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Timeless 
appeal
Divya Lahoria of Kopé London is hoping  
to blend traditional craft with global trends  
in a sustainable and ethical fashion

Tell us about your design journey from 
India to the U.K.
DL: It has been pretty remarkable! After 
training as a textile designer at the 
National Institute of Design in Ahmedabad, 
I worked in India for five years before 
moving to the U.K. to pursue a Master’s 
in Textiles, specializing in Embroidery, 
from Manchester School of Art. Being 
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a part of this creative culture was an 
opportunity I didn’t want to miss. During 
the program, I visited London often for 
workshops, talks and placements.  
I think it was my affinity for this  
larger, multicultural setting that  
made me decide to move here, and 
enrich my being.

How did your brand ‘Kopé’ come about?
DL: Starting a business is always hard 
and even more when you're outside 
your homeland, and I procrastinated 

for a while. However, my love of 
textiles and the beautiful people here 

convinced me to take the plunge 
about two years ago. The brand 

and company is officially based 
out of London. I launched the 
brand online at first, with 
the financial support of my 
family. The launch at Selvedge 
spring fair in London  

followed later. 

‘Kopé’ comes from the Greek 
word ‘Perikopé’, meaning a 

cutting from a sacred writing. 
Kopé’s collections encapsulate my 
values, esthetics and conversations 
with a global community of 
creators. It is not defined by an age 

group but by joy, confidence, style, 
and elegance. Through the brand 
I promote creativity and endorse 
sustainable fashion with ethical 
means of production.

Currently Kopé has a wide selection 
of scarves and some textile 
accessories like silk and linen 
bags. We are constantly working 
towards expanding into new 
product categories. We market our 
products at trade and retail shows 
and through various online and 
social media platforms
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How do you design a collection? 
DL: I start with identifying a crafting 
technique that I would like to use 
and go on to create a mood board. 
For me the most important task 
is to understand the limitations 
and extensions of the chosen 
craft and then work the designs 
around that. Once the designs 
are finalized, they are sent out for 
sampling/production to small craft 
groups or family-run workshops, 
depending on the final method of 
design execution. Since all of our 
production takes place overseas, 
technology has really helped in 
our communication with all our 
artisans. The good communication 
and relationships we have managed 
to build with our artisans help us 
deliver our products and make 
them available to our brand lovers 
in time.

What has been your experience of 
working with craftspeople? 
DL: It’s been great so far! My first 
real experience was when I 
researched the crafts of Punjab 
for the publication Hand Made 
in India. Since then I have been a 
great admirer of craftspeople, who 
despite all the hardships continue 
to keep their respective crafts 
alive. The love and affection I got 
during my visits to their homes was 
overwhelming. Their innocence and 
passion for their craft is infectious. 
As a designer, I feel empowered 
with all the support I get from 
them. I strongly feel it is they who 
support us with their immaculate 
workmanship and knowledge 
that draws on generations of 
ancestral skill. It takes a thorough 
understanding of each other’s 
sensibilities to produce a design. 
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piece. As an entrepreneur, I always 
make sure they are satisfied with 
our collaboration and are happy 
creating Kopé products.

How do you combine traditional 
craft techniques with  
global fashion?
DL: I have always been fascinated 
by Britain’s long history of being 
a world leader in the arts and 
design. British design’s focus on 
innovation and technology makes 
it a global force. Of course, being 
of Indian origin, I am immensely 
proud of our heritage and the 
phenomenal creative options 
that our traditional crafts offer. 
Our upcoming collection uses 
hand-woven cashmere from 
India, printed and hand finished 
in Italy. The designs are inspired 
by the life and works of a Mexican 
artist, keeping in mind our British 
customer base. Creating something 
so complex, while bringing 
different sensibilities and skill  
sets together is challenging and 
deeply satisfying!

Tell us about your collaboration 
with John Hyatt.
DL: ‘The Paint Brush’ is a  
collection of scarves in 
collaboration with John Hyatt, a 
British artist, musician and painter. 
Kopé has created a 100% vegan 
collection of scarves from six 
original paintings by Hyatt.  
Careful consideration has been put 
into the design process to achieve 
a balance between the artist's 
sensibilities and Kopé esthetics. 
These scarves have been printed 
and finished exclusively for  
Kopé at a small family run 
workshop in Italy.The Music Lesson - Scarf
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What are your most memorable 
achievements so far?
DL: I am proud that my designs/pieces are 
part of private and museum collections 
in England. Showing my work at one of 
the best shows in England, being a part of 
the London Design Festival (100% Design, 
Emerging Brands), and collaborating 
with prestigious brands like Selvedge 
magazine have been great achievements 
for the brand. I am very happy with our 
collaborations with artists and artisans 
from Britain, Italy and India. In future, 
I aim to bring talent from many more 
countries on board.

How do you plan to expand  
your brand?
DL: My plan is to bring different craft 
groups and artisans on board to create 
a variety of collections. This will allow 
us to expand our product range, while 
simultaneously letting us deliver 
many global crafting techniques to 
our discerning audience. This kind of a 
strategic on-boarding can let us produce 
in large numbers, yet keep us away from 
being a mass-production brand.

Kopé London is currently expanding into 
men’s fashion accessories such as ties, 
pocket squares and scarves as well as 
some home textiles.

How do you envision the role of crafts 
in fashion five years from now?
DL: The last few years have seen a big 
wave of crafts as various global 
movements, independent designers and 
organizations are working at raising 
awareness of ethical issues related 
to fast fashion, such as poor working 
conditions and unsustainable methods 
of production. Hopefully, crafts will 
play a much bigger role in the fashion 
industry five years from now as the 
consumer is becoming more conscious 

and making informed decisions. We 
can see this consumer tendency even 
now, as they get more and more careful 
about where they spend their money. 
Talking from a creative point of view, 
crafts have always influenced fashion 
and will continue to do so as most design 
inspiration comes from traditional crafts, 
be it print, embroidery or how a garment 
is constructed.

 info@kopelondon.com
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