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Dear Nada Community,

2021 wasn’t what we expected it to be. Heat waves, droughts, tornadoes, atmospheric 
rivers, flooding and mud-slides, all on top of the lingering stressors of the COVID-19 
pandemic. The ‘new normal’ has become an ever-changing term that we are all still 
trying to wrap our heads around. This year has taught us a lot, but most importantly, 
it’s taught us that our efforts against climate change have never been more essential 
than they are today.

As part of our efforts, we commit to do more than just selling package-free groceries. 
The global food system is responsible for 24% of global greenhouse gas emissions, 
including deforestation, farming, and food waste. Changing the food system is an 
important climate solution and reducing food-related greenhouse gas emissions is key 
to addressing climate change. At Nada, we’re in the business of making a better planet; 
the impacts of climate change are at our forefront, as the global population continues 
to grow, and the demand for food continues to rise, it’s crucial that we find ways to 
reduce the emissions associated with the food system. 

As we enter a new year, we bring with us some hope. With the help of our community 
in the last two years, we’ve been able to save 573,082 upcycled containers for reuse, 
divert 3,509 Kgs of food from the landfill, donate $17,193 to our 1% for the Planet 
partners, and support an additional 73 local suppliers creating a more just food system. 
Even when things seem dim, we still have the ability to make an impact with our 
efforts.

The need for climate action has never been greater, and with your help, we’re entering 
the 2022 year with high hopes for change. This report is the first of its kind, with the 
purpose of sharing the impact we’ve made in the past two years,
as well as the importance of continuing these efforts. 

Thank you for supporting us, we wouldn’t be here without 
our amazing community pushing us to live out our values.

Brianne Miller

Co-founder & CEO

“With your support, we’re creating a 
package-free future for our planet.”
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As a social impact company, Nada is proud to create real change around food security 
& food and packaging waste. We are committed to ensuring that our practices are the 
best for both people and planet, which means we source consciously and responsibly. 
While we know what goes into an ethical supply chain varies greatly across product 
categories, we believe that all levels of the food supply chain should respect human 
rights, the environment, and support a just food system. Nada engages with suppliers 
that hold the same principles.

ABOUT NADA

MISSION: To connect people to JUST FOOD – championing a 

community food system by linking buyers to suppliers and 

offering healthy, unpackaged products.

VISION: Healthy people = 

Healthy planet; where people 

link their food choices to the 

health of themselves and the 

environment.

Nada is a package-free grocery store and delivery 
service located in Vancouver, BC. We take a holistic 
approach to the supply chain, using circular economy 
principles to redesign the way food is sourced, 
transported, and sold, while bringing transparency 
to the supply chain and supporting growers and 
food manufacturers who champion equitable, 
regenerative, and sustainable food systems. 
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NADA IN NUMBERS

HOSTED 89 
COMMUNITY EVENTS 
WITH 8,943 ATTENDEES

DIVERTED

FROM LANDFILL
CONTAINERS
1.2+ MILLION

since opening in 2018

$36,333
DONATED TO 

COMMUNITY PARTNERS

THANKS TO OUR FOOD 
RECOVERY PROGRAMS

NEIGHBOURHOODS 
FOR CARBON-NEUTRAL 

HOME DELIVERY

EXPANDED TO 8

10
0%

 CARBON NEGATIVE 

NADA OPERATIONS ARE

 

3,509 KG
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OUR IMPACT 
In Business for a Better Planet

SUSTAINABLE DEVELOPMENT GOALS

In 2015, the United Nations created 17 Sustainable 
Development Goals (SDGs), a global framework to 
approach global challenges that pose a threat to 
the environment and our societies. These goals aim 
to make sure no one is left behind and to achieve 
a better and more sustainable future for all. At 
Nada, we believe that our business strategy and 
operations must support a bigger picture. 

We support SDGs 11 to 14, with a focus on:

SDG 13: CLIMATE ACTION
SDG 12: RESPONSIBLE CONSUMPTION AND PRODUCTION
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NADA’S CIRCULAR ECONOMY

It’s said that the best thing that can be 
done for our planet is to get more use 
out of the things that are already in it. 
A circular economy model is crucial for 
responsible consumption, sustainable 
production, and climate action.

In addition to encouraging our community 
to return their containers to Nada, we 
partner with local suppliers to deliver 
shipments in reusable containers. From 
totes, to bins, to containers and growlers, 
we find a way to make it work!

At Nada, we use upcycled containers 
and deposit jars to provide a 
package-free grocery + delivery 
experience for our shoppers.

