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Amir visits Doha
Jewelleryand
Watches Exhibition

Hes Highmess R Amir Sheikih
Tarmim bin Hamad al-Thani visitesd
yvesterday the 16Eh Doha Jewallery
and Watches Exhibition currently
taking place in the Doha Exhibition
and Conventlon Centre. The Amir
toured thie exhibition’s pavillons
wihere the lalest designs of Qatan
and international companies for
jewallery, watches, and precious
stones ane displayed. He also
visited the pavilion of Catari
jewellery desigrers 10 view Eheir
latest innowvations. Pages 3,16

Qatar Airways denies
reports that passengers
Qatar Airways denied yesterday the
suggestions of some media outlets
oulside Qatar that passengers on is
Doha-L agpos Tlight surndved a disasier
due b a technical malfunction. The
flsght's diversicn fo Kharfoum was

preventive and routine action, it sasd
in a statement

Today's Gull Times
Inclucies a
d-pungE SUDDsTERT of

COHA JEWELLERY &
WATCHES EXHIBITION
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pgaker meets

HE e Achvisoiy CoUnol Speckeesr Almad Din Abduilan bin Jaed s-hdamonsd has met i MNew Fork with Ui SecrelanyDaneral
Artorio Guterres on the i [ i Pawcrciiny parliamesrtary hearing which began ot Uisibed Natons heacks Ty
Thursdas: Dunmg the maeting they descussesd means of enhancing oo-operation Besides g muamibar of Esues of mubual imierest
It wigs attendad by HE the Peermanent Represendatrve of Oatar o e UM Ambassador Sheikhg Alva Ahmed ben Saif akTham
ol rurmiler of Achasory Coundcll members. Page X

Qatar committed to preventive diplomacy

OMNA

i AL

E the Advizory Coumcil Speak-

er Ahmed bin Abdullah bin

Zajd al-Mahmond said that

Catar attaches great importance to

preventive diplomacy in view of the

growing role of this strategy in the

achievement of international peace
andd security.

He also stressed, during a paslia-

mentary hearing held at the United

HARRY WINSTON
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Alfardan Jewellery

Mations in Mew York, that CQatar
sought to mediate some conflicts tha
were threats to international peace
and security in the Middbe East, such
&y resolving the crisie in Lebanon,
the conflict im Darfur, relations be-
tween Sudan and Chad and bebween
Ditoat] and Eritrea, s well as in Af-
ghamistan,

He moted Ehal Qatar has proposed
to hest an international conferencs
on preventive diplomacy, given the
importance of a preventive diplomacy
strategy.

He also noted that the international
community faces real challenges that
pose a threat to International pesce
and security, adding that they were
challenges that coubd glve the UM a
true test of {ts success in achieving

pEste.

HE the Advisory Council Speaker
stressed the importance of the roles
parliaments can play in the world in
ofder to achieve international peace
and security, by supporting the strat-
ey of preventive diplomacy.

To Page 2
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‘1980s Show a
huge success
in Qatar,’ says
Alia al-Ghanim

® Qatar-Kuwait cultural ties relived at concerts

By Ayman Adly

Sha¥ Reporto

he strong historic and cobtural

ties heltween Qatar and Kowadf

were relived at two sold-out
conceris Bitbed The 1980% Show' that
concloded swecessfully yesterdsy at
the Catar Mational Comeention Cen-
tre's (QRCC) AL Mayassa Thealre.

“Lheikh [aber Al-Ahmad Cultural
Centre (JACC)H broeght the magnificent
shew for the first time outside Kawait
and the great turnout of the people in
Qaftar had a very positive fmpact on
the performers and the centre” [ACC
deputy director Alia al-Ghanim tokd
Crelf Temees.

‘The 1980s Show' by more than 50
musicians and singers revived the fond
memortes of many in the audience,
by bringing on a floed of happy feel-
ings during their time a8 children and
youngsters, The performance featurned
a unigue selection of the programmes
and scemes alred by Buwrait TV and Ra-
dio during the 805,
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“The 19805 Show' was conguocted as
part of Qatar taking part in the celebra-
tions of Kuwalt Mational and Libera-
tiom Day. It was organised by the QMOC
i co-operation with JACC. All ihe
tickets for the shows were sold out in a
wery shorf time,

“Alan the interaction of the Catard
andience was magnificent and gave us
great happiness and comiort, stressing
the historical and calture links among
the people of Qatar and Kuwait. This
wag very clear with the resctlon af
the Catari audience with the Kuwaiti
performance showing materlal from
the Kuwakt calture and folk heritage”
poinfed out al-Ghanim.

"Jatar |8 owr very fiest stop for the
show as a friendly and brotherly coan-
try, with our deep, close relations and
ties, Dnse to the hard work of the peo-
ple at the Private Engineering Office,
Al Bayvan Channel and (JMCC; all the
neceEssary requirements for the success
of the show wene made available, which
i ome of the main drivers behind such a
buage swcoess,” she stressed. To Page3
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Top Qatar jewellery brand
targets Europe, US buyers

By Peter Alngos

Huorsress B acr ler

espite having a strong presence in
Dthe country, Qatari jewelbery brand

Ghada Al Buainain s keoking to ex-
pand s prominence in the termational
muarkels as well.

