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Prologue: Plant or Plastic

It’s difficult to get your head around the story of 
plastic. The facts and figures are so staggering 
they almost seem fantastical.

Can it really be true that half the plastic ever 
made has been produced since 2002? That, on 
average, we use a trillion plastic bags world-
wide each year, for just 15 minutes? That nine 
million tons of plastic waste go into the oceans 
every year - the equivalent of a dump-truck load 
every minute? Or that plastic endures for at 
least 450 years, but likely forever?1

The answer, unfortunately, is yes— those grim 
facts are all true. The good news is, solutions 
exist.

Humankind has been painstakingly slow to 
recognize that we are actually in the middle 
of a plastic pandemic. In the last 70-years, we 
became addicted to disposable packaging — as 
plastics became the lifeblood of a culture of 
speed, convenience, and disposability. Plas-
tic-packaging now makes up 40% of plastic 
production.2 

Now, when scientists go looking for this ‘forever 
material’, in an attempt to quantify its impact 
on the world, they find it everywhere. It’s in the 
Arctic and the Antarctic. It’s in the Himalayas 
and on top of Mount Kilimanjaro. It floats with 
the clouds and it’s raining down on us.3

Will eliminating plastic fly-bags solve this 
crisis? Well, no. But it’s an example of the kind 
of relatively easy action that every eCommerce 
company can take, and every person can de-
mand. And when you put that together, it adds 
up to real change.

While climate activists and policymakers do 
what they can to move the needle, it’s up to 
innovators and businesses like us to cure our 
consumption addiction with improved prod-
ucts and services that are less harmful. By 
empowering people to make better purchasing 
decisions—without sacrifice—we can make a 
difference. 

1https://www.nationalgeographic.com/environment/plastic-facts/    
2https://www.nationalgeographic.com/news/2018/05/plastics-facts-infographics-ocean-pollution/

3https://advances.sciencemag.org/content/3/7/e1700782/   
4https://www.weforum.org/agenda/2016/10/every-minute-one-garbage-truck-of-plastic-is-dumped-into-our-oceans/

We accept waste as a legitimate thing, 
a normal part of life, a consequence 
of doing stuff.  We make stuff, there is 
waste.  We use stuff, there is waste.  We 
throw stuff away, it is waste. But the 
concept of waste is a human invention. 
Nature has no waste.

https://www.nationalgeographic.com/environment/plastic-facts/
https://www.nationalgeographic.com/news/2018/05/plastics-facts-infographics-ocean-pollution/
https://advances.sciencemag.org/content/3/7/e1700782/
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Spotlight: uAfrica

‘We make change possible’

Spend more time on the things you love and let 
us simplify the things you don’t. 

uAfrica.com is a custom-built shipping solu-
tion that provides access to multiple South 
African couriers on one platform. It is also a 
multichannel solution, which gives merchants 
the ability to sell their goods across multiple 
platforms such as bidorbuy, Shopify, Woo-
Commerce and PriceCheck.

We help hundreds of online merchants to 
streamline their order fulfillment and shipping 
processes everyday, allowing them to expand 
and grow their businesses without all of the 
hassle and administration. 

We help people simplify their businesses, take 
the stress out of their lives, and make a posi-
tive change to their productivity, bottom-line 
and work-life balance.

But why us? Why uAfrica?

We are a small business ourselves, with our 
founders starting the company in the guest 
bedroom of their homes. We understand your 
drive, your mission and we believe in your 
goals. We know how important it is to have a 
team behind you, a support system to call when 
things don’t go according to plan. 

We understand the need to streamline things 
in life as much as possible, because we also 
realize the importance of time. Time means 
family and hobbies, fun and enjoyment. 

We believe that a good, positive change in your 
business can cause a ripple effect of good, pos-
itive changes in your life. 

Make the change. Try uAfrica.

uAfrica was created to save you 
time. Time to spend doing the 
things you love, with the people 
you love.