CONTAINERS DIVERTED 
FROM THE LANDFILL

Since opening, there have been over a million containers diverted from the landfill. 
Thanks to this program, we’ve been able to provide our shoppers, both online and in-
person, with free containers to fill up their package-free goods. These containers are 
donated by the community, sanitized by our team, and upcycled by our local shoppers.

573,082 SINCE 
2020
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FOOD WASTE 

Here at Nada, we’ve 
introduced practices 
that allow us to minimize 
both storefront and 
supply chain food waste. 

Through our in-store café, selling 
imperfect goods, and providing donations 
throughout our community via our local 
non-profit, 1% for the Planet Partners, 
we’ve been able to eliminate a majority 
of our food waste from our storefront 
since we opened in 2018. 

RECOVERED
3,509 KG
 OF FOOD SINCE

2020

food waste is responsible for OF ALL GHG 
EMISSIONS8%

WHEN IT COMES TO THE FOOD SECTOR, 

This can be defined as any damaged, uneaten, expired, imperfect, or spoiled food product that 
was not utilized for its intended date of consumption. 

Grocery stores & supermarkets are responsible for 12% of that waste.
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HOME DELIVERY

 
CARBON NEUTRAL

WITH THE LAUNCH OF OUR ONLINE 
STORE IN 2020, NADA PARTNERED 
WITH SHIFT DELIVERY, A WORKER 
OWNED CO-OP IN EAST VANCOUVER.

Shift Delivery is a trailblazing delivery 
service with zero carbon emissions, 
contributing to a healthier city by 
replacing conventional trucks with pedal 
powered trikes and electric cargo vehicles. 

When the pandemic hit, we knew we 
had to find a way to make package-
free groceries more accessible to our 
community, but we wanted to do it in 
the most eco-friendly, and safest way 
possible.

Now, with the help of Shift, we’ve 
been able to expand our contactless 
delivery service to Downtown, 
False Creek, Fraserhood, Kitsilano, 
Mount Pleasant, Olympic Village, 
South Granville and West End 
neighbourhoods.
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BREN REPORT METRICS

In 2020, a group of students from University of California’s Bren 
School of Environmental Science and Management conducted a 
study on our circular supply chain and total carbon footprint.

Our food waste diversion and use of upcycled 
containers helps offset our Scope 1 and Scope 2 
emissions by a factor of 7. This makes us not only 
carbon neutral, but carbon negative as well.

We strive to keep our food miles as low 
and local as possible, with over 75% of 
our suppliers located within 150 km of 
our storefront. This has helped us build 
resilience in local supply chains, which has 
become especially critical with climate-change 
induced events of the past year. 

Our carbon emissions that result from our 
local sourcing strategy are 90% less when 
compared to those of a regular grocery store.

Our food waste is limited to <1% of our 
inventory as compared to 12% for that of a 
traditional grocery store.

Here are some of their top findings:
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COMMUNITY
The Heart of Everything We Do:

Nada is proud to donate 1% of all top line revenues to grassroots environmental 
organizations local to BC, that are supporting a more sustainable food system and 
standing up for our coast. Over our lifetime, we have donated over $36,333 to our 1% for 
the Planet Partners. During the pandemic, we have been able to continue supporting 
non-profit partners, donating $17,193 since January 2020. In addition to monetary 
donations, we make it our priority to mentor, support and uplift the voices of our 1% for 
the Planet partners.

Some of the close partners that we’ve been lucky 
enough to work with in 2020 and 2021 include: 

Stories of Connection
Nada provided the Washington Community Market (the Market) with invaluable coaching and advice 

that advanced our business development timeline by months saving us time and money. Based 

on the knowledge gained through our relationship, the Market was able to quickly onboard a POS 

system customized to meet the Market’s needs. Serving as a connector, Nada helped secure in-kind 

support from Interad to build an online store designed to help the Market capture, for the first time, 

some of the grocery business-to-business segment in the Downtown Eastside.”

       - WASHINGTON COMMUNITY MARKET

“
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COMMUNITY EVENTS

At Nada, we love being an active part of our community. One of our favourite ways to 
connect with others has been through the use of our store space for the hosting of 
community events, such as yoga, book launches, and cooking classes. In early 2020, we 
began hosting our events online, due to the present concern for the health and safety 
of our community. 

Since January of 2020, we’ve hosted 41 community events with 4,143 attendees, 
including those that went virtual. 

Our events are focused around 
educating the community about zero 
waste and package-free living, food 
systems and racial justice, as well as 
uplifting other social entrepreneurs, 
creators and food-justice champions 
within our community.