The brand ks currently participating at
the 16th edition of the Doha fewellery and
Watches Exhibition (DJWE), which runs
until Febroary 2% at the Doha Exhibition
amd Comvention Centre,

Elaborating furtler on the company's
expansion plans, Catar desigmer Ghada
Rashid al-Buainain told Glf Times that
aside from the DPWE, *we are starting this
yirar with a show in Mew York and we will
end It In Europe™ “1 totally agree that Qa-
tar ks an important market for our brand,
bt we ales see that our brand could work
perfectly abroad,” =aid al-Buainain, who
nobed that having a good markieting plan

Fip In Gald bracelet in rose gold, diamoands

Ghada Al Businain as a leading brand in
the local and international markets,

Im terms of being a distinct brand
among other Qatard and international hax-
ury howses, al-Buainain said perceplion
makes Uhe bramd unigue. “The way Ghada
looks at jewellery ks different. We believe
in the power of fewellery, and the trans-
formative quality it has on any ontfit,” she
pointed out. She landed the DPWES rale in

Digital Garden blue flower ring in white
and yellow godd

lesctiom as a local hoxury brand.

“For our brand to be part of the D'WE
with all the lnxury brands from all aver the
world is good to be recognised in the right
market.. we are st trying to fgure out the
right way to do things, bat with esch and
every experience, we learmmew things” she
said, ¥ Since we started Ghada Al Buainain
jewelleny, we followed the same line of

have in our lives mbo elegant and luxary
pheces of jesellery. I think each collection
that I make brings something different as 1
gronw and mature” she continued,

Asked to describe the Chatari woman and
what distinguishes her from other clients,
sl gafd: “Catari women have beastihal
taste and they always challenge me (o de-
slgn beautifol jewellery”

Al=Buainain started designing jewellery
at the age of 20, and designed her first col-
lection in 2014 when shiwas 22, Shie called
the callection “Pipe in Ceold™ “since it was
Laken from a mechanical character” ancd
e luded four main pleces.

From there she added new pieces to
her collection, which were some smaller
pieces that can be changed depending an
preferemce, called “the fAftings" She then
designed her next collection, "Digital Gar-
den’ “My thoughts are Inspired from the
envirenment around me. I love the feel-
inegd [ gt when [ see the transformation of
everyidlay objects into pieces of jewelleny”

N

Wires In Gold rina in vellow, rose and white oold. pink saoohire.

plays a signifcant

Fifty One East introduces
new brands to customers

By Joseph Varghese

Stal Beporter

ity Omne East, Catar's
F leading department store,

has introdoced several
now and renoewned brands to
Qatar at the 16th Doha Jewellery
and Watches Exhibitbon being
held at the Doha Exhibition and
Convention Centre untll Febru-
ary 15,

The brands include David
Yurman, Imperia Jewels, Ma-
rima B, Mattiol, and WATCHe.
Officlals of these firms told el
Tirmes that they are quite excited
about the response they are get-
ting from the visitors at the ex-
hibition.

“This Ix a very special and
rare brand showeasing herltage,
Marina is the third generation
family member of Bulgari fam-
ily and she started working with
the family” said Guy Bedarida,
chairman and crealive director

of the brand.

The brands
include David

rale in positioning

helping promote Ghada Al Buainain's col-

g

Some of the special collections Tram David Yurman

converting unconventional things Ehat we

she zald,

Pipee i Gold Dwisted ring in yellow gold

An Imperia Jewels arl plece.

Yurman, Imperia
Jewels, Marina
B, Mattioli, and
WATCHe

“]aber Marina started her own
business, She improvised on the
jewellery and introduced several
new features that brought a lof
of attention from the jewellery
world. The brand iz more than
40 years old now and has been
given a rebirth with several daz-
zling new collections" he ex-
plained.

els spicd: “Whe are basically a dia-
mond company and have started
a brand named Imperia based in
Beelgium and mamefaetured in It -
aly. It is a high-end lnnsry bramd
with Hghtwelght products. “Ii
is a 100=year-old company and
we do participate in many exhi-
bitions around the world. Our
products ange from 25,000 to
severml thousands of dollars,
e are planning lo mar-
ket our products through Fifty
Ome East In Qatar”™ Mattholi
is another brand intreduced
for the first time in Catar. <0t

we have some speclal collecs
tons, We have jewellery that i=
in warious colours and they can
b used matching the clothes ar
the bags of the person.

e have also several studded
rings which are very special and
highly attractive zaid an offi-
cial of the brand. The WATCHe
brand presents its ness peod-
uel range in fts We, WeT wrisl
wiatch section. The mew model
We7 incorporates a new system
of pivoting allowing initially to
accede to the time and espe-
cially to display to the sight of

to ses in motbon {ts mechamnics.
[ts eTgomomics and its lightness
bring a very great comfort dur-
ing its use.

