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What is old is now new again. We have begun to see more old 
trends and styles making a return, one of them being vintage-

inspired jewelry. Through boutiques, online stores, and Instagram 
ads, many companies are taking to the trend and selling vintage-
inspired jewelry, but we have never seen anything like Katharina 
Jewelry Designs. 

With passion for bringing new businesses to life and a love for 
vintage-inspired jewelry, founder/CEO Liz Vanzura knew that she 
wanted to do something special with her free time during the global 
pandemic. Vanzura has a background in marketing, working in 
various industries for over 25 years. She grew up in the automotive 
industry in Detroit, Michigan, specializing in building brands and 
even helping launch several well-known companies like Hummer, 
Volkswagen, and Cadillac. After her time in Detroit, Vanzura moved 
to Boston, and about 12 years later Vanzura came up with the idea 
of creating Katharina Jewelry Designs. 

Faith Costa:  Could you give me the background of the company in Faith Costa:  Could you give me the background of the company in 
your own words? your own words? 

Liz Vanzura: I have always been obsessed with really interesting and 
beautiful jewelry. When we had the opportunity during COVID-19 to 
think creatively and get inspired, Nellie Theroux [a Lasell graduate 
that specializes in fashion and design] and I were searching for what 
was next. I had met Nellie through working with her and seeing 
her in the jewelry business, so we thought,  “Why not start our own 
line?” Hence Katharina Jewelry was born. 

Katharina Jewelry is very purpose-based; it’s based on integrity 
and hope, inspired by my mother, Magdalena, who suffers from 
Alzheimer’s disease. Because she has Alzheimer’s, she only has 
her long-term memory left. When we were growing up, she was 
a phenomenal role model. She was always very empowering, 

inspiring me to pursue my career ambitions. I was very inspired to 
give back to Alzheimer’s research in her name; I am working with 
the Alzheimer’s Association to form a partnership and to donate 
proceeds from our vintage-inspired antique locket line in her memory. 

FC:  What sparked the concept for this company?FC:  What sparked the concept for this company? 

LV: Love and obsession with vintage-inspired jewelry, and a need to 
give back in honor of my mother was why we wanted to develop a 
collection that donated a significant portion of the proceeds. Also, 
loving the fashion and luxury industries—I worked in the luxury 
business and really loved that side of the industry. I say that I’m in 
the happiness business. 

FC: What is the mission of the company? FC: What is the mission of the company? 

LV:  The mission is really about being purpose-based, at our heart, to 
help with integrity and kindness. With my mother suffering from that 
disease, one of the most treasured memories I have is her vintage-
inspired engagement ring that I now wear every day. When I put it 
on, it reminds me to be kind and full of hope for the day, and it’s just 
a beautiful message and a beautiful memory. I know that there are 
several people that have parents that are suffering from this terrible 
disease, and if there is something that we could offer in our jewelry 
line that offers comfort or hope—like my mother’s ring offers to me—
that would be a really inspiring message. I’ve realized the further I 
get in my career that those are the things that matter the most.

FC: What are the goals of the company?FC: What are the goals of the company? 

LV: I would love to be able to make women feel empowered, to 
make them feel like they are making a really educated and confident 
investment in themselves and in their family, if they have someone 
with the disease or if they have someone that they treasure. It’s not 
about what you buy, it’s about what you’re buying into. 

FC: How have you operated during a global pandemic? FC: How have you operated during a global pandemic? 

LV: We are a digital company, so all our products are available online. 
We offer virtual consultations and a lot of education; if you look at our 
website, you’ll see we have an antique care guide, a jewelry care guide, and 
educational material on antique diamonds and gemstones. We have a “Style 
Me” section, where you can answer questions that help you find jewelry that 
matches your style. We put a lot of time and effort into making it very easy 
to schedule an appointment; personalized pieces are very hard to get during 
this time, but virtually you are able to have that one-on-one experience. It’s 
not about the most expensive pieces, it’s about the pieces that make you 
your most beautiful self. 

FC: How do you advertise your business? FC: How do you advertise your business? 

LV: Right now, we are working through word-of-mouth and through 
developing some really cool partnerships with different charities. I am also 
on the board of a few charities, like Susan G. Komen, where we intend to 
help provide for and style some of the women and cancer survivors through 
a fashion show. It’s a really great way to help women feel beautiful through 
great times and through trying times. 

We are trying to develop local community relationships, so we are open to 
talking to folks about ways we can get out there. I used to teach at Emerson 
College, so I am really excited to partner with their radio station through the 
fall to help spread the word about Katharina Jewelry and get people excited. 
We discovered that the Millennial and Gen Z populations are very excited 
about unique and personalized options. Nontraditional gemstones and 
nontraditional engagement rings are things that you can’t find everywhere, 
so we want to spread the word that we have a great collection. Our goal is to 
make our audience, from young to old, feel beautiful. 

FC: What do you feel is unique about your company? FC: What do you feel is unique about your company? 

LV: I think our uniqueness is the fact that we are an e-commerce business in 
conjunction with being a personal brand. It is something that is unique in this 
business, and we embrace it. It’s very easy for me to adapt to ecommerce, 
and as a matter of fact, I prefer it. It allows us to be incredibly efficient as a 
company, plus we can bring on other folks to help us virtually. We have a 
Social Media Coordinator out of New York City who keeps us very grounded 
in the coolest trends; she actually works full time at Gucci but she helps us in 
her spare time because she loves the brand. I think those are cool, interesting 
things that we are able to do during these weird times.

FC: What does the future hold for your company? FC: What does the future hold for your company? 

LV: We are hoping to spread the word and offer more to Alzheimer’s research, 
charities, and local communities. That’s the whole part of it—there’s a lot 
of integrity and soul behind us. As I mentioned, I feel like we are in the 
happiness business, and hopefully we are spreading long lasting memories for 
lots of folks—especially those like me, who have a parent or grandparent who 
is suffering from Alzheimer’s disease. Our hope is that we can give back while 
still employing ourselves and spreading the word to others about our mission. 

As women, it is important for us to feel good about ourselves, feel confident, 
and feel beautiful. That is the message that Vanzura is trying to get across to 
her customers with her brand. In her own words,

“I would love people to feel as if they have something unique and special, 
that makes them happy, and is a great investment in themselves and others. 
The cause and the purpose of this brand are beautiful, and if we could just 
pass that along, that is just a beautiful thing to be heard of.”

@katharinajewelry; www.katharinajewelry.com
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