach on the 
set of And God Created Woman, inspiring local couple Bernard  
and Geneviève de Colmont to serve up meals to the cast and crew 
from their rustic fisherman’s hut. The film’s release the following  
year christened both Bardot and Saint-Tropez as international stars.

From Coco Chanel sunbathing on the CÔte d’Azur, to Bardot’s 
frisky frolic in the surf, the pursuit of personal pleasure lies at the 
heart of this enclave. Even Picasso’s frequent stints living and painting 
along the storied coast could not rival Bardot’s Bambieyes, bee-
stung lips, and big, tousled hair in putting Saint-Tropez on the map. 
Rebellious, yet naïve; her libertine view of the body personified the 
spirit of the destination. God may have created woman, but Bardot 
created the French Riviera of our collective consciousness.

Blanc, to cultivate robust gaming and hotels in Monaco. The regent 
power-move clearly paid off in spades. The iconic Hôtel de Paris 
Monte-Carlo anchors the aura on Place du Casino. The jewellers 
on the promenade surely cast a spell on the likes of Liz Taylor, while 
currently capable of keeping Rihanna in the carats she’s grown 
accustomed to. Le Louis XVAlain Ducasse à l’Hôtel de Paris is  
a destination unto itself, a marvel of three Michelin stars to satiate 
your palate to a sublime finish. The 350,000-bottle wine cellars are 
an unparalleled library of libations, should local F1 racing luminary 
Lewis Hamilton drop in to toast a victory. The cellars famously 
survived World War II and played host to Princess Grace’s 20th 
wedding anniversary. 

Speaking of men who thrive at 200 mph, Monaco is also home  
to Hamilton challengers Max Verstappen and Charles Leclerc.  
The undisputed playboys of the sporting world, F1 drivers light  
up the nightlife scene as much as the track. Indeed, Formula 1  
Grand Prix weekend is peak Monaco, with McLaren and Mercedes 
battling for pole position. Where else can paddock insiders party  
with Bella Hadid and Tom Brady aboard the TAG Heuer yacht 
takeover? The official timekeeper’s White Party, a chic curtain-raiser 
ahead of the Monaco GP, went wild when the Super Bowl champ 
torpedoed a football from the SeaDream’s pool deck across the 
harbour to a sports cruiser yacht, where F1 star Daniel Ricciardo 
leapt to the challenge, resulting in a dramatic photo-finish catch. 
Netflix can’t script a sexier scenario. 

Celebrating in style is a Monégasque way of life. Olympic rower 
Quentin Antognelli, one of Monaco’s flag bearers at Tokyo 2020, 
certainly knows how to toast a win. Recalling a particularly spirited 
night at Société Nautique de Monaco’s restaurant, he muses, “One of 
my best memories is the celebration after we won the silver medal at 
the World Coastal Rowing Championships with my mate Mathieu 
Monfort. We enjoyed a casual dinner, and celebrated with champagne 
with Prince Albert, alongside our cherished old president Jean-Marc 
Giraldi.” For Monaco residents like Antognelli, Saint-Tropez is a 
breezy drive away, preferably in a Ferrari convertible. Every summer, 
the resort town is ground zero for the Mediterranean party circuit; 
by night, HÔtel Byblos’s Les Caves du Roy is the thriving sonic 
and social centre of Saint-Tropez. The Riviera’s prime party venue 
since 1967, Les Caves is up there with New York’s Studio 54 and 
Pacha Ibiza in terms of nightclub legend, decades of celebrity flings 
and folly. The VIP Room is similarly woven into the infamous fabric 

Top: Prince Albert II of Monaco and F1 driver Charles Leclerc at a fashion show in Monte Carlo in 2019; Middle: Princess Charlene and  
Prince Albert II of Monaco leaving their royal wedding at the Prince’s Palace in July 2011; Bottom: Flag bearers lead Team Monaco  

during the Opening Ceremony of the Tokyo 2020 Olympic Games 
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stream of parties which acted as a backdrop for the true business  
at hand: gambling. His deft hand at marketing created the legend  
of “Monty” and had him crowned the “Magician of Monte-Carlo”  
as his masterful curation of luxury, lighting, and risk management  
led to fantastic results. In fact, it was oft said, “Rouge wins 
sometimes; Noir often; but Blanc always.” 

