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HELLO TO THE MOVEMENT
Our philosophy is “small acts multiplied by many can transform the world” – and this 
report is how the difference is being made, one product purchase at a time. In the 
upcoming pages and sections, you’ll see how we (and you) are giving back to the 
community, the details of responsible consumerism, and the impact slow fashion has on 

protecting our planet.

We are here to create a brighter future, and with each member of the movement on our 
side, we’re able to shine the light on a successful sustainable and charitable business 
model that makes it possible for all companies, large and small, to be a part of the 

change we’re hoping to see in the world.



THIS REPORT

As The Giving Movement’s very first Impact 

Report, we take the next step in transparency. 

Honesty is a core value, a pillar for the company 

as we put sustainability and charity first – the two 

purposes of The Giving Movement that walk 

side-by-side with every collection. The nature of 

these two purposes comes with communicating 

the details of how we work towards being 

eco-friendly in fabrics and processes, and how 

every donation goes directly to Dubai Cares and 

Harmony House India.

This report marks the duration from January 1, 

2021 to December 31, 2021, and will disclose the 

impact in four factors: society, the environment, 

governance (ESG), products and employees. It will 

serve as a tracking platform for all stakeholders to 

witness and see the details of our progress and 

commitment towards a greener world.



FOUNDER AND CEO’S LETTER

The Giving Movement was created to disrupt the 
fashion industry, our mission is to change the way 
fashion is both created and consumed.

The Giving Movement is a movement towards a 
more sustainable future in fashion. This report 
has been created as part of our commitment to 
be transparent in our on going sustainability efforts.

Our commitment does not end with sustainability, 
we also recognize our brand should stand for more 
than just sustainable fashion. Our philosophy is 
that “small acts, multiplied by many, can transform 
the world”. With this in mind, we have committed 
to donating $4 from every item sold to our charity 
partners Dubai Cares & Harmony House. Since our 
launch in April 2020, we have donated over 
$2,100,000. Our goal is to reach $10,000,000 in 
donations by the end of 2023 and in the 
process, improving the lives of thousands of 
people in need around the world.

This is The Giving Movement.

Dominic Nowell-Barnes
FOUNDER & CEO
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LIST OF ACRONYMS
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ADHD
APP
CDA
CEO
CFO
CO2

CO2e
ESG

GOTS
GRS
FTW

IACAD
ILO
KG

LCA
SDG
SEN
SKU
TGM
UAE

ZDHC
 $

Attention deficit hyperactivity disorder
Apparel
Community Development Authority
Chief of Executive Officer
Chief of Finance Officer
Carbon Dioxide
Carbon Dioxide Emission
Environmental, Social, and Governance
Global Organic Textile Standards
Global Recycled Standards
 Footwear
Islamic Affairs & Charitable Activities Department
International Labor Organization
Kilograms
 Life Cycle Assessment
Sustainable Development Goal
Special Education Needs
Stock Keeping Unit
The Giving Movement
United Arab Emirates
Zero Discharge of Hazardous Chemicals
United States Dollars



2 YEARS OF GIVING

THE GIVING MOVEMENT IS

PHILOSOPHY

HUMANITY
IN MOTION

Small acts multiplied by many can transform the world.

PURPOSE
To inspire a global movement of conscious consumerism 

through giving.

ESSENSE 

Embodying the best of humanity.

OUR NUMBERS
92+ Amazing People in our team

300+ Jobs created in our garment facilities in the 
United Arabic Emirates

200,000+ members of the movement

Our goal of positive change is charged by 
togetherness, building a global community of 

charity-driven purpose via streetwear that 
champions sustainability and slowly 

transforming the world.



CORE VALUES

We are committed to creating 
environmentally responsible products, in 

order to reduce our carbon footprint and to 
protect the planet.

SUSTAINABLE

We are purpose-driven to inspire 
positive change in consumers’ behavior, 
and to continue creating positive impact 

on the lives who need it most. 

IMPACT DRIVEN

We prioritize transparency, providing 
information on each of our partnered 

charities, suppliers, and factories 
within our supply chain.

HONEST

We always ensure our values, 
ideals, and actions align. 

AUTHENTIC

We introduce new ways of 
thinking and fresh product 

ideas to the region.

INNOVATIVE

We value equity, inclusion, and 
dignity for all. We all contribute 

with diverse perspectives, 
experience, knowledge, and culture. 

DIVERSE & INCLUSIVE



OUR BUSINESS MODEL
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“You can’t change the world. You can change a person’s world.
The more people you help, the more worlds you’ve changed”.

- Andrew Gifford

We were born to prove that a charitable business model is feasible. We are here to disrupt the fashion industry and 
promote responsible consumerism. For every item, your purchase on our website we donate 15 AED ($4) for charity. We 
support Dubai Cares in the UAE and Harmony House in India.



YOUR DONATIONS IN NUMBERS
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On November 7, 2021, we crossed a huge milestone: reaching our 2021 goal of $1,000,000 in donations. In this incredible journey of 
homegrown and sustainable efforts, the community helped us impact over 250,000 lives through Dubai Cares and Harmony House India, 
a feat that wouldn’t have been possible without every purchase made over the past year. To the movement, thank you for every purchase, 
conversation, gift order, IG post, visit, share and every little thing you’ve done to contribute to this massive accomplishment.

The year began with a total of $164,038 in donations, allowing us to continue raising money for good and reaching a total of $1,309,721 
by December 31, 2021. We launched in April 2020 – achieving $1,000,000 within 19 months of establishment is a dream – celebrated with 
the Humanity is Collective campaign, highlighting strength in numbers: togetherness and collective effort will help us make real, tangible 
change. The amount donated went on to help the children of Harmony House India, caring for over 550 children by the end of 2021 and 
taking care of the surrounding community through two community centers that offer education, medical care, vocational classes, food, 
economic welfare and more.

total donations by December 31, 2021

donated per item

of one child’s basic needs secured with each $4 donation

donation goal for 2022

$1,309,721

$4

7 days

$3,000,000



THE PATH TO $1 MILLION
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Within Dubai and the UAE, we are certified by the Islamic Affairs & Charitable Activities Department (IACAD) and operate under IACAD 
license number 3481. The charity goes directly to the two organizations we’re affiliated with: Dubai Cares and Harmony House India. Get 
to know the organizations and their charitable works in the upcoming pages.

