
SOCIAL MEDIA
A step-by-step guide to setting
up your social media for success

BEST PRACTICE

SETUP
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0101 03

Check out your competition online.

See who comes up in google searches.

Check out their social pages.

What do they do well?

What can you incorporate into your 
social plans? 

02

Decide how much time you can spend 
for what ROI. 

What aspects should you do yourself? 

What aspects could/should you 
consider outsourcing?

What ROI do you require?

01

Choose why you are on social media.

 To build awareness for my business? 

 To establish myself or the business 
as thought leaders?

 To build “a following” as a business 
asset? 

 To sell products? 

 To build an ecosystem?

 To start a movement? 

SOCIAL STRATEGY

Everyone seems to be using social media but is it right for you?

And, is it right for you now? Let’s take a look at the benefits social media needs to 
bring and the resulting time, energy and dollar investment you wish to make.

business



© Cure Collective Pty Ltd, 2020. 

06

Choose a channel to prioritise.

 Facebook

 Instagram

 Linkedin

 Twitter

 YouTube

0105

Choose which channels they use often.

 Facebook

 Instagram

 Linkedin

 Twitter

 YouTube

0104

Create a profile of your ideal
client or customer.

Age, gender, location, interests, lifestyle, 
beliefs, education levels, media 
consumption, technology use, needs...

Knowing your audience and connecting with 
them through their interests will help you build 
your following and engagement.

You’ve then earned the right to seamlessly 
weave in some targeted business-related 
messages and calls-to-action.

audience
SOCIAL STRATEGY
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Choose your initial content mix. 

___ % Engagement

___ % Product and Service Info

___ % Calls to Action

0108

Choose which types of content you 
will produce.

0107

Brainstorm content ideas through the 
lens of your audience:

What could you post that aligns with 
their interests, is unique and gets them 
engaged?

What information / education can you 
provide about your products/services? 

What calls-to-action can you use to 
encourage them to take the next step 
with you? 

SOCIAL STRATEGY

Armed with clear objectives and knowledge about your 
audience, it is time to unleash your creativity and start 
creating content.  What content will excite your audience? 
How do you get maximum impact for minimal effort while 
maintaining post quality?

Remember content that is worth saving or 
sharing always performs best. 

content

 Polls and Surveys

 Infographics

 Video

 Lives

 Stories

 Downloads

 Image posts

 Photography

 Articles

 Tips

 How to Guides

 Competitions
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Lock in time to review results.

Do more of what’s working.

Less of what’s not. 

0111

Measure Results.

Set up your tracking

e.g, google analytics, Facebook pixels. 

Locate the social media channel 
analytics tabs so you can see your 
insights in real time. 

0110

Decide how you will transition your 
audience from social to your preferred 
channel?

 Private message

 Phone

 Email

 Visit your website

 Purchase through social 

At some point, it is likely you will want to create the opportunity 
to have a dialogue with your audience about your products 
and services. This could be through a landing page on your 
website, blog content on your website, private messages, 
email or phone.

How do you help your audience transition the 
conversation outside of social media? 

path to purchase
SOCIAL SETUP
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Set up your page.

Choose from a personal page, 
company page or both – making sure 
they provide a professional, unique 
experience in line with your brand.  

15

Populate your page.

Ensure anyone who visit sees enough 
compelling content that they want to 
follow your page. 

This could be as many as 20 posts as a 
starting point.

0113

Consider your first impression.

You have less than half a second to 
create a first impression online.  

Think about your social icons, branding 
and logo. Aesthetic, imagery, colour 
palette. Wording, taglines, propositions. 

Don’t forget to check how your page is 
viewed on both mobile and desktop.

You want to create a page that your target 
audience instantly wants to follow. This way 
you will come up in their feed more often and 
stay top of mind.

Consider the impression your page needs 
it create in an instant through branding, 
messaging and content.  

your page
SOCIAL SETUP
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SOCIAL SCHEDULING

For social media to be an effective
channel it needs consistency.

A social media schedule that is a combination 
of sharing content and engaging with others 

increases social media success. 

publishing

18

Repurpose your quality content.

Consider how you can repurpose 
successful content and keep it fresh. 

Republish.

17

Engage with others.

Set aside time each day to engage with 
others. 

Like posts, follow others, collaborate. 

16

Publish your content.

Decide How much? How often? When?

Create a calendar

Produce the content

Schedule in advance – consider 
software such as Later, Buffer, Hootsuite, 
Sprout.



SOCIAL SCHEDULING

21

Optimise your advertising spend. 

Review advertisement effectiveness

Review conversion effectiveness.

01

20

Prioritise your advertising objectives.

 Followers

 Engagement

 Traffic to your website

 Lead generation

 Conversions

01

19

Consider advertising.

Make sure you have a clear customer 
journey.

Ensure tracking and measurement is 
working effectively. 

Determine your investment - noting it 
can take months to optimise. 

When your page, content and engagement 
is humming then it is a good time to think 
about amplifying your social media strategy 
with some advertising.

Determine your objectives, spend, return on 
investment and tracking and test, measure 
and learn.  Don’t just hit the “boost post” 
option and hope! 

promotion
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Social media can be one of the most effective channels for boosting your audience, building a brand, increasing 
awareness and ultimately making it easier for people to trust you and buy from you. Like any marketing activity, social 

media works best with a clear strategy, objectives and a plan to roll-out cost effectively ensuring your social media 
delivers the required outcomes for you and your business.

© Cure Collective Pty Ltd, 2020. Unauthorised use and/or duplication of this material without express and written permission from this site’s author 
and/or owner is strictly prohibited. Content and links may be shared provided that full credit is given to Cure Collective and 
www.curecollective.com.au with appropriate and specific direction to the original content.

Cure Collective helps businesses grow with effective marketing strategies and execution 
across a range of activities including branding, websites, SEO and social media. 
Email hello@curecollective.com.au for an obligation free chat.
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