The iconic Hôtel de Paris Monte-Carlo meanwhile has reigned 
as one of Monaco’s most legendary landmarks since 1864. Over the 

B
onsoir Monsieur Bond, tres heureux de vous voir,”  
says the valet at the Casino de Monte-Carlo as a suave 
Pierce Brosnan steps out of a silver Aston Martin DB5  
on Place du Casino in Monaco sometime in 1995.  

The movie, of course, was GoldenEye. 
Reel back several decades to when the savvy Bordelais-born 

François Blanc began creating a luxury experience to bring the 
wealthy aristocracy and gambling elite of Europe to an endless  

 HÔTEL DE PARIS
M O N T E - C A R L O

B y SI S I  PENALOZ A Ph o t o g ra p h y  b y  MIKE JONES

Monaco’s most iconic hotel is home to some of the world’s most exclusive luxury suites...
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This page: The Hôtel de Paris Monte-Carlo’s posh Prince Rainier III Suite pays tribute to the “Builder Prince” of Monaco;
Opposite: The opulent Princess Grace Suite is a tribute to Grace Kelly who married into the Royal Family of Monaco

TRAVEL
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course of its 157-year pedigree, Rothschilds and Rockefellers have 
taken up residence; it also played host to Prince Rainier III and 
Princess Grace’s wedding banquet. Honoring the Monegasque 
royals’ decades of patronage, the hotel’s parent company, Monte-
Carlo Société des Bains de Mer, has dedicated a prestige suite to 
each monarch after their respective passing. The Princess Grace 
and Prince Rainier III suites are among the most exclusive — not 
to mention illustrious — hotel stays in the world. Each palatial 
penthouse has two elegant bedrooms complete with dressing rooms, 
sauna and steam room, multiple lounges and a dining room. 

The suites include a private pool as well as a terrace. One night  
at the Princess Grace suite runs at around US$45,000 in peak season, 



while the Prince Rainier suite runs at around US$50,000.  
Sprawling over two floors of the hotel’s newest wing, the Princess 
Grace suite was conceived with the blessing of Monaco’s royal  
family, furthermore endowing Princess Grace’s artwork and beloved 
literary works from their private collection. A homage to the Builder 
Prince, sculptures created by the late prince are staged within the 
Prince Rainier suite, as well as paintings from his personal collection. 
The 8,930-sq.-ft. suite offers a two-level terrace with an infinity pool 
boasting divine views of the famed Place du Casino framed by the 
sparkling Mediterranean. 

A fleet of attentive staff is always on standby to orchestrate 
everything from heliport transfers to in-suite dining courtesy of 
Michelinstarred chef Alain Ducasse. And to top it off, the coveted 
suites come with a dedicated private booth at the incomparable 
Thermes Marins Monte-Carlo, a wellness haven offering a hub  
of state-ofthe- art treatments. When your suites’ footprint extends  
to dedicated real estate within the most in-demand spa in Europe,  
a sublime stay is just the beginning. ■
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This page (from top): The facade of the iconic Casino de Monte-Carlo; One of the Casino’s  
famous roulette tables; Opposite page: (clockwise, from top left): The Hôtel de Paris’ rooftop Le Grill  

restaurant; Pierce Brosnan in GoldenEye; The beautiful bar in the Casino’s Salle Blanche
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ROYALTY &
PHILANTHROPY

B y LOUISE FAUVELLE

ICON

How PRINCE ALBERT II of Monaco works miracles for the environment...

very international,” Olivier Wenden, the Foundation’s vice president 
and CEO, tells us. “We are a young team and everyone is devoted to 
what we do, much thanks to the fact that the Prince is so personally 
committed and largely involved in the daily work.” 

Since the beginning, the Foundation’s area of focus has been the 
polar regions, developing countries and the ocean. The lion’s share of 
the money — last year just over three million euros — goes to projects 
in marine biodiversity. The reason, according to Wenden, is that there 
has been a great need there. “When we started in 2006, the ocean was 
not a priority area when discussing the climate crisis on a global level,” 
he says. “We have played a role in putting the ocean on the agenda.” 

Through a project in collaboration with the World Wide Fund 
for Nature (WWF), they have, among other things, managed to 
protect the Eastern Atlantic and Mediterranean bluefin tuna from 
extinction. And when former U.S. Secretary of State John Kerry 

O
n the red tiled roof of Villa Girasole rests a grid of 
black solar panels. The handsome cream-coloured 
Belle Époque mansion is a short walk from Monte 
Carlo’s iconic casino, built in 1879. The villa’s solar 
photovoltaic system aptly reflects the activities that 

take place inside. Since 2006, it has been the headquarters of the 
Prince Albert II of Monaco Foundation, started by the Sovereign  
that same year. Prince Albert, who took office in 2005, has pursued  
an ambitious path to ensure that the Principality of Monaco, situated 
on the French Riviera, is at the forefront of sustainable development. 

