
JAN–MAR 2018

JA
N

–
M

A
R

 2
0

1
8

MONGOLIA’S 
HIGH-FLYERS
COFFEE AT ITS BEST 

LUXURY STATIONERY

THE BEAUTY OF BIG SUR
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In an era of digital 
oversaturation and 

social media fatigue, 
luxury stationery – 
impeccably crafted 
and painstakingly 

personalised – is 
making a comeback. 

Kim Reyes reports

L ike, share, retweet, 
swipe left: in a world of 
constant connectivity, 

it hardly takes more than a 
click to communicate. Sharing 
your sentiments via social 
media is so quick, so easy, that 
clicks begin to lose their value. 

Seeking more mindful 
forms of communication 
beyond the screen, an 
increasing number of people 
are retaliating against the 
impersonal digital landscape 
and (re)turning to that age-old 
method of communicating: 
putting pen to paper. No 
longer reserved for wedding 
invitations or special 
occasions, luxury custom 
stationery is infiltrating 
everyday life – from 
monogrammed journals and 
embossed letterhead paper to 
custom correspondence cards 
and ink hues blended to your 
specifications. With a myriad 
of bespoke options from 
today’s best paper peddlers, 
you’d be forgiven for wanting 
to ditch the MacBook and pick 
up a Montegrappa instead.    

Creating 
a paper 

trail
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Berlin’s Luiban 
Papeterie is 

dedicated to all 
things stationery, 

from notecards 
and leather 

pencil cases to 
handcrafted brass 

tape dispensers 
and vintage paper 
pads. Facing page: 

Dempsey & Carroll 
correspondence 

cards
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Armed with greater appreciation for 
craftsmanship and nostalgia for the tactile, 
consumer demand for stationery is on the rise
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From left: Bynd Artisan in Singapore conducts workshops to teach skills like letterpress, 
calligraphy, bookbinding and monogram painting to those eager to learn from master 
craftsmen; British stationer Smythson is known for its highly covetable customisation process 
that includes die stamping, as well as diaries filled with gilded-edge paper

“What’s so special about 
stationery and finer paper 
products is that they carry 
more weight now than ever 
before,” says Lauren Marrus, 
CEO of New York-based 
stationer Dempsey & Carroll, 
the oldest engraver in the 
US still standing. Founded in 
1878, Dempsey & Carroll has 
been crafting sophisticated 
stationery for high society, 
titans of industry and celebrity 
A-listers (Oprah Winfrey and 
Tom Ford are clients) for 140 
years. Using engraving presses 
that date back to the turn of 
the 20th century, the company 
continues to employ the tried-
and-tested practices of the 
past: hand-engraved steel dies, 
copper plates, heavy-stock 
cotton-fibre paper milled in 
the US, and envelopes tissue-
lined by hand.

Coupled with refined 
craftsmanship, the stationer’s 
above-and-beyond Concierge 

service – handling all bespoke 
requests and questions in 
matters of etiquette – keeps 
clientele loyal. It attracts new 
customers with off-the-shelf 
designs that reflect modern 
lifestyles and collaborations 
with other respected brands, 
such as découpage artist  
John Derian and fabric  
house Schumacher.

Across the Atlantic, those 
who keep up social graces 
through stationery often 
turn to revered British brand 
Smythson – once an official 
supplier of fine paper to Indian 
maharajahs in the 1920s and, 
more recently, the British 
royal family. The classic 
stationer is best known for its 
chic leather-wrapped diaries 
filled with featherweight 
gilded-edge paper, as well 
as its highly covetable 
customisations. 

The current trend in 
personalised stationery, 

according to Smythson’s 
bespoke stationery manager 
Ruth Baxter, is the modern 
correspondence card. Through 
a unique combination of 
border style, typography and a 
hand-finished motif, bespoke 
correspondence cards “can 
subtly convey the personality 
of the sender, [creating] 
something uniquely individual 
and utterly refined,” she says.