IACAD license number 3481

*This data was validated by Lea Kiriakos- Chief of Finance Officer (CFO)

164,038.79 215,318.13 260,906.01 310,416.55 366,849.90 420,684.19 589,402.74 680,109.23 786,490.31 877,244.92 1,001,149.62 1,214,880.38 1,309,721.24
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ABOUT DUBAI CARES

ABOUT HARMONY HOUSE

Dubai’s hero initiative for child education and development is led by Dubai Cares, the organization established in 2007 supporting the 
UN’s Sustainable Development Goal (SDG) 4. The organization creates supporting programs for childhood development in an effort to 
break the cycle of poverty, through quality education for primary and secondary grades, in addition to technical and vocational training 
that prepares children for a hopeful future. Dubai Cares also puts a dedicated focus on education in emergencies and regional crises. 

Based in Delhi, India, Harmony House is the non-profit organization supporting women and children who live below the poverty line. Since 
opening its doors in December 2009, Dubai-based husband-and-wife team Lucy Bruce and Gaurav Sinha have transformed two villas into 
community centers that offer a safe and healthy environment surrounding hundreds of children with positivity and education.

The organization, registered in India and the UK, relies 100% on donations to provide its social services to families facing poor living 
conditions, unemployment, or living on a very small income of $1.90 per day. Currently caring for over 550 children of all ages, the villas 
provide everything from courses and libraries to medical clinics, nutrition, and stimulating game rooms.

Harmony House operates locally in India, ensuring that, where possible, resources are sourced from local vendors, creating economic 
benefits for the area. Additionally, the centers provide income to women helping around the facilities.

H A R M O N Y  H O U S E



HOW IS YOUR CONTRIBUTION HELPING CHANGE LIVES?

OUR CHARITY



EDUCATION
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Education is the tool that can take people out of poverty and break the cycle, it’s our golden key for a bright future, and the global 
investment that’s most likely to pay off. The work provided by Harmony House India is quite focused on offering education to 
underprivileged communities: exposing children to a variety of careers paths that would ignite their passions. We interviewed the kids this 
past year and met 12-year-old Ashika who wants to be an actress, 17-year-old Ankita who is studying commerce and wants to become a 
banker, 10th grader Pupilla who wants to become an accountant, 10th grader Priya who wants to study humanities and become an air 
hostess, and the inspiring list goes on. Listening to little ones’ dreams isn’t just about igniting fun conversation, it’s what the Harmony 
House India team listens to and accommodates in terms of their educational program.

It’s a program that covers the full spectrum, from elementary education to more specialized vocational classes like tailoring, and diving 
into the depths of IT and its science. Every class features various levels, where the students study, complete their exams, get certified and 
continue onto the next level in building their expertise. The curriculum and training programs are designed to build on the aspirations of 
the students and send them out into the world of higher education and private schools.

Adapting to the pandemic, the team took the classes online and slowly began opening up the center for older students. For those younger 
than 12, classes were held online and from the slums center, while the students at home continued receiving their daily snack packs. For 
students above 12 years of age, classes were reopened at the center, welcoming the students in small groups and short durations to 
maintain social distancing and safety protocols.



EDUCATION IN NUMBERS
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03 250
children passed their 10th grade 
board exams and 150 have passed 
their 12th grade board exams

05 112 children have gone on to pursue 
higher education

01 550+ children currently enrolled

02 4,000+

04

06

children enrolled since 2010

140 children have received scholarships 
to private schools

1,500+
children currently on our 
waiting list



In October 2021, Harmony House India launched their newest wing: 
Hope at Harmony House, a center for excellence in special needs. 
The center, and TGM, believe that every child deserves a chance to 
learn, grow and embrace their uniqueness. The center began with 7 
children, identified by the Harmony House India team and 
medically assessed by a professional. From ADHD and cerebral 
palsy to nerve damage and speech and hearing challenges, the 
center was set up with a room featuring all the necessary tools, 
equipment, and assistance that they will require to be able to come 
to Harmony House India safely and with ease.

Through these assessments, the team identified a large percentage 
of the parents within the community who were either unaware of 
their child’s diagnosis, or unaware of the therapy, treatment, and 
medical expertise that can help their child improve mobility, 
cognitive skills, communication, as well as language skills and 
strength.

By the end of the year, the team was providing supportive and 
medical services to over 10 children through the Hope at Harmony 
House wing, including 3-year-old twins with cerebral palsy who 
were given good chances of increased mobility and brain function.  
These are the miraculous moments which give the Harmony House 
India and TGM teams the encouragement and faith to move 
forward and continue to serve those beautiful children.

SPECIAL NEEDS



Through its main center and the slums center, Harmony House India prepares 
1,500 meals a day for its children – a total of 427,680 meals a year. Through meals 
that provide high amount of nutrition, the children receive the vitamins and 
minerals they need on a daily basis, and their parents at home, who may be facing 
poverty, would not have to worry about their children’s next meal.

Aside from the daily meals, the Harmony House India team also provides snack 
packs for the children at the center during schooltime. The daily snack packs 
consist of milk or juice, alongside a piece of fruit and an in-house prepared snack 
for a nutritious, filling lunch.

NUTRITION

The TGM journey began in the midst of a lockdown and pandemic that changed our lives, 
putting charity and our planet at the forefront. More than anything, it’s a reminder of hope 
– that even during the tough times, goodness can continue, and humanity can be there for 
one another… and the planet. Hope for a future generation that will live and continue to 
work together for a better world – this is at the center of it all.

Sustainability and charity are two initiatives that humble us, making us truly believe that 
there is power in numbers. TGM was built on the idea of togetherness – a small amount 
donated from each item, proving itself to make a big change every step of the way. We’re a 
company that lives and breathes community, leading us to the report of 100% transparency, 
to invite the community in and go through every aspect of sustainability and charity that 
they are making possible.

With our very first Impact Report, we hope to present our own small acts as a company, in 
addition to the transformation that the community and the world has been able to make. 
Being Impact-Driven and Honest are our second and third core values, and we promise to 
abide by them to provide insight in the causes our community is investing in through TGM. 
It’s an invite to our headquarters, our sustainable strategies, measurements, suppliers, and 
partner charities.