For the past 15 years, the Foundation has aimed to promote 
environmental protection, sustainable development, renewable energy 
and biodiversity around the world. In addition, the organisation has 
over the years opened ten representative offices in Europe, the USA, 
Singapore, and most recently in Beijing, China. “Our business is 

Above: HSH Albert II of Monaco receiving the Lifetime Achievement Award from actress  
Uma Thurman, during the Hollywood for the Global Ocean Gala in Los Angeles in 2020
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director, geologist Philippe Mondielli, has witnessed how over the 
years they have grown their own expertise. “After a few years, we 
noticed that our strength lay in putting together competent people 
into good teams,” Mondielli notes, “and that’s how we started with 
our own initiatives in the areas we felt there was an urge to act.” 

In short, the foundation stands on two legs. During the first 10 
years, they worked almost exclusively by contributing money and 
knowledge to various organisations’ projects. Since 2015, they  
have also launched — together with key partners — what they  
call their “initiatives”; long-term projects that they run from the  
start. Right now, they have eight such initiatives underway,  
including projects to protect monk seals and cut plastic pollution  
in the Mediterranean, and to strengthen marine protected areas. 
These in-house initiatives make up about 30 percent of the 
Foundation’s activities. 

took the initiative for the Our 
Ocean Conference in 2015, 
Prince Albert was one of the first 
to whom he reached out. The 
commitment to the ocean is in 
the Prince’s blood. His great-
grandfather, Albert I, was an 
explorer with a keen interest in 
oceanography, and he founded 
the Oceanographic Museum of 
Monaco in 1889. The goal was  
to spread knowledge about  
and to protect the ocean. 

A few years later, he was 
also the initiator of the Institut 
Océanographique de Paris, 
and was invited to speak at the 

American Academy of Sciences. Prince Albert II follows in the same 
footsteps. He is the first head of state in the world to have visited 
both Poles, and with his foundation he wants to influence the climate 
issue on a political level, as well as to help NGOs on the ground.  
That a country as small as Monaco sticks out its chin in the 
environmental field may seem remarkable, but it is not the  
first time the country has been on the cutting edge. 

“In Monaco, the first races with motorboats were held in 1908  
and the first helicopter trip took place here at around the same time. 
Since 2015, Bertrand Piccard’s and André Borschberg’s solar plane 
also has its mission control centre in Monaco. It can be said that  
we are a laboratory country for innovation,” Wenden states.  
“I think it has something to do with the fact that we are a small 
territory led by a visionary Prince.” The Prince Albert II of Monaco 
Foundation has grown gradually since its inception. Their scientific 

Top: For effective long-term management of Mediterranean Marine Protected Areas and increased protection of marine biodiversity,  
the Foundation started the MedFund Initiative; Middle: Plastic pollution is one of the most serious environmental problems affecting  
our oceans today; Bottom: Thanks to national and regional conservation efforts, the Mediterranean monk seal, which was considered  

“critically endangered” by the IUCN 20 years ago, has been downgraded to “endangered”
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ICON

others, have posed on it. The gala is housed on the terraces of the 
Opéra de Monte-Carlo, next door to the casino, and includes dinner, 
performances onstage, and an exceptional auction with everything 
from antiques and works of art, to unique experiences. 

“Over the years, we have auctioned off cars, electric boats, 
paintings, jewellery and activities such as an expedition with the 
Prince in the Arctic,” Wenden says. “But also horseback riding with 
Madonna on her private estate in Portugal. We are blessed with 
artists who support us.” Last year, the British singer Sting was the 
guest of honor and performed on stage. Past awardees include 
Leonardo DiCaprio, Orlando Bloom and Robert Redford. And this 
year, the Foundation celebrates its 15th anniversary, and in honour 
of that, the Prince opened up the palace as a venue for the gala. ■

“Over time, we have built up a strong reputation and more  
players turn to us because they know that we are dedicated and  
have a good and large network around the globe”, Mondielli tells  
us, adding, “Sure, Monaco may be mainly associated with Formula 1, 
but the Prince has achieved the status of a recognised environmental 
leader on a global level.” 