HOSTED 41
COMMUNITY EVENTS 
WITH 4,143 ATTENDEES

SINCE 2020
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SUPPORTING OUR SHEEO COMMUNITY

SheEO is a global community of radically 
generous businesses that Nada is proud to 
be a part of. This organization works with the 
purpose to create space for women and non-
binary entrepreneurs. 

They support those who are working 
towards a better, more sustainable 
world, and we’re so grateful to be 
part of the network they’ve created.

Our partnership with SheEO over the years has brought with it a network of like-minded 
change-makers, a plethora of advice, and endless support through the ups and downs 
of our business journey. Not only have we been lucky enough to receive support, 
guidance and resources from this giving organization, but we’ve been able to support 
other BIPOC and womxn-owned SheEO ventures by carrying their products in our 
storefront: Satya Organics, Aisle, and Abeego!

OUR SUPPLIERS
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SUPPLY CHAIN
Supporting a Sustainable

LOCAL SUPPLIERS

Food has and always will offer a powerful 
connection to land, culture, community, and 
self, and we believe that maintaining that 
connection is of the utmost importance 
to a thriving world and healthier future. 
Modern industrial agriculture has created 
significant disconnects with its hidden 
costs, displacement of communities, lack 
of transparency, mistreatment of workers 
and lack of consideration for our planet. 
This is why it is Nada’s mission to become 
champions of a more just food system. 

In present times where the pandemic has led to massive supply chain disruptions 
around the world, we are grateful to have a network of local suppliers to support and 
ensure food access for our community. Since 2020, we have been able to support an 
additional 73 vendors who offer a selection of products with raw materials originating 
within BC. 

HOOCHY ‘BOOCHTAYYBEH

WE SUPPORTED

73 LOCAL
SUPPLIERS

AN ADDITIONAL

SINCE 2020
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Stories of Connection
We are so appreciative to partner with Nada who is so aligned to our company’s own values of serving 

the planet, the community and our customers as a B Corp.  And we also applaud them for finding 

creative ways to continue to support a better food system, especially throughout a very difficult year.  

We are delighted to continue to supply Nada with high quality, organically grown dried bulk foods as 

they continue to push boundaries.”

       - LEFT COAST NATURALS

“

SOURCING CRITERIA

PRODUCT & 
PACKAGING DESIGN

LOCAL SOURCING

ENVIRONMENTAL 
PRACTICES

ORGANIC PRACTICES

Not only do we value the transparency of origins, ingredients, and certifications, 
but when we source our goods, we put a lot of emphasis on the product itself. 
Specifically, how it helps to reduce landfill waste, improve environmental and 
resource conservation, and eliminate unnecessary packaging.

To ensure we partner with vendors that meet our quality standards, we have an 
extensive sourcing criteria, which allows us to support local farmers and small 
businesses who follow regenerative organic practices and are sustainable in their 
supply chains. Over 50% of our purchases are from BIPOC, independent and family 
owned businesses, and we aim to take this even higher.

TRANSPARENCY ON ORIGIN, 
INGREDIENTS, & CERTIFICATIONS

BETTER BUSINESS MODELS
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Here at Nada, we strive to be an 
equal opportunity employer. We’re 
committed to inclusion and diversity 
within our community and welcome all 
applicants including but not limited to: 
Indigenous peoples, visible minorities, 
all religions and ethnicities, persons 
with disabilities, LGBTQIA2S+ persons, 
and all others who may contribute to 
the further diversification of ideas.

During the rise of the COVID-19 
pandemic, we made it our mission to 
create living wage jobs for those in 
our community, during a time where 
employment opportunities were scarce.

CREATING CHANGE 
From the Inside Out

LIVING WAGE
JOBS CREATED

11

SINCE
2020
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THE B CORP
Movement

Nada is a proud Certified B-Corporation, which means that our 
company’s overall environmental and social performance is measured 
and independently verified by a third-party, B Lab. 

Our most recent B Corp score totalled at 109.1, which is a big jump up from our score 
of 93.3, just three years ago. This improvement is a reflection of all of the hard work 
and new process improvements we have put into place over the last three years, 
particularly in 2020, with changes that the pandemic brought along with it. Nada has 
worked hard to be ahead of the median score for B-Corps in the Food and Grocery Retail 
sector, on the strong pillars of Community, Governance, and Environment. 

109.1

2021 TOTAL 
B CORP SCORE:

2018 Score

100

75

50

25

0
2021 Score

Governance
Environment Customers Total

CommunityWorkers
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