We know that sustainability isn’t an easy task in a modern world, and that having 100% 
sustainable processes is a long journey, however, our commitment to being eco-friendly is 
a lifestyle. TGM began with 100% recycled plastic and 100% organic bamboo… and we’ve 
now evolved to having over 10 internally innovated fabrics, all GRS and OEKO-TEX certified, 
with more in the lab. With this promise, we’re taking every step we can to transform our 
operations to be as sustainable as possible – disclosing the details of our sustainability.
We’re also proud to share the stories of the community: the incredible children and 
ambitious students at Harmony House India, our partnership with Dubai Cares, and our 
work within the society. We champion humanity in motion, and, in this report, we’re 
capturing the beautiful movements that the community has been able to make.

To every member of the movement, the team, the suppliers, and everyone who has made 
this possible,

THANK YOU

Layal Akouri
CHIEF EXECUTIVE OFFICER



Next to physical wellbeing, the Harmony House team pays attention to mental needs. Whether it’s to the students or 
the parents, the team provides support to help families make it through the tough times. For the families of children 
of determination, this meant walking the parents through their child’s diagnosis, treatment plans and offering the 
necessary therapy for the children. For parents facing unemployment or sudden accidents, the team offers moral 
support to go side-by-side with the any essentials, medical needs, rent and electricity, food, and beyond. The 
Harmony House team puts “community” in their community centers, forging meaningful relationships with the 
families in the community and building a familiarity that serves as a family that the surrounding areas can lean on for 
various forms of support.

This also reached surrounding communities. April 2021 witnessed two fires days apart – the first in Nathupur Village, 
and the second at a slum near sector 35, Gurgaon. The Harmony House India team was able to provide immediate 
emergency relief for hundreds of families, sending aid packs that consisted of water, essentials, and materials for 
building new shacks and a roof over their heads. Thanks to the donations, the team can be a source of comfort for 
the larger communities. 

HEALTH & WELLBEING 



Medical care is at the core of Harmony House, running a clinic and 
hiring professionals as a part of the team and providing the children 
with all types of medical support.

Dr. Muskan serves as the in-house consultant for Harmony House India, 
allowing the organization to extend their regular medical care not only 
to the children’s families, but also to the entire slum community that 
they cater to.

Campaign check-ups are also done for specific needs, namely the Eye 
Camp, which was carried out in August 2021 and completed eye tests 
for all students. The results showed that 44 of the children needed 
prescription glasses, a necessity that the organization was able to 
provide thanks to the donations.

Emergency care is also a very important factor of the facility. For the 
families that face sudden events, the team provides immediate care 
and helps support the parents – sometimes single parents – in payment 
of medical bills and treatments, including tests, plastering and recovery 
essentials, as well as medicine.

MEDICAL RELIEF



Harmony House India tries its best to accommodate for various factions of the communities surrounding it, with 
special effort put into women’s empowerment and community development. As a part of the staff at the centers, 
Harmony House India employs women from the surrounding community. This not only provides the women a 
financial lifeline of independence, self-reliance, and contributions towards supporting their families, but also allows 
them to put their skills and experience into good use, working with the children of their community and help build a 
better future in their region. This also contributes towards creating a harmonious atmosphere at the centers, as the 
children will feel more at-home and more comfort through the people around them.

Quite an important benefit from this is community development, helping build relations that encourage mobility: the 
members of society can have multiple roles, rather than being restricted to gender roles or imposed societal roles. 
Ultimately, through these employment programs, the team is encouraging the society to build itself into a dynamic 
machine that is on its way to discover various ways of sustenance, independence, working together, and lifting each 
other up.

WOMEN’S EMPOWERMENT
AND COMMUNITY DEVELOPMENT



The long-term goal of Harmony House is to provide each of the children with a realistic goal 
and aspirational tools to achieve them. For children who live below the poverty line, pursuing 
secondary or tertiary education is an unbearable financial struggle for their families. This 
project plays a pivotal role in equipping and training the children and young adults to secure 
job opportunities when they reach the legal working age.

Due to the lockdown and closing of centers, there was a halt on the vocational training classes 
delivered in-house. To accommodate, the Harmony House team has been providing these 
courses in small groups, and over the course of 2021, they were upscaled to ensure certified 
faculty. Authorized curriculums also received an update as they are now being followed by key 
performance indicators, assessments and tests that allow the children to progress from one 
level to the other.  

The team was also able to extend this opportunity to other children of the community, ones 
who have not had the opportunity to attend school as they have been working to support their 
family. Through flexible hours, the children were able to study and pursue their own education 
while assisting their parents. 

The next step for vocational training is allowing the students to experience internships and real 
working environments. The centers are currently working on developing a professional set-up 
for the students to provide a professional feel. Most recently, the center introduced 
cosmetology and tailoring catering to over 50 students each in small batches throughout the 
day – along with a beauty parlor, a stitching boutique, and a community learning space that 
add to the training experience.

VOCATIONAL TRAINING



In March 2020, Harmony House was forced to close its doors, along with other educational organizations and 
charities across the globe. The families faced many more challenges as a direct result from the pandemic, and so, the 
centers’ services evolved to support and sustain them. As a result, they expanded their focus to community-outreach 
programs centered around feeding the children, their families, and the wider community ensuring that they received 
immediate relief of food and basic necessary supplies. 

The distribution drives – from food to essentials to care packages – become a life-saving initiative that continued to 
help over 25,000 people as they navigate a post-COVID-19 world. Families continue to face unemployment, lowered 
salaries, fewer working hours, financial losses, and debt – the economy has yet to fully recover.

The drives provide a selection of dry ration supplies, fresh produce, multivitamins and supplements, water, as well as 
hygiene essentials. It’s a list that can prevent the families from hunger and starvation, providing them with immediate 
relief on a daily basis.

FOOD DISTRIBUTION DRIVE



HARMONY HOUSE INDIA IN NUMBERS
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Presently 550+ 
students and 

500+ daily wage 
earner families

100+ live-saving 
medical 

interventions

140 students 
received 

scholarships to 
private schools

4,000+ students 
enrolled and 

assisted since 2010

97% success 
rate of 

preventing 
child marriage

20 students 
opened their 

own businesses

427,680 
meals served 

per year

1,500+ 
children on the 

student 
waiting list

112 students 
who continued 

onto higher 
educations



OUR PROCESSES
WE ARE THE GIVING MOVEMENT



WHERE HAVE WE BEEN IN 2021?

26

The movement went wider than we’ve ever imagined: reaching over 98 countries of people who are supporting the movement and believe in big 
changes, one small step at a time.

To each and every one of you, we are eternally thankful for supporting sustainability, charity, and conscious consumerism.