Last year, Prince Albert II’s environmental commitment was 
praised during the Hollywood for the Global Ocean Gala 2020,  
held at a private estate in Beverly Hills. He was honored with a 
Lifetime Achievement Award in recognition of his commitment  
to ocean conservation, biodiversity and combating climate change.  
It was bestowed by American movie star Uma Thurman, who is  
also a regular guest at the Foundation’s own annual fundraising  
gala in Monaco. Since the start, 
the Foundation has been financed 
by donations from private 
individuals and companies. 
In order to raise more money 
and increase the awareness of 
environmental issues, the Monte-
Carlo Gala for Planetary Health 
was launched five years ago.

It is held every September, and 
last year it took place despite the 
pandemic, albeit with a slimmed 
down list of guests. Invitees 
are a mix of Hollywood artists, 
researchers and philanthropists. 
The typical red carpet has been 
replaced by a blue one, and 
Johnny Depp, Nicole Kidman, 
Katy Perry, Gwen Stefani, Kate 
Beckinsale, Andy Garcia, Andrea 
Bocelli, Tommy Hilfiger, Dame 
Helen Mirren, Rebel Wilson 
and Maisie Williams, among 

Top: Artists and celebrities join the Sovereign’s call to save the ocean and the Earth during the prestigious annual Monte-Carlo Gala;  
Bottom: Helen Mirren, Andy García, Kate Beckinsale and Johnny Depp, posing on the blue carpet of the Gala O
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PROFILE

“I’ve never been 
overly focused on 

material possessions 
or the superficial.” 
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SPENCER
Meet promising California model, finance student  

and workaholic, CASSANDRA SPENCER, who  
is all about happiness, confidence, independence  

and focussing on living her best life... 

Ph o t o g ra p h e d  b y  MOSA AB ALSAR AY In t e r v i e w b y  SANT I P INTADO 

As our Woman of the World, where’s  
the best place you’ve travelled? 
I have been fortunate to travel to many 
amazing places, so it’s hard to choose  
just one. I went to Bimini, in the Bahamas,  
a few years ago which was gorgeous.  
I also enjoyed a cruise I took to South 
America, Central America and Mexico. 

Nice! Where would you travel to next? 
I have never been to Asia, so I would love  
to go someplace there. Lately, I have also 
been wanting to travel somewhere in  
Europe again. 

Have you ever been to Australia? 
I have not, but I have always wanted to  
travel there! I’ve heard it is beautiful and  
I definitely plan on visiting someday. 

What’s one thing you would change 
about the world? 
Some of the recently-occurring events in  
the past few years had me thinking more 
about how sad it is that we still see, and so 
many experience, racism in our world today. 

What’s next for you? 
I want to advance as much as I can in this 
industry. I am always on the lookout for new 
opportunities and have some collaborations 
coming up, as well as some ideas for 
publications. I’m excited to see what is in 
store for me in the future. Stay tuned! ■

Hey, Cassandra, welcome to  
MAXIM. How do you feel? 
I am so grateful and excited for this 
opportunity! MAXIM was one of the things 
that first inspired me to start modelling and 
it has always been one of my goals to be 
published with you. I am so thankful. 

When do you feel sexy and what is 
your best asset? 
Getting all dressed up and wearing heels 
makes me feel sexy. As for my best asset, 
well, I hope that everything works together 
to be complimentary. 

Tell us a little more about yourself, 
your background and life story so far. 
I’m a California girl who enjoys travelling, 
modelling, working out, being outdoors, 
being on-the-go and eating spicy food.  
I went to beauty school a few years ago  
and am now going to school to complete 
my degree in finance. 

When you’re not posing for MAXIM  
or studying, what else would we find 
you doing in your everyday life? 
I keep busy between school and two jobs, 
as well as working out on a regular basis. 

What do you dislike about social 
media platforms? 
The haters. Unfortunately these types of 
behaviours sometimes go along with the 

industry. I try to stay in my own lane,  
focus on my own life and what brings  
me happiness, be confident in myself  
and not let it get to me. 

Would you ever date one of your 
followers? 
I am very selective, but maybe –  
just depends on the person. 

What do you look for in a man? 
Confidence is important. 

How can a man possibly win his  
way to your heart? 
By being himself, being confident and 
independent and focused on living his life. 

Describe your ideal date. 
Spending time with someone I care about  
is enough. I’ve never been overly focused 
on material possessions or the superficial. 