1https://www.nationalgeographic.com/environment/plastic-facts/    
2https://www.nationalgeographic.com/news/2018/05/plastics-facts-infographics-ocean-pollution/

3https://advances.sciencemag.org/content/3/7/e1700782/   
4https://www.weforum.org/agenda/2016/10/every-minute-one-garbage-truck-of-plastic-is-dumped-into-our-oceans/

Photo by Taryn Elliott

http://uAfrica.com
http://bidorbuy.co.za
http://Shopify.com
http://WooCommerce.com
http://WooCommerce.com
http://PriceCheck.co.za
https://www.nationalgeographic.com/environment/plastic-facts/
https://www.nationalgeographic.com/news/2018/05/plastics-facts-infographics-ocean-pollution/
https://advances.sciencemag.org/content/3/7/e1700782/
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Doing Well By Doing Good

Let’s put aside the welfare of society and the planet for a minute 
and analyze the decision to go green purely through the lens of 
profit. Does choosing to conduct business in sustainable ways 
increase profits? It’s not an outlook we’re particularly fond of 
as we believe this paradigm of business is as outdated as it is 
dangerous. Regardless, the answer is yes.

Consumers are becoming more conscious of the impact of their 
purchasing decisions, and they want to know what the brands 
they like are doing to offset the impact of their operations.1 

These concerns are only set to grow more mainstream, as Mil-
lennials and Generation Z mature to make up the majority of the 
consumer market. These generations are characterized by their 
commitment to brands who have a positive social or environ-
mental impact.2

60%3 of 18-24 year old shoppers, hope to exclusively shop with 
retailers offering sustainable delivery options, while 55%4 of sur-
vey respondents would pay extra for goods from companies that 
are committed to environmental responsibility.

Sustainable shipping not only increases brand loyalty and sales, 
but also improves efficiency. How and why we package goods 
the way we do is rarely questioned, and this has created some 
major inefficiencies.

Aside from the plastic and cardboard wrapping eCommerce 
products come in, there are the boxes, the labelling, the bags in-
side bags and the paper wrapping or the foam packaging meant 
to protect what’s nestled inside. When ordering online, it’s not 
unusual to end up with far more packaging than stuff, and the 
sheer amount of this cumulative waste, as a result, is stagger-
ing.

Not only is this unsustainable, it’s also expensive. Businesses 
end up spending more money than they need to on more pack-
aging than they need, all because conventional designs often 
fail to deliver on efficiency. Rethinking the way you deliver is 
not only a great opportunity to choose sustainability, but also 
reduce costs. The end result not only protects the environment – 
it saves you money. 

1Shelton Group - Brands & Stands, 2018
2https://clutch.co/pr-firms/resources/how-corporate-social-responsibility-influences-buying-decisions

3Nielson, Consumers Who Care, August 2013
4Doddle YouGov research, March 2019

5The State of Consumer Spending: Gen Z Shoppers Demand Sustainable Retail

Photo by Taryn Elliott

62 percent of Generation Z, who 
will begin entering the work-
force this year, prefer to buy from 
sustainable brands.5

https://clutch.co/pr-firms/resources/how-corporate-social-responsibility-influences-buying-decisions
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COMPOSTABLE PLASTIC

Our mailers are made from spoiled corn and 
PBAT. The plant materials used are sourced 
from sustainable grow areas where no forest or 
natural habitat was cleared. They meet Ameri-
can, European, International & Australian stan-
dards for domestic/home compostability.2

Find out more about our verification standards, 
by clickin on the logos below:

CARBON OFFSET

We could have stopped at plastic. We didn’t. 
Every delivery in SA using our Mielie Mailer, 
removes more CO2 from the atmosphere than it 
creates, helping mitigate the effects of climate 
change.3

We believe that consumers and businesses 
want to change, but there can’t be change if 
people don’t have anything to change to. Pow-
erful change only comes about with collabora-
tion. So, let’s collaborate.

To find out more about our tree-planting 
partner, click their logo below:

Spotlight: Mielie Mailer

We are going through a pretty radical change 
in societal norms and values. Right now plastic 
and climate change are public enemy number 
one and two. 