Like London, Paris is a city 
steeped in literary history, 
including a long legacy of 
exquisite engravers and 
stationery providers. One of 
the last remaining heritage 
graveurs is Armorial Paris, 
with a flagship papeterie on the 
iconic Boulevard Haussmann. 
While its custom stationery 
is still created using historic 
methods, it has also embraced 
state-of-the-art digital 
technology, such as laser-
cutting, to create stunningly 
intricate paper couture. 
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Despite the ubiquity of 
technology, high-quality 
paper products have kept 
a consistent presence in 
Japan, where long-standing 
crafts are not just respected, 
but revered. Little wonder 
that many attribute the fine 
paper renaissance to the land 
of origami and washi – the 
spiritual home for stationery 
aficionados. In Tokyo, the 
most well-known stationery 
store is the impressive nine-
storey Itoya flagship in the 
upscale Ginza district, but 
enthusiasts seeking more 
exclusive offerings head to 
Kakimori, a third-generation 
family-owned papeterie in the 
east of the city. Many of the 
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products found at Kakimori 
are handcrafted in Japan, 
often in limited quantities by 
independent artists, which 
gives them a feeling of rarity 
and artisanship – an ever-
present passion amongst the 
Japanese, according to store 
manager Ayaka Ishakawa. 

Among the exceptional 
items are textured and 
transparent glass pens 
handmade by artist Motoko 
Fujita and bronze desk trays 
fashioned by techniques to 
create Buddhist alter objects. 
At Inkstand, Kakimori’s 
by-appointment-only ink 
studio, connoisseurs blend 
their own custom fountain 
pen ink shades. “The value of 

Below, from 
left: Dempsey & 
Carroll’s Jet Set 
Paris collection; 
Kakimori’s popular 
wall of paper 
stocks, leather 
and textile covers, 
and fasteners, 
where customers 
can customise 
made-to-order 
notebooks.
Facing page: 
Armorial Paris’ 
artisanal ready-
to-buy products 
feature hand-
engraved motifs 
in rich jewel tones 
outlined in gold, 
with matching 
tissue-lined 
envelopes

having customised products,” 
says Ishakawa, “[is that] they 
belong only to you.”

In Berlin, paper and pen 
enthusiasts head to Luiban 
Papeterie, a veritable cabinet 
of curiosities dedicated to 
stationery in all its forms 
– think offbeat greeting 
cards with modern graphics 
in traditional letterpress, 
small-batch iron gall inks 
made in Poland and hand-
printed wrapping papers from 
Nepal. Of course, there’s no 
shortage of German design 
and craftsmanship on offer, 
including vegetable-tanned 
leather pencil cases by 
Sonnenleder, quirky foil-
stamped cards by Berlin-

[   DESIGN   ]
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Paper parade

Berlin

Luiban Papeterie 

Rosa-Luxemburg-

Straße 28 luiban.com

London

Smythson

131-132 New Bond 

Street smythson.com

New York

Dempsey & Carroll

1049 Lexington 

Avenue 

dempseyandcarroll.com

Paris

Armorial Paris

109 Boulevard 

Haussmann 

armorial.fr

Singapore

Bynd Artisan

44 Jalan Merah  

Saga, #01-54  

byndartisan.com

Tokyo

Kakimori

1-6-2 Misuji, Taito

kakimori.com
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based Wednesday Paper Works, 
classy brass sharpeners and 
writing pads by Munich-
based Carta Pura. Luiban’s 
eclectic product range, while 
a goldmine for writers and 
makers, is gaining increasing 
appeal amongst digital natives 
“on a search for authenticity,” 
says co-owner Kai-Stefan 
Luithardt. “There’s a drive 
towards traditional, human-
made, crafted products.”

That drive is exemplified 
in the success of Bynd Artisan, 
the Singapore-based luxury 
paper and leather atelier 
that began as an offshoot to 
a 75-year-old bookbinder. 
Specialising in customised 
leather-bound stationery and 

accessories, which include 
collaborations with Singaporean 
creatives like fashion brand Ong 
Shunmugam, photographer 
John Clang and calligraphy 
artist The Letter J Supply,  
Bynd Artisan is a proven 
hit with those seeking a 
personalised touch. 

“Consumers want to be 
involved in the process of 
handcrafting gifts for their 
loved ones, or even for personal 
use,” says CEO Winnie Chan.  

With this new generation 
of calligraphers and stationery 
enthusiasts carrying the 
banner, those passionate about 
paper can rest assured that  
even in our increasingly 
tech-reliant world, beautiful 
stationery is here to stay.  
“The physical act of sending 
and receiving stationery is an 
art that should be celebrated,” 
says Baxter of Smythson. 
“These items can be held and 
cherished – the same cannot be 
said of an email.” 


