
WHAT IS IT?
WHY IS IT WORTH PURCHASING?

-------------------------------

The best product descriptions address your ideal buyer 
directly and personally. You ask and answer questions as if 

you’re having a conversation with them. You choose the 
words your ideal buyer uses. You use the word you.

-------------------------------

Consider how you would speak to your ideal buyer if you were selling 
your product in store, face-to-face. Now try and incorporate that 

language into your website so you can have a similar conversation online 
that resonates more deeply.

ENTICE WITH 
BENEFITS!

-------------------------------

Create descriptions that sell. What does that mean?
Use words that you would use when searching google 

for this product.

Describe the product in a way that answers the 
questions you have when you are researching for a 
purchase. Would you hope the item is lightweight, 

large enough, strong, loudest, wears well...
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DOES IT MAKE YOUR CUSTOMERS FEEL . . .

HAPPIER?
HEALTHIER?

PRODUCTIVE?
TELL THEM HOW ! ! !
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USE SENSORY WORDS
SIGHT
gloomy, dazzling, bright, foggy, gigantic

TOUCH
gritty, creepy, slimy, fluff, sticky

HEARING
crashing, thumping, piercing, tingling, squeaky

TASTE/SMELL
zesty, tantalizing, sweet, stinky, stale

MOTION
vibrating, soaring, mind-boggling, staggering, bumpy