Founded in 2006 by Lebaness
designer Tarfa Itani, Falamank
by Tarfa Itand matches fts dch
oriental heritage with tradi-
tional craftsmanship to produce
utiiguee and handmade pieces
of fine contempaorary jewellery.
41 have been in the business foF
more than 10 years, [ am the de=
signer of the jewellery. One of
my specialties iz the Solai col-
lection, mspired by sun and its

Saurabh Jain of Imperia Jew-

is a 100-year-old brand and

its wearer its privacy and thus

positive energy” llanf added.

A special art piece from Maitioli

The Sclai collection from Falamank by Tarfa |Eamni

Bespoke luxury brand Faberge attracting younger audience in Qatar

By Peter Alagos

Buisiness. Heporfar

the Clatarl marked at the Doha

fewellery and Watches Exhilbi-
tion (¥ 'WE} about nine years ago, has
witnessed a growing marked among
the vounger generation in Qatar. “Wie
are interacting with a very young au-
dienee in Catar, which is really exelt -
ing for Faberge,' Faberge managing
director Amtony Lindsay told Gulf
Times on the sidelines of the unwveil -
ing of Fabenge's “Spirit of Ecslasy' ega
at the DPWE,

“Our creations are contermporarny,
refreshing, and different, and it's at-
tmcting a younger suwdience, 5o we
have younger people coming by the
booth amd they're becoming friends.
The next year they come back and
they bring thelr friends” he contin-
wed,

Acconding to Lindsay, the pleces
being showeased at the Faberge booth
inside the Alfardan Jewellery pavilion
provide insplration to many people,
especlally for those who want lbe-
spoke pieces, “That's the big part of
what we do - it gives people coeative

Fnl‘uﬂgt. which frst lmmched in

Faberge managing director Antony Lindsay beside the ‘egg bar’, which
shaweases some of the latest callections Uhat has been attracting a lot of
interest amaong the younger generation FICTURES: Jayan Orma

inpaut i the jewellery that they wear
and we enjoy doing that as well, Ssowe
can make bespoke pieces whelher it's
an adaptation of an existing plece or
literally starting from a blank sheet of

Faper.
e have an in-house design beam

that we could fiv out to sit with our
clienbs: we T consulbations. And
wie understand what Uhey would Hie,
that means sorting gem stones, as
wedl” Lindsay pointed out.,

Alfardan Group chairman Huoseain
[hraliim Alandan, who uovedled the

Spirit of Ecstasy, described the Fab-
eTe ef as “umque”™ and “one of its
ki

“Thiz gccasion 15 wery imporfant
becase the jewellery exhibition s
one of a kind in the worlkd, The stand -
ards of this exhibition are high and
they will remain to be high, which
i® Uhe impetus of this event. That is
winy the exhibitors here arée abways
ghoweasing something unbgque and
distinetive,” Alfardan told Gulf Times.

Lindsay stressed that Faberge has
abways been about embracing the
philesaphy of ks founder, Peter Earl
Faberge. “He was a ploneer and vl-
slomary of his tirme - a forward think-
er. We strive at Faberge to reinvent
houry with a sense of wonder, sur-
prise, and discovery by doing things
i litthe bit differently. and I think the
unvelling of the Spirit of Ecstasy egg
s fimee exxample of that 7 Lindaay fur-
ther said.

Om Faberge’s markel presence in
Quatar, Lindsay said: “Since Faberges
first laasch in Catar, we found thal
there's an existing clientel= - Faberge
aficlonados, they're collectars of pre-
1917 Faberge pieces.”

“We expand wear on year baf ae
don't necessarily need a brick-and-

martar retail platform to serve our
clients, and quite often what we do
i% a lot of bespoke here at Faberge -
clents come to us because they want
sofmething unbgue; they want to cre-
ate a family heirloom that could be
passid down from genemtion to gen-
erabion, and [ think Faberge is one of
the reversd mames for bespolke jew-
ellery, so it's often private visits to
people’s homes” noted Lindsay, whio
said Faberge has cutlets in in Villag-
o, Landmark, The Pearl-Cutar, and
Alfarcan Cenire.

He also [nsded Alfndan [ewed-
lery's partnership with Faberge In
Clatar: *We continue o work under
the guidance of Alfardan Jewellery.
Hussaim Alfardan and his family have
beseen very mstnumental in belping us
in this market. Weve sodld walches
that we've made and they really
helped ws and sdvised ws in the design
aspect of the watches so that they're
fit for this muarket and we"ve had great
SUCCasE™

Hee aclcled: =T am a stromg elbever in
the power of collaboration; [ am ab-
sodutely delighted bo be working with
Alfardan and the family had been fan-
tastic both on abusiness and personal
Tl

Egg necklace adorned with Burmese rubles an
display at the Faberge booth Inside the Alfardan
Jewellery pavilion



