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Baraka Shea Butter Helps Promote A Sustainable
Lifestyle Around The World

By Sophia Chartrand - April 22, 2022

Photo Courtesy of Wayne Dunn

With the weather getting warmer and skin turning darker, beauty products and taking care
of your skin are some of the most discussed things this season! Unfortunately, sometimes it
is difficult to understand the products’ ingredients and properties fully, which leads to a lack
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of transparency in choosing the best authentic beauty products. From “natural” products
with aluminum to green-washed products marketed for unnatural purposes, these items can
sometimes be a little misleading as they are sometimes a facade just for money and public
showcase. However, Baraka Shea Butter is the complete opposite of those facades, as
they offer some of the most natural body moisturizers while helping its community promote

healthy and sustainable lives.

The word “Baraka” means “thank you” in Wali, a Ghanaian language with hundreds of
thousands of speakers in northwestern Ghana, where the shea butter comes from. Each
year, the local women’s groups define the organization’s community, family, youth, and
education. Meanwhile, their products generate over one million dollars in sales, along with
tens of thousands of 5-star reviews.

Baraka Shea Butter offers a unique business model, where clients can enjoy sustainable
lifestyle products, operations, and partnerships. This makes it easy for shea butter
harvesters in Ghana to receive above-market prices for organic soaps, butter, and more.
Baraka Shea Butter’s founders, Wayne and Gifty Serbeh-Dunn believe that businesses can
and should contribute to society and the environment while simultaneously pursuing a profit
and competitive advantage as well.

“At Baraka, we take this seriously and it has evolved into the central tenant of our brand
purpose,” Wayne says. “We are not fancy or sophisticated about it — we simply try to
communicate the impact that our customer’s purchases make on hard-working rural women
in Ghana, giving them the dignity of income and enabling them to better support and care
for their children and families. Additionally, we make impact content available to our
customers so they can also communicate to their customers about the impact their
purchases make and the care they take in sourcing ingredients for the product they sell.”



‘(I\t was advice I received from my Father and it was solid - tell your story honestly, be
authentic as you can, and don't brag to try to take credit for everything that allowed us to
simply share the reality of what it was like in our upstairs production and procurement,”
Wayne explains. “How people lived, the challenges they faced, and how the supply chain
that linked these hard-working women to users of shea butter and other products in North
America made such an impact. I think our market was appreciative of the open,
transparent, and authentic content we provided and it helped them to become more
emotionally engaged and also helped them to better inform and educate their customers.”

You can learn more about Baraka Shea Butter’s impact or view their product line by visiting

their website here.

Sophia Chartrand
http://muckrack.com/sophia-chartrand

Sophia Chartrand is a music reporter here at True Hollywood Talk, covering every song, artist, and concert
that speaks to her soul. Raised in the beautiful mountains of Park City, Utah, she dominates the music
industry as a freelance music journalist and publicist, as well as currently working her way up to artist
management and production herself. While she's not carrying too much on her plate, you can find her

hiking, cooking, or adventuring into the unknown.

f L 4

FOLLOW US ON INSTAGRAM
@TRUEHOLLYWOODTALK