For the last few years, there’s been no bigger 
story in the packaging industry than the sin-
gle-use plastic crisis.

Most plastic will not get recycled. It’s the truth. 
Our current system is overburdened and in-
effective, and packaging with flexible plastic 
or mixed materials will likely never make it 
through a recycling facility and will go straight 
to landfill or get burned.1

Why start Mielie Mailer? Because at some 
point, you have to innovate yourself out of the 
situation. Our ultimate mission is to use na-
ture to help save the world and create a better 
future today. 

We are a solution-driven company - we iden-
tify needs and rapidly innovate and deploy 
resources to solve them. Our first solution, a 
plastic-alternative to traditional fly-bags has 
world-changing implications.

1https://advances.sciencemag.org/content/3/7/e1700782 
2https://mieliemailer.com/pages/carbon-negative-delivery

3https://mieliemailer.com/pages/resources-citations-certifications  

https://advances.sciencemag.org/content/3/7/e1700782
https://mieliemailer.com/pages/carbon-negative-delivery
https://mieliemailer.com/pages/resources-citations-certifications
https://mieliemailer.com
https://tree-nation.com/
https://www.bpiworld.org/
https://www.dincertco.de/din-certco/en/main-navigation/about-us/overview-about-us/
http://mieliemailer.com
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A NOTE ON TREES
Forest restoration and tree-planting has been quantitatively proven to be the best climate-change 
mitigation solution that exists.11 Why is it so powerful? It is available right now, it is cost-effective 
and everyone can get involved. More importantly, it doesn’t require government policy, or scientif-
ic innovation. 

Tree planting, however, is only this powerful when done correctly, following certain principles and 
best practices. Below we outline the best-practices which every tree-planting project we donate to 
follow:

1. We empower local communities. Nurseries are created and managed by community mem-
bers – they are set up in the area where the trees will eventually be planted.

2. Early growth is managed by these communities. We try to ensure a plant survival rate of 
more than 90%.

3. Trees planted are indigenous to the area, putting no strain on the local environment. They 
provide shelter to local wildlife, reduce soil erosion and naturally filter water. 

4. We don’t plant monocultures with an intention to harvest. Our trees are planted to mimic 
natural, organic forest growth as best as possible.

5. Local communities also act as custodians to these forests, ensuring, as far as possible, 
that trees don’t fall prey to illegal deforestation and fires.

6https://stopplastics.ca/carbon-footprint-plastic 
7based on calculations using Level 1 emission factors from the French Transport Code, following GHG Accounting best practices. 

https://mieliemailer.com/pages/resources-citations-carbon-offset-and-compostable-materials 
8https://mieliemailer.com/pages/carbon-negative-delivery 

9tree-planting projects undertaken by Tree Nation and independently audited by Plan Vivo 
10https://mieliemailer.com/pages/tree-nation-tree-planting-fight-climate-change 

11http://www.fieraboster.it/docs/BOSTER%202019/The-global-tree-restoration-potential.pdf 

1 estimated from Mielie Mailer customer data
2 estimated from Mielie Mailer customer data
3Mielie Mailers are certified as home-compostable by BPI, TUV Austria and DIN. https://mieliemailer.com/pages/resources-cita-
tions-certifications/ 
4https://www.nationalgeographic.com/environment/plastic-facts/    
5Mielie Mailers are made from 30% corn. Bio-based polymers derived from corn are carbon neutral by definition. https://blogs.ei.colum-
bia.edu/2017/12/13/the-truth-about-bioplastics/ 

Your Impact

The environmental impact of choosing uAfrica & Mielie Mailer

The planetary, or even national, climate change challenges we face often seem insurmountable - 
a plastic-crisis of 100-million1 single-use plastic bags used by couriers each year in South Africa 
and a pollution crisis of 18.4-billion2 pollution-emitting kilometres travelled by couriers each year 
in South Africa.