United Arab Emirates, Armenia, Angola, Argentina, Austria, Australia, Aland Islands, Azerbaijan, Belgium, Bulgaria, Bahrain, Brazil, The Democratic 
Republic of the Congo, Switzerland, Côte d’Ivoire, Chile, China, Colombia, Cyprus, Czech Republic, Germany, Denmark, Algeria, Ecuador, Estonia, 
Egypt, Eritrea, Spain, Finland, France, Gabon, United Kingdom, Ghana, Guinea, Greece, Hong Kong, Hungary, Indonesia, Ireland, Israel, India, Iraq, 
Iceland, Italy, Jordan, Japan, Kyrgyzstan, Cambodia, Kuwait, Kazakhstan, Lebanon, Liechtenstein, Sri Lanka, Liberia, Lithuania, Luxembourg, Latvia, 
Morocco, Monaco, Macao, Martinique, Malta, Mauritius, Maldives, Mexico, Malaysia, Nigeria, Netherlands, Norway, New Zealand, Oman, Philippines, 
Pakistan, Poland, Palestinian Territory, Portugal, Qatar, Romania, Serbia, Russia, Saudi Arabia, Seychelles, Sweden, Singapore, Slovenia, Slovakia, 
Sierra Leone, Thailand, Tunisia, Turkey, United Republic of Tanzania, Ukraine, United States, Vietnam, Kosovo, South Africa, Zimbabwe



SUPPLIER CODE OF CONDUCT

In our business, we work closely with our suppliers to make sure we have a safe place for everyone.

The Giving Movement’s mission is centered around human value and respect, along with a relationship 
with nature and biodiversity. We aim to deliver the best product to our customers through the best 
service and experience. The balance of our impact on Earth is critical. We raise our voice to positively 
impact our local and global communities, and our supply chain is a pivotal part of this. Everyone 
involved in the creation of The Giving Movement as a brand and its product is part of our family. We 
expect our partners, suppliers, contractors and subcontractors, and affiliates to operate sustainably 
and to conduct themselves with the utmost responsibility, honesty, and fairness in all aspects of their 
business. Our Supplier Code of Conduct is meant to be used as a tool to assist us in selecting and 
retaining business partners who follow business practices consistent with our values and policies. This 
is our absolute minimum workplace standard for all partners – these values are not an objective; they 
are an obligation for all people associated with our family. This Code of Conduct helps us understand 
and collaborate with our partners to address issues of concern as they arise. Progress within these 
obligations will be tracked by our internal monitoring team, alongside business partners themselves.



Every partner must practice safeguarding human and working employment 
rights, including but not limited to safety and environment. They should fully 
follow all the legal requirements relevant to the conduct of their business.  

Our business partners must improve in environmental performance, this is not 
limited to subcontractors, suppliers, and partners. It is mandatory to integrate 
sustainable principles into business decisions, take into consideration responsible 
use of natural resources, pollution prevention measures, and adoption of cleaner 
production. Partners must also adhere to all applicable, regulatory requirements, 
including but not limited to waste, energy, air, chemical, and water management 
to ensure that negative impact on the environment is avoided and minimized. All 
technologies and materials must be designed and developed in accordance with 
the sustainability principle in the DNA provided by The Giving Movement.

GENERAL PRINCIPAL

ENVIRONMENTAL REQUIREMENTS



No business partners are allowed to employ directly or indirectly any person under the age of 15 (fifteen years 
old), under the national age for completing compulsory education, or under the national legal working age, 
whichever is higher. Under no circumstances will any of the collaborators employ a person under the age of 18 
(eighteen years old) to work in a hazardous condition or during a night shift. 

All employees must be treated with dignity and respect. No employee may be subjected to any psychological, 
physical, sexual, or verbal abuse or harassment. All threats of such nature are strictly prohibited and not tolerated 
by The Giving Movement.

CHILD LABOUR

EMPLOYMENT STANDARDS 

DISCIPLINARY PRACTICES

All business partners must not use forced, bonded, indentured, prison labor, or otherwise, or permit the trafficking 
of persons for the purpose of forced labor. We stand against modern slavery. All workers must work voluntarily. 
Everyone must be free to leave the business partner after reasonable notice. No employee may be compelled to 
work through intimidation or force of any form, or as means of punishment for expressing or holding political 
views, or as of political coercion.

FORCED LABOUR



Business partners must respect and recognize the right of the employee. Employees must be free to choose their own 
association or collective bargaining. All partners must be able to implement and keep tracking mechanisms for resolving 
any kind of industrial dispute, including but not limited to grievances, and ensure that all communications with employees 
and their representatives are effective. 

Our business partner must not discriminate in recruitment and employment practices. Decisions regarding hiring, 
training opportunities, benefits, work assignment, compensation, promotion, discipline, or termination, must be solely 
based on the ability to perform the job, rather than beliefs or personal characteristics, such as age, gender, religion, 
disability, sexual orientation, parental status, political opinion, association membership, race, ethnic group or nationality. 
Additionally, our partners must have the responsibility to implement effective measures to protect migrant employees 
from any kind of discrimination.

FREEDOM OF ASSOCIATION &
COLLECTIVE BARGAINING 

NO DISCRIMINATION

All business partners must comply with the regular overtime hours allowed by the law of their country. A regular work 
week must not exceed 48 (forty-eight) hours. Overtime hours must be consensual and should not be requested on a 
regular basis. In every seven-day period, all business partners must allow their employees to rest at least 24 (twenty-four) 
consecutive hours. Employees must also receive paid annual leave.

WORKING HOURS AND OVERTIME



It is mandatory for all our business partners to meet all legally mandated requirements related to wages and employee 
benefits. The partners must not make any deductions for disciplinary or illegal purposes. All the employees must have the 
right to compensation for a regular work week that is sufficient to meet or exceed the minimum wage required by law or 
prevailing industry wage, whichever is higher. All employees, in addition, are to be compensated for regular working hours 
and must be compensated for the overtime rate legally required in the country of manufacture. Where compensation does 
not meet workers' basic needs, the business partner must take appropriate actions to progressively raise employee living 
and compensation standards thought to improve welfare, benefits, and wage systems programs.

All business partners must have a hygienic and safe environment. Safety practices and occupational health regulations 
must be adhered to and promoted, which prevent accidents and injury. All employees must have access to sanitary 
facilities which should be clean and adequate for use. The business partners must protect employees from toxic 
substances, accidents, and fires. All safety and health policies must be clearly communicated to the employees. Where the 
business partner provides housing facilities to the employees, it is mandatory to follow the same standards.