What have you learnt about men  
over the years? 
I have learnt to strive to maintain a 
sense of kindness and understanding  
in relationships. I think that’s important  
and rare to find these days. 

What’s one thing men should  
always know about women? 
Be selective in choosing a woman.  
Look for value and depth. 

M A X I M . C O M . A U    8 7



“I try to stay in 
my own lane, 
focus on my 
own life and 

what brings me 
happiness.”

PROFILE
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FULL NAME:  
Cassandra Raye  

Spencer

BORN:  
November 18

HOME TOWN:  
Santa Rosa,  

California U.S.A.

FIVE WORD SELF-
DESCRIPTION:  

“Self-disciplined,  
grateful, confident, 

passionate, creative.” 

BEST HIDDEN TALENT:  
“Singing.” 

PHOBIAS:  
“Heights and 

claustrophobia.” 

LIFE MOTTO:  
“Every day is a gift  

from God. Be grateful.” 

INSTAGRAM:  
@cassandraspencer_

Status 
Update
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KINGS
OF THE FIELD

B y JARED PAUL STERN Ph o t o g ra p h y  b y  AL INE COQUELLE

SPORT

Photographer Aline Coquelle captures the illustrious 
game of polo in all its glory the world over...

most of his life. Now the famed French luxury publisher is coming  
out with a long-awaited follow-up, Polo Heritage, which if anything  
is even more beautiful than the original. Coquelle believes “saving  
and transcending tradition is the ultimate modernity,” and her photos 
have a timeless quality to them, whether in black-andwhite or lush 
colour. To accompany the visual feast, Coquelle corralled a number  
of high-profile names in the polo universe to contribute their 
thoughts, including Jean-Luc Chartier, president of Paris’ storied 
Bagatelle Polo Club, who gives a brief history of the sport. 

“Polo was born 2,500 years ago among the horsemen of the 
Central Asian steppes,” he writes. “Later, the first traces of this 
semi-sport, semi-warrior activity were found in Persia. Noble art 

I
n 2003, Parisian photographer Aline Coquelle began 
travelling to document the sport of polo as it’s played  
all over the world, from the USA to Europe, Mongolia, 
Pakistan, India, South America, and Saudi Arabia. She was 
soon established as the foremost chronicler of the “sport of 

kings,” her photos of players, trainers, horses and spectators, on and 
off the field, “celebrating the courage, strength and speed” of the 
game, and its undeniable “elegance and allure” — whether played  
by English aristocrats or nomadic tribesmen.

In 2009 Assouline published her impossibly gorgeous 
photographs in a book titled Polo: The Nomadic Tribe, which won 
praise from the likes of the Prince of Wales, an avid polo player for 

Above: Argentinean polo champions Clemente Zavaleta and Bartolomé Castagnola at the Chantilly Polo Club in 2020;  
Opposite: Mohammed Khalaf Al Habtoor, patron, Habtoor Polo, and chairman, Dubai Polo Gold Cup Series
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par excellence, it was the privilege of the elites and of the monarch 
himself. Darius the First, King of Persia (522-486 BC), is believed  
to have been the first great polo player. Keeping with tradition,  
polo remains a prestigious sport, for the elites and non-elitist….  
No other pretends to combine as many qualities. Courage, endurance, 
submission, discipline, calm, judgment, speed of observation  
and sangfroid ensure that polo remains a gentlemen’s sport.” 

Billionaire luxury goods scion Patrick Guerrand-Hermès, former 
president of the Federation of International Polo and founder of 
the Chantilly Polo Club, notes that “illustrious champions” of the 
field including Winston Churchill, Generals Patton and MacArthur, 
Malcolm Little and the Olympians Tommy Hitchcock, Averell 
Harriman, Juan Carlos Harriott and Georges Catroux, “lent this 
unique sport its legendary character. From the early days of the  
20th century, when the romanticism of F. Scott Fitzgerald’s  
The Great Gatsby held sway in the West, certain personalities 
elevated this dream game’s allure, including Coco Chanel’s lovers  
— from Étienne Balsan to the second Duke of Westminster and, 
lastly, Porfirio Rubirosa.” 

Before his passing last year, lifelong polo enthusiast HRH Prince 
Philip, Duke of Edinburgh, even contributed his thoughts on the 
game: “A polo match begins long before the teams line up on the field 
to play.... The match then begins, and all the previous anxiety and 
planning, organisation and practice, are put to the test in 40 minutes 
of flashing sticks, galloping ponies, curses, bumps, shouts, hits to 
warm the heart and misses to chill the spine.” 

