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Overview Retail Store Tours 2020 Programs 
 
 
About Retail Store Tours  
 
Our expertise is curating experiences for our client’s insight on innovations and trends in the rapidly changing retail 
world. Retail Store Tours is the leading provider of business to business experiences at industry conferences and in 
key cities in the US and around the world. We offer a highly customized program based on a retailer’s business 
objectives.  
 
Retail Industry Conferences: Retail Store Tours in partnership with NRF 2020 January 12-14 in New York, 
February 16-20 in Dusseldorf, Las Vegas Store Tours in March and June 2020. Barcelona Store Tours May 12-14, 
Chicago Store Tours from June 9-11. We also offer programs in Orlando and all major convention cities, as well as 
offering programs in key cities where retail events are held such as London, Paris, Rome, Milan, Amsterdam, Dubai, 
Shanghai and Mexico City. We are adding new cities in 2020. 
 
World Retail Study Tour: The Retail Stores Tours 2020: World Retail Study Tour will feature the best of global 
retailers in New York, London and Paris and will take place from June 4 to June 10, 2020. 
 
Themed Weekly Retail Events: Retail Store Tours offers seven daily themed programs each week: Experience 
Monday, Tech Tuesday, Grocery Wednesday, Beauty Thursday, Fashion Friday, Sustainability Saturday, Disruption 
Sunday. 
 
The Retail Experience Conference: This New York based monthly conference is held at leading venues. The 
conference examines the Seven Pillars of Retail Excellence through the prism of technology. 
 
Curated Executive Experiences: A Physical, Visual, and Social Adventure: Each of these experiences tells a story 
that begins with a narrative presentation by an expert guide. Its purpose is to introduce participants to the specific 
themes of the tour so that they will know what to look for as they visit each store. 
 
Retail Store Tours University Programs: offers 15 programs for college student and based in New York City. 
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1.  
Retail Store Tours VIP New York City Programs 
 
Retail Store Tours New York City has programs at leading industry events. Retail Store Tours is an effective way to 
spend the quality time to build the relationships needed to generate multimillion-dollar, long term collaborations with 
key retailers. The optimal size for our tours is fifteen people per group. We have the capacity to handle from 15 to 500 
people daily in New York City, Las Vegas, Chicago and Orlando. We offer programs in the top ten US cities. 
 
VIP Store NYC Experiences 
Each tour is led by at least one industry expert with more than twenty years of retail experience, aided by one or more 
associate guides. The experts provide customized narratives that emphasize those aspects of the stores most 
relevant to the group. The Salesforce.com team participates in the tour interacting with the 15 retailers over three 
hours. The specific stores are chosen on a seven-point evaluation process that emphasizes a narrative theme while 
maximizing in-store time through clustering. 
 
At each store, the guide introduces the participants to a brand representative who welcomes them, provides an 
overview correlated to the tour’s narrative theme, and answers questions. These representatives include CEOs and 
other senior executives, who share their insights while offering unique access and networking opportunities.  
 
Following each immersive visit, the guide leads the participants in an informal debrief so that the group can share its 
impressions.  
 
 

2.  
Tech Focus: Interfacing with the Connected Consumer Program 
 
This New York City tour examines the Seven Pillars of Retail Excellence through the prism of technology. Some 
companies are using technology to help customers navigate their stores, others are using it to engage customers in 
immersive sensory experiences, and still others are using it to push their brand stories. This tour exposes you to the 
cleverest ways in which technology is being used to manage customers and, in turn, to help customers seamlessly 
and effortlessly navigate the store. This is the most popular Retail Store Tour program and is in alignment with many 
technology-forward companies’ core products and services. This program will be featured in Las Vegas, Chicago and 
TBA markets in 2020. 
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3. 
World Retail Study Tour 
Retail Store Tours 2020: World Retail Study Tour will feature the best of global retailers in New York, London, and 
Paris and will take place from June 4 to June 10, 2020. Spend nine days with the leading US retailers exploring the 
best of retail in New York, London and Paris.  
 
 

4. 
The Retail Experience Conference 
 
This monthly conference is held at leading venues such as American Dream. The conference examines the Seven 
Pillars of Retail Excellence through the prism of technology. Some companies are using technology to help 
customers navigate their stores, others are using it to engage customers in immersive sensory experiences, and still 
others are using it to push their brand stories. This tour exposes you to the cleverest ways in which technology is 
being used to manage customers and, in turn, to help customers seamlessly and effortless manage the store. This 
conference starts in April 2020 and is held in June, August, October of 2020.  
 
 

5. 
Curated Executive Experiences 
 
Typically, a three-hour tour allows for visits of 4–6 stores. Each store visit includes not only a curated, behind-the-
scenes walkaround, but also a meeting with the store manager, who will answer any questions you have. Upon 
leaving each store, your guide will review with you what you’ve seen and discuss how the store exemplifies a 
particular aspect of the tour’s overall narrative. All of our Curated Executive Experiences focus on the Seven Pillars of 
Retail Excellence: 
 

• the human touch 
• technology 
• store design  
• brand story  
• staff training  
• customer management  
• change 

 

6. 
Retail Story Tours University Programs 
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Executive Feedback 
 
 

 
“From my experience today, I feel like I gained a third eye.  

Experiencing how alternate brands tell stories, engage, use technology,  
and communicate to the client through the five senses has opened up a whole  

new perspective for me when thinking about future retail.” 
 

Josephine Ingoglia 
Saks Fifth Avenue 

Beauty Director, Cosmetics and Fragrance- - - 
 

- - - 
 
 

“We truly appreciated Retail Store Tours’ expertise and saw the store and retail 
landscape through new eyes.”  

 
Procter & Gamble 

Beauty & Shopper Design Team 
 

   - - - 
“The Retail Store Tour is an excellent way to literally step out of the day-to-day 

and into companies that are groundbreaking in brand storytelling,  
personalized and connected products, and experiential retailing. The insights, 

backstory and landscape perspective of an expertly guided tour brings a simple 
store visit to life.”  

 
Chad Mizee 

Johnson & Johnson 
Head of Digital Marketing - 

 
- - - 

 
“I’m a firm believer in getting out from behind the desk and into stores. Retail 

Store Tours showed me new innovative retail concept locations that were 
relevant to our business and inspired new ideas. Dan and his team are tapped 

into the marketplace and cultural trends.”  
 

Jaime Fabricant 
PepsiCo Beverages 

Director, Store of the Future 
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Executive Feedback 

 
 

“Retail Store Tours opened my eyes into a new way to look at how I analyze 
companies. Retail Store Tours experts’ perception, vision, and awareness of 

effective marketing were unlike any I’ve ever seen before. This was the best tour 
I have ever had. Retail Store Tours’ intellectual insight is priceless. I recommend 
every retail executive, retail store manager, Wall Street portfolio manager, and 

analyst to participate in these tours.”  
 

        Abbie McLaughlin 
Portfolio Manager 

Pemco Management 
 

- - - 
 
 

“The tour was great.  
We went to Saks, Suit Supply, Untuckit, b8ta, and Sephora.  

I like the way the store brand teams received us and answered all of our 
questions and went into great detail.”  

 
VP 

Dollar Shave Club 
 
 