WAGES, BENEFITS & COMPENSATION

HEALTH & SAFETY

The Giving Movement is committed to respecting and following the United Nations Sustainable Development Goals and 
International Bill of Human Rights. We stand for human rights and will refrain from our activity or entering into any bound 
activity with any parties which support, encourage, or solicit others to abuse human rights. These are the set of rights that 
recognize the inherent equality, freedom, and dignity of all human beings. We without exception expect our collaborators 
to do the same. Any violation of human rights in our supply chain will not be tolerated and the partners, contractors, 
subcontractors, suppliers, and others will be immediately recessed.

If any of our co-workers or partners happen to suspect any breach of human rights in our supply chain please do not hesitate to contact us at:

compliance@thegivingmovement.com

HUMAN RIGHTS



The TGM team is a team of the world. Our purpose is global, our heritage international, and our locations worldwide.
We truly believe that all our people need to come first. When people can see their potential, we believe that together 
we are capable to do great things.  We are constantly improving to make TGM one of the best workplaces 

internationally. Our fundamentals are respect, diversity, and inclusivity… we grow together, we foster the future.

At The Giving Movement, we are building an inclusive and diverse team, to reflect the unique communities and to 
honor every single member of the movement. We are not only here to be disruptive, but we also want to be 

borderless – empowering every individual to be their best, and so, together, we can serve our communities.

OUR PEOPLE



CITIZENS OF THE WORLD
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NATIONALITIES

In nationality and ethnicities, TGM is proud to be a global citizen, creating a team that represents a truly international 
identity, aligned with the magnitude of the change we hope to see. Our sustainability, charity, and conscious 
consumerism is an initiative that goes beyond borders – the only way it’ll make real, tangible change. 

Armenia, Canada, Chad, UAE, Egypt, India, Iraq, Ireland, Italy, Jordan, Kenya, Lebanon, Malaysia, Pakistan, Palestine, Philippines, 
Portugal, Somalia, South Africa, Sudan, Switzerland, Syria, Turkey, Ukraine, United Kingdom, United States, Yemen.
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92AMAZING
PEOPLE
Headcount

6

20

3

8

1

24

1

30

White

Asian

Multiethnic

Black

Hispanic

Arabic

Other

Prefer not to say

Ethnicities
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EMPLOYEES BY AGE

GENDER

56% women
44% men

49% 50%

1%

20 to 29

30 to 39

40 to 49
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TGM PERKS

First and foremost, the main perk of joining TGM is to become a key element in a fast-growing, exciting sustainable streetwear company that is 
disrupting the fashion industry, saving the environment, and helping children by giving back. We're here to change the world, we are Humanity in 
Motion. Now let's get to the other cool things we offer: 

Health is wealth, so regardless of where your registered 
residential address is, TGM will cover your medical insurance.

GOOD HEALTH IS KEY | Health Insurance 

All TGM members are entitled to 22 working days' Vacation 
Leave per year, in addition to statutory public holidays in the 
UAE which will be followed by all employees all over the world.

WE LOVE VACATIONING | Annual Leave 

For each completed year with TGM, our employees receive an 
additional Vacation Leave Day (capped at 3 days max) - which 
would be added to the employee’s leave balance at the start of 
the calendar year.

WE STAY FOR LONG! | Additional Leave 

We understand the responsibilities one has towards their kids 
and elderly parents, and we want to help you help them. All 
TGM members can use their sick leave to care for their elderly 
parents and children when they are sick.

WE SUPPORT YOU TO SUPPORT YOUR FAMILY |
Extra Support for Parents

In our quest to always improve ourselves, learn and stay 
up-to-date with the latest industry news and trends, we provide 
subscriptions for online platforms exclusively for our employees.

WE LIKE TO KEEP UP TO DATE | Subscriptions  

We encourage all our colleagues to take up training and 
development courses to help them improve and learn new skills 
that they can use to perform their job more effectively, and 
efficiently and grow in their careers with us.

WE LIKE TO GROW | Learning & Development 

Each TGM member gets a Birthday Leave every year that they can 
use on their birthday or 3 months within the date of their birthday. 
In addition, there's a little gift of a $140 voucher on our website.

WE LIKE TO CELEBRATE THE DAY YOU WERE BORN |
Birthday Celebrations 

All TGM members can work from home once a week after they 
have been with the business for a minimum of 3 months.

WE LIKE TO FOCUS | WFH  



Between a pandemic and employee appreciation, the past few years evolved the 
nature of working cultures. Mental health came to the forefront, emphasizing the 
importance of work-life balance as offices across the globe began to change their 

environment for the better.

At TGM, this introduced Shanti Day, providing one day a month for each employee to 
take a day off – just for themselves, to switch off and lay back. It’s only a small thank 
you for all the incredible effort that the TGM team puts in day-in and day-out, ensuring 

that we’re making the impact we want to see. 

SHANTI DAY



Diverse & Inclusive is the sixth pillar of our core values, 
ensuring that The Giving Movement grows with equality, 
inclusion, and dignity above all. It not only creates a 
team that’s reflective of our community and the world, 
but it also brings in various perspectives, cultures, and 
experiences. A large part of this is our commitment to 
People of Determination, ensuring that there’s a balance 
and opportunity in our society and allowing for 
beautiful contributions for each and every member of 
our community. We pledge to have by 2025 at least 5% 
of the roles in our company dedicated to people with 
special needs.

We believe that inclusivity is an individual responsibility, 
whether on the scale of employers or personal life, and 
as a company dedicated to putting positivity out into 
the world, our commit extends to the People of 
Determination. Aligned with the city of Dubai’s Law No. 
12 under the Community Development Authority (CDA), 
the inclusion is a fundamental component of human 
rights, and puts forward suitable solutions that aim to 
ensure equal opportunity and career growth for 
valuable members of the community. Our commitment 
for People of Determination is inclusive of those who 
live with long-term mental, physical, sensory, or 
intellectual differences, which in interaction with various 
barriers may hinder their effective and full participation 
in society on an equal basis with others. 38

COMMITMENT TO INCLUSIVITY

PEOPLE OF DETERMINATION

“It is a blessing to work for an organization that sees the skill 
before any disability. Being a Person of Determination often 
brings forth many taboos and misconceptions from people 
who are not familiar with such conditions. At The Giving 
Movement, we embrace equal opportunity for every single 
individual, regardless of their physical or mental conditions. 
We want to promote awareness, hope, inspiration, and stories 
of bravery within our community.”