But we are not powerless. We know that we may not change the world overnight, but we hope that 
we can take the first few steps. Our promise is bold: deliveries which do not hurt the Earth. This is 
how we quantify that ‘hurt’, or rather lack thereof:

6-MONTHS3

That’s how long a Mielie Mailer takes to biodegrade into nothing but water, 
carbon-dioxide and nutrient rich organic matter. Compare this to estimates 

for how long plastic endures, which range from 450-years to forever.4

-30%5

Mielie Mailers produce 30% less carbon dioxide emissions during produc-
tion compared to traditional fly-bags. So, before taking into account their 
compostable nature or the tree-planting we engage in, Mielie Mailers are 
30% better for the planet. In real terms, a Mielie Mailer produces ~10grams6 

fewer CO2 emissions when made.

+1.5KG CO27 
The amount of CO2 emitted during the delivery of a standard parcel in South 
Africa. When delivered in a Mielie Mailer using uAfrica, however, those emis-
sions are tallied and then accounted for. For each gram emitted, we offset 

two. It’s part of our carbon-negative delivery promise.8  

0.44%9

Everytime a delivery is sent out in a Mielie Mailer using uAfrica, this is the 
portion of a tree which is funded for planting in Africa. These trees not only 
absorb CO2, but they also provide a host of other benefits10 to the local com-

munities and environments they’re planted in. 

https://stopplastics.ca/carbon-footprint-plastic
https://mieliemailer.com/pages/resources-citations-carbon-offset-and-compostable-materials
https://mieliemailer.com/pages/carbon-negative-delivery
https://mieliemailer.com/pages/tree-nation-tree-planting-fight-climate-change
http://www.fieraboster.it/docs/BOSTER%202019/The-global-tree-restoration-potential.pdf
https://mieliemailer.com/pages/resources-citations-carbon-offset-and-compostable-materials
https://mieliemailer.com/pages/resources-citations-carbon-offset-and-compostable-materials
https://www.nationalgeographic.com/environment/plastic-facts/
https://blogs.ei.columbia.edu/2017/12/13/the-truth-about-bioplastics/
https://blogs.ei.columbia.edu/2017/12/13/the-truth-about-bioplastics/
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6. The Magic of Trees
by Natasha Jebens

"The tree which moves some to tears of joy is in the eyes of oth-
ers only a green thing which stands in the way. As a man is, so 
he sees." William Blake 

As children, trees were a world of mystery and wonder. Human 
imagination would intertwine with the arboreal world so that 
they were never just trees. They were castles to climb, places 
to hide, to contemplate, where the fairies and elves held their 
secret meetings. These trees of our childhood were wise and 
secretive beings. 

As a child, I was constantly swept up by the secret lives of the 
various trees in my garden. Hearing the rustling and swishing 
around me, as I nestled myself atop a yellowwood (which in 
my 6-year-old opinion, was the oldest and wisest tree that ever 
lived), I would sit and listen and wish, with all of my might, that 
I could understand the secrets they were sharing. I would press 
my ear against the trunk of my leafy friend as hard as I could, in 
the hope that I would hear a whisper and gain an understanding 
of what they were saying. I always assumed that these arboreal 
beings were sharing secrets and spreading knowledge through 
their leafy boughs, a silly childish notion, that couldn’t be more 
correct. 

Proven by Peter Wohlleben1, my childhood heroes had really been 
communicating. Through a series of roots and complex fungal 
networks, trees can warn each other of disease or predator, they 
can let each other know when it is time to change their seasonal 
dressings and they can even mail nutrients to a sick comrade; 
just as one would send soup to a sick friend. 

As humans, I can only hope that our communities will grow and 
take a page out of their leafy books. The interconnectedness 
of trees is still mysterious to many but trees never fail to be a 
wonder for all. One must never forget the roles that our arboreal 
allies play in making our world the kind of place where we want 
to live. 

And so, I implore you to take a step or two, or even a full-blown 
adventure, into a forest and just stop and listen. Soak in the 
speckled ground, the whispers all around you, the calmness, 
and feel the interconnectedness, the community, and the un-
spoken bond that these giants have to each other and our souls.

1The Hidden Life of Trees: What They Feel, How They Communicate – Discoveries from a Secret World. Book by Peter Wohlleben
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