Nacho Figueras, one of the world’s top polo players — he is 
sometimes known as the “David Beckham of polo” — also famous  
as a Ralph Lauren model, contributed a preface to the book, which 
begins by noting that “Winston Churchill used to say, ‘A polo 
handicap is a passport to the world,’ which to me is the best way to 
summarise how I feel about polo in just one sentence.” His fellow 
Argentinian polo star, Adolfo Cambiaso, who has broken all of the 
polo world records and holds a near-impossible 10-goal handicap, 
adds that, “In Argentina, polo is more than a simple sport. It is a way 
of life which goes back generations.” 

Renowned polo journalist and author Herbert Spencer offers 
that, “No other game in which one group of players competes against 
another offers such a combination of power, speed, timing, teamwork 
and that element of risk which appeals to the average spectator.... 
The game demands, from both man and horse, 
the maximum of strength, agility, endurance and 
courage.” However, not all of polo’s most important 
figures are men. British model, racing driver and 
TV personality Jodie Kidd is one of the world’s 
best known players. As is Clare Mountbatten, 
Marchioness of Milford Haven, who has been 
playing for nearly 25 years. “I love the horses, the 
speed, the skill, the competition, the camaraderie 
and the lifestyle,” she writes. “Win or lose, I always 
come off the field feeling elated in some way.” ■

Top: The cover of the book, published by Assouline; Above (left): A Marwari dancing horse in traditional ceremonial attire with a groom. The Marwari  
breed is indigenous to India; Above (right): Polo mallets, boots, trophies and luxurious trunks are some of the aristocratic sport’s elegant trappings

“THE GAME DEMANDS, FROM BOTH MAN AND HORSE, THE MAXIMUM 
OF STRENGTH, AGILITY, ENDURANCE AND COURAGE.”

SPORT
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Adolfo Cambiaso faces off against 
polo team Ellerstina at the 2015 
Argentine Open Championship  

final in Buenos Aires







ROBBIE 
MADDISON
In t e r v i e w B y  SANT I P INTADO

The Australian motorcycle stunt rider 
discusses his last day on Earth...

9 8    M A X I M . C O M . A U

24 HOURS TO LIVE

How do you want to leave this world? 
Frozen. You know how some people freeze 
themselves? Yeah, that. 

Do you have any deathbed confessions? 
Shit, man, I am human. 

What’s your last meal? 
That’s a tough one, I’m not sure. Knowing 
me, probably a knuckle sandwich. 

Are you going to Heaven or Hell? 
I’d like to think I’m going to Heaven  
because I’m living in hell right now. 

What do you say to God when  
you get there? 
What’s up, dog? That’s God spelt 
backwards. Clever, eh? 

What’s your greatest achievement 
during your time on Earth? 
My beautiful kids and meeting my wife,  
Amy. She is definitely the woman of my 
dreams. Without her I wouldn’t be able  
to do what I’m doing. 

What’s the dumbest thing you ever  
did on Earth? 
No idea but I’ve definitely forgotten it. 

What’s one thing you’re glad you’ll 
never have to do again. 
Live another lifetime. 

To whom on Earth do you owe  
an apology and why? 
My wife. This already happens daily  
so why should my last day on Earth  
be any different? 

What are your mates saying  
over your casket? 
“That Robbie, he’s a good c—t.” 

What’s written on your tombstone? 
Here lies Robbie Maddison. He lived  
his life. Please bring him back when you 
can fly motorcycles around the world. 

Got any last words? 
“Is that so?” It’s just a good answer to 
everything that anyone ever tells you. ■ P
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“I’D LIKE TO THINK
I’M GOING TO HEAVEN
BECAUSE I’M LIVING
IN HELL RIGHT NOW.”



D O N ’ T  M I S S  O U T 

S U B S C R I B E  N O W !

D E L I V E R E D  T O  Y O U R  D O O R

M A X I M . C O M . A U / S U B S C R I B E

P R E F E R  A  D I G I T A L  S U B S C R I P T I O N ?  
SEARCH ‘MAXIM AUSTRALIA’  THROUGH 

ONE OF OUR DIGITAL PARTNERS

SAVE OVER 30%
SUBSCRIBE TO MAXIM FOR 12 MONTHS AND GET  

MORE THAN 30% OFF! 12 MONTHS = $74.95