Dr. Lucas Naves
Global Head of Materials & Sustainability.



In addition to ensuring zero discrimination within all levels of operation, our commitment includes the 
People of Determination Internship program, promising four internships at TGM throughout the year 
(one per quarter) dedicated to the community and providing them with opportunity that contributes 
towards establishing their careers early on and learning more about what they like. With this 
internship, the team ensures that all the measures taken are mindful of ways to keep the environment 

friendly, productive, and positive for the interns.
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THE INTERNSHIP PROGRAM



THE UNSUNG HEROES OF FASHION
In memory of 1,100 workers who tragically died on April 24th, 2013 in Rana Plaza, Dhaka, 
Bangladesh. 

We dedicate this section to shed light and spread awareness about the importance of fair 
treatment, working hours, and working conditions for all the worked behind the clothes. 
Without those communities, the fashion industry would become minimized, collapsing its 
international reach and the ever-growing web of cultural inspiration.

The Rana Plaza disaster shook the world – the building in Dhaka housed five garment 
factories, where the structure suddenly collapsed due to lack of care and safety measures 
being taken. The disaster tragically claimed the lives of 1,100 workers, injuring 2,500 more 
and leaving the community mourning and in shock. 

The news awoke the world to poor labor conditions, and with our part as TGM, we ensure 
fair and safety measures are taken at every one of our facilities and at the facilities of the 
suppliers and companies we work with.



WHO MADE MY CLOTHES?

Thank you for being a part of the TGM team

Fashion Revolution was founded as a result of the Rana Plaza disaster in 2013. They have become one of the biggest 
fashion activism movements, mobilizing policymakers, brands, and citizens through advocacy, education, and 
research. The organization aims to put an end to human and environmental exploitation in the global fashion 
industry, promote a culture of transparency in the supply chain, educate and help people to understand the impact 
of their clothes and how they can influence the global fashion industry, and finally, inspire people for responsible 

consumerism, taking better care of the clothes, and value the quality.



OUR PLANET



CLIMATE CHANGE AND
GLOBAL WARMING

Climate change poses a fundamental threat to people’s livelihood, the world’s beautiful species, and Mother Nature. 
From 1901 to 2016, the global average temperature has increased by about 1.8ºC – humanity is at a crossroads, where 
any lack of immediate environmental action will result in destructive climate impact. The impact is already visible across 
the world: extreme weather, drought, natural disasters, and more.

A change in the environment is a change in every aspect of our lives, from our health to the economy. The ecosystem 
faces an immediate impact, as geographic ranges and the lifecycles of animals and plants by affecting their 
reproduction and migration. The adverse weather also impacts natural conditions, leading to higher levels of floods, 
droughts, and loss of property and living situations in underprivileged communities. This is in addition to worsening 
water and air quality which directly impacts the quality of life of humans and animals alike.

As our responsibility towards the world continues, we commit to only using recycled or organic materials. We do not 
use any materials directly made from fossil fuels, for both our fabrics and packaging, ensuring that we’re minimizing the 
impact of our business on the environment, and in turn promoting mindful consumerism to the customer.



CARBON EMISSION
Carbon dioxide emissions (CO

2
e) are the 

primary driver of climate change. In the 
prior industrial revolution, the emissions 
were very low. In 1950, the world emitted 6 
billion tons of CO

2
. In 1990, this number 

almost quadrupled, reaching more than 22 
billion tons. Today, we are globally emitting 
over 35 billion tons each year. 

The fashion industry is responsible for an 
estimated 8-10% of global carbon 
emissions, starting from material sourcing 
and supply chains through to washing and 
waste, until the garment finally reaches the 
consumer. This is why it’s important for 
consumers to have invested interest in the 
background of their clothing, their 
environmental trail, and the sustainable 
efforts put in by companies. 



At TGM, we work closely with each and every supplier to ensure that the emissions and eco-impact can be measured, 
allowing us to strategize minimizing the numbers and finding solutions to counter the emissions. As of January 2021, 
TGM has been measuring and reporting emissions via two different levels:

Corporate Carbon Footprint: to calculate our carbon footprint, we have divided the measures into 3 scopes. Scope 1 covers our 
direct emissions from our controlled sources; Scope 2 covers indirect emissions from the generation of purchased steam, 
electricity, cooling, and heating reporting as a company; and Scope 3 includes all indirect emissions within our value chain.
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1.

Life Cycle Assessment (LCA): we use this methodology to assess the carbon impact associated with all stages of the 
product lifecycle. We analyze the raw materials, the sourcing location, weight of the product, method of shipment, 
location of manufacturing, process of textile, the type of energy used for manufacturing, and delivering our product to the 
warehouse. This assessment is also known as cradle to gate, and we’ve detailed every amount emitted per product for 
2021 in the Annex 1 appendix*.

2.

Scope 1

Direct Emissions: 
Fossil Fuels 

Indirect Emissions: 
Electricity & Steam 

tCO2e

16.63 63.02 79.46

11.10

53.30

79.50

11,868.20

12,171.31

Purchase Goods & 
Services 

Capital Purchase

Business Travel

Employee Commuting

Downstream Transportation

TOTAL EMISSION:  All scopes

tCO2e tCO2eScope 2 Scope 3



This report discloses the CO
2
 emissions only. We understand that this is only the beginning of calculating our footprint and that 

there is always room for more measurements and improvements. Currently, our measuring platforms are 2030 calculator for 
our LCA and CO

2
 Analytics for corporate analysis. Unfortunately, currently reporting the greenhouse gas emissions isn’t directly 

accessible, however, we hope to reach a point of full access to all numbers and share various aspects of production in terms of 
environmental impact. Our goal is to record details on CO

2
, methane, nitrous oxide, and fluorinated gases. For future collections, 

we aim to share the direct carbon emissions of each product directly on our website.
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*This data reports the starting amount of carbon emissions. The collected data serves as a baseline allowing us to understand gaps that require improvement in operations, 
processes, materials, and beyond



OFFSETTING CO
2
e

Offsetting our carbon emissions is just a tool to tackle climate 
change. We understand that it should not be considered a 
stand-alone action. Carbon offsetting is an internationally 
recognized way to take responsibility for unavoidable carbon 
emissions while we make our transition to a low-emission 
operating model. We will start offsetting our emissions in 2023, 
which would be the emissions related to the year 2022.



A TREE AT A TIME

TOTAL TREES PLANTED TO DATE: 100

In collaboration with One Tree Plated, we’ve committed to a planted tree for every TGM employee every year, 
a benefit that goes beyond us and into the planet.

Our pledge this year supports the Kijabe Forest Trust in Kenya, working directly with local and international 
communities to protect, preserve, and restore the surrounding forest. With this project, we are helping 
safeguard the ecosystem and the local community by improving the access to a sustainable livelihood by 
employing the community, advocating for environment causes, and education.

Forests are an essential part of our ecosystem as they absorb around 1.2 billion tons of CO
2
 annually, and as our 

saying goes, “small acts multiplied by many can transform the world…” So, one tree at a time, we can fight 
carbon emissions.



BEACH CLEAN UP
Our team, along with Dubai Municipality, took the initiative to practice immediate action via a beach 
clean-up where we found litter that can take up to 200 years to decompose. Pollution is avoidable, 
be a part of the solution.
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KIND THREADS

Sustainability lies at the very core of The Giving 
Movement, and though reaching the goal of being 
100% sustainable is a continuous effort, we do the very 
best we can in turning out processes into being 
eco-friendly and contributing toward a better planet 
for our future generations. 

Sustainability is a continuous effort, and as a business, 
every move we make impacts the environment. 
Humanity in motion reminds us to keep moving, 
meaning constantly evolving: choosing responsible 
and certified materials, pushing our boundaries to find 
new innovative ways to counter climate change and its 
impact on the world’s communities. 
  
Measuring our impact is the first step that helps us 
take action to mitigate our footprint. We join the 
leading forces of the industry to adapt 100% recycled 
and organic materials while continuing to find ways to 
transform our consumption. While recycled materials 
reduce the use of our planet’s natural resources and 
provide a sustainable solution, the challenge remains 
when it comes to a piece of clothing’s lifecycle. 
Ultimately, the cycle of reusing and recycling is to 
prevent items from ending up in landfills. 



WHAT DO WE NEED TO IMPROVE?
Our strategy to eco-friendly improvements is broken down into four different types: corporate, supply chain, 
environmental, and product-related. Within each category, the path to evolving our sustainable processes are divided 

into various areas where we can focus our improvements. 

CORPORATE SUPPLY CHAIN ENVIRONMENT PRODUCT

Expand to new markets

Improve suppliers’ living 
wages

Higher level of performance 
and transparency

Watch supplier safety and 
working conditions more 
closely

Strengthen brand
positioning

Audit all Tier 1 and Tier 2 
suppliers when COVID-19 
restrictions are lifted

Expand community 
outreach and participation

Improve energy efficiency 
and CO

2
e

Ensure zero textile waste in 
all Tier 1 suppliers

Continue product design 
and development

Move towards circularity

Product quality & 
performance

Implement full product 
impact measurements, from 
cradle to gate 

Onboard new suppliers with 
green energy

Refine CO
2
e measurement 

tools

Full control of chemical use 
and discharge

Implement science-based 
targets by 2025

Improve water management 
and use across full 
production chain

Continue tracking 
eco-friendly development 
to minimize impact and 
footprint

Continue ensuring no child 
or forced labor throughout 
supply chain

Focus on sustainable 
sourcing of raw materials 
and concentration of 
green materials



2025 SUSTAINABILITY STRATEGY 

The 2025 Sustainable Strategy is heavily led by surveillance and following every level of the supply chains in order to ensure 
that TGM values are thoroughly followed and managed. This will begin for Tier 1 and Tier 2 suppliers, focusing on mitigating 
environmental pollution, closely watching human rights regulations and implementation, ensuring compliance with chemical 
regulations during manufacturing process, and introducing risk management. 
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SUSTAINABLE

STRATEGY

2025

Ensure zero discharge of hazardous 
chemicals within supply chains

01. CHEMICALS

Trace and report the injury rate within 
supply chains

05. HEALTH

Become science-based and aligned for 
CO2 reductions

02. CLIMATE

Continue updating the Compliance 
Management System both internally 

and externally

04. GOVERNANCE

Report on early-basis our environmental 
footprint and improve traceability

03. ENVIRONMENTAL

Trace effluent treatment for Tier 1 and 
Tier 2 suppliers, starting with reporting 

greenhouse gas emissions

10. WATER AND AIR

Increase consumer awareness of 
TGM products through public 

reporting and impact

09. STAKEHOLDER ENGAGEMENT

More direct communication with 
communities where TGM operates

06. HUMAN RIGHTS

Maintain 100% recycled or organic 
materials for clothing, and increase 

sustainability for footwear

07. MATERIALS

Alignment with ILO Core Convention 
for all suppliers

08. SOCIAL COMPLIANCE



OUR SUSTAINABILITY STRATEGY FOR 2025 

Our Sustainable Strategy for 2025 is aligned with the Sustainable Development Goals Scope: 
1,2, 3, 4, 5, 6, 7, 8,10, 12, 13, 16, 15 and 17.
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ENVIRONMENTAL ELEMENTS
The various environmental elements in terms of our impact extend beyond 
carbon emissions and measurement. This features aspects within our 
operations that touch various facets of our beautiful Earth: chemical 
management, waste management, water usage, wastewater treatment, source 
of energy, and greenhouse gas emissions. First and foremost, we demand 
environmental certifications from all suppliers: GRS, GOTS, and OEKO-TEX 
emitted by an independent third-party testing lab.



WATER & AIR
We want to ensure that at least 90% of core suppliers with wet processing facilities meet our implemented levels of 
good practices for effluent treatment and air emissions by 2025. We are currently transitioning to the 
implementation of the ZDHC Roadmap to Zero, in order to increase transparency and collaboration to eliminate 
harmful substances from our global supply chain.

Work closely with our wet processing suppliers to support the adoption and development of wastewater and air 
quality standards, and to ensure third-party testing on regular basis for wastewater testing.

ACTION PLAN:



CLIMATE CHANGE
Climate change is our biggest concern. There is always space for improvement. We are aware that we are not there 
yet, but we are making all efforts to make sure we mitigate our impact and reach NetZero no later than 2040. We 
are measuring and disclosing our carbon emissions, while constantly looking for the best partners and platforms 
available in the industry to help us measure and quantify our impact.

Offset at least 25% of our carbon emission by 2023, and offset 100% by 2025.

ACTION PLAN:



MATERIALS
All clothing material from our supply chains and otherwise are 100% recycled or organic. With sustainability at the 
core of our business, we aim to continue strictly excluding fossil fuel-based materials. 

For upcoming footwear, the industry unfortunately faces some limitations when it comes to implementing 100% 
renewable, recycled or organic materials. We want to ensure that these products contain at least 30% recycled 
materials, or 50% biobased materials for the sole and outersole.

Ensure we can deliver high content of biobased and recycled materials for all footwear lines, which will be launched 
from 2022 onwards. 

ACTION PLAN:



SOCIAL STEPS

The purpose of our Code of Conduct is to ensure that all workers associated with TGM are 
treated fairly and receive fair benefits. The purpose is not only to ensure that TGM products are 
created with employees in a positive and healthy atmosphere, but also to drive a good and 
exciting impact in local communities and ultimately help contribute to the transformation of 

the manufacturing industries away from poor labor treatment and conditions.



Our sustainability policies are aligned with the United Nation Declaration of Human Rights. The Code of Conduct established 
for TGM was written and implement in 2022, however, it relates to our efforts and goals of 2021. As an organization committed 
to positive change in the world, human rights risk assessments will continue to be conducted thoroughly and in detail, not only 
on a corporate level, but also all through the supply chain, starting with the Tier 1 and Tier 2 suppliers. These details will be 
featured, measured, and detailed as a part of the annual Impact Report, keeping track of the humanitarian impact on 
underprivileged communities. The most critical risk that lies at the top of our rights is ensuring no child labor, bonded labor, or 
forced labor. Any violated towards our Code of Conduction is not tolerated whatsoever.

As of 2022, our suppliers are being closely watched and audited to ensure that any risk of bonded or forced labor is mitigated. 
We do not partner with any supplier that uses recruitment fees, paid by migrant workers to third-party agencies.

HUMAN RIGHTS

Work closely with supplier HR departments to promote community engagement in every place where TGM is present; to 
mitigate the risk of child, bonded, and forced labor; and to identify human rights hotspots in our supply chain.

ACTION PLAN:



Working conditions are some of the most important issues that workers face in underprivileged communities, and preventing 
any exploitation of labor and endangering them is of utmost importance. This applies to both our direct and indirect employees, 
however, as COVID-19 restrictions continue to prevent us from auditing suppliers, the suppliers are currently closely watched 
and surveyed about safety conditions and incidents. The results are below:

With our suppliers successfully ensuring a safe environment without any structural, minor, or fatal injury, we’ve been ensuring 
that the workers and employees are not exposed to dangerous settings. We also pledge to begin auditing our suppliers 
independently through a certified third-party, including but not limited to the Building Safety Program, Safety Assessment, and 
Occupational Health.

HEALTH & SAFETY

CORPORATE

CHINA 2 2 244 0% 69.26%

100%0%

155 M 
89 F 

433 M 
131 F 

56431UAE

TIER TOTAL 
EMPLOYEES

GENDER INJURY RATE WORKERS COVERED 
BY INSURANCE

TOTAL
FACTORIES

Work closely with our Tier 2 core suppliers to increase the rate of employees covered by insurance from 69.26% to 100% by Q2 
of 2023, and incorporate independent third-party audit programs for safety and professional risk assessment for all tiers.

ACTION PLAN:



Minimizing our footprint is a continuous path, and the more we grow, the more aspects of sustainability that our business 
partakes in. Here is our commitment to our planet, people, and community for the upcoming year: 

Our donations goal for 2022 is $3,000,000.

Kickstart the People of Determination Internship Program by Q4/2022.

Continue tracking and reporting annual performance. 

Measure and offset at least 25% of our carbon emission by Q1/2023.

Measure and report every product’s environmental footprint impact from cradle to gate starting Q1/2023.

Implement full traceability and zero discharge of hazardous chemical in our supply chain from Q3/2023.

At least 90% sea freight upstream shipment starting from Q4/2022. This will help us to reduce our carbon footprint.

Go zero textile waste in all our garment manufacture partners, giving local communities our fabric wastes a new life, to be used 
as raw material for local artists. Q3/2022.

As soon as all travel restrictions are lifted in Asia, our suppliers will be audited for compliance with the Code of Conduct. 

Continue tracking and reporting supplier injury rate.

Take strides in improving product design, development, and performance across all categories. 

Trace effluent treatment and report data from all our suppliers starting Q2/2023.
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WHAT IS COMING NEXT?



We are on our journey towards a circular economy, to be started on Q1/2023. Through this initiative, we commit to finding 
new ways to reduce our environmental impact, whether it’s fabric innovation, technological implementations, or eco-friendly 
investments. The secret to continuous growth is evolution, our approach to sustainability will continue to be adapted and 
reinvented, from clothing design and creation to extended life cycles and customer engagement. The mindset of products 
made-to-be-made-again is a concept that leads our commercial approach: we strive to reach a stage where we can take back 
garments from our customers and transform them into new materials that go back into our supply loop.

Our current goals are:

Offset at least 25% of our CO2e by 2023.

Increase biobased materials used to 10% by Q1/2024.

Achieve carbon neutrality by Q1/2025, measuring and offsetting 100% of carbon emissions.

Implement People of Determination commitment with 5% of employees by Q4 2025.

Road Map to ZERO: reducing 5.66% of CO2e/year from Q2/2025 onwards, to reach NetZero by 2040.

Have 500+ trees planted by Q2/2025.

Work closely with our wet processing suppliers to support the adoption and development of wastewater and air quality 
standards. Ensure third-party testing on regular basis for wastewater testing. 

Incorporate higher level of biobased and recycled materials in footwear lines.

Ensure community engagement initiatives withing our supplier programs by working with their HR departments – in every 
place that TGM touches.

Closely monitor human rights measures in risk locations to protect children and prevent bonded and forced labor.

Ensure Tier 2 supplier workers have a 100% rate of insurance coverage by Q2/2023 for.

Incorporate independent third-party audit programs for safety and professional risk assessment for all Tiers.
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PREPARING FOR 2025



ANNEX 1
LIFE CYCLE ASSESSMENT (LCA)

TGM PRODUCTS MADE IN 2021
This data reports the starting amount of carbon dioxide emission (CO

2
e).
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Total units made in 2021: 617,347

Total carbon emissions for 
products manufactured in 2021: 
7,145.43 tCO

2



END OF REPORT




